NO JAVLIN

NO 3AVLIN

€~ A:tinamans

INAVNSIUKIINAY

NO 3AVLIN

NO 3AVLIN

=
=
o
m
Q
c

Alanaudyiln

ANU=UINAAGAS d1KSuddnuINATUE

KangnsuNAMAnNsSutUnn (Kangnsusuusy w.A. 2566)

AU=UINAMARNS IWIAVNSNUUKIINENAY

2
B
=)
m
(9]
c

NO 3AVLIN NO 3AVLIN

NO 3AVLIN

1IN



(] o
AU
Aazilmaranslaliusnisnguivindwsulidnuenaneuidaws we. 2547 Wielviddnain

Anga1e o danudanudilaluesdanuiuasiinuveaiunisdoansluseiude 9 wagaiuisaun

WWIAA naed wasinwauilnamanslussendldtivavnaudnule

anrlviuimanguininiiveeans dsdfmuenamzarldfnymdnmsiiugusesimanans
Wiolsidlanmsinvesmaninisdeanslundngnsimamansdudio (@iuufulse na. 2566)
FaazBuldludnis@ne 2566 DAnduamzannsadonnguiviinanausimamanildlaeoiden
AnwesArnuiiaginuziamymeann 2 awdn T nguivnlmnsansaunauazdelnal nguin
T wiina dWelugnsvianudlamansuasfinduitnusiamedulfegnedndsdeiu

Alenguinnvesrnimeamansdmiuidauenansauiliunaueteseivlunguivin

q

(%
¥ Y

4 2 ngu wieweduireilonsedviminiw nsuaznwidengy siudsdenmualunisiden
Teamesidsulsuiienidnainamezeng 4 lugwiainsaluninerdenauls agladdeya
TWuszneunsiasanamedousou uazthmanisng q vesdwemansluldlunsimwnueas

FapulpagnaliuseansnnnazUssansuasaly

WheiauLarUsEUAMANAANERAS
AzlimAmEns PNaNTAILIINEISY

SUAYN 2565



GUELY

%N

FOUATAIU e 1
TN MUANGUI B INTNAFIAASTEMTUTRAUBNAML ..o 1
NEUAYNNUBIARUSTIIAFVIRNT ... 3
1. 1973915 SEUNARAZEDIAL AMAIYNITTEVTEUNA o 3
ANV VIV TN TETAUNAAZAOIL e il

1.1 AU IRTVITUNUGAU e se s s e e e s e e s ee e ees s s e seeeseeeseeeeene a

12 AU ARIT UMD Moo eeeeeeeee e eee e s e e eee e e s e eee s e eeeseeeees e eees e ees s eesseeeesseeeeee 6

1.3 AN TU N TVITY N e eeeeeee e e e e e s s e es e eeeeee e eeeeeeens 6

1.3.1 PAUIATVU Y NUGEU. oo ees s 6

1.3.2 AU AAT U AU IAD Moo seeeeees e eeessesee s e s s eees s ees e ees e eeesseeeeesseseeeees 10

2. 81U AVINNTNA AIAIVIININGVAZADFNTAVTRENG. oo 23
AUV NUT IV NIV It ee s e ee e 24

2.1 TUIATVITUTUIAU oo ee e s ee e e e ee e 24

2.2 VHIATVIIUIRBN oo eee s ee e eee s ee s e ees e eee s eees e ees s eees e eeeseeeesseeneees 24

2.3 ANDTUNH TV DU e oo ee e e e e ee e s e e e eeseee 27

2.3.1 VRUIATVITUVUIAU oo 27

2.3.2 VUAATVIAUNNEBN oo e e e e e e e e 30



Adlonguivivinamansiugia dwiuldnuenamen dngnsinamansiugia atudFulss we. 2566)

WULIUNSURAYDU

o/ 3 =
MU TEEIATDINTIANEN

JDNNUAVDINITANT

—9

dayanaly

ANzTWARENT PAINTAINININGTSY
dielsiianTaudmutnlalumansvesimamans wazanunsat
anuslulflunsdoanslusedusing q wazieidvaneivainvae
Ippgeiiuseansnmuavyseanna

1. ngdrininvualituazilaliuimsunidnuenansiveamans

WINTIU

2. GAnusnausNUszasnazidonnguizivesansimaniansidu

A1ln FosasmzdouFoulunduividy s1uaulidinda 18
viegia lnodoniisanguivnlanguivinids 910 2 ngain
soluil

1) nesAvinnsasaunaLagdeival

1 a

2) N NI

q

aadaa

unsaNldnUsrasrasifenieunguiviinvesnneimanians
fpasde vsorinsmwuzilunisameidouseuy velvfnsie
nieRmuILazU e UAMAINNANGAT LagnulednnI1siseu
NsdoukazatuayUNsANY edyn1g Aaeilmarans

0. 0-2218-2122 %30 0-2218-2209

LLazaﬂmmsﬁagamﬂLW%ﬁ:ﬂ Reg CommArts CU

a A o 1 Ia = a v o
. mﬂsww’mmmuml’ﬂu@uaﬂqmsﬁﬂw°1 RUULUUTIIVIUIAY

Yoz ianes Baaliaunsatuividuludiuniavangy
Av1In 18 wuaedald lunsdlainann iddadenSouseivdu

Tviasu 18 MefAnmufIue

' [
a v Ao

5. Wisuldasiotviing atuliividaudennudseasdinasiseunay

o

A NANAAANSA NS UNFRUDNAMNE FILAUNISANY 2566
Wusuly

Farnuanguivintimasansdruiulidauanans

fanuanauziinaransauisaidansousieivivesansinamansiiunguiziin

A o I a I a & a o Y} = Y} i &
UIMUIUNRUWANTIU 18 KBUYNH I@EJLa@ﬂLﬁEJuf\]']ﬂaﬂ‘UmgiﬂaﬂUmg‘ViUQﬁLu 2 ANWUY G]EJIUU



Adlonguivivinamansiugia dwiuldnuenamen dngnsinamansiugia atudFulss we. 2566)

1 a

1. nguAvInsasaumaLazaalval 18 wuaenn
fAnuenanslmamansaunsadendeuseivilaflivesaindvinsaisaunauazdolng
(280100 BnuTEAvT ol
2801431 mMsfinaunsansauwewas Aol 3(0-9-0)
Professional Internship in Journalism, Information,
and New Media
2801432 TsansUsainusnsansaumenasdo v 3(0-6-3)

Senior Project in Journalism, Information, and New Media

2. pgudvlnamine 18 waein
NanuanaAu IwAAERSAINISALEDNS sUTI8IV AN LAYBIE1U IV MNTLNA (2804xxx) BnLIU
sredvisasoll
2804412 N1 NTNA 3(2-2-5)

Speech Communication Research

2804423 NMSENIUNIIINTN A 3(1-4-4)
Internship in Speech Communication

2804468 TassnsUTeygrinusvilive 3(1-4-4)

Senior Project in Speech Communication

wueing Sanuenansimeeansliaunsoamadoudodluseio fuolud

2802206 mﬁmiwﬁ;:i%’uemLLaznﬁ‘iifﬂﬁm%ﬂmiﬁaaﬁ 3(3-0-6)
Audience Analysis and Communication Research

2802207 MsnAndoides 3(1-4-4)
Audio Media Production

2802208 nswanonnana 3(1-4-4)
Digital Content Production

2802431 MsflnindnduniseenwuuLasNande 3(0-9-0)
Professional Internship in Media Design and Production

2802432 TAsInsWARADRUUNIT ALY 3(1-4-4)

Transmedia Production Project
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1. 5789997181913 Y1TETAUNARASED Lns

fanuenaazdnamansannsadendeuneduilaflivesanuinsasaumasazdel
(2801xxx) MU 18 uIein Usenausme
1.1 nuaas1edvnsedu dandenSousneiviviledld suolui

2801205 Nnsarsmansnuanuliseidevvesarsaume 3(3-0-6)
Journalism in The Age of Information Disorder

2801206 MsansenansuuLnanlosuivainuany 3(2-2-5)
Multi-platform Journalism

2801207 MsndndensasaunAULLNaaasLATa 3(2-2-5)
Production of Journalism and Information Media
on Digital Platforms

2801208 NN500NLUUNINNLAZAITIANTIE NS UNUNTA AU A 3(2-2-5)
Graphic and Layout Design for Journalism
and Information Projects

2801350 Fununvssiiumatosunsiiuguaiionnsasaumne 3(3-0-6)
Seminar Contemporary Issues in Journalism
and Information Regulation

2801351 NIANTAEASAUENTUYWE Y 3(3-0-6)
Journalism and Human Rights

2801352 uinnssuuazmsiduguszneunisiensansaumelugafidsa 3(3-0-6)
Innovation and Entrepreneurship in Journalism
and Information in the Digital Age

2801353 ‘mqngLLasmﬁa"fsJLﬁaui’mmimwsmiaumﬂ 3(3-0-6)
Theories and Research for Journalism
and Information Innovation

2801430 ﬂﬁwﬁmmﬁa”ﬁmamﬁy’uqa 3(2-2-5)

Advanced Journalism Production

1.2 wuasiedvaan dandenseuseivivleile sesellil

2801209 NIOIUNUTIUARATINDNUNTAIAENS 3(3-0-6)

Reading of Selected Works for Journalism
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2801210 asaunARnwLiiegramnTINainas LN THARde Taus TN 3(3-0-6)
Information Studies for Content Industries and
Cultural Media Production

2801211 WaN1sazUTvey1IsanTaumna 3(3-0-6)

Development and Philosophy of Journalism and Information

2801301 NIasenEnsUaya 3(2-2-5)
Data Journalism

2801302 ATANEAINEMTUNUNTATANERS 3(2-2-5)
Photojournalism

2801305 MMTAUNYAENTUNUNTASANERS 3(2-2-5)
Interviewing for Journalism

2801309 IR SYUYY 3(2-2-5)

Community Journalism
2801335 AIRUINYIAUINTATAULNA 3(3-0-6)

Sociology, Journalism and Information

2801338 NIETaUmANUUTEIAIAY 3(3-0-6)
Journalism, Information, and Civil Society

2801346 Sosmaniznsansaunawasdeval 1 3(3-0-6)
Selected Topic in Journalism, Information, and New Media |

2801348 Sosmaniznsansaunewarieln 2 3(3-0-6)

Selected Topic in Journalism, Information, and New Media |I
2801354 ASYULTTINTANTANERNS 3(2-2-5)

Journalistic Writing

2801356 mwmauiﬁaqméﬁLLaz?iaiué’aﬂmé”aﬂa%ﬁm 3(3-0-6)
Data and Media Literacy in the Algorithmic Society

2801357 NM30BNLUUATEMSURDINTATAUWA 3(2-2-5)

Content Design for Journalism and Information Media
2801359 nsiaiFesdmiuinuidviauardeatresufauius 3(2-2-5)

Storytelling for Digital Games and Interactive Media
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2801363 NTATAAASAUAMUTALES 3(3-0-6)
Journalism and Conflict

2801364 Inveitulanleiuesiasiinaava 3(3-0-6)
Cyberpsychology and Digital Life

2801365 Juisansaumedviudonsansauwme 3(3-0-6)

Infotainment for Journalism and Information Media
2801367 NsANBIANIZIILYAAR 3(3-0-6)

Individual Study

2801375 NTATNAINENTAUNA 3(3-0-6)
Information Visualization

2801376 NN3IBIIUTITIAN 3(2-2-5)
In-depth Reporting

2801421 N13I1EIUTIANIZNN 3(2-2-5)
Specialized Reporting

2801433 MsUIMsdamsssiadensansaume 3(3-0-6)
Management for Journalism and Information Media Industries

2801434 NI TEUNATIWNEEUTUUSTIAUTIET N9 sa 3(3-0-6)
Journalism and Information Critique for
Contemporary Social Issues

2801435 NsasAansszaulan 3(3-0-6)
Global Journalism

2801436 nTRTERTIkazan N saidag 3(3-0-6)
News and Current Affairs Analysis

vanewe TriandenEousginlunguividenanyivmuiivdngasimusluusasanvnin vie

163918 9| AUNAULNITTUNTUIIIVEANGATUTEN ALY

1.3 ANB5UNTI8AY F1U1IVINTETEUNARALHD U NIAIVIISTANTEUNA

1.3.1 MuInsIwIvIeAU DandenSeusiedvinledle seseludl
2801205 MNsansenansiuanulsseilevrasasaume 3(3-0-6)

Waulusiedn : -
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wnAnEesszdsuasaumatazszuuinateya Anuvinmeananzlissde
nsdoyatmasronunsasmaniuardedinuooulatl nagndideuoRlunutnuaznsmeuns
asaume anuiEesufiRinimmsteyatnians asesuvnas owgnnssudeya msdnnisailsl
gndesuazaulidusssulugainanstadou

Journalism in The Age of Information Disorder 3(3-0-6)

JR INFO DISORDER

CONDITION : -

Concepts of information regulations and ecosystem; challenges arose from
information disorder to journalism and social media activities; practical strategies in
journalism and information dissemination; knowledge of information operations, information

war, data crime, managing information inaccuracies and injustice in the disinformation age.

2801206 MFASAARSUULNARN DS URAINKAe 3(2-2-5)
Waulusedn : -

PNYLLALNANINTATANEATAINSUNISHAMUD NV IUBNARNDTU NTLUIUNITED

aa v ¥

Puazasaumalugafdvia n1sAunIwazldueY1Ia15NAAIUATINEOUTBLTIITWIUFB VY

wHaRNesUATTADE L AMAINAIEANTURAYO UAdIAY
Multi-platform Journalism 3(2-2-5)
MULTIPLATFORM JR
CONDITION : -
Journalism skills and principles for multi-platform content production; skills
for news gathering and information processes in the digital age; efficient information seeking

and searching, news presentation and fact checking via digital media platforms with social

responsibility.

2801207 NMSHARADNSANTALWAULLNARaSLRTTA 3(2-2-5)

Waulus1edv : shedvNdesaaun1y 2800231

aa o

L‘I/Iﬂ‘ljﬂLL@%LLU?ﬁ@ﬁ’ﬂoWLﬁuIUﬂﬁimamﬁa’J’]iﬁﬂiﬁULmﬁUULL‘Wﬁ@W@%M@QWa

a

NsTUILMIAAERNKUY MTIRedayaiieasiuilonuazdeaseassa nsldinselondndeiiy

% 3

n1sufduiusivgldeu nmsuseiliviaziianisnisnaniloniuagnisinewnsnmanzaudmsy

Y

LNANNBSUARNE
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Production of Journalism and Information Media 3(2-2-5)

on Digital Platforms

PRO JR INFO MEDIA

CONDITION : PRER 2800231

Techniques and concepts for journalism and information production on
digital platforms; process of design thinking and data research to create content and creative
media; using media production tools with an emphasis on user interaction design; evaluation
and selection of proper methods for media production and distribution on digital platforms.
2801208 N1999NLUUNTIANLAZNTIANTNAIRTUNUINTANTAUINA 3(2-2-5)

Feulvsedn : -

wuAnLarinwrlunisadisnunsfinasauneuazeenwuufadifiony
N3ansmans msUszgndliesAusznauadglunmsesnuuuniiinansauma msdantiufiedeans
wagmaulandngudmunglaegrelivsednsam wwilduswadelunisesnwuunsifinuaznisdnnii
NyATauINA nadifnuEUTd U ssTIRTiAeITeq

Graphic and Layout Design for Journalism 3(2-2-5)

and Information Projects

GRAP LAYOUT DESIGN

CONDITION : -

Concepts and skills in producing graphics and artistic design for journalism
and information projects; application of artistic elements in graphic design and page layout
to effectively communicate and respond to the target audience; contemporary trends and

case studies relevant to ethical issues.

2801350 Fuunussiiusmatesunsiiuguadennsansaume 3(3-0-6)
Foulusein : edniidosaousy 2800119
wIAaLazdnMsFuNsifuguadonsasaumalugafaa duuuiUsziiu

Hagtuiliieadestunisiifuquaonuazinalulafinions n1sdunsesdnduasdoyadiuyana

iesnmlunisuansesn Useiiunisiiuguaiifiauseulm 3usssuuazamsuiinsureueily

uwnanveunsaeaslugaansaume
Seminar Contemporary Issues in Journalism 3(3-0-6)

and Information Regulation

SEM JN REG
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CONDITION : PRER 2800119

Concepts and principles of regulations for journalism and information
governance in the digital age; seminar on current issues related to content regulations and
network technology; protection of rights and personal information, freedom of expression,
governance of sensitive issues, and ethics and responsibilities of users on different media

platforms.

2801351 NIasAmansiudnSuywevy 3(3-0-6)

Feulvsedn : -

AnwmdnfAnuay nsdearsuaznisaisassfidenuiieduasuysyifiuans
UYBEYY NFOUANSUYBEYUTEINUTEmaALazUsTwdalve @vglunszuiunisefisssu avnalies
WAZAVEVNaNSIle @S mnsuanseean anslunisiuiveyarnans

Journalism and Human Rights 3(3-0-6)

JR HM RIGHTS

CONDITION : -

Study of human rights concepts and controversies related to journalism,
communication and content creation to promote human rights issues; human rights
frameworks from international and Thai perspectives; right to justice, civil and political rights,
freedom of expression, and right to know.

2801352 uinnssuaznsfuduszneunisdensansaumalugaiisia 3(3-0-6)

Feulvsedv : -

a 4

nsimunInnssulugnanssuiazgsiadonsansaumalugafva n15a3ng
Fenmgszneunsdmiugaamnssudennsansauma msUszgndlduuiAnnisuimsianisuas
NMsRaNA NMSERUKUY waznsimunguidmngdmiugusenaunisamunsansaume
Innovation and Entrepreneurship in Journalism and 3(3-0-6)
Information in the Digital Age
INNO ENTRE JR/INFO
CONDITION : -

Innovation development in industry and business of journalism and

information in the digital age; capacity building for personnel and entrepreneurs for
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journalism and information industry; application of management and marketing concepts,

prototyping and the development of target groups for entrepreneurs in the field.

2801353 noufuarmATeiiieuinnssunsasaumne 3(3-0-6)

Feulvsedu : ednfidosaeunu 2800230

AMUAIAYVRING B karN15338TUN1TATI9RIAANNININNTANTAUNA N3
Uszgndidenleanguinisnsarsaumatuaiansaiviig q fierdendeduiiugiuly
nszuIuMTITefionsadauinngsy arsdiusseninmguinesnAdelunsimustigmuagmm
fmeulunisadreuinnssude

Theories and Research for Journalism and Information Innovation — 3(3-0-6)

THEO RES JN INNO

CONDITION : PRER 2800230

Importance of theory and research in creating a body of knowledge in
journalism and information; application to link the theory of journalism and information with
related fields as a basis for research processes for innovation; relationship between theory
and research in defining problems and finding solutions for media innovation.

[
6 o

2801430 AINANIUINTANTAIEATUUE 3(2-2-5)

Y

Waulusiedv : e NfesaaunIy 2801206

' '
v A a

LuAnuasndnnisadsassdausaisaansdmsviedsiiniuazdoneulal
%ua;jq AsHNUATAN319I0Y99n99UTIUNENIT A1TIUKY WEAFD N1SUTIAIENT uas
nsUTELIUNaY

Advanced Journalism Production 3(2-2-5)

ADV JR PRO

CONDITION : PRER 2801206

Concepts and creative principles in producing advanced journalistic works
for print and online media; working in an editorial room including planning, production,

editing and evaluation of news.

(%

1.3.2 wunsgIvnaan dasdenseuseinlenle saseluil

2801209 A58 UNUTYUAAATINBINUINTENTFAERS 3(3-0-6)

10
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Feulvsedn : -

nstinfinueniseudfieliasizianseddy nsdumanunuig n1sfiniuEns
NSETUTIVEBAAINUAR nseduTIuanUasusansruAeiy n1sasioudeufnainniseueu
\Jeunsansenaniuazissnssnaiasdidenlesiuussaunsaive i Sounasdany

Selected readings for Journalism 3(3-0-6)

SELECT READ JR

CONDITION : -

Practicing reading skills to analyze the essence, meaning, interpretation,
summation of message; discussion and exchange of opinions; reflection from reading

journalistic writings and creative literature linked to learners’ experiences and society.

2801210 miammﬁﬂmLﬁa'qmamﬂﬁmm%’mazLLazmimamﬁai’wuﬁﬁu 3(3-0-6)
Feulvsedn ;-
LunAnuagndnnsliasaumnaiofiauigaaimnssuainozuagninanie

Samsssulszaniey Inndnsaifnuiivssavanudiivesiassmauazyssmalng n13¥aassa

nudoanguteyannudnaiieassduazduuniamusisy Ussgndlduuinisuimsdanis

asaumaiieauInnssudodmivgramnssuainasuazn1snande Tans s
Information Studies for Content Industries and 3(3-0-6)
Cultural Media Production
INFO CONTENT CUL
CONDITION : -

Concepts and principles of using information for development of a content
industry and production of popular culture media; criticizing successful case studies of
foreign countries and Thailand; media production from databases creativity, and cultural
capital; applying information management to develop media innovations for a content

industry and production of popular culture media.

2801211 WAWINSUALUTYYINTENTAUNA 3(3-0-6)
dl a
Roulvs1e3v : -
WawIn1snsaernnasiieunsasaumaluglsy alusni ey uwazlne Ysedn
nsiediveddniuazdrunaniseyatiasiuuiunivg Usveyinisdeansveanunsaismansuas

a a |

ATAUNASINTUNYBEIR 9ANN1TARYITNLarALN AR @n Tty Aadly

11
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Development and Philosophy of Journalism and Information 3(3-0-6)

DEV PHILO JR/INFO

CONDITION : -

Development of journalism and information dissemination in Europe,
America, Asia and Thailand; history of the struggle for rights and information power in the
Thai context; philosophy of journalism and information for humanity; professional ideology

and understanding of the spirit of the age.

2801301 MIASAERIUoYa 3(2-2-5)
Fewlvedn : edniidesaouniu 2801206
MANN15INTANTAANTToYalus189IuY1 nsEUIUNIsIRaNImesiun1TAUN

unasteya uavansaumadiilog waias1a q saufa msliivuazdedenuuunasoya nsyn

foya mIasadunimideya iolaustnasroassuresnaiiuszavsna

Data Journalism 3(2-2-5)

DATA JOURNALISM

CONDITION : PRER 2801206

Principles of data journalism for news reporting; computerizational process
in locating news sources and available information; different techniques including using web
and social media as a data source, data scraping, and data visualizations to disseminate

news to the public effectively.

2801302 ANSENYANANSTUIUINTENTAERS 3(2-2-5)

d‘ =)

Wouluseden : -

LUIAALALINATALUNITANYAINTIINTANTANEANS UNUINVDIANEATNLTIINTANT
ANENSIUNNTIIBNUTILAZADIUNTTA MNBENITNRILINITANEAINTNNTANSAERSULLNAANBDSUHD
AN9USELNN I UUS UNTIaINiaNe

Photojournalism 3(2-2-5)

PHOTOJOURNALISM

CONDITION : -

12
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Concepts and techniques in photojournalism; roles of photojournalism in
reporting news and contemporary situations; developing skills in photojournalism on
multiple-media platforms in various contexts.

2801305 N3N BdENTUNUNTATANENS 3(2-2-5)
Feulvsedn ;-
LnAALAEMANNMIAEITUN TR U wallar SRR EeNLMA TIdMSUNWINTAS

mans nsvuunsuazmalansdunuaiiionunsasmanisuuuumsluuiuniuanedmsy

Faamsdefivainuals ManaueINNTduNTealog 1 iluTEAVE AN INANNTUALTIENUTT

YN
Interviewing for Journalism 3(2-2-5)
INTERVIEW JR
CONDITION : -

Concepts and principles of interviewing and selection of sources for
journalism; Interviewing processes and techniques for journalism in different contexts for
multiple-media channels; effective interview and presentations in accordance with

professional principles and ethics.

2801309 NFAIANANTYUYY 3(2-2-5)

Reulusedn : sedvfidesasunnu 2801206

WUIAR N8 waziauIn1svesdeninden I15ANIANAA TYUYY wazdenin
Uszrmiluuszmanazanasema dadeiifinadonsdniunuvesdeyuruuaydoninussnvu de
Aavatunisiifinauvesdouasdonauszmy

Community Journalism

COMMU JR

CONDITION : PRER 2801206

Concepts, theories, and development of alternative media, community
journalism, and citizen media in local and international contexts; factors influencing the

operation of community media and citizen media; digital media and the operation of

community media and citizen media.

13
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2801335 FIPUINEINUNTANTAUNA 3(3-0-6)

Feulusredn : -

WIAAAN Ngufdinnine) §auInendmsunTInszinn Ussiauniday
Tuusssy warlassasiennuduiusigeunsludrulvemeyuusdaniine

Sociology, Journalism and Information 3(3-0-6)

SOC JR INFO

CONDITION : -

Major concepts and theory of sociology; sociology in relation to journalism,
news analysis, social issues, culture and structures of power relations in Thai society with a

sociological perspective.

2801338 NIETaUmAtUUTEYIAIAL 3(3-0-6)

Feulusredn : -

LLmﬁm‘m‘wﬁLﬁaaﬁuﬁuﬁaﬁﬁﬁmz Uszvdsmul LLazmsLﬂgaulmVlNé’ﬁﬂmgﬂLLUU
Tyl unumvesdentavu dofdva wavarsauwelunisainasuussandany nsiidausiunianig
\Woe @5 @30 wazauELenInveInaLiins nsdlAnwvesinelassnalseina

Journalism, Information, and Civil Society 3(3-0-6)

JR INFO CIVIL SOC

CONDITION : -

Concepts and theories concerning public sphere, civil society, and new
social movement; roles of mass media, digital media, and information in strengthening civil
society, political engagement, rights, freedom, and equality of citizens; case studies in

Thailand and overseas.

2801346 ISRsRnNIENsANTAUmALaYED v 1 3(3-0-6)
Roulysedn : -
Andenileniaenndesiuaniunisaliagdusazanuaulavesiiseulunaia

ASANYINaINLLUYU
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Selected Topic in Journalism, Information, and New Media | 3(3-0-6)
SE TOP JR/INFO |

CONDITION : -

Selected content that corresponds to the current situation and interests of

the learners in the enrolled semester.

2801348 Sosnnmznsasaunauazdolng 2 3(3-0-6)
Feulusredn : -
fadonidomiiaenndeatuaniunisaitiagiuuasarmaulavesgidoulunia

mMsfnuiamdeu
Selected Topic in Journalism, Information, and New Media I 3(3-0-6)
SE TOP JR/INFO I
CONDITION : -

Selected content that corresponds to the current situation and interests of

the learners in the enrolled semester.

2801354 AL UTINTANSAANS 3(2-2-5)
Waulusredv : snedvNdesaaunIu 2801206
NANNITNITRWEUTIITAITAEANS ANWILATIASII N15ARUTELAY NISITN1ET

as19as3f nsdunwal mnudilaFesesruszneudeya nsruIuNsIANULASNISSEUSEITRYA

aa oA 3 Aa wa a & ' A a ]

Na5n13ta1399 HnUHURNUTEUINTATAIEnITUTZIANGIN 9 NISEUUNAIINLAAIALARLTY

L3

N9 REUAITARUTLANAN 9 N1TRUUNUTTUITNIT kazn1sasiaunsuatunudeuliauysalll
AN

Journalistic Writing 3(2-2-5)

JR WRITING

CONDITION : PRER 2801206

Principles of journalistic writing including story structure and angles, use of
creative language, interviews, understanding of information gathering and editing, storytelling

tactics; practicing writing different types of journalism - features and op-ed writings — with

effective and quality editing.
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2801356 ANUTBUIRIIMUAz o ludirNdaneIiy 3(3-0-6)

d‘ a

Roulvsedv : -

MANNI5N9UYeTaNeIueN1sAneE el s aNE UL aaN TN A

a | a ¢ & o v A A o v oA A

wardalval NTEUIUNITTIUTIN AATIEY AeAaudayaliadudualnugnieiuazAuLeie
ANUFNTUSIENIaYa arsaumawazauslunsindula nsussendldiieUseleviniegsie
nsuslaadeyarnansuasuanseenaudninatedudinussyisulng

Data and Media Literacy in the Algorithmic Society 3(3-0-6)

DAT MED LIT ALGO

CONDITION : -

Principles of algorithms for critical thinking about information and new
media; process of data collection, data analysis, data inquiry for validity and reliability;
understanding the relationship between data, information and knowledge for decision-

making; applications for business purposes, consumption of information and expression of

civic rights in a democratic society.

2801357 M3eBNRUUATAMSUReNSANTAUNe 3(2-2-5)
Feulusedn : i fidesaeunnu 2800234
M5URLeENLUULeMA M UF DS sauImALaz R wEy NS

vinwensAuaifeya Iinneidnvuzianzvesiuaisanzngy naaudesinuunanesuded

winzan anudilaenisnalnuartemanIsHeunsudeAdTa warn1sUsuiiulseansna
Content Design for Journalism and Information-driven 3(2-2-5)
Media Production
CONTENT DESIGN PRO
CONDITION : PRER 2800234
Content design for journalism and information-driven production and
contemporary digital media; developing research skills to analyze specific audiences;

practicing storytelling through appropriate digital media platforms; understanding of digital

marketing, distribution channels and evaluation for media efficacy.
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a v

2801359 NsasIdmsUINUAaLasFoas U fduius 3(2-2-5)
dl a
Roulysedn : -
a @ = ° o & dl Y
wuIAakasinwrlun1slgukaziinisianiasliussgndldluinuuasdaaiig

v s v &

Uduniudeng o nMseenuuulleniwaznisasiiazasiidanuduiusiugiduny nsldllsunsy

1%
o [ v

ﬂugmmmumsaiwaisﬁwamuuasgaﬁ’]L‘ﬁm miﬂszLﬁuL‘ﬁ@mﬁd\‘imaﬂiwuﬁawqaﬂsmmiﬁams
ningaun1elayay) nimusssy LagasusTsy

Storytelling for Digital Games and Interactive Media 3(2-2-5)

STORY DIGIT GAME

CONDITION : -

Concepts and skills in writing and applying storytelling techniques in games
and interactive media; designing content and character for game user interaction; using
fundamental programs for game production and value creation; assessing content in

consideration of communication behavior, intellectual property, multiculturalism, and ethics.

2801363 NIAsAERSiuANUTALES 3(3-0-6)
dl a
Roulysedn : -
UNUINUeINIaIAEnsluanIun1salaudaLds ANUTULTY kaEIngAn1sainia
= @ a a o v s % s A o D
n1sulednardiny wuiAnLaznguladea uisarsaanfuardenumansiven1svinaudi
Tannudandaiazanugunsimianisilosuazding wnAnuasnguinerivdruysesysdley dns
= IS = Q‘Jl U
SN waganuananIaveInailes nstlAnwnslulnewasiaUseine
Journalism and Conflict 3(3-0-6)
JR CONFLICT

CONDITION : -

Roles of journalism in political as well as social conflict, violence, and
crisis; contemporary concepts and theories in journalism studies and social science to
understand political and social conflict and violence; concepts and theories concerning
democratic society, rights, freedom, and equality of citizens; case studies in Thailand and

overseas.
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2801364 Indnelulanlauesuasiinddvia 3(3-0-6)
Foulvsein : -
nguuaznufiRimedninelulanlavefiilefnunTinadva Ufduiussening
wywdiumaluladansaune n1sveeUssaunisaluasiaasyosuysdlulanalouasuasyuvy

Y

JuANN UNUIMLAzNANTENUYBsARRITadensaT1ssnanual UsTiagIumnedeny TamssTAda
waEIANSUSFURUSA VIR

Cyberpsychology and Digital Life 3(3-0-6)

CYBERPSYCHO

CONDITION : -

Cyberpsychology theory and practice to study digital life; human
interaction with information technology; extension of human experience and sensory motors
in the virtual world and the imagined community; roles and impacts of digital media on

construction of identity, social norms and digital cultures, and patterns of interaction in a

digital life.

2801365 NANNITUULIANTAULNA 3(3-0-6)

Foulausedn : -

LUIAA NENNITHAZNISHARFETITAUNANNATUIZNINTT anTaumALay TS
MRTTiRanseuvestuiitasaumasenisiern Usuifiunsdeeunisides waySausssuaia
nsiaizesiudenardvsnavesnguuriiludetuiisansaume

Principles of Infotainment 3(3-0-6)

INFOTAINMENT

CONDITION : -

Concepts, principles and production of information media that integrates
news, information and entertainment; analysis of the impact of infotainment on journalism,
socio-political issues and digital culture; cross-media/transmedia storytelling and the

influence of fandom in infotainment media

2801367 mﬁﬂmmwquma 3(3-0-6)

Woulvuseden : -
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Uszmuifgateatuinsaisaumakazaslyvi smuavaulawazanudeinisuss

AS)
Individual Study 3(3-0-6)
INDIVIDUAL STUDY
CONDITION : -
Issues related to journalism, information, and new media of the student’s
interest.
2801375 ﬂ’]iﬁ%ﬁ\‘iﬂ']Wﬂ'ﬁﬂquﬂ 3(3-0-6)

Feulvedn : edniidesaouniy 2801208

MANNISNIANENeARNNAnIeYayaLazatian1g q Iagldnmvsedey Snuaiidie
thiausiduansaumasiuuusing q Aanumsnesugauszasduazidvaneans nsussyndld
Finwgdnunisdeans nslinaue wazeuAnaiuassdlunisednnmansaumawasiauaitonild
pEILALUTEANS AN

Information Visualization 3(3-0-6)

INFO VISUAL

CONDITION : PRER 2801208

Principles on how to express ideas or data and statistics by using images
and symbols in order to meaningfully present visual information to serve specific purposes
and audience; developing visual skills for information presentation and storytelling in

systematic and effective manner; application of communication skills, reasoning and

creativity in production and dissemination of visual information.

2801376 N3T1EUIIATIEAN 3(2-2-5)
Foulvsiedn | edniidosasusing 2801206
nsfinTinurUfTRLUUTRs e ITBIITIBedn wnAauasiaLinyens

WAmuTasmandiiein lnsendenaismsiududugs nsmesmuuuuiiary nisidedsend uas

Nsansenaniidedeya Jadouarlyiiiinadenuninmsnenuinudedn

In-depth Reporting 3(2-2-5)
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INDEPTH REPORTING

CONDITION : PRER 2801206

Newsroom-style practical skills training for in-depth journalism; concepts
and development of skills for in-depth news reporting by advanced inquiry, interpretative
reporting, applied research and data journalism; factors and problems affecting the quality

of in-depth news coverage.

2801421 N133ILNUYRNIZNI 3(2-2-5)

Fewlvsedn : sedviidesaounii 2801206

nstinfinue U TRkuuRosmdmiunssnuindunats Taewunissean
uazthiauedsuifiu Unngnisal vde iemiididnuazany wunsidles g3fa fin dwndou 3
i ﬂﬁzmuﬂ'ﬁiwamuﬁdnlﬁﬁﬂLﬁaﬁmmmmiuazﬁﬂwmiiﬂammi'rﬂuﬂizLﬁumwm‘%aﬂ IGH
wounsnuTgunma s uLaaweudesg o

Specialized Reporting 3(2-2-5)

SPECIAL RPTG

CONDITION : PRER 2801206

Newsroom-style practical training for intermediate news reporting with an
emphasis on specific issues, phenomena or content such as politics, business, sports,
environment, way of life; learning processes of in-depth news reporting to develop

knowledge and reporting skills on specific issues and disseminating quality writings through

various media platforms.

2801433 N15UIMITIANTITTINAFONTANTAUNA 3(3-0-6)
Roulsedn : -

a Y

N1SUTMTIANITRNAMNTTURALTINAFOMTANTAUNA LUIARALATUINIRTAMAY

e
(%

\nswgieaisassAAstestumaluladdeuazunanlesudeiinarnvats maldaanaunn1nan
TWaufensdmiewaznisuilan nsdifinulunaniegsia N1ean 159190 wazseinuanides
Tumsuimsdansgpanvnssudionsansauine

Management for Journalism and Information-oriented Business 3(3-0-6)

MGNT JN BIZ

CONDITION : -
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Management of business and industry in journalism and information;
concepts of digital economy and creative economy related to media technology and
different media platforms; value chain from production to distribution and consumption;
case studies of business models, marketing, employment, and debates in managing the
relevant industry.

2801434 NIATAEUNATRNINYEmSUUTEIAUTILaTand aAn 3(3-0-6)
Feulvsedn ;-
Asinndlamuardosiinvesnssuiusiainsaiseansuuus AL LAz

U%’ULﬂﬁsulﬂt:jﬂizmm'ﬁ?iasd’m'ﬁaﬁauL‘vmLLuﬂmJ' AATEnUNTATaumAiuUsEaNEanIae

nsnovauasteUsziuliymfinuuariasiaiademds malduunfnnsasaunaeivseag

wagdsnsunlutgvnlaeysannisiuamansaiunau q Aneites

Journalism and Information Critique for 3(3-0-6)

Contemporary Social Issues

JN CRITIQ SOC

CONDITION : -

Criticism of the problems and limitations of the traditional journalism
paradigm and the transition to new media and journalism practice; analyzing effectiveness
and response to social issues and the underlying structure; using journalism concepts to

discuss causes and solutions to problems by integrating with other related disciplines.

2801435 NsEsAEnIsEaulan 3(3-0-6)

Foulvsied : -

LwIRRNIsHANUABULAZINEWNS T 0T7E Bvnaveslanidimivasinalulad
ANSAUNALAZ N5 A A STITNARENTZUIUNITINBIIULD 115518 UUTERUT LA aTaUmATS
anudgysziulanlnedelulsemanazdeviosiu msAnvidadieuidisuiiiothlonsufuaindn
3FITU UNTHUIINUINPRSMTUMTY TN SLagianiuunsasmanslulseme

Global Journalism 3(3-0-6)

GLOBAL JR

CONDITION : -

Concepts in transnational news exchange and dissemination; influence of

globalization and information and communication technologies that influence news
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reporting process; coverage of global news and information issues by national and local
media; comparative study to understand professional practice, ethics, international lessons

for integration and development with national journalism.

2801436 NTATERYIkazan N saidag 3(3-0-6)
Fewlvsedv : -
ABn15uarn1sHNTEUUNAMLIATILRYT1IINTANYIgInakasdoLn995

wandeuvesn nseuAaildlunisiesiest Usenneanisiasigisn nsiianuditugiudiu

N5les LAsEgAa Usedfeans deny Jausssy u1Usenaumsiasie i
News and Current Affairs Analysis 3(3-0-6)
NEWS ANALYSIS
CONDITION : -

Methods and practice of writing news analysis and articles based on the
study of news backgrounds and facts; conceptual framework used in the analysis; type of
news analysis; application of knowledge in politics, economy, history, society, and culture for

analysis of news.
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2. d1979%1 M NUNA

AIAAYIININYLAZHIEITNITUENS
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2. S1893U1EIVIIVIMNUNA NIAFVIININY LA HBAITNITHANS

JAnuananziinamiansatuisatdaniseuseIn e A lave1a1v13v 1 ama (2804 xxx) 314U
18 uwin Usenaunie

2.1 wmnasedndedu neldndonsouneiviviladld deweldil

2804200 miﬁamimﬂiuqﬂﬂa 3(3-0-6)
Intrapersonal Communication

2804202 nMsdeansTEnineyAnaLaZNEY 3(3-0-6)
Interpersonal and Group Communication

2804203 NSYARDAEITUYU 3(2-2-5)
Public Speaking

2804300 USvnmenans 3(3-0-6)
Philosophy of Rhetoric

2804307 nsiaudanrsNakaznsiiuingle 3(3-0-6)
Argumentation and Persuasion

2804309 NN999NLUVAITLAZIINTNUS 3(3-0-6)
Speech Design and Composition

2804410 nsAeansedfng TusTIy warnsUsENeUNS 3(3-0-6)

Organizational Communication, Culture and Entrepreneurship

2.2 waaasedvnden 3 nguiv lneddndenseuseivain 3 ngudvileila awieluil

fn. naju%szn’;’mmam% AN WAZIMUGIIY (Rhetoric and Language and Culture)

2804311 nsdpansideeTaus 3(2-2-5)
Nonverbal Communication

2804314 MNANEASIUTINUTEZINTU 3(3-0-6)

Rhetoric in Everyday Life

2804344 NTIATIZANGANTINAIY 3(3-0-6)
Analysis of Language Behavior

2804400 NANENTIAUSTINUTE e 3(3-0-6)
Rhetoric of Popular Culture

2804402 nsApa SN TSI 3(3-0-6)
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Transcultural Communication

2804413 mMsinFesuaznisadsassmdeneansludelysl 3(3-0-6)
Storytelling and Rhetoric Creation in New Media

2804414 Twmansluniseasassasuaznisieansnisiles 3(3-0-6)
Rhetoric of Public Communication and

Political Communication

. ngudiaufneawyaa (Develop Individual Potential)
2804305 nsdeansnegana 3(3-0-6)
Business Communication
2804316 MsUImsnsiineusuiionsaeuulas 3(2-2-5)
Training Management for Transformation
2804318 MsAeassE I TAILsTIY 3(3-0-6)
Intercultural Communication

)

2804324 wannmaduians gusznia wazulaueseaisisagedeiioondn  3(2-2-5)
Principle of Professional MC, Announcer and
Presenter in Public Settings

2804333 wiatiansuszyalulanasaaglaniaiou 3(2-2-5)
Conference Tecniques in Real and Virtual World

2804355 nanuazmaliansdun1wal 3(3-0-6)
Interviewing Principles and Techniques

2804406 NNFIANITANTALEUAZNITLATIN DT 3(3-0-6)
Conflict Management and Negotiation

2804418 mwmﬁu;ﬁﬁﬁumiﬁami 3(3-0-6)
Leadership and Communication

2804419 Qﬂaﬂﬂﬁ‘wLLa3ﬂﬁ‘ﬁ@llﬂﬂﬂ’)ﬁmﬁﬁmﬁiﬂiuﬂﬂiﬁaaﬁ 3(3-0-6)
Personality and Communication Competence Development

2804421 ﬂaqméLLazLwﬂﬁﬂﬂ’liﬁ%auamuﬁam%w 3(2-2-5)
Professional Presentation Strategies and Techniques

2804422 funuNsUssendlasiuANENIse 3(3-0-6)
Tunseansiudensufiumes

Seminar in Applying and Developing CMC competence
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A. ﬂic'jﬁ%ﬂﬁ"’)‘lﬂ (General Courses)

2804347 Fesdaamzrming 1 3(3-0-6)
Selected Topic in Speech Communication |

2804348 Fosdmanizamimne 2 3(3-0-6)
Selected Topic in Speech Communication |l

2804349 Sesdnnzrming 3 3(3-0-6)
Selected Topic in Speech Communication |ll

2804389 NsfnyIanIEIIEYAAa 3(3-0-6)
Individual Study

vunewe WiandenGouneinlungiividenanyivmuiivdngnsimusluusazaiviio vie

9B MUNAULNITUNTUIITVENGATUTENIALTILFY
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2.3 A195UN8518YT d1U1VIIMMNTNA ANAIV1ININYILASHDEITNITHENS

2.3.1 wnasedndedu dandenSeuneivivledls sweluil
2804200 ﬂ’li?iﬁlﬂ’lﬁﬂ’lﬁﬂUlgﬂﬂa 3(3-0-6)

Feulvsedv : -

LLmﬁmLLawqwﬁmi%ammWaiuuﬂﬂa WawnsnsAnwnsdeansaglunuies
RuBdmineuardenineuazuuananisdeasanslunueciisad NIZUIUNIINIRAT YYD
uaznsiladematn Wedemonu Jinsgiagianudlanuddninfnvomuies Suazasiiouly
fensidlagdu

Intrapersonal Communication 3(3-0-6)

INTRAPER COMM

CONDITION : -

Concepts and theories of intrapersonal communication; development of
intrapersonal communication studies for self-transformation in fields of sociology and
psychology; comtemplative process, dynamic listening and contemporary transformative
learning techniques to develop skills of self-questioning and self-analysis as well as sense of

empathy towards one’s self and others.

2804202 MsdeanssEvinayAnaLaznay 3(3-0-6)
Feulvsedn : -
ﬁiimﬂﬁLLazaﬂﬁUizﬂaumaﬂﬂﬁiﬁamﬁwdﬁmﬂﬂaLLazmiﬁamﬁﬂajm WUIAA

Rerfunu n3fud awiageala nsaieanuysyivla nszuiumswasiuImansaisnNEsiug

sewinsyana waznsinnisanudauds nsidenlinie de wazusseimanisdearsimungay

SULUULARUSTLAMANG 9 Y3ngy WunAasna 9 Redumsaiiengy shdnwalngy waangu finga

wagmsdeansindoadelnl saufauumensiaunlsyansnwnsdeasssninsynnauazngy
Interpersonal and Group Communication 3(3-0-6)
INTERP/GROUP COMM
CONDITION : -

Nature and elements of interpersonal and group communication; Concepts
of self, perception, attraction, impression formation, process and guidelines of interpersonal
relations in several contexts, conflict management and appropriate language use, media,

and communication climate; Forms and types of group, concepts of group formation, group
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identity, group synergy, leadership , and communication through new media, including

guidelines for enhancing effective interpersonal and group communication.

2804203 NSYARDAEITUYU 3(2-2-5)
Feulvsedn : -
wannsuarsUuUUYeIIyaienthassuvuilotngUszasduazlon1aning o

MU UNAENT LA IUTEMIN13HDE1T N1SIASEUALNSBULAZNTEDNKUUIMEENTUNNS

UNAUDABANTITAY MTINUNUNNTNALAY NTHLAUBRRBAIUNTUTLETUNA
Public Speaking 3(2-2-5)
PUB SPK
CONDITION : -

Principles and forms of public speaking for several purposes and occasions via
face-to-face and mediated platforms; preparation and message design, planning and message

delivery for a public presentation, as well as evaluation.

2804300 USvnmenans 3(3-0-6)
Feulvsedn ;-
nanuaznIzUINTiAlranmamansiudial nguimenansuazyseinaing
Duuvemnui faudganatadnaufsiagiiu wuadadsujoinsrmaiansvedlanng Tunn
miLiJgauLquLLUULLmumwmﬂJaawwé wuyslunsieszilazUszdiuaniamaal
Philosophy of Rhetoric 3(3-0-6)
PHILOS RHET
CONDITION : -
Principles and paradigm of rhetoric and society; theory and history of rhetoric
from classical to modemn periods; concepts about western rhetorical acts and changing pattern

of human rhetoric; approach to analyze and evaluate rhetoric.

2804307 nstadauanvsnalazn1siiutla 3(3-0-6)
dl a
Reoulvs1e3v : -
NaLIN15vemgun1stdmena n1stads wazn1sldutinilanusiyrafniga

U230 msldtenaainenssnglunisidudauanavang nagnsnisidutnla Inssnenusingluans
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nstinnuAnddnindlunisiuans Mudssuiunsasesssulunsianamsmanaznisiiutinle
Argumentation and Persuasion 3(3-0-6)
ARGUMENT/PERSU
CONDITION : -
Development of argumentation and persuasion theories from past to the
present; the usage of logical evidences for argumentation and debate; strategies of
persuasion; fallacies in messages; critical thinking for receiving message; and morality for

argumentation and debate as well as persuasion.

2804309 NN999ALUVAITLAZIIMNTENUS 3(3-0-6)

Foulasiedn : -

NTTUIUNITAN NITINUNY LaZNITeNLUUIMINUSTINE W ustanIg 9 17
wingaufuinguizasd lania Yeam1en1sdeans uagnguidivnung nsldnuiidussansam
AADAUNITIATIZRLAZUTTUBNTIMNUNUS

Speech Design and Composition 3(3-0-6)

SP DSG/COMPO

CONDITION : -

Process and methods of speech design for various objectives, opportunities,

channels and target groups; effective language usage; and analysis and editorial.

2804410 NsAeansesfng TwusTay warnsUsENeus 3(3-0-6)

Foulausedn : -

nsvuIuNsAeasluedng msdearsaelinisuimsdanisesdnslugluuy
#1949 nsdeansiiion1suinisianisuaznisadieimusssesAns AIEHUIATDIANT nnsdeans
seningdedudyvnazladadudaye mi?iamiﬁ’uﬁ'i"mmu nsdeansfiuaunainalenis
TausssuluesAns nsEnyinwen15UTENDUAIINIUNITAS1909ANTINADY

Organizational Communication, Culture and Entrepreneurship 3(3-0-6)

ORG COMM/CULT/ENTP

CONDITION : -

Communication processes in organizations; communication underlying different
patterns  of communication management; management communication and constructing

corporate culture; leadership and organizations; superior-subordinate commmunication; coworker
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communication; communication and cultural diversity in organizations; entrepreneurship skill

development via simulation.

2.3.2 wuIseIYNaN 9w 3 ngudvy daadeniSeusieivein 3 nquivladld
Faeluil

n. naju‘%mmmmam% AN WAIRUGTIH (Rhetoric and Language and Culture)
2804311 nsdeaniBseauy 3(2-2-5)

Feulvsedn : -

29AUTZNOU UNUI LLazNaﬂiswusuaﬂwqaﬂiiumsﬁamﬂ%d@i’ﬁms ATUBANGNY
seninnisiearndeugiaznisdoarsidetous wdnnsleseinginssulazaniunisali
Aeatestunisdoandsetaus nmsiinufiReenuuunisdearslnedilsdaniosiionisdeansiu
BeeTauziielvussaumnediel

Nonverbal Communication 3(2-2-5)

NONVERBAL COMM

CONDITION : -

Elements, roles and effects of nonverbal communication behaviors;
differences between nonverbal communication and verbal communication; principles of
behavioral and situational analysis related to nonverbal communication; designing
communication with regard to nonverbal communication tools in order to achieve a set

goal.

2804314 MNAERSUTINUTEINTUY 3(3-0-6)

Woulusrede : -

a <

Mneansluniseansvesyusinuiuldludinusgdfu Svinauaguanseny
vesnszualaminy malalad uazinusssudiviasenginssunisdeasvosuywd nmsthmdnnis
yommmansunduuumdusenuuuuazaiiassanisdemsiiondlalyvnisdeasvosyudly
FinUsydniu

Rhetoric in Everyday Life 3(3-0-6)

RHET EVE DAY LIFE

CONDITION : -

Rhetoric of human communication in everyday life; influence and impact

of globalization, technology and digital culture on human communication behavior; the

30



Adlonguiviininamansiugia dwiulidnuenamy (dngnstnamansUngn atudFulss we. 2566)

application of principle of rhetoric to design and create new approaches of communication

to improve human communication in everyday life.

2804344 NFIATIZANGANTIUAIY 3(3-0-6)

Fewlvsedn : -

NTIATIEANGANTTUNIVeYY lagldnguiniwaans 1nnssuinsey
1MN5INAIAIITANINY ieads uazTeadisgaunisaiuarnisldsIuIk LI 1w
nsdiAnwsluUssmelneassnaseme

Analysis of Language Behavior 3(3-0-6)

ANAL LANG BEHAV

CONDITION : -

Human language behavior analysis using theories of linguistics, discourse
analysis, critical discourse analysis in order to construct and deconstruct ideology and power

through language perspective; case studies both in Thailand and overseas.

2804400 NAERTInusTINUTE Y e 3(3-0-6)

Feulvsedn ;-

wuaAn Nguiiifeadesiuiamussaulsrenden rmmansluansinuiiulelu
FAnuszdriu Tnglongnedonavunazdell anumuigvesinusssuszvilousetialanyaaa
wazdsny

Rhetoric of Popular Culture 3(3-0-6)

RHET POP CULT

CONDITION : -

Concepts and theories relevant to rhetoric of popular culture in everyday
life, particularly in mass communication and new media; the meaning of popular culture per

individuality and society.

2804402 nsAeanTt iU IuEITY 3(3-0-6)
dl a
Roulys1e3vn : -
wAndnIvas-vasadelng wwifanistruiuiausssuluseaulaanuananas

TUsITH AngnmeunsiuiuiausIs nsdeansiugiimansTmusssy n1sdeaisludngiia
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ugiawazlanaiou Y§URN1911901500 WU IRUEIIN AanIUNANTENUA1AYYBINITUINNY
fausssusionsdeansvesuyud

Transcultural Communication 3(3-0-6)

TRANSCULT COMM

CONDITION : -

Concepts of Post-postmodernism and Transculturalism at both individual
and cultural levels; transcultural competencies; communication and cultural geography;
communication in metaverse and virtual space; transcultural practice and its major impacts

on human communication.

2804413 MaaSeaarnsassassdidamenandludel 3(3-0-6)

Feulusiedn : -

LUIAANITIENEEY N19D0NKUUNITIEEEY N151INENNITHATLALAITVDY
Numansuazmsiadomnduuumdunsesnuuunazainsassimnisludelyailuguuuusia 4
AN INUITAIALATUTUNGA 9

Storytelling and Rhetoric Creation in New Media 3(3-0-6)

STORY/RHET CRE NEW

CONDITION : -

Concept of storytelling; storytelling design; the use of principle and
essence of rhetoric and storytelling to design and create new approaches and forms of

rhetoric in new media in various objectives and contexts.

2804414 Twmanslunsdeasasisazwasnisaeansnisidies 3(3-0-6)

Foulusedv : -

LUIAALERINISH eSS EHAZNTEDE5NSIE B AR lunI1TABENS
a1515azuarnsaeansnisdledasianizludelniuaz denda gmau%ﬁwmﬁﬁuaamsﬁams
mﬁmusLLazﬂﬁ?iamimiLﬁawiaﬂaLﬁmqﬂﬂauasé’mu

Rhetoric of Public Communication and Political Communication 3(3-0-6)

RHET PUB /POL COMM

CONDITION : -

Concepts of public communication and political communication; rhetoric of

public communication and political communication particularly in new media and digital
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media; critical perspective on public communication and political communication per

individuality and society.

. ngudriaAngawyaAa (Develop Individual Potential)

2804305 nsdeansnegana 3(3-0-6)
Feulvsnedn : -
ﬂszmumma3aaﬁﬂszﬂawaqms§amwwaqsﬁﬂiuaaﬁﬂi NITWRIUN

mmmmsa’lumﬁamiL%Qﬂaqmﬁumﬁquﬁfﬂ ﬂﬁl,a'%ma%’ﬂmﬂaﬂmwms?ilamsﬁﬂmizﬁﬂmms

Wossauiomudiianegsiedidadu
Business Communication 3(3-0-6)
BUS COMM
CONDITION : -

Processes and components of business communication in organization;

developing strategic communication competence for business operations; enhancing impressive

communication and personality with ethics for sustainable business success.

2804316 ﬂ?i‘U%‘MWiﬂ’liﬂﬂ@‘UﬁJLﬁaﬂﬁiL‘UgﬂuLLUﬁﬂ 3(2-2-5)

Fewlvsedn : -

N B kAN U RURLUNTONRUUKALUTINTIANIINIZUIUNSENOUTY Yinwe
ms‘[ﬁﬁuﬁ?ﬁﬁwﬁurﬂiLﬁuﬁtﬁyaﬂizmummaz‘immﬂi‘?]ﬂamwmwﬁl,m ABNTASNATIALATINAG
NFEUDIU NTEUIUNITIANTIATING N5UTEEULATINTUAENSWEUATUT B9

Training Management for Transformation 3(2-2-5)

TRAIN MGMNT TRANS

CONDITION : -

Theories and practice in training process design and management; coaching
skills for facilitator and trainer in speech communication training; project creation and

presentation, creative management process, project evaluation and report.

2804318 NsADaANITEVINTAIUS T 3(3-0-6)

Woulvuseden : -
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Svisnandniifinasienisdeanssenineimusssy uddninavesnseualaniitem
wazmAlulad AULANAINNITIIULAZDTIUNTY) ﬂﬁmeLLaquaiiﬂiumiﬁami wuIn19lunIg
UdusmsTmusssa uazmsdomsiuyanaisinmusssuogisiivsyanam

Intercultural Communication 3(3-0-6)

INTERCULT COMM

CONDITION : -

Main influences affecting intercultural communication, including influence
of ¢lobalization and technology; differences in verbal and nonverbal communication;
communication problems and barriers; guidelines for effective cultural adaptation and

intercultural coonmunication.

2804324 wanmaduians fusznia uazdunauesieassuzedsliea1dn 3(2-2-5)

Foulusedn : -

wann1stunsidu Wons Jusznma dandusienis lawn uazguvuesdnslunis
Aoansiuansnany vanvatesUuuusuunuaziudeinsimiiedelnal wumnanineSeus
wagn1sEnU TRl Anlunsduimsdninalussuvosulad

Principle of Professional MC, Announcer 3(2-2-5)

and Presenter in Public Settings

PRIN PRO MC/PRESTR

CONDITION : -

Principles of performing the roles as professional master of ceremony,
moderator, announcer, and presenter/representative of an organization in public settings,

both on stage and mediated channels; Guidelines for preparation and professional practice

of an online influencing presenter.

2804333 watiansuszyalulanasaaglaniaiiou 3(2-2-5)

Foulvsredn : -

UseTnaginiuinisnisuseyn ndnnisuazmatinnisuseyululaniswaslan
waliow NMsRWIANTIONE UNUIY WasAdusulingeuvesiinussrusumisng o nsvhaududi
WAL UIMIINNITNITUSEYNRE 1T UTEANT AN

Conference Techniques in Real and Virtual World 3(2-2-5)

CONF TECH RV
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CONDITION : -

History and development of meetings and conferences; principle and
techniques for different forms of meetings in real world and virtual world; competency
development, roles and responsibilities for meeting attendees in various positions; team-

working and effective meeting management.

2804355 PANLALINATANITEUN WA 3(3-0-6)
Soulvsedvn - -

[

nanmsdunwaliiieingUsasdnng o luusunnmsuimsesdns nsfinyide way

[V 7
Y

MsAoaTIIaTY NTTUIUNSHasMATANSEuAYaleg 1l UTEANEAIM BafUTENaUAY 9 TieTiDe
LLazLﬁuqﬂaﬁﬂ(ﬁiaﬂizam%mmaﬂms%’umwaﬂ Lara3usIIUNTELA IR

Interviewing Principles and Techniques 3(3-0-6)

INTERV PRINC TECH

CONDITION : -

Interviewing principles for different purposes in organizational management,
research, and mass communication contexts, effective process and techniques, factors

facilitating and obstructing effectiveness of interviewing, and concerned ethics.

2804406 NNFIANITANTALENUAZNITLATINOTOY 3(3-0-6)

Feulusredn : -

AUTALGSIUUTUNAIG9) A5A1T9ANITANTALES NTZUIUNITIATINADTOL NS
LIINDTDATINALNG 938535UAUNIIATINWRTB InIMeIN1TAeaNsTUN159591MeT8e N15TANTS
AMUTALIILAZNITLATIIRNDTOIIUNITINGR

Conflict Management and Negotiation 3(3-0-6)

CONFLICT MGT/NEGO

CONDITION : -

Conflicts in different contexts; conflict management methods; process of
negotiation; strategic negotiation; ethics and negotiation; psychological communication and

negotiation; conflict management and negotiation in crisis.

2804418 ansdugiihfunisieans 3(3-0-6)

Waulusiedn : -
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wann1stun1slugiin Ummwé’m%qmiﬁamﬂmQ’ﬁ’] WU N1591AU laA
uAnF1eresEaY MInsedunargsle msuidamn nsdndule waznisadeiin nsamnZg
ndulu Inelduumenistesnsesnafiuenivula nmsilednednds nsflyumesiidante uaznns
yhauswiugduetaummmuazidila

Leadership and Communication 3(3-0-6)

LEADER/COMM

Principles of leadership; leadership and key communicative roles, i.e.
understanding individual differences, motivating and inspiring people, problem solving and
decision making, and team building; Developing Inside-out leadership communication skills
with empathic approach: deep listening, being open-minded with growth mindset, and

having respect for others.

2804419 YABNNTNLAZNITHALIANNENNTO IUNNSE NS 3(3-0-6)

Waulusieden : -

a

AN U IUABINUYABNAINLALANAINTTALUNITERAT NI5FRATLIND

]

Wawyadnnmaneweniarnielu 91nleiingJerinau
Personality and Communication Competence Development 3(3-0-6)
PER/COMM COMP DEV
CONDITION : -
Understanding fundamental of personality and communication competence;
communication for external and internal personality development from childhood to working

age.

2804421 nagnskavinAtAnIsUEUeRUUToa TN, 3(2-2-5)

Foulusedn : -

99AUTENOU NAYNSUATINATANITUNANDITY AU UTBLATIFULUUANG 9 LA
mMshiauai3sivinis matiauen1egsng waznisiiausiiiennuduiuinisdny nsadassd
domuagmasuFesmudnegnaiinagns wadianswdendeusznaunisyn naeaaunsiindineg
wazwmaianisldnwinareiauntnaenendiilegiiusydnsamuarseanina

Professional Presentation Strategies and Techniques 3(2-2-5)

PROF PRES STR/TECH

CONDITION : -
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Key compenents and professional presentation strategies and techniques
for several settings, e.g. academic presentation, business presenation, as well as presentation
for social function; Strategic and creative content creation and arrangement; visual aid

techniques, verbal and non-verbal techniques for efficient and effective message delivery.

2804422 funuNsUszenAlasiuIANNENIT 3(3-0-6)

Tunseansiudensufiumes

Fewlvsedn : -

533UV LLmﬁmLLazﬂijqwﬁﬁLﬁ'mﬁi’fmf"fummamWiﬂiumiﬁamﬂmwwé
rudenoufiunofluuiundng q (Fu sefuTENineyana NaN LALDIANT) WAILINITVBILUIAN
nguAffuuUsmuanufmiveaneluladasaumalagnisdoas funisduuuiieUssgnduay
WAt salunsdeansiudeneuiumesluuiunsng o

Seminar in Applying and Developing CMC competence 3(3-0-6)

DEV CMC COMP

CONDITION : -

Nature, concepts and theories in computer-mediated communication
(CMC) competence in several contexts (e.g. interpersonal, ¢roup, organizational);
Development of theories and advancement of Information and Communication

Technologies (ICTs); Seminar in applying and developing CMC competence in contexts.

fa. nzju%mih‘lﬂ (General Courses)
2804347 Sesfnangmawe 1 3(3-0-6)

dl a
Woulwuseden : -

[

N13ANYY
Selected Topic in Speech Communication | 3(3-0-6)
SEL TOP SP |
CONDITION : -
To be determined for each semester.
2804348 Fosdmanizamiine 2 3(3-0-6)

dl )
Wouluseden : -
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Tdanunsanvuawtuaula JunuiteiseslafndanundnsuLfazn1A

Selected Topic in Speech Communication |l 3(3-0-6)
SEL TOP SP I
CONDITION : -

To be determined for each semester.

S9Nz TmA 3 3(3-0-6)
Idl =)
Wouluseden : -

[

ldausan uuawduauls YUAUKITBLI09NbAAALEBNUIAINSULAAENA

Selected Topic in Speech Communication Ill 3(3-0-6)
SEL TOP SP Il
CONDITION : -

To be determined for each semester.

NSANYIANIZIIEUAAR 3(3-0-6)
Foulusedn : -

UssiiuiAedesiuimilmg aunrwaulauazanudesnisvesdiSou
Individual Study 3(3-0-6)
INDIVIDUAL STUDY

CONDITION : -

Issues related to speech communication of the student’s interest.
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