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51839109AY 6 Miefin Usznausme
5500111 Musanguiton1sseuslugIngse 1 3(2-2-5)

Experiential English |
5500112 amwdanguionsFeuiluiines 2 3(2-2-5)

Experiential English Il

3183880 6 Wiefin Usznaume

5500243 AWBINEEMIUAIIV (Hinaans) 1 3(3-0-6)
English for Academic Purposes | (Communication Arts)

5500244 AMINUEMTUAIVIV (Hmnadans) 2 3(3-0-6)

English for Academic Purposes Il (Communication Arts)

5500193 Thensaliazyinuznsilou 3(3-0-6)
Grammar and Writing Skills

5500194 n3ilanedangy 3(2-2-5)
Listening in English

5500200 miw‘jm?iamiﬁ’;mwwé’qmw 3(3-0-6)
Spoken Communication

5500297 TR SR EIC RN 3(3-0-6)
English Through Fiction

5500298 Awdangudnsunsvieaienlneg 3(3-0-6)
English for Thai Tourism

5500396 mwdangululaniava 3(3-0-6)
English in The Digital World

5500495 NI uUFURNT 3(2-2-5)

English in Action
%39 TANENNNTENISEUTIEIVINBIRNUTENABY 9] ATUTIAMENTTUNTUSINTENGASINTUA

U NHUIVINYLUAENS 3 viaenn
—————————————— lungy 3(x-x-X)
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-------------- wbungy 3(x-X-X)
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2. naudYAneMIlUnguLAY 6 Wiin
2800118 A3U5IIUNTHREANT 3(2-2-5)

Communication Ethics
2800119 nvneiazIuguade 3(3-0-6)

Media Law and Regulation

A195UNYIIEIYY
wuandvdnenaly
F1EIVINFUIVIN AU TENA
3183Y¥10IAY 6 Wi Usznoume
5500111 mwdanguiion1sBeuiluingds 1 3(2-2-5)
Feulusredn : -
nsiininwenenwii 4 ey Wen1sdeasludinlszsiiu nmswSsudio
JAT1e9 Toganinuuadsng q wasnisunaueslssinuddymenauay/vseiduaednualdnys
Experiential English | 3(2-2-5)
EXP ENG |
Practice in the four language skills for everyday communication; comparing,

analyzing, and synthesizing information from different sources; giving oral and/or written

presentations.

5500112 AN HNENTFEUSIUTINDTe 2 3(2-2-5)
Reoulvsedn : Meinidesaouriy 5500111
Hnvinwenienis 4 vinwe (e wa 8711 1Wew) Wnduien1sdeanstudindse iy

MFAATIER FAT1en a3 wasUseiliudeyadinunadsiig 9 warn1suaueUssnud1AnyiieI1a)

waz/vsauansdnunionys
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Experiential English I 3(2-2-5)

EXP ENG I

CONDITION : PRER 5500111

Further practice in the four language skills for everyday communication;
analyzing, synthesizing, summarizing and evaluating information from different sources; giving

oral and/or written presentations.

318V NABN 6 WieAn Usznaume
5500243 AMSINgudmMITUaIUIT (Imadans) 1 3(3-0-6)
Feulvsedn : edvfidesaeusinu 5500112
Anvinwgynanwmniineg Wunseulaznailsunasinvenisieuldlung
SIUTIBUTN MNIETHATUNAEATITINS U dmeran s
English for Academic Purposes | (Communication Arts) 3(3-0-6)
EAP |
CONDITION : PRER 5500112
Practice reading and precis writing on contemporary issues related to
communication arts, which are based on verbal and non-verbal semi-academic sources from

various mass media.

5500244 AMeSINgudmIUaIvIv (Hmaaans) 2 3(3-0-6)

Fewlvsedn : seiviidesaeuniu 5500243

Annnseruuaznisdou Wuitnvens@euiertuiemildenanundun 1wel
WoasNIvesEnInNaTY 189U wazlavan

English for Academic Purposes Il (Commmunication Arts) 3(3-0-6)

EAP I

CONDITION : PRER 5500243

Practice reading and writing critical on contemporary issues related to
communication arts, which are based on verbal semi-academic sources from various mass

media.

5500193 Tensalkasinwen1sley 3(3-0-6)

Waulusiedn : -

10
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Anwlensalvarnisiddesmduiuienmuinvensilsunariininuenis
LS‘?Jamﬁams?iamﬂuizﬁuﬁugm

Grammar and Writing Skills 3(3-0-6)

GRAMMAR/WRITING

CONDITION : -

Study in grammar and usage in order to develop writing skills; practice in

writing for basic communication purposes.

5500194 nsilanedangy 3(2-2-5)

Feulvsedn ;-

ANYIANWUEEIAYVOINIWINA FINNITRENELIMAZHN BoNIALINI¥IBINGY
Anvineenisitafiodulannuddyuazseasden Anvinvensideutufindeaindenny unaunun
Soadn uasnITUTIENY

Listening in English 3(2-2-5)

LISTEN ENG

CONDITION : -

Important features in spoken English; identification of different sounds with
pronunciation practice; listening for main ideas and details and talking notes form messages,

conversation, monologues, and lectures.

5500200 mamw?ﬁamaéﬁammé’mqw 3(3-0-6)
Foulvs1edn - edniifiosaousing 5500112 vide CF.
Anmsldnndudulunisinsedoasseninsyana faundauznsyeluiiyuyy

feravientsiiudes wagnsld dides iedernumngluaniumsaisng q saiadoudiauss

YAIIVDINY
Spoken Communication 3(3-0-6)
SPK COM
CONDITION : PRER 5500112 or C.F.

Practice in interpersonal communication in different social contexts with an

awareness of culture, pronunciation and communicative strategies.
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5500297 A INGUHTIT OIS 3(3-0-6)
Soulvmedn : ednildosaousiiu 5500112 vde CF.
mMawainYr I LAz seAUTE s Sngulugunuumsauasdeu
English Through Fiction 3(3-0-6)
ENG THR FICT
CONDITION : PRER 5500112 or C.F.
Developing reading skills and discussing English fiction in both oral and

written formes.

5500298 Mwdangudmsunsvieniiedlne 3(3-0-6)
Feulusedn : yedvfidesaeurnu 5500112 vie C.F.
msfinineznisieans lnawduninfivesn viwasiideauuunfisndudmsunns

vionfieluuseine
English for Thai Tourism 3(3-0-6)
ENG TH TOUR
CONDITION : PRER 5500112 or C.F.

Practice of communication skills emphasizing language functions and topics
necessary for inbound tourism in Thailand.

5500396 nwsangululanfavia 3(3-0-6)
Hewlvsedn : snedvfidesaeuniu 5500112 vie CF.
n1sUszyndldn1widenguuazyinyeanudilamalulagadvalunisdueu

msasuazmaiiauedeyarinudeng q vuuanileuAdva
English in The Digital World 3(3-0-6)
ENG DIGI WORLD
CONDITION : PRER 5500112 or C.F.

Application of English and digital literacy skills in finding, compiling and

presenting information through various media on digital platforms.

5500495 AMgNguUHURNIT 3(2-2-5)

Waulusiedv : 183 NResaaunNIL 5500112
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AninwzmanwyninweiRsnfumenisaiussdiuiiaulafofiazi lUldly
FinUszu uarluiivine nedunis@euannunsluaniunisalsesiiu nisilouannane
arfase Useianisene seaudy 9 wasldmeulunmsdunivel

English in Action 3(2-2-5)

ENG ACT

CONDITION : PRER 5500112

Practice in English language skills in everyday situations, interviews,
discussions, and presentations as well as writing application letters, resumes, and brief

reports.

318 INGUIYPINY BEAEAS
NeavdeafnwIIINTEnasskareInAnuMlugudnsFnwaly httpy//www.gened.chula.ac.th

See details in Curriculum of General Education http://www.gened.chula.ac.th

FIYINGUIVIFIAUAENS
NeavdeafnwIIINTEnaaskareInAnwMIlugudn1sfnwaly httpy//www.gened.chula.ac.th

See details in Curriculum of General Education http://www.gened.chula.ac.th

FIYIYINGUIVIINANEATUAZANAAIENS
NeavdeafnwIINTEnaaskareInAnwMlugudnsfnwaly httpy//www.gened.chula.ac.th

See details in Curriculum of General Education http://www.gened.chula.ac.th

FIVINGUAYIENAENT
MeandundnuInrangasuazeivAnuMmiluaudmsAnunaly http/Awvw.gened.chula.ac.th

See details in Curriculum of General Education http://www.gened.chula.ac.th

MedvinguiviAnuilunguiiae
2800118 Wus5IUNsHOAS 3(2-2-5)
Foulusiedn : -
LUIAAATHEITUNFADAITTULUUAN 9 A3d5I9d e ndAnelufid
anwduriusidenlsiugBunaznanssnuselasiaisdany wnAnavEuyvewy dnsannuludiui

PANNIEY NITHANTNAMULANANNAINNANY LUIANANUSURATBUADAIAN N15UTENDUA 519AY
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a3dlude wumnanistestunauselemnifiudou mdnseiuasUsedunsdlfnvdunisiearslu
Uz AUN993535Y

Communication Ethics 3(2-2-5)

COMM ETHICS

CONDITION : -

Concepts of communication ethics in various forms; self-exploration within
the inner dimensions in relation to both others and the impact on social structures, human
rights, privacy rights, objectivity principle, respecting diversity, social responsibility, media
construction of reality, and guidelines on the prevention of conflict of interests; analysis and

assessment of communication case studies on ethical issues.

2800119 nvsnELaENsAuguade 3(3-0-6)

Feulvsedn ;-

Usz’iﬁLLazﬂ’wmmsﬁmﬂgwmaﬁa ﬂg]‘wma‘ﬁLﬁ'm%aﬂﬁumwizﬂauaﬁw
doansnaru Ussianvesnsmiuguade anuduiusuazanuiuinveusenitederiuasAngdy
wanASAALNGMING LayaTesTTuvesdoainavy

Media Law and Regulation 3(3-0-6)

MEDIA LAW/REG

CONDITION : -

History and development of media law; laws relating to media businesses;
categories of media regulation; relationship between the media and other institutions; legal

interpretation; media ethics.
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NUIT 4 NUINIV AN

NUINIV NN 93 wlenn
- NFUIVITWNUFIU 27 wiqenn
- NEUIVIVNRNIZHIVIIV 66 viqEnn

Hanvnaudeassusigivtuvannil Jalsedndedu 93 vilginusenauig 3 naudun

9

[
A I

ABNANIVITNNUFIUY NNV TNIRNIZAIV1IY GudaduanizaIv) ¥ aenan1galvl) was

156k INY

1. ngudmIniugiu 27 wqenn

fanvnaudenisuneiuiluminnd deiseivdedy 27 miwia

1.1 51839U9AY 27 WwAn Usznauniy

2800120 quviseglude 3(3-0-6)
Media Aesthetics

2800121 vdnuaznsUfURn1sNsAeansve sy 3(2-2-5)
Principles and Practice in Human Communication

2800230 TnAfnwuarUseiiusivade 3(3-0-6)
Communication Studies and Current Issues

2800231 ﬁug’mmiwamﬁa 3(2-2-5)
Fundamental Media Production

2800232 Msdeudaiassalude 3(2-2-5)
Creative Writing in Media

2800233 weluladdelvluazdenunda 3(2-2-5)
New Media Technology and Digital Society

2800234 M3a15eRda 3(2-2-5)
Digital Storytelling

2800235 N139NWUUTNAUINNTTY 3(2-2-5)
Communication Innovation Design

2800236 nsuguszneuniseutivnaenans 3(3-0-6)

Communication Entrepreneurship

15
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2800120 quvieglude 3(3-0-6)
Goulusedn : -

a a [

naunaunserans qunsetioy ndngunsssluniseanwuuninuasideaive

q
[

domnuning wazadsonsual Aauzuvussng 9 MlunugiunwiAntazasissatdenlunisesnuuude

= a ¢ a ! = = a ::4' =
AMNWLLAZLAYN ﬂ’li?‘xﬂiﬁJLLazUizLNUQmmW’NE}uVIiﬂ%ﬁluaam‘wm ﬂ']WLﬂa@uVLVVJ 3NN
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Media Aesthetics 3(3-0-6)

MEDIA AESTHETICS

CONDITION : -

Theories of aesthetics, aesthetics application and aesthetic principles in
visual and audiovisual design in order to communicate meaning and emotion. Art forms
which are fundamental idea and taste for visual and audio design. Criticism and axiology

evaluation of still picture, motion picture and sound.

2800121 nanwarN1sUfuRnIsNIsHea VeI LY 3(2-2-5)
dl a
Feoulvsedn : -
LUIAALATNYYN1THRA1IVINYYE N1TIATIERdU duiusn1sFeans
anun1sel waryesnanisdearsietludniseenwuunazinaueasniussansualusedunis

Aoanseing 9 ey
Principles and Practice in Human Communication 3(2-2-5)
PRINC/PRAC HU COMM
CONDITION : -
Theories in human communication, the analysis of audience, communication
situation and channel for effectively designing and delivering message in different levels of

human communication.

2800230 AwmadnuLazUsTIAUT LAy 3(3-0-6)

Woulwusedan : -

[ '
a

LLu’Jﬁﬂ%qwﬁﬁugmmmﬁumiﬁams UsySRuasimun1suen1saednsnives
Tneuazvedlan Auduiusseninanisdoasiulssifiuniadany N13YTUINITBIAAINIAIUNIT
deanssfumansuausdy 4 Wewdtymdanu

Communication Studies and Current Issues 3(3-0-6)

COMM STUD/CUR 1SS

CONDITION : -

Fundamental concepts of communication; history and development of
communication in Thailand and around the world; relationship between communication and

social issues; integration of contemporary knowledge on communication and other

disciplines to solve social problems.

17
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2800231 ﬁugwummémﬁa 3(2-2-5)

Fewlvsedn : -

wEnNsRNLULRATHARdRM BN Tenniasnadenlm ndhn1seonUL
waznsKARdeldss asdUsznevrendosuarnislideadiodoans welauasAatznsudndeninuas
e msldgunsaiuaznszurunislunsnandenmuagides

Fundamental Media Production 3(2-2-5)

FUND MEDIA PROD

CONDITION : -

Principles of visual communication design and production including still
pictures and motion pictures; principles of audio media design and production; elements of
sound and its usage for communication; art and techniques of audio and visual recording;

equipment use and processes in audio and visual media production.

2800232 Madeudeaiassalude 3(2-2-5)

Fewlvsedn : -

mamdeya nsdulannudiAny n1sdudsznu Msnen wazduaszideya
nann1sazinALleA Uy u,azgﬂu;uumil,%ﬂua%ﬁaaiﬁﬂ“[,u?%aﬂﬁzme'w g

Creative Writing in Media 3(2-2-5)

CREAT WRIT MEDIA

CONDITION : -

Searching data, reading comprehension, topic capturing, analyzing and
synthesizing data, principles and techniques for creative writing through in various media.
2800233 welulafdelmiuazdinuadsa 3(2-2-5)

Houlasiedan : -

flenu wwiRe dnwase wavWauinsveanaluladdelny nansevuresmelulad
AolvalreTin daw uagTausssy wnAnfiuguiefuinineluvesuanmalulatdolvl uwda
\Rerfusmunasadnuaivulanidvauasyuvuaiionsss unAnuazusngmsaimeinmsssuAiva
wagmsldaunagnsanaumisielnl

New Media Technology and Digital Society 3(2-2-5)

NEW MED TECH/DIGI

18
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CONDITION : -

Definition, concepts, characteristic, and development of new media
technology; Impact of new media technology on life, society, and culture; fundamental
concepts in cyberpsychology and new media technology; concepts of digital self and
Identity and virtual community; concepts and phenomena of digital culture; new media uses
and abuses.

2800234 nsiES0eRava 3(2-2-5)

Feulvsnedn : -

femnaranuddyueinisandes @mé’ﬂwmwaﬁaaﬁﬁaﬂizm‘mm"m 9 MANN3

a o

wasimafianisiandedudediva nisiddeauunsudiiie m'iaaﬂufuuL'%la\u,a'ﬁmu’?mqﬂizmﬁ
dmsudeRdTausuinnng q nisianestunisesnwuuUsyaunsaldmsuTinaava

Digital Storytelling 3(2-2-5)

DIGITAL STORY

CONDITION : -

Definition and importance of storytelling, characteristics of digital media,
principles and techniques of storytelling in digital media, transmedia storytelling, objective

based storytelling design for digital media, storytelling in relation to digital life-experience

design.

2800235 N1509NLUUTMANINNTIU 3(2-2-5)

Fewlvsedn : -

HYULaLUTLANVDIUINNTTY ﬂ?iﬁ@ﬂ?ﬂi@ﬂﬁiﬂﬂ?ﬁﬁ@ﬁ?i LLu'Jﬁﬂ'VJuVI'N
JAUETTURAZNISTRALIDE1ITITY NTEUINTAMTIDBNLUY WaginueAUANAS19ETIA N1EL
AMULTUNTANT NSEDNLUURIAULUY

Communication Innovation Design 3(2-2-5)

COMM INNO DESIGN

CONDITION : -

Definition and types of innovation, commmunication innovation development,
concept of cultural capital and sustainable development, process of design thinking, creative

thinking skills, innovator development, design of prototype.
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2800236 maduguszneunisiuiinamans 3(3-0-6)
Soulvsedn : -
wuaAnuazngefn1siludusznaunis wuaAnaIuN1TUINISTANIT N19EU
M3TYd MIvmsdanaminensuyed nsnann wenssuguilan uaymsdeansnisnain ‘ﬁugm
nseenuuULAesdensiakarn1sUssfiunanIsUsznouns mzﬁﬁﬂmqiﬁaﬁlaLLazmiﬁami
Communication Entrepreneurship 3(3-0-6)
COMM ENTREP
CONDITION : -
Concepts and theories relating to entrepreneurship; management, financial,
accounting, human resource, marketing, consumer behavior, and marketing communication
concepts; fundamentals of measurement design and performance evaluation for enterprises;

case studies in media and communication businesses.

nuEWg  AA1e5UIETIEIVIRNTE U lUENgN YRR AU
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3) UUIMITWABNLES 6 VUIWARN

Hdnanunsadenisouseinne q lussaulsyavudenunnuaulalaviliegisdosdiuiu
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1.2 5783%181013 9158 THUNALAT H Trd 48 wUWNA

1.2.1 59839109AUENY 33 NUwnn Usenausiey

2801205 NsENIAEnsnuANULETEIdsUTOIE TEUmNA 3(3-0-6)
Journalism in The Age of Information Disorder

2801206 MsansmaniuLLanlasuivanais 3(2-2-5)
Multi-platform Journalism

2801207 nskARdonsansaumATLuNasaSuATE 3(2-2-5)
Production of Journalism and Information Media
on Digital Platforms

2801208 N1999NLUUNTIANLAZNTIANTNAIRTUNUNTANTAUNA 3(2-2-5)
Graphic and Layout Design for Journalism
and Information Projects

2801350 Fununussiiumatosunsiiuguaiionsasaume 3(3-0-6)
Seminar Contemporary Issues in Journalism
and Information Regulation

2801351 NIAsAmansiudnSuywevy 3(3-0-6)
Journalism and Human Rights

2801352 uﬁfmﬂsiuLLazmiLﬁu;ﬁﬂizﬂaumiﬁafmmiaumﬂuqﬂaﬁﬁa 3(3-0-6)
Innovation and Entrepreneurship in Journalism
and Information in the Digital Age

2801353 nguaznTideiieuinnssunsasauma 3(3-0-6)
Theories and Research for Journalism
and Information Innovation

2801430 ﬂ’]iﬂdﬁ&]ﬁ’]ﬂ’l’]ia’ﬁﬁ’lﬁm%sﬁgugﬂ 3(2-2-5)
Advanced Journalism Production

2801431 nstinausasaumaLazdolnl 3(0-9-0)
Professional Internship in Journalism, Information

and New Media
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2801432 TasansUSayaninusnsansaumawazdolnl 3(0-6-3)
Senior Project in Journalism, Information,

and New Media

1.2.2 53y nadan 15 weie dasdenseuseivivleils Ussnaume

2801209 NIOUNUTIUARATINDNUNTAIAERNS 3(3-0-6)

Reading of Selected Works for Journalism

2801210 miauwmﬁﬂmLﬁaqmmn'ﬁmm%’mﬂzLLazmimﬁmﬁaiﬁuumsm 3(3-0-6)
Information Studies for Content Industries and
Cultural Media Production

2801211 WAIUINSALUIVEYINTETAUNA 3(3-0-6)

Development and Philosophy of Journalism and Information

2801301 NIasAanstaya 3(2-2-5)
Data Journalism

2801302 NNTENEAINEINTUIIUNTAIANERS 3(2-2-5)
Photojournalism

2801305 NTAUNLAUAMTUNIUNTANIANER S 3(2-2-5)
Interviewing for Journalism

2801309 IATANEATYNYY 3(2-2-5)

Community Journalism
2801335 ARUINYINUINTETAUNA 3(3-0-6)

Sociology, Journalism and Information

2801338 NFEsaumATUUTEYIdIAL 3(3-0-6)
Journalism, Information, and Civil Society

2801346 Fosdmanizsansaunawadeival 1 3(3-0-6)
Selected Topic in Journalism, Information, and New Media |

2801348 Fosdmaniznsansaumnewariel 2 3(3-0-6)

Selected Topic in Journalism, Information, and New Media Il
2801354 A YUTIITANSANERS 3(2-2-5)

Journalistic Writing
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2801356 AnNseUSiTeInduasdeludinndanedii 3(3-0-6)
Data and Media Literacy in the Algorithmic Society
2801357 nseeNUUUANsEMSUAB NS TAULYIA 3(2-2-5)

Content Design for Journalism and Information Media

2801359 nsiaiFesdniuinuidviauardeatresufauiug 3(2-2-5)
Storytelling for Digital Games and Interactive Media

2801363 2NTAIFANTAUANTALEN 3(3-0-6)
Journalism and Conflict

2801364 Innenlulanleiuosuaziinhdvia 3(3-0-6)
Cyberpsychology and Digital Life

2801365 Tuisansaumeadviudonsansaume 3(3-0-6)

Infotainment for Journalism and Information Media
2801367 NsANYIANIEIIBUAAA 3(3-0-6)

Individual Study

2801375 NFAS NN INANTAUNA 3(3-0-6)
Information Visualization

2801376 N133IB9IUYNITIAN 3(2-2-5)
In-depth Reporting

2801421 NITTNBIUVIARANIZN 3(2-2-5)
Specialized Reporting

2801433 mMsuUImsdnnisssiadensasaumne 3(3-0-6)
Management for Journalism and Information Media Industries

2801434 NIATAEUNATRIN NS M UUTEIAUTILaTaad san 3(3-0-6)
Journalism and Information Critique for
Contemporary Social Issues

2801435 Nsenseaniszaulan 3(3-0-6)
Global Journalism

2801436 NIRRT ILazanunsaidag 3(3-0-6)
News and Current Affairs Analysis

v TiandenGouneinlungiividenanyivmuiidngnsimusluusiazainiion vie

F183919U 9 AUNAULNITUNTUIIINANGRTUTEN ALY
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1.3 ANB5UNSIHAV F1U1IVI1NTETEUNABALED VN N1AIV1INTENTAUNA

18IV INFUIVIVNRNIZAIVI T 48 wiqein
3183Y109AY 33 wihefin Usznoume
2801205 1138135M1@R3IAUAMULT T T8 UTOIA AU 3(3-0-6)

Feulvsedv : -

wnAnFesszifsvansaumalazszuvinateya anuvimeananylisadeu
nstoyatmasronunsasmaniuardedinuooulatl nagndideuoRlunuinuaznsmeuns
ATAULNA mmﬁﬁawﬁﬁ’aﬂ'ﬁwN%’azgaﬁd’nmﬁ A9ATINYIET B1YYINTIUTRYA N15IANITANLL
gndesmazaulidusssulugainansiodou

Journalism in The Age of Information Disorder 3(3-0-6)

JR INFO DISORDER

CONDITION : -

Concepts of information regulations and ecosystem; challenges arose from
information disorder to journalism and social media activities; practical strategies in
journalism and information dissemination; knowledge of information operations, information

war, data crime, managing information inaccuracies and injustice in the disinformation age.

2801206 MsansAansuLLnanesuTivainviane 3(2-2-5)
Feulvsedn : -
Mnwzuazndnnsasenanidmsunsrandonduunanesy nsruaunsde

Pkazasaunealugafiva nsfumuaztaueYasnaenIunTIvdeuteiiaiwudeuy

wHanasUATA0E 19T AMANAIEANSURAYE UsdIAY
Multi-platform Journalism 3(2-2-5)
MULTIPLATFORM JR
CONDITION : -

Journalism skills and principles for multi-platform content production; skills
for news gathering and information processes in the digital age; efficient information seeking

and searching, news presentation and fact checking via digital media platforms with social

responsibility.

2801207 MSHARADNSANTALWAULLNARaSLRTTE 3(2-2-5)

Woulus1edvn : snedvNdesanun1y 2800231

30



wangmstimermansUugin (@0uuTulss we. 2566)

aa o

L‘I/lﬂ‘ljﬂLLa3LL‘L!’Jafﬂﬁf\?’]LﬂUIUHWiNa(ﬂﬁ@ﬁ]’liﬁqiﬁuLV]ﬁUULLWﬁG]WEJ%@J@‘\]VIa

a

NITUIUNTANLTIRBNKUY MTITedayaiieainulenuasdoadneassd n1sldinsestlondndenitu

Y

n1sufduRusiue v nsdszidunazidonisnimanideniuaznismeunifivunzaudiny
unanneasuATa

Production of Journalism and Information Media 3(2-2-5)

on Digital Platforms

PRO JR INFO MEDIA

CONDITION : PRER 2800231

Techniques and concepts for journalism and information production on
digital platforms; process of design thinking and data research to create content and creative

media; using media production tools with an emphasis on user interaction design; evaluation

and selection of proper methods for media production and distribution on digital platforms.

2801208 N1999NLUUNTIANWAZNITIANTNEINTUNUNTANTAUNA 3(2-2-5)
Fewlvsedo : -
wurdnkarinwrlunisadisnunsfinaisaunesazeenwuufadifiony

Nsanseans msUszendldesduszneudaurlunmseenuuuniinansaumea nsdavifiedeans

wazmaulandngudmunglaegelivsz@nsam wwiltduswadelunisesnwuunsifinuazn1sdnnii

MNsesaune nsdAnsuUTfumsiesssuiiieades
Graphic and Layout Design for Journalism 3(2-2-5)
and Information Projects
GRAP LAYOUT DESIGN
CONDITION : -

Concepts and skills in producing graphics and artistic design for journalism
and information projects; application of artistic elements in graphic design and page layout
to effectively communicate and respond to the target audience; contemporary trends and

case studies relevant to ethical issues.

2801350 é’mumﬂizLﬁuéauaﬁaé’mmiﬁﬁuaLLaﬁamimiaumﬂ 3(3-0-6)

Woulus1edv : e Ndesaaun1u 2800119

o

LWIARkAENENN1IAIUNTISANAUgLadesansaumAluyaRdva duuuilseiau

Y

Jagdunifeidesiumsmivguaiiienuazinaluladiniedng n1sAuasesdnsuardeyadiuynng
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iemnlunisuansesn Usziiunisifuquaiianuseulm alesssunazarmsuiiniuveuvosld
unanvesunsaeaslugnansaume

Seminar Contemporary Issues in Journalism 3(3-0-6)

and Information Regulation

SEM JN REG

CONDITION : PRER 2800119

Concepts and principles of regulations for journalism and information
governance in the digital age; seminar on current issues related to content regulations and
network technology; protection of rights and personal information, freedom of expression,
governance of sensitive issues, and ethics and responsibilities of users on different media

platforms.

2801351 NIAIANERSAUEANSUYYE Y 3(3-0-6)

Hewlvsedv : -

Anwindnanuas n1sdeansuarnisadieassfidoniioduasuyszifuans
UYBEYY NTOUANSUYBEYUTENIIUTEmALasUsTwAlve anglunseuiunisefisssy avgnallies
wazdnSnensiles lSammsiansesn avslunissuiveyarians

Journalism and Human Rights 3(3-0-6)

JR HM RIGHTS

CONDITION : -

Study of human rights concepts and controversies related to journalism,
communication and content creation to promote human rights issues; human rights

frameworks from international and Thai perspectives; right to justice, civil and political rights,

freedom of expression, and right to know.

2801352 winnssuuarmaiduguszneunisiensansaumelugafdsa 3(3-0-6)
Foulvsedn : -
nsanuIansalugnavnssuLazssAadensansaumalugafavia n1saiis

Aoamiusznounmsdmiugnavnssudensasauma nsUszgndlinAnnsuimsianisuay

NSAAIN NITATNAULUY waznsimuINgumngd S UEUsENa UM ImMUINTASAUNA
Innovation and Entrepreneurship in Journalism and 3(3-0-6)

Information in the Digital Age
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INNO ENTRE JR/INFO

CONDITION : -

Innovation development in industry and business of journalism and
information in the digital age; capacity building for personnel and entrepreneurs for
journalism and information industry; application of management and marketing concepts,

prototyping and the development of target groups for entrepreneurs in the field.

2801353 wqngLLasmﬁ%’aLﬁ@U’?ﬁ]ﬂsm’nimiamMﬂ 3(3-0-6)

Feulvsedn : ednfidesaeudinu 2800230

AMNAIAY VRN B kazN15338TUNTATIRIAANUININTANTAUNA N3
Uszyndidenleamguininsarsaumatuaiansaivisig q fiterdendedufiugiuly
nsrUUMTITeensaauinngsy Arwduiussenimguiuasnsitelumsivuadymuasm
mnaulunisadisuinnssude

Theories and Research for Journalism and Information Innovation — 3(3-0-6)

THEO RES JN INNO

CONDITION : PRER 2800230

Importance of theory and research in creating a body of knowledge in
journalism and information; application to link the theory of journalism and information with
related fields as a basis for research processes for innovation; relationship between theory
and research in defining problems and finding solutions for media innovation.

v
6 v

2801430 ANINARIIUINTANTAEN TTUE 3(2-2-5)

Y

Waulusiedv : s1edvNdesaaunIy 2801206

A a

LunAnLaEndnnsaieassdnunsatsaansdmiviedaiuiuazdeneulal
sﬂgugjjq A5HNUFTRN519I0Y89N09UTIAUNENIT A1TI1UKY WERFD N1TUTIMIENT uas
NsUsEEUNEY

Advanced Journalism Production 3(2-2-5)

ADV JR PRO

CONDITION : PRER 2801206

Concepts and creative principles in producing advanced journalistic works
for print and online media; working in an editorial room including planning, production,

editing and evaluation of news.
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2801431 nsfineansansaunALa Aoyl 3(0-9-0)
Foulvsedn : -
nsiinmuiusasaumalazdelnifvesdnsdadufiveniuluisinIndeuas

A3 derilansyuiunsyiiinuaznsusndeyatnasiienisinausuuuiesidn ns

Uszgnaldvinveuazanuinng 9 luussenianisuJUiauase muatesssuivdn wagtiauena

msEnaluguuuudmuivInuazy foRnsiunsasaumaas el

Professional Internship in Journalism, Information 3(0-9-0)

and New Media

PRO INTERNSHIP JN

CONDITION : -

An internship in journalism, information and new media with an
organization recognizable in the media and academic circles to understand the process of
news-making and information gathering for professional performances; application of skills
and knowledge in a practical environment and professional ethics; presenting the internship
experience in the form of professional seminars and training of journalism and information,
and new media practices.

a

2801432 TsansUsaninusnsansaumenardov 3(0-6-3)

Feulvsedv : -

Anwn Auad iesiedt uagyszanadeyalufidediaule ioadreassdausi
'ma']iauLmLLaz?%aimj ﬂ’ligim’lﬂ”ﬁﬁﬂ‘lﬂgLLa8ENﬁﬂ'ﬂlliﬁﬁuﬁﬁiaﬁiﬂUL%ﬁLLagﬁaiﬁﬂ Lﬁaﬂ’@um
ﬁﬂmmﬁﬁm%wLLazLﬁmwuuﬁ'ﬂstwmﬁsmmi

Senior Project in Journalism, Information, 3(0-6-3)

and New Media

SENIOR PROJECT JN

CONDITION : -

Study, research, analyze and synthesize information on a topic of student’s
interest to create journalism, information and new media project; incorporation of relevant

competency and knowledge in journalism, information, and new media to develop

professional skills and increase academic potential.
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1.2 s183vden 15 whein Jandenseuseivlanls Ussnaume
2801209 MIsuUTsufnassiieunsasmans 3(3-0-6)
Goulusnedn : -
nstniineeniseruiieliasziansedfny nsAumANLiINg N1sRAINEns
N13a3UsIU80AAUAR AseAUTIBLanUAsuLanIrI LAY nsaETeufauRnIINAITEIUIIY
L%mmimimam%uamiimmim%aaiiﬁﬁaﬂmﬁwizaumizﬁﬁuaa;:h%mt,azé’wm
Selected readings for Journalism 3(3-0-6)
SELECT READ JR
CONDITION : -
Practicing reading skills to analyze the essence, meaning, interpretation,

summation of message; discussion and exchange of opinions; reflection from reading

journalistic writings and creative literature linked to learners’ experiences and society.

2801210 miaumvﬁﬂw’lLﬁa’qmammimaﬁmzLLazmimamﬁafﬁuuﬁiim 3(3-0-6)
Feulvsnedn : -
LLmﬁmLLasVIéJﬂmﬂ%miaummLﬁaﬁwmqma’mﬂimaﬁmzLLazmiwamﬁa

Samsssuuszaniey Inndnsaifnuiivszavanudiivesiassmauazysemalng n13¥aassa

sudoangiuteyaninudnaiisassduazdununisTuusss Ussgndlduuimisuinisinnis

asaumaiieauIan s dodmivgramnssiainasuaz N IR A Tans

Information Studies for Content Industries and 3(3-0-6)

Cultural Media Production

INFO CONTENT CUL

CONDITION : -

Concepts and principles of using information for development of a content
industry and production of popular culture media; criticizing successful case studies of
foreign countries and Thailand; media production from databases creativity, and cultural
capital; applying information management to develop media innovations for a content

industry and production of popular culture media.

2801211 WaUINIShazUTvEY1NTaNTaUNA 3(3-0-6)

Wouluseden : -
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WawIN1sNsaernazieunsasaumaluglsy alisni ey uwaglny Ysed

nsiediveddniuazdrunaniteyatiasiuuiunlveg Usugnisdeansvesnunsaismansuas

a a 1

asaumAImMSUNEYIF gaunNsallvITNLazANT RN Iy ML gl

Development and Philosophy of Journalism and Information 3(3-0-6)

DEV PHILO JR/INFO

CONDITION : -

Development of journalism and information dissemination in Europe,
America, Asia and Thailand; history of the struggle for rights and information power in the
Thai context; philosophy of journalism and information for humanity; professional ideology

and understanding of the spirit of the age.

2801301 NIasAanstaya 3(2-2-5)

Feulusiedn : eivfidesasuriu 2801206

MANN15INTANTAENTToYa U181 NTEUIUNISIYRRN TN S uN1TAUN
unasteya uavansaumadislog waias1e q sauda msliivuazdedenuduundsioya nsye
foya msa1sdumimidoya ielausvnanssemssureteiiuszanEua

Data Journalism 3(2-2-5)

DATA JOURNALISM

CONDITION : PRER 2801206

Principles of data journalism for news reporting; computerizational process
in locating news sources and available information; different techniques including using web
and social media as a data source, data scraping, and data visualizations to disseminate

news to the public effectively.

2801302 ASANBANEINSUNIUNTANTAERS 3(2-2-5)
Foulvsied : -
LUIAALALIMNATATUANTENEAIWTINTANTANEAS UNUINVDIEIEAINTIINTET
AansluNSIENUY LA AIUNTAl TNYEMSHALINTENENTNT TN TaNsAaRsULLnantasuFe

A19UTELANIUUSUNTIIaINIaNe
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Photojournalism 3(2-2-5)

PHOTOJOURNALISM

CONDITION : -

Concepts and techniques in photojournalism; roles of photojournalism in
reporting news and contemporary situations; developing skills in photojournalism on

multiple-media platforms in various contexts.

2801305 ANSEUNYAIEN VS UIUITASANENT 3(2-2-5)
dl =)
Wouluseden : -
LUIARBALIANNISNEINUNITEUNIYAILALNITAALADNWARIUNIEINTUITUINTATT
mans nTzUINNskasinaliansduNwaliiionuMsasman UL UUA luuSUNIkaNe19d My
YRINNNHDNTAINNANY NNTUNLAUDINNNITAUNIYUBYNNUTELANTANNAIUNENNITHAZATTENUTT Y
a a
AN
Interviewing for Journalism 3(2-2-5)
INTERVIEW JR
CONDITION : -
Concepts and principles of interviewing and selection of sources for
journalism; Interviewing processes and techniques for journalism in different contexts for
multiple-media channels; effective interview and presentations in accordance with

professional principles and ethics.

2801309 NFAIANANTYUYY 3(2-2-5)
Foulvein : siniidosaeusiiu 2801206
LUIAR Nau] waziauIn1svesdeniaden NasAansyuYL wazdenia
Uszrmiluuszmanazanasema dadeiifinadonsdniunuvesdeyuruuaydoninlssnvu de
Avfatunssiiunuvesdeuardenaussvy

Community Journalism

COMMU JR
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CONDITION : PRER 2801206

Concepts, theories, and development of alternative media, community
journalism, and citizen media in local and international contexts; factors influencing the
operation of community media and citizen media; digital media and the operation of

community media and citizen media.

2801335 FIPUINEINUNTATAUNA 3(3-0-6)

Feulusredn : -

WIAAAN Ngufdinning) §auInendmsun1TInsziund Ussiauniday
Tausssy warlassasiennuduiusigunsludrulvemeyuussdaniine

Sociology, Journalism and Information 3(3-0-6)

SOC JR INFO

CONDITION : -

Major concepts and theory of sociology; sociology in relation to journalism,
news analysis, social issues, culture and structures of power relations in Thai society with a

sociological perspective.

2801338 M5ANTRUNANUUTLUAIAL 3(3-0-6)

d‘ =)

Wouluseden : -

a A A o & A ) A )

wwIRnnguieItuiuianssae Ussnndenu wagmsiedeulmmednugduuy
T UnuIMYeIdBNIaTU FBRaTa karaTAUMATUNSTAS1ESUUTEINAIAY NNTHEIUTIUNIINIT
W99 NS LESNIN LATANULEALDAIAYDINALIDY NSAIANYIVDIINELALANUTEINA

Journalism, Information, and Civil Society 3(3-0-6)

JR INFO CIVIL SOC

CONDITION : -

Concepts and theories concerning public sphere, civil society, and new

social movement; roles of mass media, digital media, and information in strengthening civil
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society, political engagement, rights, freedom, and equality of citizens; case studies in

Thailand and overseas.

2801346 ez nsansaumneardely 1 3(3-0-6)
Feulvsnedn : -
fadenilemiiaenndosivaniunisaiiiagtunazanuaulavesdizoulunia

nsAnufiameden
Selected Topic in Journalism, Information, and New Media | 3(3-0-6)
SE TOP JR/INFO |
CONDITION : -

Selected content that corresponds to the current situation and interests of

the learners in the enrolled semester.

2801348 Sosnnmznsasaunauazdolng 2 3(3-0-6)
Feulusredn : -
daideniilomilaonadesfuaniunissidagtiunasanuaulavesfioulunia

msfnuitaaneideu
Selected Topic in Journalism, Information, and New Media |l 3(3-0-6)
SE TOP JR/INFO I
CONDITION : -

Selected content that corresponds to the current situation and interests of

the learners in the enrolled semester.

2801354 NSWEUBNNTANTAENS 3(2-2-5)
Reowlys1e391 : 5183w FedaeUNIY 2801206
MANN1INITTEUTINTAITAERT Anwlaseadie n1sAndszinu nasldniw

as19a33f Nsdunwal mnudilagesesruszneudeya nsruIuNSIRNULASNISSEUSEITRYA

ax = =2 a wa = 5 ' = a &
na35n15td11589 RNUGURANMUTEUNTATMEnTUTLANAN 9 NMSIUEUUNANULAAIAIUAALTY

N9 REUAITARUTEANAIN 9 N1TRUUNUTTUITNIT kazn1sasiaunsuatunudeuliauysalll

AN
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Journalistic Writing 3(2-2-5)

JR WRITING

CONDITION : PRER 2801206

Principles of journalistic writing including story structure and angles, use of
creative language, interviews, understanding of information gathering and editing, storytelling
tactics; practicing writing different types of journalism — features and op-ed writings — with

effective and quality editing.

2801356 ANUTBUIRI I uArEoludirudanesiiy 3(3-0-6)

d‘ a

Roulvsedv : -

MANNI5N9UYeTaNeINeN1sAneE el s AU TaL AN TN A

a | a ¢ & o v A A o v oA A

wardalvial NTEUIUNITTIUTIN AATIEY AeA1audayaliadudualnugnieiuazAuueie
ANUFNRUSIENIaYa arsaumawazauslunsindula nsussendldiieUseleviniegsia
nsuslaadeyarnansuasuanseanaudninadedudinuussyisulng

Data and Media Literacy in the Algorithmic Society 3(3-0-6)

DAT INFO LIT ALGO

CONDITION : -

Principles of algorithms for critical thinking about information and new
media; process of data collection, data analysis, data inquiry for validity and reliability;
understanding the relationship between data, information and knowledge for decision-

making; applications for business purposes, consumption of information and expression of

civic rights in a democratic society.

2801357 ﬂ’]iE]@ﬂLLUUﬁ’ﬁﬁ’m%jUé@’J’ﬁﬁ’ﬁﬁuL'Vlﬂ 3(2-2-5)

Waulusiedvn : s1edvNdesaaunIu 2800234

a o 1 CY o

N9NLKLEBNKUULHEMA S UFR N SATAUIMALAr AaATATINaTY n1sWaIN
MiNweN15AUAINITOLE IATIENANYULIANIEVDIRTUAITIRNIZNGN N1TLE WS ULNARNBTUERT

aa o

WA AU BINITAANALAZTDININISIHEUNSNIUEDRAYE wagn13Useiulsedndng
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Content Design for Journalism and Information-driven 3(2-2-5)

Media Production

CONTENT DESIGN PRO

CONDITION : PRER 2800234

Content design for journalism and information-driven production and
contemporary digital media; developing research skills to analyze specific audiences;
practicing storytelling through appropriate digital media platforms; understanding of digital
marketing, distribution channels and evaluation for media efficacy.
2801359 nsadosdmiunuAdvauay deada fauius 3(2-2-5)

Feulvsede : -

wunfAauazinuylunisdeunaziininanieslussgndldlunuuazdoaing

[V v &

Uduniudens o nMseanuuulileniwaznisasiiazasiidanuduiusiugiduny nsldllsunsy

1%
o o v

ﬂugmmmumsaiwaisﬁwamuuasgaﬁ’]L‘ﬁm miﬂszLﬁuL‘ﬁ@mﬁd\‘imaﬂiwuﬁawqaﬂsmmiﬁams
ningaun1alayay) WimusTsy LagasusTsy

Storytelling for Digital Games and Interactive Media 3(2-2-5)

STORY DIGIT GAME

CONDITION : -

Concepts and skills in writing and applying storytelling techniques in games
and interactive media; designing content and character for game user interaction; using
fundamental programs for geame production and value creation; assessing content in

consideration of communication behavior, intellectual property, multiculturalism, and ethics.

2801363 MTEAITFERSAUAINUTALE 3(3-0-6)
dl =)
Wouluseden : -
UNUINYD15815ANERsTuanIUN1SAIANUTAKEY AINTULIT kaLINgANITAINA

n1sllouasdiny LuIAAKasNgulaten1uNTANTAERTkasdIALAEA SLINEN15YIIA1ULN
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Tannudandaazanugunsimanisiosuazding wunAnuasnguinetivdrudseysdlay s
d IS = g// !
ESNN uaganuananaveInailes nsdlAnwinslulnewassiaUseine
Journalism and Conflict 3(3-0-6)
JR CONFLICT

CONDITION : -

Roles of journalism in political as well as social conflict, violence, and
crisis; contemporary concepts and theories in journalism studies and social science to
understand political and social conflict and violence; concepts and theories concerning
democratic society, rights, freedom, and equality of citizens; case studies in Thailand and
overseas.

2801364 InnelulanloiuesuazTinidva 3(3-0-6)

Feulvsedn ;-

noufuazuuiiRndninelulanlewefilefnunTinAdvia Ujduiussening

6

wywdivmaluladansaune nsvereuszaunisaluaziaasyosuyvdlulanaliouasuasyuvy

9

JuANN UNUIMLAENANTENUTBARAITTadensaT1ssnanual UsTiagIumnedeny TamssTNAda
wazIdn1sURENUSAUTInATVa

Cyberpsychology and Digital Life 3(3-0-6)

CYBERPSYCHO

CONDITION : -

Cyberpsychology theory and practice to study digital life; human
interaction with information technology; extension of human experience and sensory motors
in the virtual world and the imagined community; roles and impacts of digital media on

construction of identity, social norms and digital cultures, and patterns of interaction in a

digital life.

2801365 AANNSUUTNANTAUNA 3(3-0-6)

Foulvsied : -

LUIRA NENAITLATNISHANFOTITAUNENRATUSENINTT asaumanas Ui
BRI RRansENUYest Uit saumARan1sA0T1) Useiiunsdnunisiles wasmusssunava
maaEestudeuardvsnavesnguuvhiludetuiisansaumne

Principles of Infotainment 3(3-0-6)
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INFOTAINMENT

CONDITION : -

Concepts, principles and production of information media that integrates
news, information and entertainment; analysis of the impact of infotainment on journalism,
socio-political issues and digital culture; cross-media/transmedia storytelling and the

influence of fandom in infotainment media

2801367 NsfnyIanIEIIEyYAAa 3(3-0-6)
Soulvein : -

UszmuiAgateatuinsaisaumakazaslyvid smuavaulavazanudeinisuss

Ay
Individual Study 3(3-0-6)
INDIVIDUAL STUDY
CONDITION : -
Issues related to journalism, information, and new media of the student’s
interest.
2801375 NNFAS N INANTAUNA 3(3-0-6)

Roulusedv | wividesaauniu 2801208
v 1 a A ¥ aa | v A [ [ ¢ A

MANNISNIANENenRNAnYIedayaLazatfan1e q Iagldnmvsedydnuaiiive
° I3 ! Aa 1% o v
diauaiduasaumaguuuunng 9 Adanuninenugauszasdiazidmvuneganis nsuszendld
Vinwgaun1sieans nsldvang warAuAnaivasIAlunIsKanwasaumaLaziauaionle

1 13 a a

BYILANYTEEANTNIN

Information Visualization 3(3-0-6)

INFO VISUAL

CONDITION : PRER 2801208

Principles on how to express ideas or data and statistics by using images

and symbols in order to meaningfully present visual information to serve specific purposes

and audience; developing visual skills for information presentation and storytelling in
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systematic and effective manner; application of communication skills, reasoning and

creativity in production and dissemination of visual information.

2801376 N133ILUYNITIAN 3(2-2-5)
Feulvedn : sedniidesaouniiu 2801206
nsfinTinurUfTRKUUTRs e ITIBNIITIBeEn wnAnuasiainyens

WAmUTamandlisin Insendenaiimsiududugs nsmesuuuuiinrm nsiddssend uay

Nsansenaniidedeya Jadouarlyiiiinadenunimnisenuinudsdn
In-depth Reporting 3(2-2-5)
INDEPTH REPORTING
CONDITION : PRER 2801206
Newsroom-style practical skills training for in-depth journalism; concepts

and development of skills for in-depth news reporting by advanced inquiry, interpretative

reporting, applied research and data journalism; factors and problems affecting the quality

of in-depth news coverage.

2801421 N13INIUIRANIENS 3(2-2-5)

Feulvsedn : edniidosaeusnu 2801206

nstinTinue U URkuuRosdmiunssnudunans Tagwunissean
wazthiaueUssdiu Usingnisal vie ilevmiiinuasianis wumaidies g3fa v Fwandon 3a
Fin nszuaunsBUIIREnfieimumLiiasnyznsTsnurnluliuanz o uas
oL Uds UMK LI NaRYlDSLARN 9

Specialized Reporting 3(2-2-5)

SPECIAL RPTG

CONDITION : PRER 2801206

Newsroom-style practical training for intermediate news reporting with an
emphasis on specific issues, phenomena or content such as politics, business, sports,
environment, way of life; learning processes of in-depth news reporting to develop
knowledge and reporting skills on specific issues and disseminating quality writings through

various media platforms.
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2801433 NSUIMITIANTTTINAFDNTANTAUNA 3(3-0-6)
Reoulysedn : -

Y

MUTNTIANITERAMNTILLAY§INAADNTANTAUINA LARIATYFAAATALAS
wsugRaaivassiiieadestumaluladfounsunanviefudeiivarnuats vilsanAdausinisngs
TWaudsnsdmhewaznisuslan nsdfnulunan1agsia Mseain 11591991 wasUsunuanides
IuﬂWiﬁmﬁﬂmiqmammm%mﬁmiaumv*i

Management for Journalism and Information-oriented Business 3(3-0-6)

MGNT JN BIZ

CONDITION : -

Management of business and industry in journalism and information;
concepts of digital economy and creative economy related to media technology and
different media platforms; value chain from production to distribution and consumption;
case studies of business models, marketing, employment, and debates in managing the

relevant industry.

2801434 NIATEUNATRNNYEmSUUTEIAUTILaTanad aan 3(3-0-6)
Feulvsedn : -
nImndlamuardosifavenszuiuiatinsansman SUUA LR NLAZNNS

U%UL‘U?ﬂlEJ‘L!l‘UEjﬂi%U’JUﬂ’]i?‘i’e)GZj’l’J’J’liﬁ’liﬁuL‘VlﬁLL‘U’ﬂ‘VIli TATEinUNTATaumAiulsEaNEanae

nsmeuaussieUssiuiigmsenuarlnsaiademss nislduuAansasaumeaoiuseag

LLaﬁ%ﬂwsLLﬁlsuf]aumﬂmsluusmwmiﬁumam%mmﬁ'u q ieto
Journalism and Information Critique for 3(3-0-6)
Contemporary Social Issues
JN CRITIQ SOC
CONDITION : -

Criticism of the problems and limitations of the traditional journalism
paradigm and the transition to new media and journalism practice; analyzing effectiveness
and response to social issues and the underlying structure; using journalism concepts to

discuss causes and solutions to problems by integrating with other related disciplines.
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2801435 NIAIAEnsszaulan 3(3-0-6)

Feulvsedn ;-

LARNskanUAsuLazNeuNnsT 19 NR SnsnaredanAtniuazimalulad
ANTAUMARALN1TH a1 TINARBNTTUIUNTTIIENUT M58 UYsTiuTIILasasauWATIE
anuddszdulanlnedelulsmanazdoriosiu msfnuiduvisudeuiiodlansuidaindn
35T UNBTHUIMNUINPIRSMTUMTY TN SLaziRniuusasmanslulseme

Global Journalism 3(3-0-6)

GLOBAL JR

CONDITION : -

Concepts in transnational news exchange and dissemination; influence of
globalization and information and communication technologies that influence news
reporting process; coverage of global news and information issues by national and local

media; comparative study to understand professional practice, ethics, international lessons

for integration and development with national journalism.

2801436 NTRTERYIkazanunsaidag 3(3-0-6)

'
a

waulusedn : -

a [ v = a

BNTUATNISHATEUUNAIINTIATIENY1I9IN1TANYIYINT AL ToLN19939
wandenvasn nseuAaildlunisiinsiest Ussanveanisinsigisn nsiianuditugiudiu
N139 1swgna UseTRmans damu Jausssu 1nUsenaunsingIzniain

News and Current Affairs Analysis 3(3-0-6)

NEWS ANALYSIS

CONDITION : -

Methods and practice of writing news analysis and articles based on the
study of news backgrounds and facts; conceptual framework used in the analysis; type of

news analysis; application of knowledge in politics, economy, history, society, and culture for

analysis of news.
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2.1 Tasea$1andngns e1v13YIN1IaNRULLALHANTD N1ATYINTTRRENTHIAYY

IuuniIeinsIunaeanangns 129 wqenn

JygzaINISAne 4 U

Tnseadanangns
1) mnedndnsily 534 30 vdena
- NANIVINYIRUTENA 12 mhein
- FPNWDINY Y 6 nUIWAN
- AU 6 vienn
- NRATINYBEAIERS 3 yhenin
GRS RGO 3 mhwein
- NANAYTIMENERS - ANAAIERS 3 mheie
- naudvavAans 3 mhehe
- nepAnAnwivilunguiiien 6 vienn
2) MINIVNANE 59 93 mhwfn
2.1 ngaAvdniiugiy 27 vegin
nsdiuuuil 1 (ton - ) 66 Wwhn
auTIINITeaNLULAYHARHS
SR ELRIVAGITERET 33 wihgin
- NFUIYLERNAIN 15 mhehn
- nauIvIn 18 wiiefin
nSAluULR 2 (1BniAE) 66 v
aUTIvINTeeNLUULATHARHS
- NENAIVITIAUAIN 33 ena
- A3 LEeN 33 wiena

~ ~ a aa v a a o o a &
NUELUA NIALULT 2 (Bnihgl) Janagieaseusieividaduuwasividontuaiu
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UPAINYIEE enIUTIEIVINIIANISANEITALY 198 FaeldsumNUIUYRUIIND15E
M3 0191585 dOU warANENIINNTUTEINNRIY
3) RUINIYHADNLES 6 VUIWAR

Hasanunsaidenisauseinane q lussaulsygrvademunnuaulalavaliegistdosdiuiu
6 wihein MneITnlageuniniglulaznieuenauzlinerans

2.2 §193U1E1U1IYINITOINLUULASHARNED 48 wUwNe

2.2.1 579V IUIAY 33 NHeRn UsTnaumie

2802205 Foansdatifionswasuuladsny 3(2-2-5)
Media Arts for Social Change

2802206 MARTgEFUmarMAdudmiunsdoans 3(3-0-6)
Audience Analysis and Communication Research

2802207 Msuandeldes 3(1-4-4)
Audio Media Production

2802208 nswanemasiia 3(1-4-4)
Digital Content Production

2802209 nseanuuUnTInlullAYeNSd 3(2-2-5)
Graphic Design in Media Arts

2802334 nseenuuuAsdmiuaisUszaunsalinuwyians 3(3-0-6)
Media Design for Multi-Sensory Experience

2802335 PnnazasARLTIIMsLwIAnLUUldLUsLen 3(2-2-5)
Inclusive News and News Documentary

2802336 MRIZiddinng 3(3-0-6)
Critical Media Analysis

2802430 HiRgansnoUnazuinnssu 3(2-2-5)
Media Startup and Innovation

2802431 MstneAnInduniseenuuuLazande 3(0-9-0)
Professional Internship in Media Design and Production

2802432 TAsan1sHAnFawUUNILETRe 3(1-4-4)

Transmedia Production Project
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2.2.2 s9g3vuden 15 wuledn dandenSousiedvinledle Ussnousie

2802210

2802211

2802212

2802337

2802338

2802339

2802340

2802341

2802342

2802343

2802344

2802345

2802346

2802350

2802351

a v

msleuldndeatsassddmiudenda
Creative Coding for Digital Media
N1T9RNLUVANSHAZNITIREUUY
Message Design and Scriptwriting
msdufiiiusensuas isnsuudenmuazides
Audio and Visual Presenting
mMaduguszniauasisnsaeaniv
Bilingual MC and Announcer
finwznsmindidsdlunudeinasy
Voice Acting Skills in Mass Media
NIHANTIINITNAS

Music Program Production
NINANTIINITAIIAR

Documentary Program Production
ﬂasma‘uazmﬁﬂmsﬁama%ﬁa

Digital Content Strategy and Management
nseankuulNtunswn

Motion Graphic Design
NIUATLABLAYNTIUTIAR DA
Transmedia and Digital Activism
wagnlusnudeiientsiasuntas
Gender Transformative Media
mMsuanderioduadunisnain
Promotional Media Production
ATRTUNEIN1IHER

Post Production Technique
AINARIIUNTALAT

Drama Program Production
dotudimsudiiie

Transmedia Entertainment

50
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3(3-0-6)
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3(3-0-6)

3(3-0-6)
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2802352 N130BNWUULNY 3(2-2-5)
Game Design

2802353 anaUlutu wollidu 3(2-2-5)
Stop Motion Animation

2802354 mMsasassdeiionsane 3(3-0-6)
Media Creation for Learning

2802358 MsasassAdedmsuiinuavevy 3(3-0-6)
Children and Youth Media Creation

2802368 N159DNUWUULEDY 1 3(2-2-5)
Sound Design |

2802433 NSORNULUULEDS 2 3(2-2-5)
Sound Design |l

2802434 msuandewuulaftaniuia 3(2-2-5)
Live Streaming

2802435 NN598ALUVIUANTNENTUBULLDSTNTLAE 3(2-2-5)
Visual Imagery Design for Immersive Media

2802436 mseenuuunersualludesiaaiiie 3(3-0-6)
Emotional Design in Multimedia

2802437 SosnanznIseeNLUULaTHAnEe 1 3(3-0-6)
Selected Topic in Media Design and Production |

2802438 SosfnianznIseankuULaTande 2 3(3-0-6)
Selected Topic in Media Design and Production |l

2802439 SosnianznIseeNLUULaTHAnEe 3 3(2-2-5)
Selected Topic in Media Design and Production Il

2802440 NMsAn¥IANEEYAAR 3(3-0-6)
Individual Study

v TiandenSouneinlunguividenanyivmuiidngnsimusluusiazainion vie

T893 9 MUNAULNITUNTUIIINANGRTUTENALILAY

AN UNYSI8IYN

AluAaSuIET 18I
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2.3 A195U18TI8IYY

A1v1ivInsesnuuuLazNinde nAdYin1saeansuIaTy 48 waenn
2.1 9WIWIVIAY 33 B Usznoume
2802205 Foansdatifionswasuuladeny 3(2-2-5)

Hewlvsedn : -

wnAndeansfadiionsdsuuvasdny Tmaﬁumﬂﬂﬁmﬂqﬂﬂa YUYY UagHIA
nswaundaauly yuuswuussrsulunsinsziussinunisdenuiausssy Inddnuriaay
Sufinmeudedsau Tnssn1sdeansiatifiensufeuuasdinuanmaasiuidnwgumy

Media Arts for Social Change 3(2-2-5)

MED ARTS SOC CHANG

CONDITION : -

Principles of media arts for social change in individual, coommunity and society;,
media arts for inner development; the holistic approach to analyze socio-cultural issues; social
responsibility consciousness; creating the media arts for social change project based on
community research.

6 Yo

2802206 AN ATIEMUSUANSHALNNSINYEINTUNSARENS 3(3-0-6)

Y

U5¥1AUSLAZNTUANIMIAIINGTY ANUNLEYDINTITY LudAANIRULSY

54

6

a15 NTIATIZR

A5uans n1sldinsesliendviaiedinsiziuastiudeyadsuansidadn n1sadnIy

Y

[y

Fudmdumsdeans ndeslolduiBsnunnuazideUTina mssenuuunside madeulassnside
MaivwaznITIesIzideya n1sUlausran1TIve nanasesssulunside

Audience Analysis and Communication Research 3(3-0-6)

AUD ANAL/COMM RES

Philosophy and Epistemology; definition of research for communication;
concepts about audience; audience analysis; digital analytic; setting research questions;
qualitative and quantitative research instruments; research design; research proposal writing;

data collection and analysis; research presentation; research ethics.

2802207 QEGEGRIRER 3(1-4-4)
Reowlys1e391 : T3 dedaeUNIY 2800231
naNNITHaENIEUIUNTIUNTRBNRUULATKANFDEY N15ldgUnsalkaviATasile

Uszlanene 9 dluagdleuazuenaniuidmiunisduiinides dadeides waudes uagn1svila
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desdiuaty sUnuunisiauesienisludoldes nMsnuNusenLUULALaTIATIAdDIdEUY
uwannesumg q faunsaneuaussieinguizasAinienisdearsuazngudivuneldegiad
Usgdnsnm

Audio Media Production 3(1-4-4)

AUDI MED PROD

CONDITION : PRER 2800231

Principles and process of designing and producing audio media; tools and
equipment use in studio and outdoor for sound recording, audio editing, mixing and
mastering; formats of audio program; planning and creating audio media on any platforms in

effectively response to communication purposes and target audience.

2802208 nswanemadiia 3(1-4-4)
Fewlvsedn : sedviidesaeuniu 2800231
nszuaunsuazmadanisudaidoniden muasdeslusuuuueig q vu

wnannesuAITE nifinazanusuinvouvewenie q lunisudn wnRaMLUsUssnmilemn

ma’JNLLNuaaﬂLL‘UUa%waiiﬁtﬁaMﬂa%ﬁaﬁa’m’ﬁamauauawiai’mqﬂizmﬁmqmiﬁammaz
naudhmanelaegnafisednsnm

Digital Content Production 3(1-4-4)

DIGI CONT PROD

CONDITION : PRER 2800231

Process and techniques of producing digital content on any platform; role
and responsibilities of production team; genre theory; planning and creating digital content

in effectively response to communication purposes and target audience.

2802209 nseonuuUNTIntulilfee1snd 3(2-2-5)
Feulvsedv : -
anupdeulmuaraladniseenwuunsiiin unumuazaudAyvesdonsiiin
NuiNMIeeNLUUNTITin FFN1TUeMAYMTTUIUNANUNTITN FNYELaENTEUILNTEONLUUNTITIN
mMsasassinsiindiionsudnauiifisensnd
Graphic Design in Media Arts 3(2-2-5)
GRAPHIC DN MED ART
CONDITION : -
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Graphic design movements and styles; role and significant of graphic
media; graphic design theory; graphic appreciation; graphic design process and practice;

graphic creativity for media arts production.

2802334 nseenuuudsdmiuaisUszaunmsaiinuwyians 3(3-0-6)

Feulvsedn : -

AnuddyressasUsraumsaiihumdaarlunude ndnnndesiuieatu
Ms3uiuaznInouausvesyEdUaaEing 9 fiannsaluladde wwiAnuazndnnisesniuy
Aofinsounnunvifaay n1sdnosdtszneumaiad ManiduiaurludeiuiiuasAausludanm s
WA BsEurEzuarnsdenImneveAaUzulilunseenuuude

Media Design for Multi-Sensory Experience 3(3-0-6)

MD DN MLTISENS EXP

CONDITION : -

Importance of creating multi-sensory experience in media; basic priciples of
human perception and reaction through multiple senses; development of media
technology; media design concept and principle for multi-sensory experiences; composition
of space art and time art in media; utilization of aesthetic concepts and artistic

interpretations to media design.

2802335 Paza1IARTTImsLLIAnLUUlLLUILeN 3(2-2-5)
Hewlvsedn : -
NANNTTVOIVIILALANTARLTITIRNINLUIAATESAERSLUU LU swen

(Inclusive Journalism) HUTIUAMUNAINNANLVBILAY AUUANFAIIVDILUNDY UAZAINULEALD NA

mMsfvualszifutnneldnadenlodifivusu danu uazlan nsdrdaundsdnn msnusuLes

Wedayaledn nsvinunaaul n1sdun1vel MINERTIBNURAYLaTaITARW n1sldnm

WAZLAEY NYVUNBLAZITUFITUATUNITTIENUYT
Inclusive News and News Documentary 3(2-2-5)
INCL NEWS/NEWS DOC
CONDITION : -

Principles of news and news documentary with inclusive journalism

including diversity in people, perspectives and equity; determination of issues and topics

with dimensions of community, society and global issues; accessibility of news sources;
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gathering and research in-depth information; fieldwork; interview; exclusive news report and
news documentary production; audio and visual manipulation; laws and ethics for news

reporting.

2802336 MIATRdIT TG 3(3-0-6)
Soulasgdn : -

UANNITAALTIIATIZN WUIAR VOB hagIdN1TIATIERED WAlANISAAUMLNY

=

do N1TlATIERFUN UFun Uum wazduitusun msuszgndlduunfanguiuazimaiaisi
Ypseidedainng

Critical Media Analysis 3(3-0-6)

CRITIC MED ANAL

CONDITION : -

Principle of critical thinking, concept; theories and approach for media
analysis; techniques of media interpretation; analysis of media text, context, paratext, and

intertext; practical application for critical media analysis.

2802430 HifpansnoUnazuinngsy 3(2-2-5)

Feulvsedn : -

wnAnReTUTFsan gy anuduiuszneumsuazuinnssuilessia Uuuy
geRuazuuIMensidunurediifisanindy dnvasuaziinunfvesuszneumsiifvansnsui
Uszaumud e Uizmmawi’Mﬂﬁmﬁaqiﬁa n1seanuwuuluaiiifsanisndUuasnisuseidliu
mudifa mengivssiusuaiouaznsiundlnl q Rerfulifeansnsy guszneuns uay
uInnssy

Media Startup and Innovation 3(2-2-5)

MED STARTUP/INNO

CONDITION : -

Concepts of media startup, entrepreneurship and innovation; business
model and operational guidelines for media startup; characteristics and attitudes of
successful media startup entrepreneurs; types of innovation for business; design of business
model for adaptation and successful measurement; analysis of contemporary issues and

recent findings in entrepreneurship, media enterprise and innovation.
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2802431 nstinaArdndiunisesnuuuLaznanie 3(0-9-0)

Foulvsedn : -

AnufURausiunisesnuuunazndndelussdnsivdn ieiFouilaseata
NILUIUNITNINUY LLaz‘U‘Vl‘Uﬂwwﬁﬂﬁmamﬂmﬂiﬂwmﬂ ‘]Iua\‘iﬁﬂiﬁa

Professional Internship in Media Design and Production 3(0-9-0)

INTERN MED DN/PROD

CONDITION : -

Apprenticeship at media design and production in media organization to
learn the structure, the process and the work of personnel in various departments within the

organization.

2802432 TAssnsuandeuuunaudiife 3(1-4-4)
Feulvsnedn : -
vdnmisuaznszuumMslunmseenuuulAsnsHARdeuUIMTLdTIR Msysans

thenudnneinilddnuluvdngeandsmanudeuuunsudiifeiiensuaussinguszaduay

naudmiang AusITULAEANUTURAYRURBdIAY nsUszifiunalasINsalnEnuLDs I;:JL%EJWWEQ ey

Fruansiilenlugdetauslumswauilasans
Transmedia Production Project 3(1-4-4)
TRANSMED PD PROJ
CONDITION : -

Principles and process of designing transmedia project; integration of all
the knowledge studied in the curriculum for transmedia production that meets the
objectives and needs of target groups; ethics and social responsibility; project evaluation by

oneself, experts and audience to improve the project.

2.2 se3¥dan 15 wiuawia dandeniseusngdvledls Ysznausie
2802210 AU ULAPLTIAS9ATIAENINSUFDANA 3(2-2-5)

d‘ a
Roulus1e3vn : -
nanniskazwulAnneltun1TaiassananulagldineenisAuInyes
a ¢ = = v & & a ¢ =
Aawiames N1s@eulusunsulazn1sleuldntuiiugiu Mwineuinesuaslusunsunldlunis
WeulAndaasneassa nssuiuniswasmaiialunisuuasdeyaliduizesss madanisnauazasng

awedsulmlrtun wlaz ey
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Creative Coding for Digital Media 3(2-2-5)

CREAT COD DIGI MED

CONDITION : -

Principles and concepts of computational creativity; fundamentals of
programming and coding; programming language and creative coding software; process and
techniques of transforming data into narratives; techniques for drawing and animating visuals

and text.

2802211 NISOONLUVEITHAZNISITEUUN 3(2-2-5)

Fewlvsedv : -

winnswazmaiansesnuuUasionuleudviude anusuleveusedany
M3ftMuAANAN WawwinuAn faxas lnsudsuaslansiadiaun ‘ﬁug’mﬁ’]ﬁmuasm&]ﬁmm
nMadguundmivdeUszandn q AnufoRnadeuun msufuussun madiausniganuAnuay
Unluegsna

Message Design and Scriptwriting 3(2-2-5)

MSG DSGN SCRPTWRIT

CONDITION = -

Principals and techniques of message design for media writing; social
responsibility; formulate ideas, develop concept, characters, plot lines and structures;
fundamentals and techniques of writing scripts for various media forms; practices for writing,

editing, and pitching.

2802212 madufiiiusensuasisnsuudenmuazides 3(2-2-5)
Foulvsedn : -
wedansidudindusonisuasinsuudennuazides ufsnisldides ns
W3LH N1591U kagAAuun nsanliusienisuuinaaesuiazmalulageng 9 nmsdnausiag
yadnamilminzaudmiuguuuuienseng § unumwting anuiuiinveu Yemsufiivesy
fudusenmsuasisnsundonmuasides
Audio and Visual Presenting 3(2-2-5)
AUD/VIS PRESENT

CONDITION : -
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Techniques and skills of audio and visual presenting including voice
training; script reading, preparing and interpreting; suitable presentation and personality on
platforms and technologies; roles, responsibility, DOs and DON’Ts for audio and visual

presenting.

2802337 nmadugusznauazinsaenie 3(2-2-5)
Foulausedn : -
ndnmsiuguuasinueisndudmiviussmauasinsdesniu naonaunis

Fandluaninwadeuniessdnsiidanuduuunrfsazianuvainvatenieiausssy Seaud

Vinwen15811 e we Weu wla daue wavduniual
Bilingual MC and Announcer 3(2-2-5)
BILIN MC/ANNOUCER
CONDITION : -

Fundamental principles and skills required for being a bilingual MC and
announcer as well as ability to work in cosmopolitan working environment and organization
with cultural diversity: reading, listening, speaking, writing, translating, presenting and

interviewing.

2802338 vinwensminddsdlunudenasy 3(2-2-5)
Feulusedn : i fidesaeunnu 2802212
wdnmswazimadansnindideddunudeniarulsenmeing q wdnasesssu Ay

SuRavaukaztomITU]URvasrndides Aaurlunismindidus MIgiuuaznIsAAIIUNEUN

WUININTRRLTINBENSNINGEs NSENURTRNSNINEEES N1siAuNITNINgdes
Voice Acting Skills in Mass Media 3(2-2-5)
VOICE ACT SKILL
CONDITION : PRER 2802212
Principles and techniques of voice acting in mass media; ethics,

responsibility, DOs and DON’Ts for voice actiors art of voice acting; reading and interpreting

dialogue from a script; ways to improve voice acting skills; practices for voice acting; directing

voice actors.
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2802339 NSNANTIUNITNAY 3(2-2-5)

Feulvsedn : Medniidesdeusinu 2802207

Arwditugiuieaiuausd i asdusznavvesaus’ Yssinn uazdlnduasnusd
LLmﬁm‘ﬁugmLﬁmﬁ’mwmnwaq N13ANTUTIENITNGL AISAINUTIENITINEY NThdaunTalias
in3osflolunsndnsienisinas afls?iwLLazqmammiuﬁLﬁmﬁmwmﬂwm Aavzuaznagnsng
DONLUULATHANTIINITINAS

Music Program Production 3(2-2-5)

MUSIC PROG PROD

CONDITION : PRER 2802207

Basic knowledge about music elements, types and styles; basic concepts in
music program; music announcing; music program directing; tools and equipment use for
producing music program; careers and music industry; art and strategies for music program

design and production.

2802340 NINANTIINITAIIAR 3(2-2-5)
Feulvsedn : ednfidesaeuniiu 2800231
EULL“U‘ULL@%L%@VW%@Qi’]UﬂW?ﬁ’]iﬂa LUIAALTIANTAR ﬂ?i??ﬂLLNULLﬁ%%ﬁ@@UﬂW?

NARTI8N1TaNTAR nsansedlunuasaRdusnanesudes 5 ANUTURAYDUADFIAL NITHEAR

iﬂaﬂﬂiaﬁiﬂﬁﬁmmiama‘uauaﬂGiaijmqilizmﬁmﬂmiéammasmjuL‘ijmmalﬁaéwﬁﬂizﬁw%mw
Documentary Program Production 3(2-2-5)
DOC PROG PROD
CONDITION : PRER 2800231
Form and content of documentary program; documentary concepts; planning

and documentary production process; storytelling in documentary on various media platforms;
social responsibility; producing documentary program in effectively response to communication

purposes and target audience.

Y]

2802341 ﬂaqméuazmﬁmmﬁamﬁ%ma 3(3-0-6)
Foulvsein : -
LLmﬁmLﬁmﬁ’maqwﬁ‘uasmiﬁmﬁﬂmuﬁammwuLLwamWaifaJﬁ%ﬁa wAilA

waydsnslfiaieaiioinsgidoyaviaig q JUuunagnsuaznisiauaiiomans mslinses

UszipusiasonazalteHuaisietunsuandennansaava
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Digital Content Strategy and Management 3(3-0-6)

DIGI CON STRG/MGT

CONDITION : -

Concepts of digital content strategy and management on digital platform;
variety of technique and analytic tools; form of content strategies and message presentations;

analysis of contemporary issues and recent findings in digital content design.

2802342 nseanuwUUlNTUNTITA 3(2-2-5)
Feulvsedn : seiviidesaeuniiu 2802209
AnuduvesanuAalsauludunsiin udnnseanwuuludunsiiin 3nns

wosuazdururalutunsiin finvensesnwuuludunsiiin msadsassaaludunsiiin

Motion Graphic Design 3(2-2-5)

MOTION GRAPH DSGN

CONDITION : PRER 2802209

The evolution of art in the areas of motion graphics; design principles of
motion graphics; motion graphic appreciation; motion graphic design and practice; creation
of motion graphic artwork.

2802343 NTUANRELAZN1TTUTIARINA 3(3-0-6)
Feulusredn : -

LLmﬁmﬁugmL?{mﬁ’um'ﬁ%’Um?{aumqé’qma% farunsudiine Useinmans
Y09n15TUARaUN I IAY wmnstudoudnnlulaniAtey waznisnnulasinstuaiou
Fipuriunsudiife nseseiusedusinaiouaznisdunulug 4 Aerfunistundeunsdany
HUNSIUATLAE

Transmedia and Digital Activism 3(3-0-6)

TRANSMED/DIGI ACT

CONDITION : -

Fundamental concepts of digital activism via transmedia; history of social
movement; guidelines of social movement in globalization; transmedia project planning for
social movement; analysis of contemporary issues and recent findings in social movement

via transmedia.
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2802344 weanwlunudeiionsiUdsuulad 3(3-0-6)

Feulvsedn ;-

LIRASsINAaN I aNSWABLLUaY nsFnufiinneluresdannuayseuy
Tnssafedenuinusssuidawansenudeondniawalude n15inindussingiu anuduiudide
§1u19 waztladeviliiAnanuguussuugumaanwlunude nmsiauianuasevindsnuaim
E]IE]‘IJ‘LVVJVINLWﬁﬂﬂ']‘WLﬁaa%’]ﬁﬂq'iLU%EJHLLU@QIUQ'M%E]

Gender Transformative Media 3(3-0-6)

GENDER TRFORM MED

CONDITION : -

Principles of gender transformative approach; study internal dimensions of
individuals and social and cultural structures affecting gender bias in media; criticism of
norms, power relations, and factors causing gender-based violence in media; raising the

awareness of gender sensitivity for stimulating impetus to gender transformative media.

2802345 mMsnAndoiodnasunisnann 3(2-2-5)
Feulusiedn : sedvfidesaeuniu 2802208
LnAnLazANNdAYvesdelionisdaaiuninain nagnd N15eNLUY uaY

walansudndeifionisdaasunisnain wu fwes nsaaes alemluslun wusuaile
Promotional Media Production 3(2-2-5)
PROMO MED PROD
CONDITION : PRER 2802208
Concepts and importance of promotional media; strategy, design, and

production techniques for promotional media: teaser, trailers, promos, brand videos.

2802346 ATATUMEINNSHAR 3(2-2-5)
Gouluseivn : Medviidesdouniy 2802208
LunAnuazAalysadunLiion siE@E0e NsEUILASLATINATAT UM INS

wan nsdrfunludnuagang q nsddunnlildSessilagldfatzuazina lulanisdrdunn

9819a59859A M3nded Msinnfivae ssdUsznevvendes waznsldideduaudase
Post Production Technique 3(2-2-5)
POST PROD TECH
CONDITION : PRER 2802208
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Concept and aesthetic of narratology; process and technique of post
production; different methods of editing; creating story sequences using video editing
technologies; special visual effects; color grading; elements of sounds and application of

sounds in video editing.

2802350 ANSHNARNSILNITALAT 3(2-2-5)
Woulusiedvn : e Ndesanun1u 2800231
a dy d‘ U A a
wnAaiug IuiefufaUsnsuanawaznsUssendldlusenisasas aunseens
LEAS09lUALAT NANNITLATUSLLANYDITIINITALAT NTTUIUNISHANIIENITAZATAILATUNDUNS

o w

HAR SEMINNTHER LazndIN1INGn nannstazmealialun1siidusienisazas Lok A1sRALUN
ﬂ’ﬁ@’e)ﬂLL”U‘ULLazﬁﬁﬂfiuw&‘I‘MﬂéjaﬂLLazﬁﬁLLMﬂﬂﬁﬂLLﬁﬂﬂ ﬂﬂﬂﬁﬁﬁsﬁgumawm 9 TUNSHARTI8NTALAT
W Msidenaniufidneri msdadentinuans n151aKUNNIaNeY Auseiiles nstufinides
NIIANABNNLAZLAEN AADATUAIUTUNATDURDEIAL

Drama Program Production 3(2-2-5)

DRAMA PROG PROD

CONDITION : PRER 2800231

Basic concepts in performing arts and applying to drama program; aesthetic
of storytelling in drama program; principles of drama program and genres; process of drama
program production: pre-production, production, and post-production; principles and
techniques of drama program directing including script’s interpretation, shot planning, and
design blocking and camera’s angles; practice step by step of production process such as

shooting location’s selecting, casting, shooting plan, continuity, sound recording and visual

and audio editing; social responsibility.

2802351 FoUuiamsuadlLfe 3(3-0-6)
Wouluseden : -
a oA fa A Y] A o a fa A a
LUIAANITHE NI DILUUNITIUALLRY ANYULVDIFBVUMINITIUATRY hUIAANIT
Janvslszianiilenn nseenuuukazassasIAdetuimILdlAY n1saeanurnuiugSuans
Transmedia Entertainment 3(3-0-6)
TRANSMED ENT

CONDITION : -
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Transmedia storytelling concepts; transmedia entertainment characteristics;

genre theory; design and creating transmedia entertainment; audience engagement.

2802352 N138NUUNNL 3(2-2-5)

Feulvsedn : -

Mﬁﬂﬂ?'ﬁLLﬁ%LLu’]aﬂsLUﬂWﬁE]E]ﬂLLUULﬂiJLdeJlENé]JU peAUsgnavlunisepnuuULNY
nszvumMsALnI Doy nseenuuunsadadluny IINIVOIFAY LA NNLaTUNUM
Vﬁ’]ﬁ‘ﬂ@ﬂﬁﬂ@@ﬂLLUULﬂN LLU’JIﬂiJLLﬁSﬁﬂ‘VI’NGU’eNQG]ﬁWMﬂiiNLﬂll n1sUTTIUNALNY

GAME DESIGN 3(2-2-5)

GAME DESIGN

CONDITION : -

Principles, concepts, and basics of game design; game design elements;
fundamentals of game development process; narrative game design; gamer psychology;
team structure and roles of game designers; trends and direction of the game industry; scame

evaluation.

2802353 anoUludu wollludu 3(2-2-5)
Fewlvsedn : -
mmiﬂﬁugmuawéjﬂmisua\muﬁaﬂzLLaﬁLm%’uﬂizmwamaﬂim%’u OECARCAIRAN

NNTANTOUM MATANSHY MIEENLULALINABILAZRIN NMsad1a30es1) wadAnsenevuuud

QAN PR
Stop Motion Animation 3(2-2-5)
STOP MOTION ANIMA
CONDITION : -

Basic knowledges and principles of stop-motion animation art; inventing a
workpiece from the combination of materials; molding technique; character and scene design;

creating a story; shooting frame-by-frame technique.

2802354 MsadeassAdeitenisine 3(3-0-6)

Wouluseden : -
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[

nanNIskazLWIAnluNTATNasIAdIeN1TSUIRa0 AtIn AnINeIN1TiTeus

Y

'
=

nszUIUNIFoud nsysannInslddeussianeng q WeusslewilumsiGeus mseenuuvde
aunsanevawewiaingusvasinisiseuiiaenguidvaneliegadivsydnsam

Media Ceation for Learning 3(3-0-6)

MED CREAT LEARN

CONDITION : -

Principles and concepts of media creation for life-long education;
psychology of learning; learning process; using media integration for learning; designing

media in effectively response to learning purposes and target audience.

2802358 NTAS19ATIAARANTULINLAZLEIBU 3(3-0-6)
Wouluseden : -

] o [

anusiuguiisidudmiuiluldaisassddodmividnuazionyu suldud
InineiauIng andnavesdedddeiinuazienyu mslddevendnuazionnvu ngnineuas
P3usssuiiiendos amwmizﬁﬂﬁﬁgﬁwﬂaﬁaLﬁﬂLLaszaﬁnu WUINNSHAIUT VD LANLALLENITY
Tude nylereiuazUszfiunadodmsuiinuazionsu nseanwuusaziiauelasinisandesin
LLEELy1IYY

Children and Youth Media Creation 3(3-0-6)

CHLD/YOUTH MED

CONDITION : -

Basic knowledge necessary for creating media appropriate for children and
youth including developmental psychology, impact of media on children and youth,
children and youth’s media use, laws and ethics in children media production; current
status of children and youth media; children and youth participation in media; analysis and
evaluation of children and youth media; designing and presenting children and youth media

project.

2802368 AN5BONLUULEEY 1 3(2-2-5)
Woulusedvn : snedvNdesanun1u 2802207
ANANSUBILALS NANNITHALATLUIUNITIUNITODNBUULESY DIAUTLNOUVDIFES

6 @ 1

ITNeINsTUSEL Msdenldauniuazidesuseneulunuiie ngrunedvans nMalAsgviiie g
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nudssioonuuuiloTnguszasdsing q msldgunsaluaziedosdielusueenuuuides msaiiades
Usgnou UfiRnmseenuuuidsaielilunudeussinnsing q

Sound Design | 3(2-2-5)

SOUND DSGN |

CONDITION : PRER 2802207

Science of sound; principles and process of sound design; sound elements;
psychoacoustics; choosing music and sound effect for media; copyright law; analysis
examples of various sound’s productions designed for different purposes; tools and

equipment use in sound design; making sound effect; practicing of sound design.

2802433 N150BNKUULHEA 2 3(2-2-5)
Foulvein : siniidosaeusiiu 2802368
wdnmsfiugnlunsdaaneides lasainisiniendss mslfiedesiiouas

gunsaflunueeniuudestugs dnainemiades sadonmueades MsvonuUULALNERI UFE

suwuunsaswindeonmueades
Sound Design I 3(2-2-5)
SOUND DSGN I
CONDITION : PRER 2802368
Basic principles of sound synthesis; envelope of sound; tools and
equipment use in advanced sound design; acoustic ecology; soundscape; soundscape design

and production.

2802434 nsnandeuuylalaniuils 3(2-2-5)

Foulvedn : siniidosaeusiiu 2802208

NANNT qUNTYE LarAUSURAYEUAREIANYBINITHANIIUNITUULEAA N3
PONUULLAIUNLNSHARTIeNswUUladianiuils nsmuaumsHan gunsallaveevildmiy
nsudamemssuuladaniufaeznsinds mandndeuvulaianiuiinuingUszasdiivannvans
WU NISUTEYY NTUTTEIBNI NITTIBIUYT

Live Streaming 3(2-2-5)

LIVE STREAMING

CONDITION : PRER 2802208
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Principles, aesthetics and social responsibility of live streaming; designing
and planning for live streaming; production controls; live streaming equipments & software

and instalment; live streaming for various purposes such as webinar, gamecast, newscast.

2802435 NN5DDALUVIUANNA S UDLILDSTUTLAE 3(2-2-5)

Goulvsnedn : -

WUIAANITES19ETIAUAUAIN JuFuns TN wolliududinsudseaunisaiuy
BuasTn nszuIunIseRNLUULAzHARGBmAlLladnsRaUzwazweUndinduiivainraty n1sdu
YUNANUDULNDSTNH LAY

Visual Imagery Design for Immersive Media 3(2-2-5)

VIS IMAG IMMER MED

CONDITION : -

Concepts of creating visual artwork, motion graphics, animation for
immersive experience; design and production process with various art technologies and

applications; immersive media appreciation.

a

2802436 nseenuuumsensualludetafiiie 3(3-0-6)

Fewlvsedn : -

ngufesual ainasuvetensual Anuduiussenitversuaivazimalulag
Fauusssn Uuvmsdeny uazuszaunsnivesuyed unumvesesuailunislddeuazransenures
do nagnsuazimaianiseanuuunersunilunuiedadiiiis SuaseuaquAITeENLUUAILsE
UszanuuagnisesnuuuUduiudssminsdldauiude

Emotional Design in Multimedia 3(3-0-6)

EMO DN MULTIMED

CONDITION : -

Theories of emotion; spectrum of emotion; emotion in relation to
technology, culture, social context, and human experience; role of emotion in media use

and effects; emotional design strategies and techniques in multimedia including interface

design and interaction design.

2802437 Sp9fAaNIENTERNLUULATHARED 1 3(3-0-6)

Waulusiedn : -
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Liaunsarmuautuould Tutfuideidediladndonmdmsuusiasnansin
Selected Topic in Media Design and Production | 3(3-0-6)
SELECT TOP MD |

CONDITION : -

To be determined for each semester.

2802438 SosfnianznIseankUULaTHande 2 3(3-0-6)
Feulusredn : -

Ligunsadmuaudueuld Tufuridededildfndonindmiuusaraanmsanen
Selected Topic in Media Design and Production |l 3(3-0-6)
SELECT TOP MD I

CONDITION : -

To be determined for each semester.

2802439 SosnianznIseanwuULarande 3 3(2-2-5)
Fewlvsedn : -

Ligunsarmuautuould Tufurdeidediladndonmdmsuusiasnansine
Selected Topic in Media Design and Production Il 3(2-2-5)
SELECT TOP MD Il

CONDITION : -

To be determined for each semester.

2802440 NMsAnNYIANIEIIEUAAA 3(3-0-6)
Hewlvsedn : -
ﬁa%’aﬁﬂmﬁuﬁLﬂmawwswqﬂﬂaﬁluﬁ'aﬂLﬁaaﬁumsaanuummwﬁm%mu

Anuaulaveisey
Individual Study 3(3-0-6)
INDIVIDUAL STUDY
CONDITION : -

Special topic related to media design and production of the student’s
interest.
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3.1 lpseas1mingnsanvndvIn1sussudunus aadunsussynduius

IuuginTIunaAangns 129 wiaein
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2) MNAVURNY 53U 93 viena
2.1 nduiwdniiugu 27 vein
nsdluuuil 1 (ton - ) 66 Mehin
a1vvINTUsEUIEUINLS
- NENAVITIAUAIN 30 wiiena
- NANIYUFRNAIN 18 nein
- nauIvIn 18 nihehn
n3AluUUR 2 (1eniAEn) 66 wenn
a1 INSUTEVENITUS
SR RLRIVAGITERET 30 whein
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UPAINYIEE enIUTIEIVIIIANISANEITALY 198 FaeldsumNUIUYRUIIND1NSE
M3 01915895 d0U warANENIINNTUTEINNAIY
3) RUINIYHADNLES 6 VUIWAR

Haranunsadenisausednane q lussaulsygrvademunnuaulalavialiegistdosdiuiu
6 wihein MneITnUageuniniglulaznieuenauzlinerans

3.2 519318191V INTUTZVIRUNUS 48 WA
3.2.1 9WIWIIAY 30 nwAn Uszneumie

2605311 NANNITAAN 3(3-0-6)
Principle of Marketing

2803207 nanLazITITNATUTZHEUNUS 3(3-0-6)
Principles and Profession of Public Relations

2803208 msdeasivutiilafionisussaduig 3(3-0-6)
Persuasion Communication for Public Relations

2803209 mMeTgiteyaiionsUszvduiug 3(3-0-6)
Data Analytics for Public Relations

2803212 MsdeunagnsassassAreumUdionIsUsTEURuS 3(3-0-6)
Public Relations Writing and Content Creation

2803304 NSUTMsNUUTEVEUTUSIBNaYNS 3(3-0-6)
Public Relations Strategic Management

2803325 msuandeuarldindesiledoasifionsusvmdusius 3(3-0-6)
Media Production and Utilization for Public Relations

2803346 NITeMsUsTndUTuslugARYa 3(3-0-6)
Public Relations Research in Digital Era

2803402 winnIsunNsssIdiienIsUsE LS 3(3-0-6)
Innovative Campaign for Public Relations

2803414 NMSENIATINATUTEVIFURUS 3(0-9-0)

Professional Internship in Public Relations
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3.2.1 swivnden 18 wileia TandonSouseinnannguinlanld Usznausie
n. N§uAYINAYNSN1TUTEYEUNUS (Public Relations Strategies)

2803210 NSUTEYIEUNUS N TAAALALATIEUAT 3(3-0-6)
Branding and Marketing Public Relations

2803211 mMsAeansnisnanuasnisussanduiudiiiedny 3(3-0-6)
Social Marketing Communication and
Public Relations for Society

2803316 nsUszndunussEInalsEmne 3(3-0-6)
International Public Relations

2803336 mMsdansnmdnuainasderdes 3(3-0-6)
Image and Reputation Management

2803337 msAeans Aavafientsuszanduiug 3(3-0-6)
Digital Communication for Public Relations

2803408 mﬁﬂmiﬂizLﬁuLLazmiﬁamﬂumw%ﬂqm 3(3-0-6)

Issue Management and Crisis Communication

. n&ju%‘tﬂlﬁamquzﬁﬂu (Specific Areas in Public Relations)

2803409 msfeansnanisidies 3(3-0-6)
Political Communication

2803410 N5UTEFURUSI U1 TUGY 3(3-0-6)
Public Relations in Public Health

2803419 mMsUszrduiusiuanndon 3(3-0-6)
Public Relations in Environment

2803430 ﬂw3ﬂizmwﬁuﬁuéé’mqmammimmiviam,ﬁm 3(3-0-6)
Public Relations in Tourism and Hospitality

2803477 duuuusznuiagiuiunisuseunduiiug 3(3-0-6)

Seminar in Current Issues on Public Relations

f. ﬂzju%ﬂﬁnmmsﬂﬁﬁ'amu%m%wmsﬂszma"’uﬁué (Practical Skills for Public
Relations Professionals)
2803319 ADUIAVUAUNUS AL NITIANITUIET 3(3-0-6)

Media Relations and Information Management
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2803321 AMNAREssasIALaznsuA Uy lunisussrduius 3(3-0-6)
Creativity and Problem Solving in Public Relations

2803338 mMseenuuUNTTinuazdenauiionsuszmduiusludeln 3(3-0-6)
Graphic and Multimedia Design for
Public Relations in New Media

2803339 wmpdiansiiauenuiionsussduiusuasnsieansniseann 3(3-0-6)
Presentation Techniques for PR and Marketing Communication

2803340 mi‘iLﬂi’wﬁ%’a;ﬂa%uqaLﬁaﬂﬁﬁamimimam 3(3-0-6)

Advanced Data Analytics for Marketing Communication

Q. ﬂ%juaﬂnﬁ"’s‘lﬂ (General Courses)
2803347 Sosdmamznnsusznduig 1 3(3-0-6)
Selected Topic in Public Relations |
2803348 Sosfaamznisussdunus 2 3(3-0-6)
Selected Topic in Public Relations |l
2803389 NSANYIANIETIEUAAS 3(3-0-6)

Individual Study

niewme  ildndeniseuseiniunguividenaiuninmuivangasmvualulsiaraiuniv vse

183919 9 AUNAULNITTUNTUITIINANGRTUTEN ALY

AN UNYSI8IYN

aluAesune eI
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3.3 A195UNY518IUN

A7197391N15UTEBEUNUS N1ATVINTITUTZVIFUNUS 48 WU28nA

3.3.1 5183109AU 30 wihedn Usznausie
2605311 NANNIINAN 3(3-0-6)

Feulvsedn ;-

Lmemﬁﬂﬁug’mLLawﬁ’lﬁmﬂmimm@ ANNULINRDNNIINITAAN iz‘U‘USiTa;ga
N139810 anﬂﬁm}jvﬁﬂﬂ ATLUIEIUAAIA N1TEDNAAIALUINNIY N1TIRIL UUINER AU
A1SUSWISHARSST N1360931A71 YoM 1an159AS MUY wazINTEAEELAT Msdaasun1snann
M3RAIRsENINUsEINA N1sRaaLilodAy

Principle of Marketing 3(3-0-6)

PRIN MKTG

CONDITION : -

Basic concepts and functions of marketing; marketing environment;
marketing information systems; and marketing research; consumer behavior; segmentation;
selection of targeted market; product positioning; product management; pricing; channels
and distribution; logistics management and supply chain, marketing promotions; international

marketing; social marketing.

2803207 nankagIvTINATUIZIEUNUS 3(3-0-6)

Feulvsnedn : -

970 AUYNIY WUIAA LazITRIUIN1TTBINITUTETIENNUS nSzUIunTiunIT
Usgynduius nsdeansluanussmduius wdeadonsussanduius anudidyvesussmudid
ADUUTZTVIFUNUS NANTENUVDINITUTEV NN USHOFIAN FTNN15UTEAdURUS Tamdenu
SURATOULAZ AT UTIAUIUNTUTETIEUNUS

Principles and Profession of Public Relations 3(3-0-6)

PRINC PROF PR

CONDITION : -

Definition, meaning, concept, and evolution of public relations; public
relations Procedures; communication in public relations work; public relations tools; the
importance of public opinion in public relations; impact of public relations on society; public

relations profession; ethics and responsibility in public relations.
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Persuasive Communication for Public Relations 3(3-0-6)
PERSU COMM PR
CONDITION : -

Importance of public opinion and persuasion in public relations context;
the nature of public opinion and persuasion; analysis of social issues and public opinion
management with application of efficient and effective persuasion tools including mass

media and interpersonal communication channels.

2803209 MeeTgitoyaionsUss iU 3(3-0-6)
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Data Analytics for Public Relations 3(3-0-6)

DATA ANA PR

CONDITION : -

Analysis of data based on descriptive statistic including frequencies
distribution, measure of central tendency, measure of dispersion and correlation, and
inferential statistic for comparative and correlational hypothesis. The use of computer
program to analyze data for conclusion, interpretation, making report and research

publication analytics. Principles and implications of big data for works in public relations with

emphasis on corporate communication and brand communication.
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2803212 ALY ULAZNITAS AT IAADUNUALNDNTUTE W FUNUS 3(3-0-6)
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Public Relations Writing and Content Creation 3(3-0-6)

PR WRIT CNT CREAT

CONDITION : -

Fundamental concepts and skills of public relations writing and content

creation which are basic requirements for public relations practitioners in digital era; writing

and creating of public relations work and content for both offline and online platforms.

2803304  NsUSMSUUTEVEURUSIBeNaYNS 3(3-0-6)
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Public Relations Strategic Management 3(3-0-6)

PR STRG MANAGE

CONDITION : -

Strategic communication management including concepts, principles and
functions of public relations to support corporate goals; process of public relations planning
in both in-house units and agencies; effective leadership to manage public relations
department, human resource, and financial budget; management of public relations tools
and techniques for media monitoring; project implementation and evaluation; professional

code of ethical conduct; emphasis on current case studies.

2803325 NSNANFDWALIYLATBIaARATNBNSUTLTAUNUS 3(3-0-6)

dl )
Wouluseden : -
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Media Production and Utilization for Public Relations 3(3-0-6)

MED PROD/UTILI PR

CONDITION : -

Meaning, characteristics, roles, strategies, production and tactics or
techniques of media application ranging from contemporary to new media in order to
benefit public relations work in era of integrated communication including news release,
photo release, documentary, news conference, event, folklore, entertainment, public
relations advertisement, social media, guerrilla public relations advertisement, social media,

guerrilla public relations and brand content.

2803346  nNFIveMIUsEdNiuslugaRvva 3(3-0-6)
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Public Relations Research in Digital Era 3(3-0-6)

PR RESEARCH DIGIT

CONDITION : PRER 2803209

Research process and methodology, public relations research practice,
evaluation of public relations campaign, research proposal writing, data collection and

analysis, and presentation of findings with regards to public relations problems in digital era.

2803402 YIPNTIUNITIUSIANBDNNTUSE N FUNUS 3(3-0-6)
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Innovative Campaign for Public Relations 3(3-0-6)

INNO CAMP PR

CONDITION : -

Public relations operation under professional tasks assigned by external
organizations/clients; Conducting research and analysis of stakeholders; planning and designing
innovative public relations strategies and tactics to achieve assigned goals; execution of
innovative public relations tools and media in realistic contexts; efficient and effective

evaluation of innovative public relations campaigns for external organizations/clients.

2803414 NMSENIATINATUTEVIFURUS 3(0-9-0)
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Professional Internship in Public Relations 3(0-9-0)

INTERN PR

CONDITION : -

Direct experience in public relations including message design and analysis,
planning and selection of media, graphic design, research and evaluation, as well as
preparing with concepts principles and principles of public relations professionalism in
different organizations; rules, regulations, codes of morality and ethics, and code of conduct

appropriated for public relations works in local and international organizations.

3.3.2 swivnden 18 wiefn ddndenSouseinannguivilaild Usznaude
n. NENIVINAYNSN1SUTEVITUNUS (Public Relations Strategies)
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Branding and Marketing Public Relations 3(3-0-6)

BRAND MKTG PR

CONDITION : -

Concepts of marketing public relations and branding for business and
public organizations, integrated marketing communication, brand management, brand equity,
brand management strategies in different contexts, strategies and assessment of public
relations campaigns to support marketing communication and branding, including marketing

public relations planning.

2803211 nsdeansnImatnuaysUsEduiusiflodny 3(3-0-6)
Feulvsredn : -
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Social Marketing Commmunication and Public Relations 3(3-0-6)

for Society

SOC MKTG PR

CONDITION : -

Understanding social problems related to human behaviors and applying
concepts and theories in communication and social marketing to reinforce changes. This
includes to study philosophy, principles and case studies from contexts of Thai, ASEAN and

international societies.

2803316 ASUSEVFUNUS T2 NINIU LA 3(3-0-6)
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International Public Relations 3(3-0-6)

INTER PR

CONDITION : -

Public relations of international corporate and local organizations aiming to
communicate to international publics, including principles, concepts, communication strategies
and tools to create effective and efficient campaigns to complete the communication objectives

in international public relations context.

2803336 ANSIANITANANWAILASTDLEE 3(3-0-6)
Wouluseden : -
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Image and Reputation Management 3(3-0-6)

IMAGE REPUT MGT

CONDITION : -

Concepts, theories and processes for communicating and managing
corporate reputation and brand image, Stakeholder analysis, Concepts and case studies on
sustainable development, Social responsibility, Innovation invention, Social marketing, Crisis

communication and management, as well as field study and lectures by communication

experts.

2803337 nsAeanshaTaLionsUsE I dTUS 3(3-0-6)
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Digital Communication for Public Relations 3(3-0-6)

DIGI COMM PR

CONDITION : -

Digital communication for public relations and marketing communications,
ranging from concepts and theories about digital media, communication effects caused by a
computer which is a basis of digital communication; knowledge and understanding of the
potential and applications of digital media, leading to digital communication strategic

planning for implementing in public relations and marketing communication work.

2803408 mﬁﬂmiﬂizLﬁuLLazmiﬁam'ﬂumaﬁﬂqm 3(3-0-6)
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Issue Management and Crisis Commmunication 3(3-0-6)

ISS MGT/CRI COMM

CONDITION : -

Overview of concepts and techniques in issue management and crisis
communication, analysis of issues and problem solving, using various methods: public hearing,
advisory committee, coordination with activity organizations; crisis management campaign,
image restoration, application of integrated methods in communication planning for issue

and crisis management for government and business organizations.

. neju%'nﬁawu,aqué’qu (Specific Areas in Public Relations)
2803409 mi?%amimaﬂmﬁaq 3(3-0-6)

Woulvuseden : -
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Political Communication 3(3-0-6)

POLITIC COMM

CONDITION : -

Interior look of the complex political governmental citizen examination
and analysis of communication process; utilizing actual cases derived from national
experiences; comparison of communication theories of communication are compared with
the actualities of political campaigns and relationship between political governmental

persons and their public.

2803410 NFUTEFURUTI WA TN 3(3-0-6)
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Public Relations in Public Health 3(3-0-6)

PR PUB HLTH

CONDITION : -

Concepts and principles of public communication, current issues and
problems in public health, nature of health organizations, goal, mission, strategies, target
group, public relations practice and assessment for public health organizations with
emphasis on case studies and application of public relations to support health organizations

and public health communication.

2803419 nsUsErduiusinAsnnden 3(3-0-6)
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Public Relations in Environment 3(3-0-6)

PR ENVIRON

CONDITION : -

Concepts and principles of public communication, risk communication,
current issues and problems in environment, nature of environmental organizations, goal,
mission, strategies, target group, public relations practice and assessment for environmental
organizations with emphasis on case studies and application of public relations to support

environmental organizations, public communication and risk communication in environment.

2803430 mMsUszvduiudsnugnaninssunsviesiien 3(3-0-6)
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Public Relations in Tourism and Hospitality 3(3-0-6)

PR TOUR HOSP

CONDITION : -

Importance of public relations to tourism and hospitality, MICE (meeting,
intensive tour, conference and exhibition), tourism marketing, problems of public relations
for tourism in private and public sectors, factors of tourism: tourism attractions, tourists,
hotel accommodation, traveling, transportation and tour site; strategies, target group, public

relations practice and assessment for tourism.

2803477 duuunusziiulagiuiunisussduiug 3(3-0-6)
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Seminar in Current Issues on Public Relations 3(3-0-6)
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SEM CURR ISS PR

CONDITION : -

Analysis of current issues on public relations; problems and problem solving
in public relations; use of case studies to build basic conceptual grounds for analysis and

problem solving in public relations work and profession.

A. ngu3¥1vinwen1sUfUReulyr¥nuszyrdunus (Practical Skills for Public

Relations Professionals)
2803319 Feunavuduiusuagn1sinnistians 3(3-0-6)
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Media Relations and Information Management 3(3-0-6)

MED RELA/INFO MGT

CONDITION : -

Principles, technique, procedure, activities and guidelines of media
relations to support public relations, preparation of media list with emphasis on building a
good relationship with the press in order to create media network; concepts, techniques and
procedure to ensure dissemination of information by mass media according to the direction
and goals of public relations, mass media agenda setting, auditing and analysis of information in

mass media to achieve proper management of information.
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Creativity and Problem Solving in Public Relations 3(3-0-6)

CREAT/PROB SOLV PR

CONDITION : -

Training for qualified communication specialists, intensive practice to enable
the students to express their creativity and caliber, development of self-confidence in order
to create quality and faultless work, discussion on creative problem solving techniques and case

studies used in government and business sectors.

2803338 mMsoanuUUNITnwasdenauiienisusynduiusludel 3(3-0-6)
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Graphic and Multimedia Design for Public Relations 3(3-0-6)

in New Media

GRA/MULTI DSGN PR

CONDITION : -

Principles of computer graphics and multimedia design, graphic design
history, perception, balance, gestalt, visual language, layout, color, illustration and
photography, public relations and advertising design for marketing communications, and

production process of multimedia, especially for online media.

2803339 wmadiansiiauenuiionsUssrduiuduarnnsdeatsniseain 3(3-0-6)
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Presentation Techniques for PR and Marketing Communication 3(3-0-6)
PRES TECH PR/MARC
CONDITION : -

84



wangmstimeransUngn (@0uuTudss we. 2566)

Philosophy, concepts, and techniques in presenting for public relations and
marketing communications work; the use of communication tools for presentations, such as

computer programs, to effectively and efficiently achieve goals.
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2803340 mi‘iLﬂi’wﬁ%’a;ﬂamuqaLwamiﬁamimimmm 3(3-0-6)
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Advanced Data Analytics for Marketing Communication 3(3-0-6)
ADV DATA ANA MARC
CONDITION : -

Principles and methods of analyzing big data with descriptive and inferential
statistics for data exploration, comparative and correlational hypothesis test and prediction; The
use of specialized computer programs which are essentially used in big data work for data

analysis, conclusion, interpretation and report; Application of big data analytics for developing

effective strategic marketing communication plan.

4. nq'u%mﬁ"%‘lﬂ (General Courses)
2803347 SeefnanEnsUTEIdTUS 1 3(3-0-6)
Soulusedan : -
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Selected Topic in Public Relations | 3(3-0-6)
SEL TOP PRI
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To be determined for each semester.
2803348 Fosdmaniznsusyduus 2 3(3-0-6)
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Selected Topic in Public Relations |I 3(3-0-6)
SEL TOP PRI
CONDITION : -

To be determined for each semester.

NSANYIANIETIEUAAS 3(3-0-6)
Foulvsnedon : -
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Individual Study 3(3-0-6)
INDIVIDUAL STUDY

CONDITION : -

Issues related to public relations of the student’s interest.
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2) MINIVUANY 53U 93 vdiena
2.1 i @nitug 27 wmwena
nsdiuuuil 1 (ton - ) 66 Miawhn
anuivnnmslavaiagnsdeansnsaud
SR ELRIVAGITERET 36 nein
- NEUIYLERNAIN 12 mhehn
- nauAnIn 18 wenin
nsdluuT 2 (entAe7) 66 wenn
anuivnslavalagnsdeansnsaud
- NENAIVITIAUAIN 36 iena
- NANIYLEeN 30 wiena

Ve NSEILUUT 2 (18nifed) danazdesdsuseividifunarivndenluanyd
Fnensauiulisinngt 48 wreAn d1udn 18 wiwdn JanansadenSeusein
vosamrdinamans uaz/mioseivivesanzdu 4 Maaeuluguiasnyal
WINeNds eniusiermnanisaneily sl deslésunnuiureuainenansd
fiUsnwn 919150EARU WarAMENITUN1TUTEINNIAIN
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6 MreAs 3NSeNUedaun N elukazNeUBNAMNL TWARNENS

4.2 Medvavninnislasaiuasnsieaisasdud 48 wiunena
4.2.1 9WIVIVIAU 36 wiLein Usznouniey

2605311 NANNITAAN 3(3-0-6)
Principles of Marketing

2803250 wdnnslavanuansieansnsaudn 3(3-0-6)
Principles of Advertising and Brand Communications

2803252 neANITURUILNA 3(3-0-6)
Consumer Behavior

2803253 nagnnsaasAiiienislavanuay Mo sn AU 3(3-0-6)
Creative Strategy for Advertising and Brand Communications

2803344 mMsdenslavanuazn1sdeansnsdus 3(3-0-6)
Advertising and Brand Communications Research

2803354 MINauHUdeLTINagMS 3(3-0-6)
Strategic Media Planning

2803365 mMsnaadsRdTaienislavanuaznisieasnsaus 3(3-0-6)
Digital Marketing for Advertising and Brand Communications

2803366 MsdanIsnsdeansnisnanm 3(3-0-6)
Marketing Communications Management

2803367 N15IANIASIAUANTINAYNS 3(3-0-6)
Strategic Brand Management

2803452 Mssussdnslavanuay Ao AuRIeysanns 3(3-0-6)
Integrated Advertising and Brand Communications Campaign

2803492 dununaziiadeudmsuidanislavuiuay 3(3-0-6)
nsApansnIAUATUYT 4
Seminar and Workshop for Advertising and
Brand Communications Seniors

2803496 msiinairdnnislavanuasnsdeasnsaudn 3(0-9-0)

Professional Internship in Advertising and

Brand Communications
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4.2 swivnden 12 wideia dandenseuseivininnguinileild Ussnousie

n. mjﬁ"v'la%"l\‘iﬁs’iﬁ (Creative-oriented Courses)

2803254

2803370

2803377

2803378

2803382

2803387

2803456

nsfinuasniseenuuuiienislavanuwaznisioansnsndudn 3(3-0-6)
Design and Graphics for Advertising and Brand Communications
msmiuRadiienunisiavanwaynsdoansnsdud 3(3-0-6)
Art Direction for Advertising and Brand Communications
AoNfiamasnIfindfientslavanuaznisdeansnsdudn 3(3-0-6)
Computer Graphics for Advertising and

Brand Communications

madeudornuuaznisansosiionislavanuas 3(3-0-6)
MsAeansnanaudn

Copywriting and Storytelling for Advertising and

Brand Communications

mMsfeanslisadeassddmivdesanlall 3(3-0-6)
Creative Communication for Offline Media

nsaiemdmsudenara 3(3-0-6)
Content Creation for Digital Media

NSHANNINYURNT AT 3(3-0-6)

Film Production for Commmercial

. NFUIYINSTREANANTAINATEUAT (Brand-building Communications Courses)

2803255

2803376

2803380

2803388

2803390

2803391

mslaanuarnsieansnsdudseninasemne 3(3-0-6)
International Advertising and Brand Communications
nslawanuazn1sdeansnsdudiudany 3(3-0-6)
Advertising and Brand Communications and Society
nsAeasNIsHANATARINTIY 3(3-0-6)
Event Marketing Communications

N13UsEMEUNUTNITNAINTINALNS 3(3-0-6)
Strategic Marketing Public Relations

mi?ﬁiaaﬁmsmamLﬁaﬁmm%qﬂasmé 3(3-0-6)
Strategic Social Marketing Communications

A5RANALRN LM NDNTEDAITHIIAUA 3(3-0-6)
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Content Marketing for Brand Communications
2803491 dununUsziusmaduiunslavuilagnsdeansnsnau 3(3-0-6)
Seminar in Current Issues for Advertising and

Brand Communications

A. ﬂéu%%ﬁﬁﬁlﬂ (General Course)

2803384 L%@ﬂﬁﬂLaW’wﬂ’ﬁI%UﬂﬂLLﬁ%ﬂWiﬁ@ﬁ’ﬁmi’W%uﬁ’] 1 3(3-0-6)
Selected Topic in Advertising and Brand Communications |

2803385 Fesdnaniznslavanuaznisioasnaud 2 3(3-0-6)
Selected Topic in Advertising and Brand Communications |l

2803386 L%’e)ﬂﬁlﬂLQW’]%ﬂ'ﬁI"JJUﬂNLLﬁBﬂWi%@ﬁ’ﬁﬁ]i’]ﬁUﬁﬂ 3 3(3-0-6)
Selected Topic in Advertising and Brand Communications |l

2803394 NSRNYIANIZTIEUAAR 3(3-0-6)
Individual Study

2803480 L‘Vlﬂ‘aﬂﬂ?iﬁ’]Lﬁ‘LJ’eJLLNUQ’]ULﬁaﬂWﬂ"ZJUm’]LLagﬂ’ﬁg@ﬁ’]Wﬁ’]auﬁ’] 3(3-0-6)
Presentation Techniques for Advertising and

Brand Communications

niewme  ildndeniseuseiniunguiviaenaiundmunvangasmvualulsiarauniv vse

183919 9 AUNAULNITTUNTUITIINANGRTUTEN ALY

AN UNYSI8IYN

aluAesune eI
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4.3 A185UNY5I8IVN
A191391N15 L ABAURAZNISHDEITATIAUAT NAIVINSUTZVIFUNUS 45 wUWNA

4.3.1 51939109AU 36 WA Usznaume
2605311 NANNITANAN 3(3-0-6)

Goulusaedn : -

LLU’Jﬂ’J’]@Jaﬂ‘ﬁui’mLL@ZMﬁ’]ﬁW’Nmima’]@ ANNLINADUNIINITAANN iwm’f@uﬁ
aFzlakig anmimﬁﬁiﬂﬂ AMSWUIEIURaIALaEN1SdanAaInuNNg NISUSHNSHARSTU miéfﬁ
$1AT YOIV NNITIAIINUIYLAZAITATEANDEUAT NITALETUAITAAN N1TRAINTENINUTEN ALY
mM3snaniiodsn

Principle of Marketing 3(3-0-6)

PRIN MKTG

CONDITION : -

Basic concepts and functions of marketing; marketing environment conditions;
marketing information system; consumer behavior; segmentation market and selection of target

market; promotion; international marketing and social marketing.

2803250 vannslavanuagnsdeansndud 3(3-0-6)
Soulvedn : -
wdnmsuazuuAafeatunislavan nganssuguilaawazn1side nagnd
MsaisasIAlaznagNsde sUUTTINA NYINELAZATIOTUTTANRTIT INlaaN uuAMAEITUAT)

[ 1

duAn ANdAyLazANAINTIAUAT B9AUTENBUVRIANAIATIAUAT NITUIMITIANITATIEUA

o v 6

Lﬂ%@ﬂﬁamiﬁ@mimwmmgﬂLL‘U‘UGiN 9 11U N5laYan N1SUTETIENRUS A1sdaaiunisuie nsld
WINUYIY NITALATUNITVIE N1TARIANNATI NITUTMTYNANENITUS nsnanndvia LTusu
MsasuEUNsAeansnInanfituseannniiioadnauassnun s du

Principles of Advertising and Brand Communications 3(3-0-6)

PRINC AD BRD COMM

CONDITION : -

Principles and concepts of advertising; consumer behavior and research,
creative and media strategies, budget, laws and ethics of advertising professionals, branding

concept; importance of brand, brand equity, components of brand equity; brand management,

marketing communications tools: advertising, public relations, sales promotion, personal selling,
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and direct marketing, customer relationship management, and digital marketing; effective

marketing communications planning to build and maintain brands.

2803252 noANTIUAUIINA 3(3-0-6)
Soulvedn : siniidiosaeusiiu 2605311 2803250
woAnssuguilaalunisnsnagnsnisdeaisnindudl msilasevadninen

fuslnaluanunisaivnanisnain fugrumedninerdany Snuasvemginssunasnsdnaul olu

nsdondedudiuaruinis uumislunisdsuutamninssuduilaalugiuzdfuadnue
nsthiemdnmangAnssumansuldiietniauenisdeansnsndudifiuseansam

Consumer Behavior 3(3-0-6)

CONSUMER BAHAV

CONDITION : PRER 2605311 2803250

Consumer behavior for planning brand communications; psychological
analysis of the consumers in various marketing situations; principles of social psychology;

types of purchasing behavior, including trends for behavioral changes; applications of behavioral

science theories to effective brand communications.

2803253 nagndnsaivassAitenislevanuaznsdeansnsaud 3(3-0-6)

Hewlvsedn : snedvfidesasuniu 2605311 2803250

ANNANASIETIA NSRAIANARES9asIAnTslevauaENSE0a1S
ASIAUAT NITUIUNTASETIAUEDaIINIIRaIRIl aNSlavaLAZNIS AN TITIALAT NNTIWNL
ﬂaQWéﬂﬁiﬂ%Wﬂﬁiiﬁﬂ"IugaﬁﬂﬁﬂWi(ﬂa']ﬂLﬁlﬁlﬂ’lﬂ‘mﬂm?LLﬁ%ﬂ’li%Qﬂ’li@i’lﬁUﬁ’] Lﬁamauaum
amummﬂuaz{jwmwmimmﬂﬁﬁhﬁu 93AUsENOUTBINITASNETIAIUEBA1INISAAIA D
nslasanuarnsdeansnsdui nsdeuun nsfinadassrdviudowasirsosiodeasnsndud
UTELANEN 9

Creative Strategy for Advertising and Brand Communications 3(3-0-6)

CRT STG AD BRD COM

CONDITION : PRER 2605311 2803250

Creativity; creativity development for advertising and brand communications;
marketing communications creative process; advertising and marketing communications
creative strategy planning for different marketing problems and situations; components of
advertising and marketing communications; creative copywriting; practice of creative advertising

for different media and marketing communications tools.
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2803344 MssenslasaLaynnsaeansnIIALAN 3(3-0-6)

Waulvsnedn : 183 NRe9EaURIY 2803252

1% =

1ann15t U099 Ul UNTHEITNAINBULALY B AN LU TN S ey kAL NS

&

Feannandud vounuazdnuizyeinIseRthuldlunsifonslavanuagnisdeaisnsdudi
wadalunside mafuteya nasinisussfiuussansamueanslavanuagnisdoasnsdud
msvageuTunuNslavaLaynAeaseAuA nsliteuanie 4 wagnsUssdiukg

Advertising and Brand Communications Research 3(3-0-6)

AD BRD COMM RES

CONDITION : PRER 2803252

Basic principles of finding answers and information used in advertising and
brand communications; research scopes and characteristics used in research for advertising
and brand communications; research techniques; data collection; criteria used in measuring
the effectiveness of advertising and brand communications; message testing; information

usage and analysis.

2803354 mmmmuﬁm%ﬂaqwé 3(3-0-6)
Feulvsredn : sedniidesanuniy 2803252
nszurunslumsnunuuardnduladenlddersdesnfuuas Aol nagns

nsaunudelunisufdymnislasainagnisdearsasdudi ademansiugiuludede

nslfundstoyaniiond Wensnaunude dnvazuasunumvssdoluliagiu nisuszifiunade
Strategic Media Planning 3(3-0-6)
STG MED PLAN
CONDITION : PRER 2803252
Process in planning and selecting traditional and new media; media planning
strategy in solving advertising and marketing communications problems: basic mathematics
in media; use of secondary sources in planning media; characteristics and roles of present-
day media; media evaluation.
2803365 nMsmaIadsRdvaliienslavanwarnsieasnsnaudn 3(3-0-6)

Woulusiedv : s1eivNfeIdauNIu 2803252
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wuAndunisdeansnisnatadaiivaietunldlunislasaiuasnisdoans
n31AuA NMsUIMsInmafugninduiusiseaulatuazeenilay nagnsnisdeansmananniddiavia
i3nsflonsieansniseanaleidradiedunldlunislavanuasnsdearsnsdudn

Digital Marketing for Advertising and Brand Communications 3(3-0-6)

DIGITAL MKTG ABC

CONDITION : PRER 2803252

Digital marketing concepts for managing advertising and brand communications;
customer relationship management for both online and offline levels; digital marketing

strategies; tools used in digital marketing to communicating brand values to targets.

2803366 nsdAnIsnIsAeaINIIHaTN 3(3-0-6)
Feulvsedn : sedviidesaouniu 2803344 2803354
NM5U3MITIANIITVUIBN UL USENEIUVUA UM HRa1INTAER N15I9UNL

uazn13inlAsaine nsumaminensuned n1stiuagnIIATUANIL BT US T F UMY

funsAeansnismatn Msdiiuaunsieasn1snatn NMsIRATIIUUTEIIM N15IUNLNTITIA

MIUEMsTANITAonaynTIee
Marketing Commmunications Management 3(3-0-6)
MKTG COMM MGT
CONDITION : PRER 2803344 2803354
Management of marketing communications units and agencies; planning,

organizing, human resource management, leading, and controlling, marketing communications

operations; budget setting; campaign planning; management of media and research.

2803367 N15IANIASIFUATNAYNG 3(3-0-6)
Soulvedn : siniidosasusiiu 2803344 2803354
UNUIMKBAEANAIAYVBINTIFUAT WUIAAKAZDIAUTENBUVBINITATIIAMAT

AIIAUAT LBNENYAINTIFUAT NITINEWAUINTIFUAT YAGNAINATIAUAT N159190ASIATNTIFUAN

mMsinseingAnssuiuslnaiieaiiamsdud msidenldindesilonisdoarsnisnain nsuims

I9N15ATNFAUATUUTUNAN 9 9191 NMTWULUINTIAUAT N1TVEIEATIFUAT NMTUTTUAMAINTIFUAT
Strategic Brand Management 3(3-0-6)
STG BRD MGT
CONDITION : PRER 2803344 2803354
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Roles and importance of brand; brand concepts and elements of managing
brand equity; brand identity; brand personality; brand architecture: consumer analysis for
building brand; selecting marketing communication tools; strategies in managing brand in

different contexts such as new product launch, brand extensions, brand evaluation.

2803452 MssussdnslavanLayMsdoasnaufeysanns 3(3-0-6)
Feulvsedn : edniidesdeusinu 2803366 2803367
NM9ILKUSUSIAEN s TavauazN SAea1sATIAUA N1SIATIEaaIunsal

meAdeilenslaanuaznsdeamsnsdud msfvusdagmuazlonia mstaunagnsnislavan

WarNSA0AINTIAUAN NSASNETIA N3 MALABLAZNISWALININTHDANSATIAUADY 9
Integrated Advertising and Brand Communications Campaign 3(3-0-6)
INTGD ABC CAMP
CONDITION : PRER 2803366 2803367
Advertising and brand communications campaign planning; situation analysis;

advertising and brand communications research; problem and opportunity determination;

strategic advertising and brand communications; creative development; media channel planning
and other brand communications plannins.

2803492 dunuuazisatoudusuiidanislavauiuay 3(3-0-6)
nsdeaIns AU 4
Seulvsedun | edvfidiosaeurn 2803366 2803367
nsduskasinUfuRiewdsueumoudmiuianauivnislasanuagnis

foansnAudduli 4 Wonsadasusaznisinese asserussaindvdn mswieuUssTadau

yAAAUAzRlLNGIY NMTnseNfmdmunsdun vl aaenaunsiawenanuluuingsans
Seminar and Workshop for Advertising and 3(3-0-6)
Brand Communications Seniors
SEM WRK ABC SENIOR
CONDITION : PRER 2803366 2803367
Seminar and practice to prepare senior advertising and brand
communications students for job application and further studies; professional ethics; resume
and portfolio preparation; job interview preparation, as well as preparation of their works in

exhibitions.

96



wangmstimeransUngn (@0uuTudss we. 2566)

2803496 mstinedsndnnslavanuarnisdoansnsdud 3(0-9-0)
Heulvsedn : sedvidesasuniu 2803452 2803492
msfinUszaunsallaenssluanuiunislavanuaznisdoasnsdudi saudenns

UINIIUgNAN M3aeassd nnsuEude MsnauRuBnagns nsidenismann viiesudu q 7

Aetestunslavanuwasnisdeasnsnaudn
Professional Internship in Advertising and 3(0-9-0)
Brand Communications
INTERN AD BRD COMM
CONDITION : PRER 2803452 2803492
Direct experience in advertising and brand communications work, including

client service, creative, media planning, strategic planning, marketing research and other

areas related to advertising and brand communications.

4.2 swivnden 12 wiheis fdndenseuseivinnnguiniteild Ussnousae

f. niéjﬁ‘ma%ﬁ\'iaiiﬁ (Creative-oriented Courses)

2803254 nsTinuazNseBNRUUIENIawwAZNTA0A T TIALAN 3(3-0-6)
Feulvedn : sedniidesasuniu 2803250
aefvsznevfaduarndnniseonwuunsnfindimuanuiionislavaiuay

MsfeansnsAudn nMsdernumnedisnsin Msdanismeiun nuariisnes nsnaaeuie

MsADENsNTIAUA MIsENLUULAENARTUNUENsTa YN NMTaRENSAT AU
Design and Graphics for Advertising and Brand Communications 3(3-0-6)
DSG GRAPH ABC
CONDITION : PRER 2803250
Composition and principles of graphic design for advertising and brand

communications; communicating ideas with graphics; manipulating visuals and typography;

advertising and brand communications layouts; designing and producing different types of

work for advertising and brand communications.

2803370 AsAUAaUNaUNTS A BANLAENSEDANTASIAURAN 3(3-0-6)

Woulusiedv : e NResaauUNIU 2803253

'
o aaa

Jadedrnndansnananisinnu@dald N1SAINUATIANIY AaBAIUANTULLAY

<

91TUAURINUN NS IUBALaENTFOENTNTIAUAT ANUEIAYTINTIdesRUTEnaufal oTaun1w
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1% Y o a

LAZWUIAANININING N DADDITUAIVD U BNTAD AT danAa0I UATIEUAT HUSTAATILTY

Y

o '
(% ]

ngulivnng uiuFesasingUszasdvesuiienislavanuagnisdea snadudvisdodsiu
wardensyaneides

Art Direction for Advertising and Brand Communications 3(3-0-6)

ART DIRECTION ABC

CONDITION : PRER 2803253

Important factors in art direction; the look and tone of advertising and
brand communications, emphasis on implementing graphic and artistic elements, nonverbal
communication, and psychology studies to create the right mood for product; target
audience; theme and advertising and brand communications objective in both printed and

broadcast media.

2803377 AeufimesnTindienislavanuasnsdoansnsdus 3(3-0-6)
Feulvsedn : edniidesaeusinu 2803253
NENNIT09NUUUNIINNAI18ABNNIADT NITATNATIANINAINANTAULNA

n1sUsegndldndnnisniedads Useldmansaueenuuunsiiin vdnn1ssvi n1sdnauna

n1sUszgndldvaninadan nsldviruzniw nsdand 1518 msldamauazanagluny
9NLUU ﬂ?i@@ﬂLLUU%@I"ZJEﬂMLLﬁ%Ui%?ﬁ?ﬁlWﬂéLﬁ@ﬂ'ﬁ%’i)ﬁ’]iﬂ’]i(ﬂaﬁﬂ ﬂizmumimamﬁaaaMaﬁ
wardeoaulay

Computer Graphics for Advertising and Brand Communications 3(3-0-6)

COMP GRAPH ABC

CONDITION : PRER 2803253

Principles of computer graphics design, information visualization, eraphic
design history, perception, balance, gestalt, visual language, layout, color, illustration and
photography, public relations and advertising design for marketing communications, and

production process of offline and online media.

2803378 MadeutornunasnsiaSeuiionslavanuaznisdoasnsdud  3(3-0-6)
Foulvsnedn : edvTidesaeuniu 2803253
unumvestindsuunlavataztna s eslunsas 19Es IR NS USIA NS la e

Laznseasnsaud mansuazAadussnisvioriiudennuuazdmn wdnnns ssdUszneunas

FULUUYRINS W UTANUKAENTENT BT ULl AYNUAE N1 THRA1 NI EUAN
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Copywriting and Storytelling for Advertising 3(3-0-6)

and Brand Communications

COPY STORYTELL ABC

CONDITION : PRER 2803253

Roles of copywriter and storyteller in the development of advertising and
brand communications campaign; the art and science of selling through the written and
spoken words; fundamentals, elements and styles in copywriting and storytelling for

advertising and brand communications.

2803382 msfeansilvadieassddmsudesanlall 3(3-0-6)
Foulusedn : Sedvfidesaauniu 2803253
mMsWmLwIANARaSasIFdmsuuiienislavawaznsieasn s AuA NG

dovenladl nswwwiRandn nmsdeudeanuuasnistdamlunuiionslavaiwaznisdeasnsd

dudmsdesenlay nsruiunisndnnuiienislavanuaznsiearsasdusmsdesonlall
Creative Communication for Offline Media 3(3-0-6)
CRT COMM OFFLINE MED
CONDITION : PRER 2803253
Creative development for advertising and brand communications work in
offline media; concepts, copywriting for advertising and brand communications and use of
visuals in offline media, production process for offline advertising and brand
communications work.

2803387 nsafradiomdmiudenita 3(3-0-6)
Foulusedn : Seivfidesaouniu 2803253
AsUIRATEn M iemanvarsn 9 TudedsEssddmsunaitenis

Tawauagnsdomandudmisdonavia sislusUuuuveaules uden sunw 3dle Bulwnsiiin

1 o

wagdu 9 Lﬁ'agﬂﬁ]ﬂﬁj:uﬁiumiLﬂmmaa*&hﬂﬁﬂiz?{w%m nsrUIunsHARTILiienIsTayauaY
nsAeasnInAudmnededna
Content Creation for Digital Media 3(3-0-6)
CONT CREAT DIGI MED
CONDITION : PRER 2803253
Concepts and content development for advertising and brand

communications creative work in digital media, such as websites, blogs, photos, videos,
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infographics, and other formats, to effectively persuade target audiences; production process

for digital advertising and brand communications work

2803456 NSNARNNEUASTIUWN 3(3-0-6)
Feoulasedn : el fidesaeuniu 2803253
NIPUILNITATNATIANINEUAST AU NMITHAUINALNS UUIANUANATI9ATIA

mMsduunnmeunslavan Mawieunsae aaenauiiinisnandenmeunsiiionislavan
Film Production for Commercial 3(3-0-6)
FILM PROD COMCL
CONDITION : PRER 2803253
Creation of creative ideas, strategies, concepts, and productions for

advertising and brand communications in video format.

¥. nguAvIMsERaTen1a319ms1EURN (Brand-building Communications Courses)
2803255 mslavanuaynsdeansnsdudseninasemne 3(3-0-6)
Feulusiedn : e fidesasunnu 2803250
wnAnsunslavaLarnsiean I Auisenassma Jadefiinadenisis
mslavanuarnsdoansnsduiseninaUsema nsumsiansnislasanwasnsdeansnsaudn
s¥IUTEWe niaunsalAnw
International Advertising and Brand Communications 3(3-0-6)
INTL AD BRD COMM
CONDITION : PRER 2803250
International advertising and brand communications concepts; factors influencing
international advertising and brand communications planning; international advertising and

brand communications management and case studies.

2803376 mslawanuaznisioasasdudsuday 3(3-0-6)
Gouluseden : 1ediidesdouriy 2803250
Folduduieasunislavanuasnsdeasasduddedny naduiiowasnislavan

u,azmi?%amimwﬁué’wiaszwLﬁswgﬁﬂ denu uagTuans msmuaumﬂmwmuazmiﬁamsmw

duf nprineuaysseuiiietesiunislavaiwaznisdoasnsaud
Advertising and Brand Communications and Society 3(3-0-6)

AD BRD COMM SOC

100



wangmstimeransUngn (@0uuTudss we. 2566)

CONDITION : PRER 2803250

Debates on advertising and brand communications practices on society;
consequences of advertising and brand communications practices on economic and societal
system as well as their audiences; control of advertising and brand communications

practices; advertising and brand communications laws and regulations.

2803380 nsAeansnIsnaadaianssy 3(3-0-6)
Feulusiedn : yeivfideaaurny 2803250
nsdeansnisnaialaenisinfanssufiewdadn Tuwiven1siaszd N15919uHY

uazn1TUsELluNanenIslEn ANy
Event Marketing Communications 3(3-0-6)
EVENT MKTG COMM
CONDITION : PRER 2803250
In-depth study of event marketing communications in terms of analysis,

planning and evaluation of case studies.

2803388 N5UTEFURUSNTOAATINALNG 3(3-0-6)
Seulvsedn : ednfidosaeurn 2803250
LUIAANITUIEUIFURUSNIIAAINTD989ANITNIATIAD N58a13N15MAINRUY

KA NENNNTATINTIAUAMIENITUTEVIFURUENIINAN NagnSuazn1sUseiliunan1sUssvduius

WioatuayunnsieansnismalauaynsaamIALA NufansaianunsUssmdiusniinane
Strategic Marketing Public Relations 3(3-0-6)
STG MKTG PR
CONDITION : PRER 2803250
Concepts of marketing public relations for business organizations,

integrated marketing communication, brand building with marketing public relations;

strategies and assessment of public relations to support marketing communications

and branding, including marketing public relations planning.

2803390 msﬁlamﬁmﬁmmﬂLﬁaé’mm%aﬂaqwﬁ‘ 3(3-0-6)

Woulusiedv : 183 NdesaaUNIuL 2803250
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msvhandladutlymdseuluidfifoadostunginssmysd nsuszgndly
wdnnsuarnguidunisdeastuniseaniiiedeay wdnuug ndnURTR msUseduna wag
NIAUANIAN 9 ‘ﬁLﬁlEJ’J%’ENﬁ’Umi‘d53qﬂ@ﬂ%ﬁﬁﬂmﬁ?{amimimmﬂLﬁaéﬁﬂu

Strategic Social Marketing Communications 3(3-0-6)

STG SOC MKTG COMM

CONDITION : PRER 2803250

Understanding social problems related to human behaviors; applying
concepts and theories in communication and social marketing to achieve goals; philosophy,

principles, evaluation, and case studies relating to applications of social marketing

communications.

2803391 nseanadaieniitentsdeansnsndudn 3(3-0-6)
Feulvsedn : seiviidesaeuniy 2803250
nsadauazmITnagrdmnaaduioniionisdoansmsndudilannsofge

nauandthmane uazadannugniuesulatld nsesnuuuiomlimnzanfuunanslesusig 4

dednuoaulay Buled uarnisussdiuUssavisnavesnsnanadaileniitensdeasnsaudn
Content Marketing for Brand Communications 3(3-0-6)
CONT MKTG BRD COMM
CONDITION : PRER 2803250
Creating content and planning content strategy for brand communications

to attract target customers and build online engagement; designing content to suite each

different platform, such as social media, website; measuring content marketing effectiveness.

2803491 Funussdiusvatodunislasanuasnisdeasnsaud 3(3-0-6)

Feulvsedn : edvfidesaeusinu 2803250

nseAuseluidedilulgn viadudeandenfentunislavaiuaznis
doansmandudludann Tnewfutlymnslasanuaznsdeasnsaudludagtiu nsldnsdfnw
Usenau

Seminar in Current Issues for Advertising and Brand 3(3-0-6)

Communications

SEM IN AD BRD COMM

CONDITION : PRER 2803250
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Current problematic and debatable advertising and brand communications

issues and practices with case studies.

A. n@:uamﬁl’ﬂU (General Course)

2803384 Fosdmanznslavanuaznisieasnandudi 1 3(3-0-6)
Feulvsedn : snedvfidesaeusinu 2803250
nsfnwdelmznslasanuaznsdeasnaud Tnsusudeuideluny

wign1saidagdu
Selected Topic in Advertising and Brand Communications | 3(3-0-6)
SEL TOP ABC |
CONDITION : PRER 2803250
Depending upon the advertising and brand communications topics to be

selected for each semester.

2803385 Sosnnmznislavanuasnsdoansnsndudi 2 3(3-0-6)
Feulusiedn : yedvfidesaaurnu 2803250
msfnwmitenmznislavanuaznisieasnaud Tnsusuasuiadeluau

winnsaidagdu
Selected Topic in Advertising and Brand Communications |I 3(3-0-6)
SEL TOP ABC I
CONDITION : PRER 2803250
Depending upon the advertising and brand communications topics to be

selected for each semester.

2803386 Sosnamznislavanuasnnsdoansnandudn 3 3(3-0-6)
Feulvsedn : seiviidesaouniu 2803250
msfndaamennslavanuaznisieasnsaudi lneusudsuidelumy

wign1saidagiu
Selected Topic in Advertising and Brand Communications |l 3(3-0-6)
SEL TOP ABC Il
CONDITION : PRER 2803250
Depending upon the advertising and brand communications topics to be

selected for each semester.
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2803394 NMsfnyIRNIEIIBYAAS 3(3-0-6)
Feulvsedn : seiviidesaouniu 2803250
Usziituiiiisadestunislavauaznisiearsasdudauainuaulauasaiiy

AOINTVBIELIU
Individual Study 3(3-0-6)
INDIVIDUAL STUDY
CONDITION : PRER 2803250
Issues related to advertising and brand communications of the student’s

interest.

2803480 wafianainavesnL U ienslavanuazn1sieasnsaue 3(3-0-6)
Feulvedn : sedufidesdeuniiu 2803250
Uy hua@n wazinaflalunisiiavenuiionislavauaznisdealsnsadus
sudsnsldiesesilonsioansene q UssneunisiiaweiiiilssdnsamuasUseavsua
Presentation Techniques for Advertising and Brand Communications — 3(3-0-6)
PREST TECH ABC
CONDITION : PRER 2803250
Philosophy, concepts, and techniques in presenting advertising and brand
communications; the use of communication tools for presentations, such as computer

programs, to effectively and efficiently achieve goals.
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5. @191 1 MNULNA

AIAAVIININYLAZHIEITNITUENS
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5.1 Iﬂiﬁﬁ%’qewﬁngm A1U13Y1IMNTNA NIAIVIININYLALFDAITNITLEANS

ai"lmwﬂwﬁmfamaawﬁnqm 129 wuwna

JrgzaINISAnen 4 U

Taseadravidngns
1) neAnAnwily 534 30 vdlena
- NRNININHIANIUTEINA 12 wieia
- VNN Y 6 MW
- AU 6 vienn
- NRATINYBEAIERS 3 yhenin
GRS RGO 3 mhwein
- NANAYTIMENERS - ANAAIERS 3 mheie
- naudvavAans 3 mhehe
- nepAnAnwivilunguiiien 6 vienn
2) MINIVNANE 59 93 mhwin
2.1 naaAvdniiugiu 27 wdwein
nsdiuuuil 1 (ten - ) 66 Mwehn
AUV NTUNA
- NENIVITIAUAIN 30 wilene
- NANIYUERNEIN 18 mgin
- nauIvIn 18 whefin
nsdluuuTl 2 (entAe7) 66 vihenn
ANVINNUNA
SR ELRIVAGITERET 30 whein
- NFuIY RN 36 v

HREIVT ASELUUT 2 (enifie) Janazdeadsuseindifusazivdenluai
Fynonsiuiulising 48 wihedn d1usn 18 wilein JanaunsadeniSousiedin
vosnmzimaaans uaz/miesneivivesansdy 9 Measuluguiansal
uANeds endusieirnanisaneily sl desléuanudiureuaine1ansd
fiUsnw 8191385aou uazARENIIINTUTEENAAY

3) RUIAIYHADNLES 6 VUIWAR
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Hasanunsadenisausednane 9 lussaulsygrvademunnuaulalavaliegistoediuiu
6 wihein MneIvnlageuniniglulazneuenauzlinarans

5.2 $5193%1d1U1Y1MNTNA A1AIVIIMNINYILALTDEITNITHENS 48 wWUIWNA

5.2.1 $79739109AU 30 wU2ein Usznaufae

2804200 m'i?iamsmﬂiuqﬂﬂa 3(3-0-6)
Intrapersonal Communication

2804202 nMsdeanssEvinayARaLaznay 3(3-0-6)
Interpersonal and Group Communication

2804203 NSNARBEANGITUTY 3(2-2-5)
Public Speaking

2804300 USvnnenans 3(3-0-6)
Philosophy of Rhetoric

2804307 nslaldauansvsnaazn1siiutnla 3(3-0-6)
Argumentation and Persuasion

2804309 N1309NLUVATTWAZIMTNUS 3(3-0-6)
Speech Design and Composition

2804410 M3Aea109ANS TAUsTIN UavN1TUTZNBUNS 3(3-0-6)
Organizational Communication, Culture and Entrepreneurship

2804412 MY INNUNA 3(2-2-5)
Speech Communication Research

2804423 NSHNIIUNIIINTNA 3(1-4-4)
Internship in Speech Communication

2804468 TassnsUTeygrdnusvilve 3(1-4-4)

Senior Project in Speech Communication

5.2.2 swivnden 18 wiefn ddadeniSouseinannguivilaild Usznauie

n. NGNIVIIMANEAT MW WAz IwLSIU (Rhetoric and Language and Culture)
2804311 msdeansdveTouy 3(2-2-5)
Nonverbal Communication
2804314 mAmaaslugInUszaiu 3(3-0-6)
Rhetoric in Everyday Life
2804344 NTIATIZANGANTINATY 3(3-0-6)
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2804400

2804402

2804413

2804414
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Analysis of Language Behavior
NANERTIIUSIINUTE e

Rhetoric of Popular Culture
Msdeansthuiuiamsssy

Transcultural Communication
mMESomarnsadsassidnvmansludelnd
Storytelling and Rhetoric Creation in New Media

MNANEAST LUNNSADANTANT TS WAL NISADAITNITHIDY
Rhetoric of Public Commmunication and

Political Communication

. nsRvmRNAngaTwyARa (Develop Individual Potential)

2804305

2804316

2804318

2804324

2804333

2804355

2804406

2804418

2804419

2804421

nsdeanegIna

Business Communication
nsumsnstineusaiientsiUAsuutas

Training Management for Transformation
M3AeaIs eI TAILETIY

Intercultural Communication

wannaduisns gusznia uazdunaueseasisuzediioa1dn
Principle of Professional MC, Announcer and
Presenter in Public Settings
wiatiansuszyalulanasawaglaniaiou

Conference Tecniques in Real and Virtual World
nanazAtANITEUN 1Yl

Interviewing Principles and Techniques
ATIANTITANUTALEULALNITLITAINDTO

Conflict Management and Negotiation
mmuﬁu@ﬁﬁumiﬁami

Leadership and Communication
qﬂaﬂm‘wLLa3ﬂﬂiﬁ'&ummmmmmium’i?ilami
Personality and Communication Competence Development
ﬂaqw‘SLLaSL%ﬂﬁﬂmiﬁﬁLauaLL‘UUﬁam%‘W

Professional Presentation Strategies and Techniques
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3(3-0-6)

3(3-0-6)
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3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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2804422 dunun1sUszenAkayiRILIANAINNT 3(3-0-6)
lunsdeansudenouiawmes

Seminar in Applying and Developing CMC competence

A. na:aﬁﬂﬁﬁ"’ﬂﬂ (General Courses)

2804347 Sosmamzanime 1 3(3-0-6)
Selected Topic in Speech Communication |

2804348 L%@ﬂﬁ@LQW’]%’J'W]ﬁLVIﬁ 2 3(3-0-6)
Selected Topic in Speech Communication |l

2804349 Fesdnanzrming 3 3(3-0-6)
Selected Topic in Speech Communication |ll

2804339 NsfnyIanIEIIEYAAS 3(3-0-6)

Individual Study

niewmn  ildndeniseuseIntunguiviaenaiundmunvangasivualulsiarau v vse

163918 9| AMUNAULNITTUNTUIIIVENERTUTEN ALY

ANDSUYS18YN

aluAeSueTeivn
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5.3 A195UN8TEIU

#1013 TNA NIAIVIIININYILALTDAITNITLENS 48 wWUIWNA

5.3.1 59939109AU 30 wiqeia Usznaumie
2804200 ma?’%amﬁma’tuqﬂﬂa 3(3-0-6)

Feulvsedn : -

LLmﬁ@LLawqwﬁmiﬁamimﬂuqﬂﬂa Waunsnsfnwinisaeansanelusie
RuBdmineuardenineuazuuananisdeasaslunueciisvad NIZTUIUNIINIIRAT YYD
uaznsiladenatn Wedesmony TinsgiuasrhanudlannuddninAnvesmues Suazaseuly
fensdilagdu

Intrapersonal Communication 3(3-0-6)

INTRAPER COMM

CONDITION : -

Concepts and theories of intrapersonal communication; development of
intrapersonal communication studies for self-transformation in fields of sociology and
psychology; comtemplative process, dynamic listening and contemporary transformative
learning techniques to develop skills of self-questioning and self-analysis as well as sense of

empathy towards one’s self and others.

2804202 MsdeanssEvinyAnaLaznay 3(3-0-6)
Feulvsedv : -
ﬁsmsmﬁLLazaﬂﬁUizﬂaumaﬂﬂﬁiﬁamﬁwdﬂmﬂﬂaLLazﬂﬁﬁamﬁﬂEjm WUIAR

Rertunu n3suf awiageala nsaieanuysyivle nszuiumsuasiuImansaianNENsTuS

sewinsyana waznsinnisanudauds nadenldniuwn do uarusssinanisdeasimangas

SULUULARUSTLAMANG 9 T3ngy WudAamna 9 Redfumsaiiengy Shdnwalngy wdangu fihngu

wagmsdeansidoatelnl samfauumnensiaundsyansnwnsdeasseninsyananazngs
Interpersonal and Group Communication 3(3-0-6)
INTERP/GROUP COMM
CONDITION : -

Nature and elements of interpersonal and group communication; Concepts
of self, perception, attraction, impression formation, process and guidelines of interpersonal
relations in several contexts, conflict management and appropriate language use, media,

and communication climate; Forms and types of group, concepts of group formation, group
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identity, group synergy, leadership , and communication through new media, including

guidelines for enhancing effective interpersonal and group communication.

2804203 NSNARBANGITUTY 3(2-2-5)

Feulvsnedn : -

wannsuazsULULYssRsevtnas savuiioTngUsrasduazleniasiig
iluusundentnaskiugeman1sdeas n1aseuAUNSaNLazN1TEENRUUIMEE MU
UNAUDABANTITAY MTIUNUNNTNALAY NTHLAUBRRBAIUNTUSLHTUNA

Public Speaking 3(2-2-5)

PUB SPK

CONDITION : -

Principles and forms of public speaking for several purposes and occasions via
face-to-face and mediated platforms; preparation and message design, planning and message

delivery for a public presentation, as well as evaluation.

2804300 Sy menans 3(3-0-6)
Feulvsnedn : -
NaNLaLNITUIIIANYB N MAansAudiay nqunataaswazlseinniny
Wuunvemgud %ﬂLLﬁQﬂﬂaﬂﬁaﬂfﬂuﬁﬂﬂﬁ]ﬂﬂlu wuIAIU RN smatansvedanagiunn
miL‘UgﬁJ‘ULL‘Ua\‘iLLUULLNU’NVIH’]TU@\‘I@JHHET wuluNTIATEikarUsediunn1avndal
Philosophy of Rhetoric 3(3-0-6)
PHILOS RHET
CONDITION : -
Principles and paradigm of rhetoric and society; theory and history of rhetoric
from classical to modemn periods; concepts about western rhetorical acts and changing pattern

of human rhetoric; approach to analyze and evaluate rhetoric.

2804307 nstaldauanvanaazn1siiutala 3(3-0-6)
dl a
Reoulvs1e3v : -
WAUINTVINwnN15ldmaNa N15lakds waznistunirlansusgnefntisgn
U290 msldtenaainmssnglunisiauduanavana nagnsnisiduindla Inssnenusingluans

nstduAndaninglun1siuans sabslssiiuniaasesssulunisuanamgnatasnisiiuiingle
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Argumentation and Persuasion 3(3-0-6)

ARGUMENT/PERSU

CONDITION : -

Development of argumentation and persuasion theories from past to the
present; the usage of logical evidences for argumentation and debate; strategies of
persuasion; fallacies in messages; critical thinking for receiving message; and morality for

areumentation and debate as well as persuasion.

2804309 N1900NWUVAITLAZIMTNUS 3(3-0-6)

Feulvsedn : -

NTZUIUNITAN NITINLHY LAZNI59DNLUUIMTNUSIMAINUTsUTTARS o 19
wangauiuinguszasd lania teesnanisdoans uagnguitimung nsldnuwifiduszansam
AADAIUNITAATIZRLAZ UTIAUBNTIMTNUS

Speech Design and Composition 3(3-0-6)

SP DSG/COMPO

CONDITION : -

Process and methods of speech design for various objectives, opportunities,

channels and target groups; effective language usage; and analysis and editorial.

2804410 M3Aea09ANT TAUSTIN UavN1TUTZNBUNS 3(3-0-6)

Feulvsede : -

nszvIunnsAeansluesdng msdeansnielinisuimsianisesdnslusiuvy
#1499 nsdeansiiionsudmsinnisuagnisadieimusssuesdng mawﬁﬂmazaﬂﬁﬂi nnsdeans
senIneeRuUnyvuass ladAuTy ﬂﬂiﬁ@ﬁﬂiﬁ’uﬁiwwu N1530a3AUALNAINNATIENI
TouussaulueaAns n1sEninwen1TUIZNoUNITHIUNITAS1983ANTT A0

Organizational Communication, Culture and Entrepreneurship 3(3-0-6)

ORG COMM/CULT/ENTP

CONDITION : -

Communication processes in organizations, communication underlying different
patterns of communication management; management communication and constructing
corporate culture; leadership and organizations; superior-subordinate commmunication; coworker
communication; communication and cultural diversity in organizations; entrepreneurship skill

development via simulation.
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2804412 AT INULNA 3(2-2-5)

Feulvsedn ;-

MR mime MIRernide msadenseunndnlunsive nsaudu
LASNUNIUIIUITEIUDAR NITINUNULAZDDNLUVNUITENIN TN A mﬁmiﬂsﬁuazamm%ga
WUTHIULASITRUNIN kaENISTEUTIBUNITITY

Speech Communication Research 3(2-2-5)

SP COMM RES

CONDITION : -

Conducting speech communication research; formulating research
questions and research framework; searching and reviewing previous relating research and
literature; designing and planning the research; analyzing and interpreting quantitative and

qualitative data; writing research report.

2804423 NITNNUNNINTLNA 3(1-4-4)

Feulvsede : -

nsfinwduainigsfuesinsmeiiumiing iewIeuainumden wavn1sdn
Hnvinwedmndnaiuimimaluoinnisig o nsiniinyzuazai1uaiulszaunsalivITnaIuam
Twaluesrng n1sUszidiunazi@usnauNISENUTZ AU TRTTIN

Internship in Speech Communication 3(1-4-4)

INTERN SP COMM

CONDITION : -

Study and research about speech communication organization for self-
preparing in practicing skill in professional practice in various organizations. Skill practicing
and contributing experience of speech communication in organization; ability in presenting
speech communication professional practice in both written and oral presentation and

evaluation competency.

2804468 TassnsUTeygrinusvilive 3(1-4-4)
Roulvsedn : -
N13YININTAIENTUALAIINIAN 9 M1 mimantUszendldlulasinisdig o
= L4 a @ =2 =9 @ - = A ¥ o !
WieUsglerinalvinisuagdiay saufenisiniinvenisieastuneitesazinlunenisusenay

DIINANMMMNTNE LASANIZNITNINULUULTUNTZUIUNITATUINRS
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Senior Project in Speech Communication 3(1-4-4)

SNR PROJ SP COMM

CONDITION : -

Integration and application of speech communication principles and knowledge
to produce a project, valuable for academic and social purposes, including practices in
enhancing skills, especially in the whole working process, needed in speech communication

professions.

5.2 swivden 18 wiledia ddndenseusieivainnguivilanle Usznausie

n. naju‘%mmmmam% AN WAIRUGIIH (Rhetoric and Language and Culture)
2804311 nsdeaniBseauy 3(2-2-5)

Feulvsedn ;-

29AUTZNOU UNUIN LLazNaﬂiwwaﬂwqaﬂiiumsﬁamﬂ%ﬂ@%us ATUBANGNY
seninnisieansidsetauriarnisdeoandsiauy ndnnsinsevingAngs uuagan1unisain
Aetestunisdomndsetaus nmsiinufiReenuuunisdearslnedilsdaniosiionisdeansiu
BeeTauziielvussautmnediel

Nonverbal Communication 3(2-2-5)

NONVERBAL COMM

CONDITION : -

Elements, roles and effects of nonverbal communication behaviors;
differences between nonverbal communication and verbal communication; principles of
behavioral and situational analysis related to nonverbal communication; designing
communication with regard to nonverbal communication tools in order to achieve a set

goal.

2804314 MNAERSUTINUTEINTUY 3(3-0-6)
Foulvsedan : -

MNAERSIUNISARETURINUEE NN ULl luTIn U1 TU BnSnawazuanseny

q

aa v |

vesnszualamiiny malalad uazmusssuAdviadenginssunisdoansvesuywd mstndnnis
vonmmanfinduwnmdusenuuuiazaisassdnsdoasiiteudlutiymnisdeasveanudly
PinUsedniu
Rhetoric in Everyday Life 3(3-0-6)
RHET EVE DAY LIFE
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CONDITION : -

Rhetoric of human communication in everyday life; influence and impact
of globalization, technology and digital culture on human communication behavior; the
application of principle of rhetoric to design and create new approaches of communication

to improve human communication in everyday life.

2804344 NTIATILANGANTIUNTY 3(3-0-6)

Feulusiedn : -

N1TBATIEANGANTTUN B VRIYEY lagldnguiniwaians 1nnssuinsey
1MNNTIIAIATEREINING Reads uarieaiagaunisninaznisldsiun siiugunenie
nsdAnwsluUssmelneuassina sy

Analysis of Language Behavior 3(3-0-6)

ANAL LANG BEHAV

CONDITION : -

Human language behavior analysis using theories of linguistics, discourse
analysis, critical discourse analysis in order to construct and deconstruct ideology and power

through language perspective; case studies both in Thailand and overseas.

2804400 MANERTIAIUsTINUSE T e 3(3-0-6)

Feulvsede : -

wuafn nguiineadestuiausssulssnien Mmansluasinuiiulaly
Findszariu Inslanznsdemavunazdoln aruminevosimusssuUsznienseiiaanyana
wazdny

Rhetoric of Popular Culture 3(3-0-6)

RHET POP CULT

CONDITION : -

Concepts and theories relevant to rhetoric of popular culture in everyday
life, particularly in mass communication and new media; the meaning of popular culture per

individuality and society.

2804402 P AT T T Ve W RrT 3(3-0-6)

‘ﬂl =)
Woulwuseden : -
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wuAnanIvds-vasadelvgd wwifanstruiuiausssulussiulaanuananas
TAIUSITY ANYAINATUNITUINNUTAIUTTIU ﬂﬁﬁﬁaaﬂiﬁuqﬁmamﬁmuﬁﬁm nsdeansludnsa
ugiawazlanaiiow YJURN15119115T1UNUTAUGITU #A0AIUNANTENUAIAYUDINT TUIUNY
Juusssuensaeansvesyud

Transcultural Communication 3(3-0-6)

TRANSCULT COMM

CONDITION : -

Concepts of Post-postmodernism and Transculturalism at both individual
and cultural levels; transcultural competencies; communication and cultural geography;
communication in metaverse and virtual space; transcultural practice and its major impacts

on human communication.

2804413 mMESemasnIsadsassmdnmmansudelnl 3(3-0-6)

Fewlvsedn : -

LUIRANITENTI N1T0NLUUNITENS09 NITUIMENNITHAZRAUAITVDS
Mvmansuaznsiasemniuuumislunseoniuuiazaisasimmsludeliluguuuusing 4
MNTRQUILAIALAZUTUNGAN 9|

Storytelling and Rhetoric Creation in New Media 3(3-0-6)

STORY/RHET CRE NEW

CONDITION : -

Concept of storytelling; storytelling design; the use of principle and
essence of rhetoric and storytelling to design and create new approaches and forms of

rhetoric in new media in various objectives and contexts.

2804414 Twmanilunsieasasisazwayn1saeansnisiiios 3(3-0-6)

Goulusedan : -

LIRS 0INsAea1TaIs IS LaYN1SE0a15A15WTee 1nAtanslun1sEoans
assuzuazmsaeansnisidleslasiangludelniuazdedsia yuneudaininduosnisieans
ﬁ’]ﬁ'ﬁmzLLazﬂ’ﬁ?{Iamiﬂ’liLﬁ@ﬂ@ia{]ﬁ]Lﬁ]ﬂQﬂﬂaLLazﬁ\iﬂM

Rhetoric of Public Communication and Political Communication 3(3-0-6)

RHET PUB /POL COMM
CONDITION : -
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Concepts of public communication and political communication; rhetoric of
public communication and political communication particularly in new media and digital
media; critical perspective on public communication and political communication per

individuality and society.

. nRIvAIANEAWUARA (Develop Individual Potential)

2804305 nsdeansnegana 3(3-0-6)
Feulvsredn ;-
N3EUIUNITLALBIAUTENDUYBINITADA1IN1955A9TueeANT N19WAILN

auansalunsdeandanagnslunisingsia nsieuaiisyadnamnsdeasiuseivlanay

Bessnnilenrudifanagiandedy
Business Communication 3(3-0-6)
BUS COMM
CONDITION : -

Processes and components of business communication in organization;
developing strategic coommunication competence for business operations; enhancing impressive

communication and personality with ethics for sustainable business success.

2804316 MsUImInsiineusuiionsaeuudas 3(2-2-5)

Fewlvsedn : -

N ufharkuInURURlUNITERNL LT UTISIANITNTEUIUNMSHNBUTY Yinwe
mﬂﬁéu%aﬁm%’umiLfluijlﬁyaﬂizmummaﬁmmﬂ3?Jﬂammma';mﬁm¢1 BN eassAlaIanIg
NISLEUBIU ATZUIUNITIANITIATIANG msilizLﬁ‘tﬂﬂiﬂmnmzmsﬁwagﬂmmm

Training Management for Transformation 3(2-2-5)

TRAIN MGMNT TRANS

CONDITION : -

Theories and practice in training process design and management; coaching
skills for facilitator and trainer in speech communication training; project creation and

presentation, creative management process, project evaluation and report.

2804318 MsAeanTsENINT TSIy 3(3-0-6)

‘s‘ =)
Wouluseden : -
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Sviswandndiinadenisdoansseninaimusssy Sudedninavesnsualan it
wazimalulad AnuuandmisiauLazeTauntw Jymuazguassalunisdeans wumidlunis
UFufmnatansssy uaznsdeansiuyanasisinmsssuesaiiusyansnmn

Intercultural Communication 3(3-0-6)

INTERCULT COMM

CONDITION : -

Main influences affecting intercultural communication, including influence
of g¢lobalization and technology; differences in verbal and nonverbal communication;
communication problems and barriers; guidelines for effective cultural adaptation and

intercultural coomnmunication.

2804324 wanmaduians fusenia uazdunauesieassuzedsliea1dn 3(2-2-5)

Foulusedn : -

wann1stunsidu W8ns Jusznia gandusenis lawn wazdunuesdnslunis
doansiuansnsuy wanvatssUiuuisuunuaginudelnsimiviodolnl uumisnisedoud
wagnsENURURlRwdnlunsuimsdnsnalussuvesulal

Principle of Professional MC, Announcer 3(2-2-5)

and Presenter in Public Settings

PRIN PRO MC/PRESTR

CONDITION : -

Principles of performing the roles as professional master of ceremony,
moderator, announcer, and presenter/representative of an organization in public settings,

both on stage and mediated channels; Guidelines for preparation and professional practice

of an online influencing presenter.

2804333 watiansuszyalulanasaaglaniaiiou 3(2-2-5)

Foulvsedn : -

UseTinaginiuinisnisuseyy nannisuazmaiianisussyululanasaazlan
waliow NMsRWIANTIONE UNUIY WasAdusulingeuvesiinussrusumisng o nsvhaududi
WAL UIMSINNITNISUSEYNRE1TUTEANT AN

Conference Techniques in Real and Virtual World 3(2-2-5)

CONF TECH RV

CONDITION : -
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History and development of meetings and conferences; principle and
techniques for different forms of meetings in real world and virtual world; competency
development, roles and responsibilities for meeting attendees in various positions; team-

working and effective meeting management.

2804355 PANLAZINANANTAUN WA 3(3-0-6)
Houlusedan : -

a o

nanNIsFUNvaliioTRgUTEatAIe 9 TuuSunnIsUINITe9Ans N1sAnwide way

[V 7
Y

MsdoansuiaTu nsvUIuNskaznalanIsEuNwalegeliUsEANEA M B eAUTENOUAT 9 TaTlkee
wazilugUassareUsyavBravesnisdunival uavalesssunsduntvaiiasdidai

Interviewing Principles and Techniques 3(3-0-6)

INTERV PRINC TECH

CONDITION : -

Interviewing principles for different purposes in organizational management,
research, and mass communication contexts, effective process and techniques, factors

facilitating and obstructing effectiveness of interviewing, and concerned ethics.

2804406 N159AN1TANUTALEILAZ N1TATANROTO 3(3-0-6)

Feulasiedan : -

AMUTALEIUUTUNAIT TFN1TTANITAUTALET NTZUIUNITLATINANDTOL NS
WIWeTRNTINAgMS A3UsTINAUNSATWDTES InINEINTARANTTUNNTIATIABTEY N15TANNS
AUTAUELAZNITLATD 0T8I UN1IEINGH

Conflict Management and Negotiation 3(3-0-6)

CONFLICT MGT/NEGO

CONDITION : -

Conflicts in different contexts; conflict management methods; process of
negotiation; strategic negotiation; ethics and negotiation; psychological communication and

negotiation; conflict management and negotiation in crisis.

2804418 anuudiniunisdeans 3(3-0-6)
Roulvsedn : -
wannslun1sidudun unumvanidenisdeansvesyi wu nsvianudilaniny

wAnesvedaY MInseduuazadla nsundam msdadula wagnisaefiy nswauiniegil
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ndulu Inelduumenisdeansesnafiuenivula nsilsednedinds nisflyuuesiidan'ne uagnns
yhausiuAugBuseaesnuazidile

Leadership and Communication 3(3-0-6)

LEADER/COMM

Principles of leadership; leadership and key communicative roles, i.e.
understanding individual differences, motivating and inspiring people, problem solving and
decision making, and team building; Developing Inside-out leadership communication skills
with empathic approach: deep listening, being open-minded with growth mindset, and
having respect for others.
2804419 qﬂﬁﬂm‘wLLazmiﬁwmmmamﬁﬂumi?ilami 3(3-0-6)

Feulvsredn ;-

a

AN latiugIufgiuyadnaIntazALaInsalunsieans nsdeansiie

9

Wawadnnmaewenuazniely nieingJerinau
Personality and Communication Competence Development 3(3-0-6)
PER/COMM COMP DEV
CONDITION : -
Understanding fundamental of personality and communication competence;

communication for external and internal personality development from childhood to working

age.

2804421 nagvnskavinAtAnsULaUDRUUToR TN, 3(2-2-5)

Foulvsedn : -

99AUTENBY NagNsuasnAaNITUILALDIIY HAY Y3BLATITULUUANG 9 LU
nshaueldeivinig matiauenisgiia wagmsiiausiienuduiusnisdny nsaisassd
domuarnsSeudesmnuAnegiadinagns maliamawisudeusznountam naeaaunsiininue
wazmeliansldnwnazeTauntwidienendyilegaiuseansnmuasUseansua

Professional Presentation Strategies and Techniques 3(2-2-5)

PROF PRES STR/TECH

CONDITION : -

Key compenents and professional presentation strategies and techniques
for several settings, e.g. academic presentation, business presenation, as well as presentation

for social function; Strategic and creative content creation and arrangement; visual aid
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techniques, verbal and non-verbal techniques for efficient and effective message delivery.

2804422 funuINsUssenalariuIANEINIT 3(3-0-6)

Tunseansiudensufiumes

Feulvsedn : -

533UV LLmﬁmLLazﬂajwqwﬁﬁLﬁ'msﬁ’mf'TUmmamWimiuﬂﬂi?iaaﬁisuaamqwé
rudenoufiumofluuiund q (WU sefuszninayana ngu LALedANs) WAILINITYDIULIAR
nguAffuLUsuanufmiveimalulafasaumnanagnisdoas funisduiiieUssynduay
Wamnauannsalunsdearsiiudeneufinnesluuiunsn

Seminar in Applying and Developing CMC competence 3(3-0-6)

DEV CMC COMP

CONDITION : -

Nature, concepts and theories in computer-mediated communication
(CMC) competence in several contexts (e.g. interpersonal, ¢roup, organizational);
Development of theories and advancement of Information and Communication

Technologies (ICTs); Seminar in applying and developing CMC competence in contexts.

fa. nzju%mih‘lﬂ (General Courses)
2804347 Sesfnlamymawe 1 3(3-0-6)

dl a
Woulwuseden : -

[

ANSAN®N
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2804349

ANSAN®WN

2804389
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Selected Topic in Speech Communication | 3(3-0-6)
SEL TOP SP |
CONDITION : -

To be determined for each semester.

LSRIFALANIEIINUNA 2 3(3-0-6)
Waulusieden : -

Tdlaunsanmuawduauls Jutuideisesilafndanund nsuliaznie

Selected Topic in Speech Communication |I 3(3-0-6)
SEL TOP SP I
CONDITION : -

To be determined for each semester.

LSBIAALANIEIINTNA 3 3(3-0-6)

dl =)
Woulwuseden : -

v o v oA A

ldausanvuawduauls YunuiiteseanlaAndanu1d 1 nsuwmazniea

Selected Topic in Speech Communication Il 3(3-0-6)
SEL TOP SP Il
CONDITION : -

To be determined for each semester.

NMsfnyIRNIEIIEYAAa 3(3-0-6)
Foulvsnedon : -

Usziiufiieadesturmime smurnuaulauazaiudonisvesdiSou
Individual Study 3(3-0-6)
INDIVIDUAL STUDY

CONDITION : -

Issues related to speech communication of the student’s interest.
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6. @111 B1ADEISNIS AN

ANAAYIIMNINYILAZTDEITNISUEN
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6.1 Taseaf1eavdngns a191YFRH1INITUENY NMATYIIMINYIUALTREITNITUANS

IuUnILinTIunaeanangns 129 wuqenn

SrgzaINISAne 4 U

Tnseadanangns
1) mnednAnsily 534 30 vdena
- NANAVINWIRUTENA 12 mhyin
- FPNWDINY Y 6 NN
- AU 6 vienn
- ANy BEAIERS 3 mgin
GRS LHERGTH 3 mheie
- NFUIYTINEIAERST — AMIRFANS 3 mhehe
- nauAvEnFEns 3 Mheie
- nepAnAnwvilunguiien 6 nuLin
2) MINIYNANY 531 93 whena
2.1 ngaivdwiiugiu 27 viuein
nsdiuuuRl 1 (ton - ) 66 Wwhn
avAvIAaInITuans
SR ELRIVAGITERET 27 i
- NFUIYLERNAIN 21 wdein
- nauIvIn 18 wenin
nsdluuuTl 2 (entAe7) 66 vihenn
auAvAeasnIsuans
- NEIAVITIAUAIN 27 whein
- NI EeN 39 wuein

nuEwn NSELUUT 2 (lenined) Janvgdeassunedvdedunagividentuanun
v nensiunuliunnnit 48 vuiein d@udn 18 Uuehn TanaUNSLENSYUTIEIN

yosauslmAAIans waz/v3e318391v0sauedY q Mladeuluguiainsal
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UPAINYIEE enIUTIEIVIIIANISANEITALY 198 FaeldsumNUIUYRUIIND1NSE
M3 01915895 d0U warANENIINNITUTEINNIAIY
3) RUINIYHADNLES 6 VUIWAR

Haranunsadenisausednane q lussaulsygrvademunnuaulalavialiegistdosdiuiu
6 wihein MneITnUageuniniglulaznieuenauzlinerans

6.2 EAVIEUIVIFRE1IN1TUERN MATVININEMATTRAIINITUNEAS 48 wulEnn
6.2.1 FWIVIVIAU 27 wUeAn Usznauniy

2804254 Usnssmideansnisuand 3(3-0-6)
Performing Arts Overview

2804255 NSLAASLAZATRNNULESS 3(2-2-5)
Acting and Voice Performance

2804375 TTUNTIUAUNITRIUUNNITLERN 3(3-0-6)
Literature and Performance Writing

2804376 NS ATIANITUERS 1 3(2-2-5)
Performance Making |

2804377 NNFASNATIANITUENT 2 3(2-2-5)
Performance Making ||

2804378 Feansnisuanaiiodany 3(2-2-5)
Performing Arts for Society

2804464 MITedoansnsuand 3(3-0-6)
Performing Arts Research

2804465 mMstineAnIndeasnisuans 3(0-9-0)
Professional Internship in Performing Arts

2804469 TassnsUSayaninusdeasnisuans 3(1-4-4)

Senior Project in Performing Arts

6.2.2 swAvaen 21 wuwda JandsnssuseInladle Usenouse
2804379 ANSHANILIEAS 3(2-2-5)

Musical Performance
2804380 miaamm‘umimﬁau"l,miummam 3(2-2-5)

Choreography in Performing Arts
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2804381

2804382

2804383

2804384

2804385

2804386

2804387

2804388

2804390

2804391

2804392

2804394

2804470

2804471

2804472
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NN9d0aIINITUANITIERR
Physical Performing Arts
ATTLLENIRAN

Comedy Performance

WAL WAL UINNTSUADANTNNT AR

Performing Arts Technology and Innovation

Sosdmanzdeansnisuwan 1
Selected Topic in Performing Arts |
Sesfnianizdeansnisuans 2
Selected Topic in Performing Arts |I
Sosdmanzdeansnisuans 3
Selected Topic in Performing Arts Il
doansnsuanaUszeynd

Applied Performing Arts
AeansnisuanaudeTausssy
Cultural-based Performing Arts

4 a IS
doansnisuansllenlulnewasondeu

Popular Performances in Thai and ASEAN

msuandlude

Performance in Media
nsanslutInUszaniu
Performance in Everyday Life
miﬁﬂmmw:ﬁwqﬂﬂa
Individual Study
ANTAREINITULANIUINAADS
Experimental Performance
nsaduAadlunisuans

Art Direction in Performance
mMsoenuuUazUEdafionsuans

Design and Craft for Performance

126

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(1-4-6)

3(1-4-4)

3(1-4-0)
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2804473 AoansmsuanstuniseanuuuUseaunisel 3(3-0-6)

Performing Arts and Experience Design

2804474 mﬁmmﬂﬁamimiuam 3(2-2-5)
Performing Arts Criticism

2804475 ﬂ’]iﬁ@ﬁ?iﬂqiLLﬂﬁfl‘ﬁ’mﬁfﬁNuﬁiiM 3(2-2-5)
Intercultural Performing Arts

2804476 A1INAFADUUN ﬂ’]ﬁﬁjﬂLaaﬂLLaﬁﬁﬂNuLﬁlaﬂ’ﬁLLﬂﬂﬂ 3(1-4-4)

Audition, Casting and Coaching for Performance

2804477 %@ﬂ?iﬂ’ﬁuﬁﬂﬂLﬁ@ﬂ’]iﬁﬂ@UiM 3(2-2-5)

Performing Arts-Based Training

ninewme  ildndeniseuseiniunguividenaiundmunvangasmvunlulsiasaiunin vse

F183919U 9 AUNAULNITUNTUITIINANGRTUTEN ALY

A5 UNYSIEYN

aluAesunesIeIn
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6.3 ANB5UNYSIEIVN

A1 HBEITNITHENS NAIVIIMNINYILALHIFITNITHENS 48 i28nn

6.3.1 3103¥1UIAY 27 wqein Usznaume

2804254 USnsstidoasnisuand 3(3-0-6)

Feulvsedn : -

AR sAeanndsauniey ndnmisuandlugiugsudnuainisunisiearsves
Uy U'%JsmunLLaSU':?3’3’@mam%ma\‘iﬁamimﬂmm mﬁﬂsznauuazgﬂLLUUﬁmﬁaﬂaﬂﬁamimiu,am
Usgtnnaig 9 Nawuudeansinenseuazdearsiiude arudsuulamisdnnfausssuuas
weluladiudeansnisuans

Performing Arts Overview 3(3-0-6)

PA OVERVIEW

CONDITION : -

Aesthetic communication concept; performing arts as form of human
communication; philosophy and history of performing arts; essential elements and forms in
various types of performing arts both as live and mediated performances; socio-cultural and

technological shifts and performinf arts.

2804255 NSLAAILAZNITRNNULES 3(2-2-5)

Feulvsede : -

Mé’ﬂmiLLazﬁﬂmﬁugﬂﬂuﬂﬁﬂﬁﬁamiﬁ@mimiLLam wuINI9E9 9 Tunns
WIEUNTDULAZNITHNNITUANS NISHAULFILAZNIT00NEEY Nann19lHEsI a1 1Houay
aumnglunten Msnssiidom WAESULUUYBIRIUN F385ITUUATANUTURAYDUVBIUNUEARS

Acting and Voice Performance 3(2-2-5)

ACTING/VOICE PERF

CONDITION : -

Principles and basic skills in performing arts practice, different approaches
of preparation and training for actors; vocal and diction development, principles of oral
interpretation; sound and meaning in language; analysis of content; ethics and

responsibilities of actors.
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2804375 TTUNTIUAUNITRIUUNNITUERN 3(3-0-6)
Feulasredn : -
TA59a594a2 09AUSZNBUVBIUNANTLENS Lud3adnazalad nsddeasunasns
Fuen MInmUEes MaTsuundmunsiauansazas
Literature and Performance Writing 3(3-0-6)
LIT/PERF WRITING
CONDITION : -
Structure and element of the performing arts literature; genres and styles;

interpretation of the masterpiece; plot development; writing for performances.

2804376 N9 NETIANITUARS 1 3(2-2-5)

Feulvsedn : -

ué’ﬂmiLLazﬁwzﬁugwﬂum5a§wqaﬁsﬁwamummam nslivmdnnisdeansiiie
‘ﬁ&ummamumiLLamﬁmaUﬁua\‘imméfax‘imwaﬂmjuL‘i’]mma NIUNITAINUNITLEAS NITHEART
AMSHAILIUN N1T9NLUUBIAUTENOUNIINITLARS msﬁwmua%’wmﬁﬁuwyﬁmz wuIN9ee 9 Tu
NFATNNIILEAA wﬁwﬁLLazmwu%’uﬂmﬁumﬂmﬁmmmmq

Performance Making | 3(2-2-5)

PERF MKNG |

CONDITION : -

Principles and basic skills in the creation of performance works;
communication principles in the development of performance that responds to the needs
of target audience through directing, acting, script development, performance design;
creative collaborative work; different approaches in creating performances; duties and

responsibilities of performance makers.

2804377 ANSASIATIANISHARNG 2 3(2-2-5)
wouluseden : -
1ASIAS19NTASNATIAFDNITHANS NISHAIUILATINIG NISINNITANURVENT NS

JavieuUszana nagnsN1sUIMIIANISIATINTTERANTNITLAAIULUUATG 9 MIUsEdUiUs n1s

'
Y a I

Uszidluna N15UTIIIANUANTUSTUAITYINNUAURNE6S & UNUIMLaEHTNNIUIURANEnF0a15113

Y

519N
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Performance Making I 3(2-2-5)

PERF MKNG I

CONDITION : -

Structure of performing arts productions; development of project; copyright;
budget management; management strategies for different types of performing arts projects;
public relations; project evaluation; relationship management; roles and duties of production

team.

2804378 domsnisuaniilodny 3(2-2-5)

Feulvsedv : -

UsgifuasianuinisvesasAsussend %‘amimma@ﬂugmzmiﬁamﬂ%ﬂﬁmu
WIAATIAIENITHARILAZN AT NN sdIaNeg19iinUTURAYEY NSANYITNYY nveUuR
funsuans wazmaiaiininidearsnisuandluldlunisianssuduieudostudsauiausssy

Performing Arts for Society 3(2-2-5)

PA SOCIETY

CONDITION : -

History and development of applied theatre; performing arts as social
communication; concepts performance and social engagement with responsibility;
community studies; acting skill and techniques of performing arts in various socio-cultural

bases activities.

2804464 J§udeansnisuans 3(3-0-6)
Foulusedan : -

aa

Yeymmaziualingg o NM5I9uN1980aIINITLARILAZNITIATIZARTI T5I1EN

U

LLazﬂszmumﬁi’]’aLﬁaaé’ué’m%’u‘[ﬂiamuszéﬁ’w%miywﬁ P3u5390lUNTITY AUSURATE UV
n3de
Performing Arts Research 3(3-0-6)
PA RES
CONDITION : -
Problems and trends in performing arts research and audience analysis;

introduction to research methodologies and research process for undergraduate degree

project; research ethics; researcher’s responsibilities.
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2804465 mstinedanTndeasnisuans 3(0-9-0)
Feulasredn : -
msfininweuarasuaduuszaunsaivindudoasnisuanduesdng awnse

Usziliuuaziauananunsinlszaun1salivan
Professional Internship in Performing Arts 3(0-9-0)
PA INTERN
CONDITION : -

Skill practicing and contributing experience of performing arts in organization;

evaluation competency; ability in presenting performing arts professional practice.

2804469 Tnsan1sUsaiinusdeansnisuana 3(1-4-4)

Feulvsnedn : -

MFYIUINNTANNTANS o MsdeansnisuansnyszgnaldlunisaiisassAuay
wimsnulassnsdearsnisuans nadeulasins mstiauenany nsUssfiualasinis wagnns
Joumsauaguralasinis Bnufdivnuzanudonasudoasnisuansnulandiidivun Taed
019138 7MUTnwlasemaduglviduusih

Senior Project in Performing Arts 3(1-4-4)

SNR PROJ PA

CONDITION : -

Integration and application of performing arts principles and knowledge to
produce and manage a performing arts related project; project contribution, presentation,
management, paper report and evaluation practice in a chosen performing arts expertise

under supervision of an advisor.

= =)

6.2 3y den 21 wulein Aandeniseusiedvlanls Ussnaunie

2804379 ANSHANITNEA 3(2-2-5)
dl a
waulusiedn : -
Uszifenans sULuuLazAudnyurYetaAsindafa TunaunIsnan nsdeunis
WER AAUNISHANS DBNWUUNILAU N1stddsslun1Sounas nsaseassAnauinadsavuindudy
NUANE
Y
Musical Performance 3(2-2-5)

MUSICAL PERF
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CONDITION : -
History, forms and features of musicals; production process; performance
rehearsal; directing; choreography; singing; collaborative creation of short musical

performance.

2804380 ﬂ'TiE]@ﬂLL‘UUﬂWiLﬂajE]ullV’JFLUﬂ’lﬁLLﬁﬂﬂ 3(2-2-5)

Feulvsede : -

NENNITNAANAIIU NITRONLUVASTINETIA N159AI1999AUITENDU WAZAS
weENauAaUzN S stedoulmnsranmesuuuuing 9 lunsuanianuayMILanIkiude

Choreography in Performing Arts 3(2-2-5)

CHOREO PA

CONDITION : -

Principle of production creation, choreography, composition design and
combination in live performance and media performance.
2804381 nsdeansNsuanIlada 3(2-2-5)

Feulvsedn : -

mpdlavestinnisazasuailadaslusazsiassng nsilnlunaznisdrsianis
$19M18 MIFUNUIUBILAEITAINITUShunadeulm msaisnuiuatuseisnsiuan
WAZLUINIINTARITERR

Physical Performing Arts 3(2-2-5)

PHYSICAL PERF

CONDITION : -

Techniques of the major practitioners of physical theatre locally and
internationally; physical training and exploration; self-discovery and the development of
awareness through movement; creation of original work through improvisation and physical

performance approaches.

2804382 ANFLERIRAN 3(2-2-5)

Wouluseden : -
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UsgIRAans wuaan FULUUBIANYUTY Ansigranunanvuduluiiani

ANSWARNY AS19BNYULAIALATAAN A519ETIAANUAANVUTUKIUNITAUAA NITASINATIANAIIUNIS

519N

Comedy Performance 3(2-2-5)
COMEDY PERF
CONDITION : -

History, concepts and forms of comedy; analysis of humour in contents of

performances; creation of comedy characters; creating comedy through improvisation;

practice, production and performance.

2804383

WAL WAL UINNTSUADANTNNT AR 3(2-2-5)
Idl =)
Woulused : -

ANUAUNUSTENINANAULATLATN1SAS U IANTTUNIIFBAITNTHENS ATUAN

AS19ATIABALNTLUIUNITNITASNUINNTTY YiNweUaInunmanalulain1s@easine1va 4 1Asaau

A15AS19ATIANINNTTUNADAITANT AR

Performing Arts Technology and Innovation 3(2-2-5)
PA TECH INNOV
CONDITION : -

Relationship between technology and development of innovation in

performing arts; creativities and innovation process; basic skills in related communication

technology; performing arts innovation project.

2804384

ANSAN®N

LSDIPALNISADANTNITARS 1 3(3-0-6)
Woulusieden : -

Tdaursanivuawduauls Yuduiidesesnladnidenuidiunsunsaznie

Selected Topic in Performing Arts | 3(3-0-6)
SEL TOP PA |
CONDITION : -

To be determined for each semester.

133



wangmstimeransUngn (@0uuTudss we. 2566)

2804385 Sosnmsdeansnisuwans 2 3(3-0-6)
Fewlvsedn : -
Tdausafnuawdueuld Tufuiidedesiilddadenuidmivudazain
N15ANWN
Selected Topic in Performing Arts |I 3(3-0-6)
SEL TOP PA I
CONDITION : -

To be determined for each semester.

2804386 Sosfnnmzdeansniswans 3 3(3-0-6)
Feulusiedn : -
Lianunsafvuastueuld Tufuiidededilddmdenundmiuudazain
NSANWN
Selected Topic in Performing Arts Il 3(3-0-6)
SEL TOP PA Il
CONDITION : -

To be determined for each semester.

2804387 ?iamimmamﬂizqﬂﬁ 3(2-2-5)

Feulvedo : -

UTZLANLAZANYULLANIZVBIALATNTLUIUNIT LU aEATEINSUNITA Laﬂ LLay
wwu avaslun1sAng azasdfienisane AEATYNYU 18 N599NLUUITNTIALazUsEIdUNaAIY
#avy waAndesdomsnisuanaiiennudiiu nguiuazinusUfiinueivuing: Wnvensdu
nsrUIUNIUALYINwEHi mslddeansnmsuanafionamnnaseidiudnass

Applied Performing Arts 3(2-2-5)

APPLIED PA

CONDITION : -

Genres and characteristics of process drama eg. theatre for infants, children
and youth; drama in education, theatre in education, community theatre etc.; art-based
assessment design and evaluation; performing arts for sustainability concept; folklore theory and
practices; facilitator and leadership skills; using of performing arts for development in selected

issues.
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2804388 deansnisuanadeiamsssy 3(2-2-5)
Feulvsedn ;-
g‘dLLUULLa3Lﬁam%aﬁamimil,t,amL%ﬁwuﬁiimaﬂwEJLLaSLaL%EJ NOBYN13

AALUAINITAIUETIN YNNI TRILETIN NSaseaTIANISRARUB MU TTHT LAY
Cultural-based Performing Arts 3(2-2-5)
CULT PA
CONDITION : -

Form and content of cultural-based performing arts in Thailand and Asia;
theories of cultural adaptation; principles of cultural diplomacy; creation of comtenrorary

cultural-based performance.

2804390 doansnisuansdenlulnenazedou 3(2-2-5)

Foulusedn : -

UsHamiuse Yemans Wannns wasandnuarredeasmanansiutny uayeny
drunvadlnenaza@ou N1IATITNUNALATANATTHALANNFUNUSAUFIAN N159NLUULAL NGBS
UTNNITTUNITLAAILTIFIANTRAUTITN

Popular Performances in Thai and ASEAN 3(2-2-5)

POP PA TH/ASEAN

CONDITION : -

Overview of history, development and characteristics of folk and court

performances in Thailand and Asean; analysis of selected playscripts and interconnection

with society; innovative socio-cultural performances design and experiment.

2804391 msuandlude 3(2-2-5)
Goulusiede : -
mﬁ“uﬁzﬂaué’wﬁ’ﬁgiummammuﬁa LUITDINITUAAILAZNITAINUNITUERAS
A3N15UAzNTEUIUNSTUAISENENEAUNUINTBITNLENT UNUIMATTIALSURRTaULAE TN EEATS

[y 1 o

doansnddgseviinuansiugimiulunisuansiudeuseianeig o
Performance in Media 3(2-2-5)
PERF MEDIA

CONDITION : -
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Key elements of media performance Genre of acting and directing Methods
and processes for portraying the roles of actors Important communication skills in various media
performances.

2804392 nsuandlutinuszaniu 3(3-0-6)

Feulvsnedn : -

AMUNUIY AIUFIAYVDINITHAAS miLLamﬁlug’mzLﬂ%‘laﬁﬁamﬂmﬁﬁaa’li n13
Ansgiiazasiieniienudlenueazyanasoutne madwazesnanunumutiluay
anusuRiaveulunsuans sinvgmsuanailedaiununindin

Performance in Everyday Life 3(3-0-6)

PERF EVDAY LIFE

CONDITION : -

Meaning and importance of performance as a communication tools. character
analysis for human understanding. Entering and exiting roles, duties and responsibilities in the

performance. Acting skills to enhance quality of life.

2804394 NSANYIANIETIEUAAS 3(3-0-6)
Foulvsnedon : -
Usziiuiieadestudoansnisuans auanuaulauasanudeansvesisou
Individual Study 3(3-0-6)
INDIVIDUAL STUDY
CONDITION : -

Issues related to performing arts of the student’s interest.

2804470 N1530aIN1TULARILLINATDS 3(1-4-4)
Feulvsredn ;-
UszTRmansnisdoansnisuansuuivaasssauiasaiamssud 19 aufstlagi

NANNITUVBINITUAAILLINARDY LNATANITNANNAIIUNITUAAIUUINAADIFULUUAN 9 ANTANY

AATIZANITUEAILUINAADS ﬂizmumiﬁ’mu’mamumiLLamLmeaaqLﬁamiqtﬂmmemqmi

deans
Experimental Performance 3(1-4-4)
EXPERI PERF
CONDITION : -
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History of experimental performing arts from the 19th century to the present;
principles of experimental performance creation; techniques for producing works of various
types of experimental performances; analytical study of experimental performances; process of

developing experimental performances to achieve communication goals.

2804471 nsmduAadlunisuans 3(1-4-4)
Feulvsredn ;-
Anuiiugiuisatuniseenuuuuasiifvesddsznavaadlunisuans n1s

MUHY TNuzIazNITUIUNM AT ATIANAN UM URINLagUNTIUTENOY FulaILaz M Lilanns

LERIUTELANA 9
Art Direction in Performance 3(1-4-4)
ART DI PERF
CONDITION : -

Fundamentals of designing and directing artistic elements in performances,
planning, skill and process of creating works of scenes and props. Lighting and visual for

various types of performances.

2804472 MseenuUUkarEidofiansuand 3(1-4-4)

Fewlvsedn : -

vdnmIuazuuUfuRlunsesniuuuazaieassdnuiliens q Adeadedunis
wane 1y 1ue ety el audadu ouliiindesdu nsuimsiansuardweunany
afeassddielflunsuandldognafiussansam

Design and Craft for Performance 3(1-4-4)

DESI CRAFT PA

CONDITION : -

Principles and practices for designing and creating various handicrafts
related to the performances, such as drawing, sculpting, carpentry, sewing, and basic

electrical work. Managing and delivering all process work to make an effective performance.

2804473 é@ﬂ’]iﬂ’ﬁLLﬁﬂﬁﬁUﬂ’ﬁ@@ﬂLL‘U‘U‘Ui%ﬁ‘UﬂWﬁﬂj 3(3-0-6)

‘s‘ =)
Woulwuseden : -

137



wangmstimeransUngn (@0uuTudss we. 2566)

AudEIRguazUsTINNYesUsTaun1sal n1seenuuulszaunisallulannignin
FenANN19IES09UArA0a1INITUANT N150BNLUTANINUIAZOUNIINIEATNLUUT N
(immersion environment) Wile 1 gvu/fid15 il fduiusiudaises n1seanuuuUszaunisal
dwsunouaussinguszasAuazanunisaiivannuans

Performing Arts and Experience Design 3(3-0-6)

PA/EXP DESIGN

CONDITION : -

Importance and types of experience; designing physical experiences based
on storytelling and performing arts principles; designing immersion environment that make

audience/participants interact with the story; experience design for a variety of purposes and

situations.

2804474 ﬂﬂ'i%iﬂiﬂjgaﬂﬁﬂﬁuﬁﬂﬂ 3(2-2-5)
Fewlvsedn : -
‘f\f@uuqﬂ’]SGU’eNU%J“Uiyﬂ’514Lﬁuﬁug’m“u@\‘lﬂ’]iﬁ%’]ﬂﬁiiﬁuazmﬁLﬂi’]s‘lf‘iéamiuam

wazdedunaf nquinmsinnsal meiniBeuuninsaidmivdesinme q A3usTaunazauiuiaey

YosnIanTal
Performing Arts Criticism 3(2-2-5)
PA CRIT
CONDITION : -

Development of Philosophy behind creation and analysis of performing
arts and imaginative media theories of criticism; practice in criticism writing for different types

of media; ethics and responsibilities of a critic.

2804475 ANTAEINSARIT I T ST 3(2-2-5)

Goulusiede ; -

USUNTNIITRIUSTTU wqwﬁﬁugm LATMATATBINITADAITNITLANITEN
SAUSTSULUUSLRLLAET ATy N151ASIENSHAR ST MUSSSL NsTaLY nMsEindeu waznns
wansnauiilesuLssumalaantausssufinainmans

Intercultural Performing Arts 3(2-2-5)

INTERC PERF

CONDITION : -
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Cultural contexts, theoretical foundations and techniques of traditional
and contemporary intercultural performing arts; analysis of intercultural performances;

development, rehearsal and performance of an interculturally-inspired performance.

2804476 nMsnAgeuUn MIfadentaziinduiienisuand 3(1-4-4)

Feulvsnedn : -

N15AATIENLALIATENAWBUIIGNITNARDUUNUIM ATIATIEVYARNANULAL
fnwrvesinuannszurunstuneulunsdmdentnuandlisuunumeng 9 NITNARULAZHMUI
Vinwen1suhanslikAlinuLan108198AMEITHITLTITUNIVITN

Audition, Casting and Coaching for Performance 3(1-4-4)

AUD CAST COACH PA

CONDITION : -

Analyzing and preparing yourself for the role test Analysis of the
personality and skills of actors. The process of casting actors for various roles, training and

developing acting skills for actors with considering about professional ethics and moral.

2804477 %E]ﬁ'liﬂ’]iLLﬁﬂﬂLﬁ’@ﬂ"]ﬁﬁ]ﬂani\l 3(2-2-5)

Feulvsredn ;-

waAe UL nszuansnslddeansnisuanslunisiineusunaziamn wade
wagiinurdeansnisuanafionsiauinasiudsuulad ﬂ’liﬂizqﬂﬁwﬁ@a’limil,t,amLﬁaaamwu
Lﬁ@ﬁﬂLLﬁ%ﬂi%U?uﬂWiﬂﬂanm

Performing Arts-Based Training 3(2-2-5)

PERF BASED TRAIN

CONDITION : -

Concepts, forms, methods of using performing arts-based training and
development; Performing arts techniques and skills for development and change; Application of

performing arts to design content and training process.
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7. d1U12%18auzn TN UNS

AIAIVINISATNYUASTLLAZATNT
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7.1 Iﬂiaa"i’qmé’ngm 1973 ¥1RAUZNINYUAS NIATVINITATNEUASTHAZTAINTY

ai"lmwﬂ'wﬁmwmaawé'nqm 129 #uwna

JrgzaINISAnen 4 U

Taseadravidngns
1) mnedndnwinly 534 30 vdlena
- NRNININHIANIUTEINA 12 ydiena
- VNN Y 6 MW
- AU 6 vienn
- NRATINYBEAIERS 3 yhenin
GRS RGO 3 mhwein
- NANAYTIMENERS - ANAAIERS 3 mheie
- naudvavAans 3 mhehe
- nepAnAnwivilunguiiien 6 vienn
2) YA 59 93 mhwin
2.1 naaAvdniiugiu 27 wdwein
nsdluuud 1 (an - Tn) 66 Mienn
auvFavznmeuns
- NEIAVITIAUAIN 30 wene
- U NFRNAI 18 nIeia
- AN 18 wefin
nsluULR 2 (1BniAE) 66 Mwnn
avnivAavznmeuns
- NENAIVITIAUAIN 30 wena
- A3 LEeN 36 vdenn

NUGUA NIAUUUT 2 (1BniAgl) Janazaeaseusiglviteduuazivifentuaivn
wnenviuiulieind 48 wihefin dwdn 18 mihefin TdsaunsadeniseusedIn

YOIAUETNAAIANT Lag/M30918791v03AMERY | MUnaoulugwiansal
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UPINEIEE INAUSIEIBINUINNTANYINALY 198 AodlAsuANULTILYOUAINDIAITE
3w 01939ddaoU UasAnNITNTUTEINNIAIY
3) RUINIVADNLEAS 6 UWAN
aa A = a 1 U a v} a v q:/ 1 ¥
HananunsaldeniFausiedanan o lussaulsyartuneniuanuaulalaniluegaies

U 6 MIEAR 1NN AEBUNINE I ULALAYUDNAS TLNARNERNS

7.2 edvEiviRalsameuns Aa3rn1snmeunskazaInia 48 wiwnn
7.2.1 5183810980 30 wuein Usznausiy

2805204 quyisemansuarUseiRmansnmeuns 3(3-0-6)
Film Aesthetics and History

2805205 MIEUTDMUUAMEUNS 3(2-2-5)
Cinematic Storytelling

2805206 ﬁugwmmﬁﬂmimammwaum% 3(1-4-4)
Fundamentals of Cinema Production Techniques

2805301 QAAIMNTTULALTININNEUAT 3(2-2-5)
Film Industry and Business

2805302 nguinneunstazUsziaulan 3(3-0-6)
Film Theories and Global Issues

2805303 MsuannmeuRsielAsunUasdany 3(2-2-5)
Filmmaking for Social Change

2805304 Weslfuinisfatznmeunsounan 3(2-2-5)
Cinematic Arts Future Lab

2805402 UftRmsnsldanuanairsassdiitesjignannlan 3(2-2-5)
Creative Workshop for Global Market

2805405 MMSEnMUIT TN UAaUZA TN URS 3(0-9-0)
Professional Internship in Cinematic Arts

2805411 IAssn1sUSyinusfavznneuns 3(0-6-3)

Senior Project in Cinematic Arts

142



wangmstimearnansUngn (@0uuiudss we. 2566)

7.2.2 sy den 18 wuleAn dandeniSousgdviainseinledle Ussnouse

2805100

2805101

2805207

2805208

2805209

2805210

2805211

2805212*

2805305

2805306

2805308

2805309

2805313

2805314

2805404

*s1e 300 LA

AN5AS9ATIAEINTURRUL A INBURS
Creativity for Cinematic Arts

PANNNSONENNNNONITEDATT

Principles of Photography for Communication

ANSHNARNTNYUNTAIUG

Personal Filmmaking

ANSUSUITINNITATLUIUNITNBUNITANEYIN

Preproduction Management
UsgiRmaninmeuns
History of Cinema

ABUNWADINIALNDINUNINT

Computer Graphics for Photography

guvistzuianmeunsive
Aesthetic of Thai Film

AavzlunisuSunssdluninaaaulm

Art of Color Grading in Moving Image

\EEIE NS UNNEURAS
Sound for Film
ASWEUUNTIE
Scriptwriting for a Series
nsmAuRadaunImeuns
Film Production Design
ASYUUNNINGUAT

Film Script Writing
NSNARNNYUATANTAR
Documentary Filmmaking
NSTUIUNSVRITURBUMAINNSENEY
Postproduction Process
MuguUnsinA

Ecocinema
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3(3-0-6)

3(1-4-4)
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3(2-2-5)

3(2-2-5)

3(3-0-6)
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3(3-0-6)
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2805317 fuguuefadunasaeniunesnniindmsufavznmeuns 3(1-4-4)
Basic Animation and Computer Graphic for Cinematic Arts

2805319 mslasgiuarnisinsainweunsdugs 3(3-0-6)
Advanced Film Analysis and Criticism

2805324 ameunslandivads 3(3-0-6)
Contemporary World Cinema

2805328 Sosnnnnzdmiuialznneuns 1 3(3-0-6)
Selected Topic for Cinematic Arts |

2805350 Sosmanzdmsudalzameuns 2 3(3-0-6)
Selected Topic for Cinematic Arts |l

2805363 ATNEURSNTEADY 3(3-0-6)
The Other Cinema

2805372 N3ANLANYAAR 3(1-4-4)
Portrait Photography

2805389 NsANYIANIETIBUAAA 3(3-0-6)
Individual Study

2805407 AIAMAUNINEUAS 3(2-2-5)
Film Directing

2805414 ampdeulmuesdaly 3(2-2-5)
Artist’s Moving Image

2805416 NsaNENIMTIRaUE 3(1-4-4)

Fine Art Photography

2805418 ASANEYINNINEUNS 3(1-4-4)
Cinematography
2805425 MneUAsSIUSsUeU 3(3-0-6)

Comparative Films

niewg  ddndeniseunginlunguividenavinmunningasimunlulsiaza1viv vie

F19319U 9 AUAAMLNTTUMTUITMINANGATUTEMALIILAY

A9V

aluAasuIes i
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7.3 AN95UNYIIIVN
avdyRalzaneuns madvimsnineunswazn i 48 wiwnn
7.3.1 51939109AU 30 wuleAn Usznaume
2805204 quyseransuazUseifmaninimeuns 3(3-0-6)
Soulysiedan : -
fomwesnnunuuazvguiguniomansluameuns Viummase Renansidua
pansnann neunslulsasyaad 9385553 WALATIHIUTTUNMTINTNIUYAAMNTTUN N UAT
Film Aesthetics and History 3(3-0-6)
FILM AES/HIST
CONDITION : -

Definition of beauty in film and aesthetic theory; historical contexts that

influence filmmaking in each period; ethics and professional code of conduct in film industry.

2805205 MSLENS DUV NEUAS 3(2-2-5)
Soulusedv : edviidesaeuriu 2805206

'
A

NANNT WUIAA Usstan mﬁﬂizﬂauLL@%@mﬁﬂwmzmmﬁmmea AINTNYUAS
M3E130UBIAYTENOUNNIFIUNNRAZIE B gUwamﬁﬂuﬁaﬂLLamum‘%ﬁﬁSwﬁwa wAllAnNg
@SesuunneuRsiiedernuminauazadisesual EULLUUﬂ’]SLaIWL%'aQLLUUﬂWWEJum%‘ﬁ'UiWﬂquga
4 9)

Cinematic Storytelling 3(2-2-5)

CINE STORYTELLING

CONDITION : PRER 2805206

Principles, concepts, categories, elements and attributes of good
storytelling; cinematic language; storytelling through visual and audio components; influential

visual art and music styles; cinematic storytelling techniques to convey meaning and create

emotion; cinematic narrative style that appears in various media.

2805206 HugIumAlANSHERNNEUAS 3(1-4-4)

Woulusede : -

[
Y

wAdAN15IaUNTalNEANINEUAT NTEUIUNITHANNINEUATTUNUFIUNT
ManguuazUun seuunsvieuvenaesieyinmeuns aunsaldnuas gunsalides uazaunsal

aulunisudnnmeuns nisguasnuigunsal vihuazausuiiaveulunisudnnmeuns
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Fundamentals of Cinema Production Techniques 3(1-4-4)

FUND PROD TECH

CONDITION : -

Filmmaking tools techniques, Theory and practice of basic film production
process, Cinema camera inner working, Lighting equipment, Sound Equipment and other
filmmaking equipment. Equipment care and maintenance. Duty and responsibility in film

production.

2805301 PREMNTINWALTININNEUAS 3(2-2-5)

Feulvsedn : -

SnwaurresgpamnssameuaiTdlunssuandnarnadon didwlddudsly
AAINNT I ﬂizmumimaﬁqsﬁﬁ]mwsum% LD NILUIUNITNINU N1SINATIRUNU ANTINUKNUNNT
N N1991UHUTIND A1TIIURUNITAAA LLazmiwmaaﬂmmaq'ﬁﬁﬁMﬂ WeduasuTinmeuns
Usyaunudsa

Film Industry and Business 3(2-2-5)

FILM INDUSTRY BUS

CONDITION : -

Characteristics of mainstream and alternative film industry; stakeholders in
the industry; film business process including fundraising process, budgeting, production plan,
business plan, marketing plan, experimenting with business model innovation to promote

film’s success.

2805302 nguinmeunstazUsziaulan 3(3-0-6)
Foulvsiedn : -
WawIN1svemaunmeuns Anuduiusvanmeunsiuuyed dnu n1sidles
Tausssu Tussavvianaslan wuamslunsIATEikagInINYITUNMEURSHIUNG BN NEUNT
Film Theories and Global Issues 3(3-0-6)
FILM THEO/GLOB 1SS
CONDITION : -
Development of film theories; relationship between films and humans, society,
politics and culture in national and global scale; approaches to analyze and criticize films through

film theories.
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2805303 nMsEARNNEUASieUATuLUasd IRy 3(2-2-5)

Waulusiedn : -

'
saa 1 v

ANMUdIAgyLazdnsnavesnmeuniiilnewauin1insdeanluaiunig 9
UsgSAmansnweunsiaisnnuasuntadudsan nsmdeya nsiesizdimanvgueadam
LAYAUFBINITYBIYUTY NFPUIUNTHARNNEUATT LA s unelAsudssanauasdodiiaina
nsafsasIRnmeuR ST ityvdnuuazasasuiuusngmssivesgaad

Filmmaking for Social Change 3(2-2-5)

FLM SOC CHANGE

CONDITION : -

The importance and influence of cinema on social developments in various
fields; history of films that have made changes in society; finding information, analyzing the
causes of problems and community needs; a standardized film production process under
various budgets and constraints; creating a film that aims to solve social problems and in line

with the phenomena of the era.

2805304 WelfjURnsfalznneunsauan 3(2-2-5)

Seulvsedn : -

yIunIsAdanuatsatans viadnu Inermans malulad dsauenans
uywemans wazRavzilomiauidadznmeunslueuian fnwzuazmaluladifeadesiv
wnltunsasuuladuemanvesfatsnmeund waRenisasassdadmiiiesesiuanuduly
Ialusuian

Cinematic Arts Future Lab 3(2-2-5)

CINE FUTURE LAB

CONDITION : -

Integrating knowledge from other disciplines including science, technology,
sociology, humanities and arts in order to advance cinematic arts in the future; skill and
technology that are involved with cinematic arts evolving trend; concept of innovation

creation to prepare for future possibilities.

2805402 UFtAnsnsldnnudnainsassiiiogsgaaalan 3(2-2-5)

d‘ a
Woulusedn : -
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(3

Usglan JULUU 10980 as1eassATuaInAuNuUNIaimusssuLaran1unve s

Useimna ATNADINIT AN¥MEYRIR vl UM N TIRERNTUURNAN B SuNTAINaINanTanaTn

A1ausewme UJURnsnsilisutawaus (proposal) iivelvilaundanursssulssananisnantugueuy

AN 9 NINARAIDYNVOINAIIUATINETIA (pilot)

Creative Workshop for Global Market 3(2-2-5)
CREA WKSP GLOB
CONDITION : -

Types and formats of media created from cultural capital and location of

the country; needs, audience characteristics in distribution channels on international

platforms or international markets; practice in proposal writing for acquiring grants or

production budgets in various forms; production of samples of creative works (pilot).

2805405

2805411

NIRNIAB TN URAUTNINIURNS 3(0-9-0)
Seulvsredn : -

AnuftRnusudauznmeunsiuinindniiieades

Professional Internship in Cinematic Arts 3(0-9-0)
INTERN CINE ARTS

CONDITION : -

Off-Campus internship in cinematic arts with professionals in the field.

a

Iassn1sUSydnusfatznmeuns 3(0-6-3)

o

ﬁl a
Woulused : -

ANSAS1NANUAIURRULAINEUASNA DI AUANAS19ETIA 1AUNIUNITAUAI

Toyasgrnluseuu nieumeionansniounaidnads

Senior Project in Cinematic Arts 3(0-6-3)
SR PROJ CINE ARTS
CONDITION : -

Production of project work in cinematic arts that demonstrate creativity

through systematic data research with references.
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7.3.2 sy den 18 wuleAn dandenSousedvlanls Usenaume

2805100 nMsas1asIAd IS uRaUz A neUAS 3(2-2-5)

Soulysiedan : -

menguiuazaauuaniAsafunsaiassAluliiyana nTzUIuns Handauas
Aauandx FEN15UsTRUANMUAINNSIASNETIA NISWAILIAINEANLNT0A519ETSA ATUELRLSIEIINg
nsas1eEsIALasAalnINeUnS

Creativity for Cinematic Arts 3(2-2-5)

CREATIVE CINE ARTS

CONDITION : -

Theory and practice of creativity in person, process, product and environment;

creativity evaluation; creativity development; correlation between creativity and cinematic arts.

2805101 wdnnseenientsdeans 3(1-4-4)

Seulvsedv : -

nindesiumasnsanenin dvdnavesn1sehenmiitrensaeas msvhauves
Ndendvia aud Wawes lrluay wazgunsalidiu n159noIAUsznaunIn 35N1581801N wae
thiauanwene WeliussaingUszasdlunisdoans

Principles of Photography for Communication 3(1-4-4)

PRINC PHOTO COMM

CONDITION : -

Fundamental principles of photography; influences of photographs on
communication; functions of digital cameras, lens, filters, flash, and accessories; photographic

techniques, composition, photography presentation to achieve communication objectives.

2805207 ASHANNINYUATEIUA? 3(2-2-5)

Waulusiedn : -

1Y

B JURUU UTginm NAURTUTY Y0IMIaNISIHELNS §159a1

Y

ANUNUY AINED
Anuanzdalunsiinmeuns nMsuamizessnannsyadnadiuisla wevhaadlafies
ArwdiiusLuUsng 9 onsuainuddn uazdsraumsniidludagtuuazefin nandnnmeuniain
mi‘mmaaﬂLLangﬂLLUUﬁmmzaﬂumwaﬂL&immuaadauﬁaa&hﬁn%&

Personal Filmmaking 3(2-2-5)

PERSONAL FILM
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CONDITION : -

Definition, importance, styles, genres, audience group, publicity channel,
Explore personal voices in filmmaking;, delving within ourselves and looking into memories,
intimate relationship, emotion and experience both in the present and in the past; making a

film from experimental seeking suitable forms to convey a deeply personal perspective.

2805208 ANSUSUISINNITATLUIUNITNBUNITANEYIN 3(3-0-6)
Woulusiedn : -
PANNISUSUITIANITTUADUNDUNITAINIATINYUAS N15INLHULALAINUANTT

ANSHAR N1FIAVLALINFTTIVUTLUI NITAILALIANTANIUNA8YIN NTUNWAEANUSURAYDUVDS

fenediiusasiusiiees n1svhauveshumisvig 1 Tuduneureunsteyinnweuns
Preproduction Management 3(3-0-6)
PREPRO MGT
CONDITION : -

Principle of preproduction management; production planning and
scheduling; budget creation and management; location scouting and management; duty and
responsibility of assistance director and producer; function of different positions during

preproduction process.

2805209 UsgiRmaninmeuns 3(3-0-6)
Soulvsedun : -
finunsvean neunslugiuzdemaluladuazsunuunisdats dnvazuas
Wunsmanalulad deu qunies wazgaunisallutisaddgylulseiRamansameuns
History of Cinema 3(3-0-6)
HISTORY OF CINEMA
CONDITION : -
Development of cinema as a technological medium and an art form;
technological, social, aesthetic, and ideological characteristics and development in major

periods in the history of cinema.

2805210 AaNRADINT B UA NS 3(1-4-4)

d‘ a
Woulusiedn : -
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nseenuuURBNiumesnTiindmivaiunmiladonguszasdlunsdoasms
derans

Computer Graphics for Photography 3(1-4-4)

COMP GRAPH PHOTO

CONDITION : -

Computer graphic design for the production of still photographs for

communication purposes.

2805211 guysEzUiIn meunslng 3(3-0-6)

Feulvsedn : -

E‘ULLU‘ULL@%L%@M’]“U@QQ’]WUumﬂﬂﬂiugﬂﬁi’]\‘i 9 N1TWAILILUIRMA LAY
psAUsEnoudal nwazveudunindes insusiauasdsauluniwsunslne fansuininuaud
n3enna waziUaanlunauvesndnnneunsing

Aesthetic of Thai Film 3(3-0-6)

AES THAI FILM

CONDITION : -

Forms and content of Thai films in different periods; development of
concepts related to artistic components; reflection of politics, economics and society in Thai

films; examining invaluable beauty and wisdom in the works of Thai filmmakers

2805212* Aavzlunsususssdlunmadenulm 3(1-4-4)
Foulusiedn : -
vANMIkaTLLIANRINTUT UM ELazanuis U e deul ngSiiedes
wiatalunsusuused Iﬁmmzﬁ’umimimmﬁﬁﬂLLazaiméﬁLmﬂﬁmﬁ’u
Art of Color Grading in Moving Image 3(1-4-4)
ART CLR GRADING
Principles and concepts of color grading in moving image, relating theory

and technique for color grading to suit different emotions and styles.

*s1e3% U9 L
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2805305 deadmsunineuns 3(2-2-5)

Foulvsiedn : -

nnuiuaznsufURAeIfudes nssuunstuiindes dase waswauidesdy
angund Tamdsnsiininee lunsaiuassduazeenuuuidesdmiuaneunsiifienauinguszasd
nsdeans

Sound for Film 3(2-2-5)

SOUND FILM

CONDITION : -

Sound theory and practice; the process of recording, editing, and mixing sound

in film; skills training in creating and designing sound for communication purposes.

2805306 MSTEUUNTIE 3(2-2-5)

Gouluseden : -

WWIRA HENNIS NTEUIUNISIUNTAE19ETIAUNTSE Aauzuazlassasenisiandes
Tuas4 ﬂ’]iﬁ@lJ‘Ll’]LLU’J%@LLiﬂLéﬂJZ;’jﬂ’]i’U‘EJ’]EJL%ENi’]’J ﬂﬂiﬁ‘h!ﬂ%’]“ﬁ@i,luaL‘ﬁ@L@%U&Jﬂ’]iL%SUU% waila
myanseddudidliinfany

Scriptwriting for a Series 3(2-2-5)

SCPTWRT SERIES

CONDITION : -

Concepts, principles, and processes for creating a series script; the art and
narrative structure in the series; developing an original idea to expand the story; researching

for scriptwriting; storytelling techniques in the series to make it interesting.

2805308 nsifuAadaunIneuns 3(2-2-5)
Goulused - edwiidesaourIy 2805205
wmwﬁﬂﬁLLasmm%’Uﬂmawaq;:iﬁﬂﬁ'uﬁaﬂ NISWAINILUI AR TUNITRBNLUY

uRadfunmeunstsugatnenssy a1n Bedh st msdiauenauesnuuuAalle
Film Production Design 3(2-2-5)
FILM PROD DESIGN

CONDITION : PRER 2805205
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Role and responsibility of an art director; conceptual development in all
areas of production design for a film including architecture, sets, costume, make-up;

presenting a production design.

2805309 MMSRYUUNANGURS 3(3-0-6)

Seulvsedn : -

AupirdeyaifiowIsunadouunameuns nsfvuauiuiFesaznisndase
Foe nsulasanudnfuunameunsuaznumnmitanunsadernuungldmugonis

Film Script Writing 3(3-0-6)

FILM SCRIPT

CONDITION : -

Research of data for film scriptwriting; theme and plot construction;
transforming of ideas into film scripts and film languages that can communicate as needed.
2805313 NTHANNINYUATATAR 3(2-2-5)

Feulusiedn : yedvfideaaurny 2805205 2805206

murnismaiend sULUY LazUITLANYDININEURSATSARGILAD AR UT
JaqUu fumeunisndnnweuniansaf NIUEIITOYAIINUIEWNN o) N1TUBIMIUTELAY N1390
TAS9E5 19N 9LE509 NITUIUNITNARAMEUASANTAR

Documentary Filmmaking 3(2-2-5)

DOC FILM

CONDITION : PRER 2805205 2805206

Evolution of content, forms and genre of documentary films from the past

to the present; documentary film production process; seeking information from various

sources; looking for issues; structuring the narrative; documentary film production process.

2805314 ALUIUNTVDIVUNBUNAINITANUYIN 3(2-2-5)
‘ﬁl )
Woulwusiedn : -
N3¥UIUNITVDITUABUNEINTANBYIIAMEUAS AaUzn1sinsanIneuns JULUY
Tldnmeunseing q Tuduneundinisaierin nsdanisiidnimeuns weatian1sanusadtunugiu ns
IMILEUTUADUMNAINITANYTNATNEUASHIA LT UABDUNDUNITANETIIATNEUAS N1TVIUTENINEH Y
1 g U 1 o 6 v 1 1 ¥ 1 1 = 1 6 1 1 al
$19 6]ImumawaqmimammwEJum Town tadnme dhededs dneenfnin d1ennwmad was

Hedu ¢ NAeITeq
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Postproduction Process 3(2-2-5)

POSTPRODUCTION

CONDITION : -

Postproduction process; art of film editing; types of file format in postproduction
process; cinema file management; basic color grading techniques; postproduction planning in
preproduction phase; collaboration between different departments during postproduction process

including editing, sound, vfX, color grading and other related departments.

2805404 AneUASLA 3(3-0-6)

Feulvsedn : -

anudifosfuieafunguiameuniing nsdiauedniuazdmndenly
amgund anuduiusvesnmeuninarlandlnaliuniilanuywd uuamienishieuyudidu
gudnanslunquinmeuns dnifnvudaining nansemuresnisaiisnmeunidodaindes
AnuduiuSUasnmeun AN uyvemansdunndon uazuuAnaliouywe

Ecocinema 3(3-0-6)

ECOCINEMA

CONDITION : -

Introduction to ecocinema theories; representation of animals and the
environment on screen; relationships between cinema and the more-than-human worlds;
post-anthropocentric approaches to film theories; critical animal studies; effects of
filmmaking on the environment; relationship between film studies, environmental humanities

and the Anthropocene.

1%
ot a

2805317 fuguleliutukaraauiweinsmind uiuAalenmeuns 3(1-4-4)
Seulvsedn : -
fugunszuiunmsassafuelutulavaeninmesnmfind miufausameuns

msinldlusunsuifendestunmsadnassdreninnesnsfind mnsudatzaneuns
Basic Animation and Computer Graphic for Cinematic Arts 3(1-4-4)
BASIC ANI/COM CINE
CONDITION : -

Basic Animation and computer graphic for cinematic arts creative process.

Practice using computer programs relating to computer graphic for cinematic arts.

154



wangmstimearnansUngn (@0uuiudss we. 2566)

o
Y

2805319 NTIATIEALAENNTIN TN ML UATTUS 3(3-0-6)
Soulvedn : 9iniidesaousinu 2805302
neTginmeuaituge nsiarsalnineuns noufinmeunsluanssed 21
anuduiuSvomguinmeunsuasvguilusausindu o
Advanced Film Analysis and Criticism 3(3-0-6)
ADV FILM ANA/CRIT
CONDITION : PRER 2805302
Advanced film analysis; film criticism; film theories in twentieth-first

century; relationship between film theories and theories from other disciplines.

2805324 Ameunslansiualy 3(3-0-6)
Feulvsedn : -
Anwinmeunssmaieaindsemadi q walan seluud aunieenans
Usefmand madeos deuuaziansssy Sulldviwadenafintusasisoguasnmeunstu
Contemporary World Cinema 3(3-0-6)
CONTEMP WORLD CINE
CONDITION : -
Study contemporary films from nations around the world in terms of
aesthetics, history, politics, society and culture influencing the emergence and existence of

that national cinema.

2805328 SosdnamzdmduAalzameuns 1 3(3-0-6)
Soulysiedan : -
AsiruaLarATziUsTR U uEe A meURS uad1EsIA muTdedidn
NS ULFBZAIANISANTA
Selected Topic for Cinematic Arts | 3(3-0-6)
SELECTED TOPIC |
CONDITION : -

Analysis of issues in film and creative works selected for each semester.
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SosAnaNIzanSURaUTA INEURS 2 3(3-0-6)

Waulusiedn : -

Y A

A1SAIMUALALIATIERUTELAUNATUFDAINUAS INUAS19ETTA AINTITaN

AMRNIZUNE NS ULARENIANISANEN

2805363

Selected Topic for Cinematic Arts I 3(3-0-6)
SELECTED TOPIC I
CONDITION : -

Analysis of issues in film and creative works selected for each semester.

AMNYUNTNTLLADU 3(3-0-6)
d‘ a
Woulused : -

Tiwuns, JUlUU kavdseianvesningunsuennseid svsna usuniastaden

AINARDNNTNATUYDININYUATUBNN T LA

The Other Cinema 3(3-0-6)
THE OTHER CINEMA
CONDITION : -

Evolution, forms and types of non-mainstream films; influences, contexts

and factors affecting the emergence of non-mainstream films.

2805372

MIENYANYAAR 3(1-4-4)
Woulusiedn : -

Aavglunisareninymna wallan13dauas N153989AUYTENDU NSIEBNADIUTN

nsdnanuargunsaluszneuaIniiedenUrNg eI NEEUARS

Portrait Photography 3(1-4-4)
PORTRAIT PHOTO

CONDITION : -

Art of portrait photography, lighting techniques, portrait composition, location

and studio portraiture.

2805389

NsANwIRNIETIEUAAA 3(3-0-6)
d‘ a
Roulysedn : -

Usgiiuifendesivialznmeuns anuanuaulauaranudsinisvesseu
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Individual Study 3(3-0-6)
INDIVIDUAL STUDY
CONDITION : -

Issues related to cinematic arts of student’s interest

2805407 nsffun e UnS 3(2-2-5)

Feulvsedn : ednifidesaousinu 2805303

AMuMINY ANENTRA nszuIunTinay nifluazauiuiavouvegiiiy
AMneuns Nsfaaunameuns nsfndentdnuans nsfidutinuans nseenuuunsENdesiny
AN AU LLazmsmﬁlaubLmsquLLﬂm N1591197U5UAUREANN 9 N1TAIVANAIUNAUNTUVD
NAULAZAINTIUTY VBINSA L

Film Directing 3(2-2-5)

FILM DIRECTING

CONDITION : PRER 2805303

Definition, qualification, work processes, duties and responsibilities of a film
director; interpretation of the screenplay; casting, directing actors; designing a narrative
through images, blocking, movement of the actors; working with different departments;

controlling over the harmony of the result and the smoothness of operation.

2805414 ampdeulmvesiady 3(2-2-5)
Seulvsedn : -
nsdnwnmeunfuaznmadeulmluguskanuvesdaliuiiaudad nsuan

yuedlvsiuaznsvensveuiavesialznmeunsuaznmiadeulmlgsuuuunsdausilignd dn

oejfunsianies 1wy nifwmaass Aaurdnnaidameusiiudiuuszney s
Artist’s Moving Image 3(2-2-5)
ARTIST MOVING IMG
CONDITION : -

Studying film and moving image as an artwork from visual artists; finding
new perspectives and expand the boundary of film and moving image as an art medium with

non-narrative forms such as experimental film, and film installation.
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2805416 MsaneNINIRaUe 3(1-4-4)
Seulvsredn : -
nsdgawiiiedeanslufudatzuaziitodenenauidugunIsamansludu

At nanilaesvesddnietludssneulfiduniiunacuvie portfolio
Fine Art Photography 3(1-4-4)
FINE ART PHOTO
CONDITION : -

Photography as a medium to create or narrate the vision of the artist for

artistic and aesthetic purposes including portfolio development.

2805418 NIEYINNINEUNT 3(1-4-4)

Seulvsedn : -

unumnihfinazaufuiavouvesinfunim noufuaznisujiAineady
nsruruNIsaen miiadeaunutsanunlmndunmeuns n1sdauas n1sdnesAusznaunn
FBnslindeadrevinnweunsuazeunsalanesinduy iedenennnuidninAnvesiaiassalug
A3ursliogeliuseansnm

Cinematography 3(1-4-4)

CINEMATOGRAPHY

CONDITION : -

Role and responsibility of cinematographer; theory and practice of
cinematographic process from script to meaningful images; lighting, composition; how to use

camera and other equipment to convey authors’ thought and feeling to audiences

effectively.

2805425 MneunsIguLiiey 3(3-0-6)
Foulvsieden : -
wnAnYeINMEURIRY Sumnuazaz Tusen mswisuifisunmeunsliaeidenlesiu
WWIARLTIEUNIYY gﬂLLUULﬁaW] USvgy1 Tusssufine uarUseiudanusiuady
Comparative Films 3(3-0-6)
COMPARATIVE FILMS
CONDITION : -
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Western and Eastern film concepts; comparing films in connection with
aesthetic concepts, genre, content format, philosophy, cultural studies, and contemporary social

issues.
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WA 18 vlgin Valldainihifnwlasiaiimangasuassiaseinlignees

8.1 ngudvinlunne
8.1.1 nguAmInsasaumanazaalval 18 waenn
fAenfladdaivneninsarsaunaaz deluy anusadeniSeusieivilaflaves

avAvnsansaumeLazdelual (280 1ox) ieidunduiuin o fuTeindetelud

2801431 mMsfineunsansauwaLaz el 3(0-9-0)
Professional Internship in Journalism, Information,
and New Media

2801432 TAsansUainussansaumeasdo v 3(0-6-3)

Senior Project in Journalism, Information, and New Media

8.1.2 NHUIVIMNITIDNUUULALHANTD 18 wiaefn

v a a

fanfidlddtadvnenniseanuuuLasnanie awnsadensousieivlailaves
auTinnsesnuuuLazdnde (2802:00) ileiiungiiviln sniuseividwielud
2802206 mﬁmiwﬁ;:i%’uemLLaznﬁ‘iifﬂﬁm%ﬂmiﬁaaﬁ 3(3-0-6)
Audience Analysis and Communication Research
2802431 MsflndnanduniseenuuuLasNande 3(0-9-0)
Professional Internship in Media Design and Production
2802432 Tsenswandenuunsudiiie 3(1-4-4)

Transmedia Production Project
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8.1.3 ngudynnsuszvIduwus 18 wiaenn

v a

DanifledsiaivienmsUssnduius mnuszasdazidennsussnduiusidungy
Aln azdpsFeuseindeiudeludl $1um 6 mhedn e
2803207 NANaL YNNI TUTEVIFUNUS 3(3-0-6)
Principle and Profession of Public Relations
2803304 NsUTIMTNUUsEMFUITUSTINagNS 3(3-0-6)

Public Relations Strategic Management

wazideniseuneivlanlavesarvnivinsusemdunus (2803xxx) N9 12 wilIehe unLIy

seemelUll
2803414 NSHAMUATTNATUTZIEUNUS 3(0-9-0)
Professional Internship in Public Relations
8.1.4 nguAmInmslawanuaznisieasnsaudd 18 waenn

|
aa aa

fanifladstnivnennislavanuaznisieansasdus vnUszasdazidenauiian
mslavanuarnisdoasnsaudi unduinin efesFeuneivnisiuseludl S 6 miefa fio
2605311 PANNITHAA 3(3-0-6)
Principles of Marketing
2803250 wdnnslawanuaznsioasnsEuM 3(3-0-6)

Principles of Advertising and Brand Communications

wazidoniSouseivlafldvesainndyinislavaiuas 1sdeasnsndus (2803xx) Bnsiuau

12 mhein snuseivesolul

2803344 M slavanuaznIsieasnsaua 3(3-0-6)
Advertising and Brand Communications Research

2803452 MssusIAnIslaanLAr AT IAUAITysaNNIg 3(3-0-6)
Integrated Advertising and Brand Communications Campaign

2803492 dununazisadeudmiuidanislavaniay 3(3-0-6)
nsaeansAsIAUATUTT 4
Seminar and Workshop for Advertising and Brand

Communications Seniors
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2803496 msElnadndnnislavanuasnnsdeasnsaud 3(0-9-0)
Professional Internship in Advertising and
Brand Communications
vanewn Tunsdiifdndeniouavinnsussnduiusiduivienuazauinnslavuiuay
nsdeansnausnduinln Jaivualidandeusieivn 2605311 wannseain 1y
Fsiureiviensds SanssdeadonSoungivindiniiusn 1 1879w (3 weia)

WinlvasurieAnivineunnum

8.1.5 nguAyInImilne 18 wuqefin

fAnfinlddatmivienymidme awnsadenseuseivilafldvesaniiviimine
(2804xx) leLfunguivin sniuneiudeelud
2804412 NTILMNTNA 3(2-2-5)
Speech Communication Research
2804423 NITNNIUNININTLNA 3(1-4-4)
Internship in Speech Communication
2804468 Tassn1sUTeygrinusvilive 3(1-4-4)

Senior Project in Speech Communication

1A

8.1.6 NANAY INFBAITNITHEAS 18 %8R

9

'
Al U a =~

Janfinldstmiviendeansnisuans awnsadeniSeusedyilaildvesanivdeaisns
uand (2808009 Liowdungadnln sniumeindaeluil
2804464 MeIRedeansnisuans 3(3-0-6)
Performing Arts Research
2804465 mstineAnndndeaisnisuans 3(0-9-0)
Professional Internship in Performing Arts |l
2804469 TAsan1sUsaiinusdeansnisuana 3(1-4-4)

Senior Project in Performing Arts

8.1.7 ngudyinAauznneuns 18 waein
fanfinledstadnAalznmeundmnUssasrazidondalznmeuns JdnaunsadeniSeuseiv
TofldvesanuinAauznmeuns (28050 unduinly lasdenFouanseivwolui
2805208 NTUTUITINNIINTZUIUNITABUNITANYN 3(3-0-6)

Preproduction Management
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2805209 UsziRAaninIneuns 3(3-0-6)
History of Cinema

2805210 poufiamasnsfindienuninds 3(1-4-4)
Computer Graphics for Photography

2805211 quvisHzuiInmeunsive 3(3-0-6)
Aesthetic of Thai Film

2805212* Aavzlunsusuuisdlunmndeuln 3(1-4-4)
Art of Color Grading in Moving Image

2805306 NSWIUUNTSE 3(2-2-5)
Scriptwriting for a Series

2805309 MMITHUUNANOUAS 3(3-0-6)
Film Script Writing

2805313 NTHANNINUATAIIAR 3(2-2-5)

Documentary Filmmaking

2805404 ANEURSILIA 3(3-0-6)
Ecocinema
2805317 nuguletiutulazaouiunesnsfind miuAalznmeuns 3(1-4-4)

Basic Animation and Computer Graphic for Cinematic Arts

2805324 Aneunslansuaiy 3(3-0-6)
Contemporary World Cinema

2805363 AneunsnIEuADY 3(3-0-6)
The Other Cinema

2805372 NIEYNINUAAR 3(1-4-4)
Portrait Photography

2805425 AneUASIUSBUTIBY 3(3-0-6)
Comparative Films

*s7g3 U bl

8.2 ngudvlnuenaue
Tananusaidieniseusgivannauiviiaaeds 9 aeluguiainsalunineaeile
Tiuins Tneesvdeudonvuatazsieazdendng 9 fauzidivesnguinimvualaenss Wuduau

Livesndn 18 wulefn munueiveInnslaslaMuAvaINgIvILY 9
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9. nguAvndmaransdmsulidauanane
fanusnamzilnaniansaiuisadenseuneivvesnusdmearansidunguiziiv
S uumbeingy 18 mhedn Tnedendouandnvgladneaznisly 2 snva seluil
9.1 nguAminnsasaumeanazielval 18 wefin
fAnuenausimaransaiuisadensouneivlaflivesanidvisarsaumanazdell
(280100) BnusIeAnFsioll
2801431 Astinaunsasaumatazdell 3(0-9-0)
Professional Internship in Journalism, Information,
and New Media
2801432 TsansUsainusnsansaumenasdo v 3(0-6-3)
Senior Project in Journalism, Information, and New Media

1 a

9.2 nguAwInamiline 18 wiefin
fdnuenanzimamansainnsaidonsausieivlaflavesan1ivnaming (2804xxx) sniiy
s Tiseelud
2804412 NTITLNTNA 3(2-2-5)
Speech Communication Research
2804423 ASRNIIUNIINTNA 3(1-4-4)
Internship in Speech Communication

2804468 1Asan1sUS ey tnusnime 3(1-4-4)

Senior Project in Speech Communication

wueing Sanuenansimeeansliaunsoamandoudodluseio fuolud

2802206 mﬁmiwﬁ;:i%’uemLLaznﬁ‘iifﬂﬁm%ﬂmiﬁaaﬁ 3(3-0-6)
Audience Analysis and Communication Research

2802207 mMsuandaides 3(1-4-4)
Audio Media Production

2802208 nswaniomnITa 3(1-4-4)
Digital Content Production

2802431 MstineAnInguniseenuuuLazande 3(0-9-0)
Professional Internship in Media Design and Production

2802432 TAsan1sHAnFaRUUNI AT 3(1-4-4)

Transmedia Production Project
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M.Sc. (Global Media and Communications ), University of London, UK,
W.f. 2546
M.A. (in International Polotical Economy), Leeds University, U.K., W.A. 2544
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Ph.D. (Culture Media and Creative Industries), King’s College London, UK,
W.A. 2559

M.A. (Journalism, Media & Globalization), City University, U.K., W.A. 2551

M.A. (Telecommunication), Michigan State University, U.S.A., W.A. 2543

14, (UlBUIBLAEMIIURLNSHOENS), INTINESUsTSUAERS, W.A. 2540

Af.U. (Me183ng) (Neshdeuduiuass), univendesssumans, w.e. 2535

HY8Mans19158 ASNTIWAT Nranu

Ph.D. (Journalism Studies), School of Journalism, Media and Cultural Studies,
Cardiff University, UK., w.A. 2556
M.A. (Broadcast Journalism) Emerson College, U.S.A., W.A. 2544

uAY. (Nsensaume) (AesAdenduduas), RNainsalumine1ds, w.a. 2540

SRIANERSIDNTHLUTT LESTUNIA

ALY (NIFRATUIAYY), PUNAINTANNTIVEIEY, WAl 2540

WA, (MINTTABLFL), PNAINTUNNTIVETY, W.A. 2536

HYeAans19158 U538 SAsTunled

upL.a. (HnAeans), PNaINTHUNINEIRE, W.A. 2560
ALY (MIFRATNIAY), PHINTUUMINRY, W.A. 2544

uAU. (MInsyaeidss) (Aeshtlenduduass), nasnsaluninends, w.e. 2539

8197158 AT.WUAR AU

ueL.a. (Hnaeans), PNaINTHNNINEIRE, W.e. 2552
2.4, (F98N5U1aTY), UNTINYISUFITUANERS, W.A. 2543

Ar.U. (UseiRmans), 1minendusssurans, w.a. 2538

' o

HI8ManI19138 A3 Yynw Aouueu

Ph.D. (Media and Cultural Studies), University of Northumbria at Newcastle,
UK, n.a. 2550
1.4, Foansunaww), unIngdusssudnans, w.e. 2542

2.U. (FoanT1avw), YMINGNEsIIUAERS, WA, 2537

819159 M9.L3WA1 A18INDY

Ph.D. (International Studies), Waseda U., Japan, W.A. 2554
M.A. (International Relations), Waseda U., Japan, W.f. 2551
.. (Fesifousuduant) Gnondiansanindsy), unine1desssurdans,

W.A. 2544

A1@n5197159 A5.U15919 @anUnuun

Ph.D. (International & Intercultural Development Communication), Ohio
University, U.S.A., W.A. 2538
AL, @ TWAERTIAININTG), TAINTAUMNINGIFE, W.A. 2534

2.U. (@1U1NWBTI), PIANTAUNMINGISE, W.A. 2532

10

SDIAIENTINNTE AT.NUN AARIYT

uA.e. (WnArans), PaINIalunIne de, w.e. 2543
2.4, Foansuaavu (FoasWaIuINg), U INeNSUsIIUAERS, W.A. 2539

ueLY. (M3deansuavy) (Reshdeuduiuans), Iansalunninends, w.a. 2529

11

F0IAANTINTE AT.UNITIU AUALIYNA

uAL.e. (WnArans), PAINTHUMINGISE, W.A. 2543
M.S. (Advertising Management), University of Denver, U.S.A., W.A. 2536

.. Gnglnevied) (Aeshienduiuass), inivedusssumans, w.a. 2534
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ueL.a. (Hnaeans), PNaINTHUNINIRE, W.e. 2548
WAL, (NFAOATNIAY), PNIAINTUUNINGSE, WA, 2542

v A4 a ¢ a aa Y = a o s
.U, (MUSARNUN) (LNYTAUNDUAUNUY), UNNINYIRYTITUAERNT, W.A. 2533

13

HYermansn913d 3.3 anadaunnsal

Ph.D. (International Communication), Macquarie University, Australia,
W.A. 2555

ueL.a. (fnAeans), PNaINTaunIne1ae, w.e. 2554

M.A. (Speech Communication), San Francisco State University, U.S.A.,
W.A. 2548

.. (Mw189Ngw), PNANTAUMNINGIRE, W.A. 2545

14

a

FOIFNANTIA5E A5.A8NT YRR

WA, (Anegrmansnisiun), PNaINITHNINeTdY, WA, 2560
M.A. (Transnational Communications and Global Media), University of London,
UK, w.A. 2548

ue.U. (M3lewa) (Reshtenduiunile), Pnansalunineds, we. 2543

15

HeManI19138 as.gvsanual nisdumsssu

Us.a. (ﬁamima%u), UINAINYIRYFTTUFANERS, W.A. 2551
M.S. (Advertising), Northwestern University, U.S.A., W.f. 2532

uA.. (Aeshdendudivasy), PaansalumIneds, w.e. 2530

16

dufna

]

2191583lasny

Y54, (NMIAAA), UNTINGIFUNYATAERS, .6, 2538
ULl (NMsdeansuiayw), ﬁgmaﬂﬂsaimﬁwmﬁs, W.A. 2534

uA.u. (Mslawan) (Aeshfondudunis), Inansaluine ds, w.e. 2529

17

509ANANTI9158 N9.253556U Bﬂﬁﬂiq%%ﬂ‘l‘r}'l

D.Arts. (Communications),Tokai University, Japan, W.A. 2550

MA.  (Mass Communications),Tokai University, Japan, W.A. 2543

U, (AudniussEnisUssmelaznsidssnsunasesdseudiou),
UTIMEFegluniesTINIEIY, WA, 2539

M.A. (Media Studies), The New School for Social Research, U.S.A., w.A. 2538

@.U. (NMs&EeansuIavw) (NesAteudusunile), uuinenaedealnd, w.a. 2535

18

FOIMANTINTE A7.A5175 otiumuA

Ph.D. (Mass Communication/Advertising), University of Florida, U.S.A.,
W.A. 2541
M.AM.C. (Advertising) (with distinction), University of Florida, U.S.A., W.f. 2538
UYL (N15981A), PNAINTUUNTINGIRY, W.A. 2536
uA. (M3Usznduiug), inivedualeriosssunssy, w.e. 2535

2.4, (Mslawan) (AesAdeunsurunils), InINenaesIsuAIEns, w.a. 2534

19

Hemana138 as.unnsel lvemayunyde

uA.e. (WnArans), PAINTHUMINGISs, W.A. 2560
uAy. (Bweamans), ANl Inends, w.e. 2556

AFLU. (ME183ngY), WnIneaersuasunsilsn (Ussauling), w.e. 2546

20

589FNER519158 A5.U5AN SAsIUNLYR

ur.a. (Snermans), JnadnsaluvnIng1ds, w.e. 2557
ALY (1MINEI), PWNAINTAUNINGGY, W.A. 25044

UAY. (1NINE1), PNAINTAUNTINGETY, WAl 2539

21

Hefans19158 as.Udaas duaed

uAL.g. (WnArans), IANTHUMINGISe, W.A. 2558
UALY. (1MINYI), PRINTUUNTINGIRY, W.A. 2546
90.U. (N30RNLUUERAMNTIY) (Meshlleududuans), Iamnsaluninends,

.. 2540
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Ph.D. (Drama), University of Exeter, UK., W.A. 2555
ALY (ANYT), PNAINTANMINGSY, W.A. 2504

2.U. (glnsviend) (Reshfiondudunily), uinine1desssuaans, w.a. 2542

23

HY8MMans19138 A3.ouAN YAUSTIUUN

A.0. (@ANANY), PNBINTUUMINGGY, W.A. 2560
uAw. (Gnamans), IainTalunIne1de, w.e. 2556

a.u. (Mwilve) (Reshteuduiunil), Priansalumine de, w.e. 2554

24

819758 75.351050] ARSI1AV N

Ph.D. (Communication), Bournemouth University, U.K., W.f. 2553
M.B.A. (Communication), Queensland University of Technology, Australia,
w.A., 2541

upLy. (MeUsEduiug) (Heshlenduduaed), Painsaiunineds, w.e., 2538

25

| 9

HYermans19138 s.33gns Augiug

Ph.D. (Drama), University of Exeter, UK., W.A. 2551
M.A. (Theatre Studies), University of Leeds, UK., W.f. 2539

UALY. (WING1), TNANTUNNTINGIRY, WAl 2538

26

HHemanT19138 as.Usedaas funsatindns

uA.e. (WnAFERS), PNANTHUMINGISE, W.A. 2554
uAl. (1NINe), a;maanmiwﬁwmé’a, W.A. 2548

UA.U. (FA1INSHERS), agmaamzﬁwﬁwmé"a, W.A. 2545

27

HemanT19138 as.esiud venius

A.A. (Waufnw), Punaensaluvninends, w.a. 2556

ALl (MINYT), PWNAINTUNRINGISY, W.A. 2545

]

1y 3

AU, (ugdadegTunn), PaeNTalNnInends, w.e. 2542

28

Hemans1ansd as.nguas Wugi

Ph.D. (Drama), University of Exeter, UK., W.A. 2555

A4, (M33IANIMETAUSTIN) (WILNR), PNBINTAINNTINENEE, WAl 2550

B.A. (Drama and Theatre), Royal Holloway University of London, U.K,,
W.A. 2547

29

HeAanI19138 aslannissu yyliling

o

Ph.D. (Fine Arts in Visual Arts), Lund University, Sweden, W.A. 2549

Ph.D. (Candidate History of Arts), University of London, UK., W.A. 2543

M.A. (Communication Arts in Film), New York Institute of Technology, U.S.A,
W.A. 2539

Post-Baccalaureate (Motion Pictures), Academy of Art University, U.S.A,
W.A. 2538

UB.U. (UIMINSNEINTUAAR), PNIAINTAIUNINGSe, WA, 2537

30

9137138 A3.ln33A1 gaNanss

Ph.D. (Research in Film Studies), Queen Mary University of London, U.K,,
W.A. 2561

M.A. (Film Studies) (distinction), Queen Mary University of London, U.K., ..
2555

uA.u. (Mslawan) (Aeshfondudunis), Pnansaluine ds, we. 2545

31

819759 As. AT YR LasUsenu

Ph.D. (Film Studies), Toulouse University, w.A. 2554
M.A. (Film Studies), Toulouse University, .f. 2549
M.A. (Arts), Toulouse University, W.A. 2547

al.u. Grudad), WiInedersuasunsilsw, w.a. 2538
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2802431 ANSHNIUIVITNAIUNTOONLUULALNARHD o o

2802432 1ASINTHANADWUUNSIUATLAE o ®

a = 1 a an A a a =4 1%
F1YIVANAIVT 15 I8N UﬂﬁLa@ﬂLi‘EJUi’]EJ’J‘U’]I@ﬂvL@ Usenaunie

2802210 mMadeulindeadsassddmsudondna o
2802211 NSOONLUVAITHAZNSITEUUN o

2802212 ﬂ’liL{JuI}Eﬁ’lLﬁﬂi’l&lﬂ’liLLazﬂ%‘ﬂiUu%aﬂ’lWLLaZL?iEN o
2802337 mMaduguszniauazisnsaeniv ()
2802338 Vinwrnsnndideslunudeuiay o
2802339 NIHANTIBNITNAS ®
2802340 NINAATIINITATAR ®

2802341 nagnSuazNIsIANISIoMmAdva o
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2802342 AsRNLUULLTUNSITA ®
2802343 NITUAADLALNITTUSIARINS (] o
2802344 waanmluauEeiven1sidsunlag ®
2802345 NINAREDLNDEUESUAITNANN o
2802346 WALATUNAINITNER o
2802350 NINANIIONITALAT o
2802351 GNP R GAIGE ®
2802352 N1589NLUULNY ®
2802353 anauluduka iUy o
2802354 ASESNATSAFDLNBNNTAN®EN ®
2802358 NS 9ATIAA NS UANLALLENI YU o
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2802368 A15DONLUULELS 1 o
2802433 ANDONLUULELS 2 o
2802434 nsuandakulanansuila ®
2802435 A159BNWUUIUNNINAMSUBULLBSTNTILAE ®
2802436 A159BNWUUNI9RNSUAluFRTaRTRY o
2802437 LSDIAPLANIZNITDBNWUULATNANED 1 ®
2802438 LSDIAPLANIZNITOBNLUULALNARNED 2 o
2802439 LSDIAPLANIZNITOBNLUULALNARNED 3 ®
2802440 NSANYIANIETIEUAAS o

19138 N15U STV dUNUS

57839109AUEIV 30 IR Usenaunig
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NANNITNAN
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2803207 PINLALIVNTNATUSEVIAUNUS o
2803208 AMSARENS LNl aiaNSUS ST EUNUS ®
2803209 nyATIEitayalton1SUTEEUIUS o
2803212 AL ULBLNNTAS AU URNDN1TUTE U FUNUS ®
2803304 NSUTMsNUYsTVEUTUSIBINaYNS o
2803325 suandonacldinsasilodoansianisussvdunus o
2803346 NFITeMsUsErdUTuSlugARIYa o
2803402 YINNTTUTUSIALNBNTUS T EUNUS ®
2803414 ASHNUITIINNTUTTINFUNUS o

gy ndena1vn 18 wiiein ddndenSouseinannguivilaild Usznaume

n. N§uAYINAYNSNTUTTYIFUNUS (Public Relations Strategies)

2803210 NSUTEFUNUSNITAANALATATIEUAN o
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2803211 NMSERENTNIRAIALALNNSUTEYIEUNUS I ad 9 o
2803316 nsUsgndunussEInalsEmne [
2803336 NMSIANITAMENwILAzTaLEe o
2803337 nsEpaNAINALNENITUTEVIEUNUS ()
[ < = a
2803408 N133nNsUsERULAENTFRaT U1 INgH ®
. nzju%%ﬁammwwé’m (Specific Areas in Public Relations)
2803409 N5&0@15119N15L B4 o
2803410 N5UTEFURUSIUASI TN o
2803419 NMsUSEYIEUNUSAUELLINABY o
2803430 N5UTEFURUTIURNANNTIUNTDUTE? o
2803477 duuunvsziiulagiuiunisussnduiug o
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. ﬂic‘jﬁ.l%‘dﬁﬁﬂwzm5U§ﬁa\11u3?j’l€iwﬂiw'\§mﬁ'ﬂﬁ‘ (Practical Skills for Public Relations Professionals)

2803319 FDUIATUAUNUSLALNITINNITUIET ®

2803321 ANUARaTsasIAkaznsuATymlunsussrduius ®

2803338 A1598NWUUNINLazdanauian1sUsEnaunus LU luy ®
WARANITUANBIULNBNNSUSEFUNUS WAL NSRS

2803339 o
ASPAA

2803340 NTIATIRTRYATUZUNENSHRAIINITAAA o

3. ngu3vly (General Courses)
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A1U13YINS I APULAZNEDEITATIRUAN

S1893YI1VIAVEIVT 36 MUeRA UsTnaunie

2605311 AANNITHANN

2803250 wannslaanLarNSA0a1INIIEUAN o

2803252 RERERHIATRIET ®
2803253 ﬂaqwﬁmsa%aasiﬁlﬁamﬂmwmLLazmi?iamimwﬁuﬁw o

2803344 NsITeNslavaLaY TR TR IAUA ®

2803354 miammuﬁm%maqwé ()
2803365 nsnaALBsRaTaieNslavaLaY NS ERENTATIEUAD ()
2803366 MIanIsNTEeasNIIRan o

2803367 N139AN1IATNAUANTNAYNS o

2803452 mssmqﬁmﬂmwmLLazmiﬁamsmﬁuﬁﬁL%qgimmi ®
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2803496 MsEinadnnTnnslavanuasnnsdeasnsaud ®
gy naanaIvn 12 wiefa ddadensouseinannauivilaild Ussnaume
n. N§UAIYE519A55A (Creative-oriented Courses)
2803254 Asilnuaznsosnuuuiionslavauasnsieasnsaus o
2803370 nsifuAadiilonumslawanuazNsaasnTIEUAT o
2803377 AouumesnTTnienslavaLaynSaeaTASIAUAY ®
2803378 MadeutoruLaznsiaSeaiionslavanuasnisdodasns
dumn
2803382 MdoansiBadsassddvsudonanlal
2803387 nsafradomdmsudenisia o
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2803456 NSNARNNEUAS IUWUN ()
2803254 NSINLAYNITENLUUNENITIAYILAENITEBATHIIEUAN o

. NGNIYINTTHOAISLNDNITT19MT18UAT (Brand-building Communications

Courses)

2803255 mslawanuayn1sdoansnsdudseniig
Usgine o
2803376 nslawanuaznisdoansnsdudsuday o
2803380 Msdoansnisrarndaianssu ®
2803388 NsUTEAFURUSNTIAATINALNG o
2803390 ﬂ?i%@ﬂ’liﬂ’l'ﬁ@ﬁ’l%ﬁ@ﬁﬂﬂﬂL%Qﬂaimﬁ [ ]
2803391 MImaALBaiemiiiensaeansnsAuAN o
2803491 SuunUszifiusmatesunislavanuasnnsaeasnsaud o
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waileslan

3 3mgnisldiniesile
n1fdmeAd1ans nag
Jfudaiviuaiiu
LU?UuLLUm“Luqﬂmi
doansfand ]
(disruptive

communication)
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A. ﬂzjm%‘zﬂﬁ"’i‘l‘d (General Course)
2803384 Soadaamznslavanwasnsaeansnsaus 1 o
2803385 Sosfnanznslavanuarn1saeasnsaus 2 o

Sosfnanznslavanuas
2803386 p . o

N15d0d15M518UAT 3
2803394 miﬁﬂmmwwmwuﬂﬂa ®
2803480 wedlanniilaueunuuiienslavanuaznsieasnsaue (]
#1973 91 UNA
51839UIAUANT 30 WUIAR Usznauniy
2804200 ﬂ?ié@ﬁ’liﬂ’l&ﬂﬂi‘gﬂﬂﬁ o
2804202 mMsdoanssEninsyAnaLazNaY o
2804203 NSYARDAEITUYU ®
2804300 Useynmenans o
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2804309 N1309NLUUATSWAZIMTNUS o
2804410 N5H0aNT09ANT TAUsTIN WarnIUTENBUNNS ®
2804412 N153NUNA ®
2804423 NSHNUMTIMTme o
2804468 TATINsUS Y InusImMme o

gIYNGoNa1VT 18 Mihedn dandonseuseivannguinlails Usznouse

f. ﬂ@:uaw'}'a'mmam% 2191 wazIMUsIsU (Rhetoric and Language and Culture)

2804311 MsHeansiBeeTuy o

2804314 MNAERSuTINUTEIN T o

2804344 N1TIATIANGANITUNTY o
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2804400 MNAERSIaIusIIUUSTIN ey o
2804402 ANSEDENTTUNU IUTITU ®
2804413 ASLANTDILASNNTAS9ATIATINE AR S ludD Il o
2804414 MNANERSIUNNSADE AT S A NISARAITNSLER o
. nguAiauIfAnenwyaaa (Develop Individual Potential)
2804305 N15H8ANINNGIND o
2804316 A1SUSMISNNSHNBUSUBNNSURgULUAY o
2804318 ANSADATILMINTAUSITU o
nann1sidunsng AUSENTA wazgulaueraasIIniyeg1lle
2804324 . o
TN
2804333 wadian1suszyalulanasaaglaniaiou o
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2804355 nanuwazinaliAn1sau vl o
2804406 N153AN1IANUTALEHAENITIATIOTBY o
2804418 puduiihiunisdeans o
2804419 YAINAMUAZNTIHLIANEIN IO lUNNTH0aNS o
2804421 nagnsuazmatianIsLauaLUUloa AN
2804422 dunuinisUszynduagimuiniuaiuisalunisdeansniy

a a 3

domouialmes

. nzjm%mﬁ’ﬂﬂ (General Courses)

2804347 Sesn@nIzmdve 1 o
2804348 SesdnanzI Mg 2 ()
2804349 SosfnaNIzmMdma 3 ()
2804389 mﬁmmmwwawqﬂﬂa o
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2804254 Usssetidoansnisuans o

2804255 NITUAAILAZNTITHANULESS ()

2804375 1TTUNTTUAUNSIIUUNAITUERS ()

2804376 NNSE519ETIANITUERS 1 o

2804377 ANTASNATIANITUENS 2 o

2804378 Foansnsuanaiiiodeny o
2804464 MeIsedeansnisuans o

2804465 Msflndnandeaisnisuans ®
2804469 TAsansUsainusioansnisuand o
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2804379 n1sikangingna o
2804380 mseenuuumsndeulmlunisuwans (]
2804381 nsdeasnsLansiada ®
2804382 NNTUAAINAN o
2804383 walulaBuazuinnssudeasnisuans ®
2804384 Sosaamszdoansnisuwans 1 ®
2804385 Sosnmzdeasniswans 2 ®
2804386 Sosnmsdeansniswans 3 ®
2804387 %amimmamﬂizqﬂﬁ ®
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2804392 ASLEASUTIRUTEINTY o
2804394 miﬁﬂw%amzimuma o
2804470 ASEDANTNITHEAILUINAABS ®
2804471 nsmnuAadlunisuans ()
2804472 A150DNBUULALITURIDINDNISHERS o
2804473 doansnisuanenuniseanwuuUsTaEUNISal o
2804474 A153TUADEITNITLEARS o
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#1913V INTATNIUASUAZATNT
31897391U3AU 30 B8R Usznouniy
2805204 gunseeansiazUseiRemansnineuns ®
2805205 NNSLELTDIUUNINEUAS o
2805206 WugnAdANITNERNNEUNS o
2805301 QUAMNITURALTINININEUNT o
2805302 nguinmeunsuazUsziaulan o
2805303 nsHaRNNEURSIEIURBULUAE AL o
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2805402 UfiansnisldanudnairassAiiiessgnanalan [
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a

2805411 TassnsUTeygrinusfalznmeuns ®

o

a = 1 a aa A a a I a 4 ¥
318V NEIVT 18 NUIWAH “L!E‘W]LﬁE]ﬂLi‘EJ‘L!i']EJ’J”U’]f\]'mﬂqm’l“l}’ﬂﬂﬂi@ Usenaunig

2805100 nsassasIAdmsuAaUEnEUAS o

2805101 winnsenenmdiien1sdeans ®
2805207 NSHANNINYUATEIUN ®

2805208 N1UTUITIANITNILUIUNITNBUNITAE ®

2805209 UsgTRransnneuns o
2805210 poufiawmasnsfindieuninds o
2805211 guvistzuianmeunsine o
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