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amzidouneinlunguillingy 36 wiena laun

n. NENITINWIAUTZINA 12 vaena
5500111 ATINGUNONIFEUTIUTINAZY 1 3(2-2-5)

Experiential English |

5500112 awanguiion1sFeuiluingds 2 3(2-2-5)
Experiential English |I

5500243 ABINgUEIMS U TITITmAMERAS 1 3(2-2-5)
English for Academic Purposes | (For Communication Arts)

5500244 AN udmnsUaIUIVLNAMIENT 2 3(2-2-5)

English for Academic Purposes Il (For Communication Arts)

¥ NFUAITIANYLAIENS 3 ienn

--------------- Handonanivlunguuyvemans 3(x-x-x)
A. NENAIYIFIAUAIENS 3 wdagfin

——————————————— Taadenannivitungudsaumans 3(x-x-x)
4. NI ERsuazAlinAIEnS 3 waeia

——————————————— Handenamivlungudsaummans 3(x-x-x)
. NNIYENAIENS 3 wdagfin

——————————————— Taadenannivitunguanaians 3(x-x-x)
2. ngudvAnuialunguiitey 12 viein

2207103 USvuaznssninen 3(3-0-6)
Philosophy and Logic

2400104 nsdlesuazn1sunasesvadlng 3(3-0-6)
Politics and Government of Thailand

2900151 ATdiugIuATYgan S 3(3-0-6)
Foundation of Economics

3800101 Il 3(2-2-5)

General Psychology
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1. 5183¥1U9AU 25 wihefn Usznausme
2800100 wvlmam%uazﬂﬁﬁamiﬁumwwé 3(2-2-5)
Rhetoric and Human Communication
2800103 nsdeasinavulosiy 3(3-0-6)
Introduction to Mass Communication
2800110 ANNITUTEIFURUS 2(2-0-4)
Principles of Public Relations
2800111 nanNIslawa 2(2-0-4)
Principles of Advertising
2800112 AYILAEN1THRENT 3(3-0-6)
Language and Communication
2800113 wdnMsdeanIdedeaLarnm 3(2-2-5)
Principles of Audio and Visual Communication
2800200 wdnnsder e nadeutn 3(3-0-6)
Principles of News Reporting and Writing
2800213 nsAeandquniey 3(3-0-6)
Aesthetic Communication
2800222 Pusssudeuarnnsdoas 3(3-0-6)

Ethics in Media and Communication



2800114

2800115

2800116

2800117

2800223

2800224

2800225
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2. v AN 6 nuleie lRamdasnamzidsu 2 s183v1970 7 S8

selud

AoufmesSIlonITeanuUUAe
Computer for Media Design
wdnnsenenmiien saeans
Principles of Photography for Communication
nsameunsido

Introduction to Film
mMsdoansnisasas

Theatre Communication
Foauaziaudnvalifienisieans

Voice and Diction for Communication
ns3iviuasaume

Information Literacy
nMynTendedadmsunulimeamans

Data Analytics for Works in Communication Arts

3(1-4-4)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(3-0-6)
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A. 191381758158 UwALazda sl Journalism, Information, and New Media)
a19713v15asaUALaraelul wiseandu 2 a1v1ges Tawn anvidaginsaisenans

(Journalism Track) wag avgesdelmi defdvia wazansaune (New Media, Digital Media, and

Information Track) TfanaanSewiies 1 a1wieas

1% a a v

UARVLADNSYUITITIAUEIN (12 wU18AR) I9U9AUEI1E08 (15 NUILNH) LaLIV AN

a1 (18 wilein) Aal

A1 3UIAVEIUY 12 edin

2801200 NINANATAUNALAZNITIANTN 2(1-2-3)
Infographic and Layout

2801300 NOWITANTAUNA 2(2-0-4)
Journalism and Information Theories

2801340 mstiuguadiensanseaniuaziolnl 3(3-0-6)
Regulation of Journalistic Media and New Media

2801466 nsEnamAvdnnsasaunauagdoln 2(0-12-0)
Professional Internship in Journalism, Information, and New
Media

2801468 TAsansUSaninussansaumeiasdel 3(0-6-3)

Senior Project in Journalism, Information, and New Media
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A.2 $193%1UsAUE g 15 wihein wiseenilu 2 @1videy lnefldndenisou
Wlos 1 anvndes feil
n. d1v180815815A18AS Journalism Track)

2801201 MMSWIUTINTANTAENT 3(2-2-5)
Journalistic Writing

2801202 WAIUINITATANTAUNA 3(3-0-6)
Development of Journalism and Information

2801303 NN5I89IUTTILTIEAN 3(2-2-5)
In-depth Reporting

2801304 A3UTINTNIURLENT 3(2-2-5)
Magazine Editing

2801402 Msansmansasfinsiuazeaula 3(2-2-5)

Print and Online Journalism

. @ndouda i doRdvia wazansauwma (New Media, Digital Media, and Information

Track)

2801203 nsuandelvsl 3(2-2-5)
New Media Production

2801204 FIPULALIAIUSITUARIA 3(3-0-6)
Digital Society and Culture

2801306 N1TIANITTEUUNTANTAUNA 3(3-0-6)
Management of Information System

2801307 MseenkuUAsAmSUAeRITa 3(2-2-5)
Content Design for Digital Media

2801404 delmifnw 3(3-0-6)

New Media Studies

[

A3 gdvndenaivn 18 wiiedn ddndenSousieinainnguivilaile el
n. R U URuaziinya15a13ANEnS Hofdvia uazdalual (Practices and Skills
for Journalism, Digital and New Media)

2801301 NIAsAERIUoLA 3(2-2-5)

Data Journalism



2801302

2801305

2801308

2801309

2801331

2801332

2801405

2801409

2801421

2801422

2801423

2802203(MD)

2802306(MD)

2802315(MD)

wangmstweransUudia (a0uUTudss we. 2561)

NNFANANENTUNUNTANTANERS
Photojournalism
MIAUABAIEIMSUNIUNTENTAER S
Interviewing for Journalism
NMITUTIINIBISING Y

News Writing in English

NFANIANAN YUY

Community Journalism
Fodsnudmsunsansenans

Social Media for Journalism
ANTAS NN INATAUNA

Information Visualization
N13UIMIIANITEINNTANTANENS
Business Management for Journalism
NSIWYUUYILATIZIAUAZUNUTTUENT
Writing News Analyses and Editorials
NITTNIUVIAANIENY

Specialized Reporting
ANTBBALUULNY

Design for Digital Game
dolmifuyuuaiiou

New Media and Virtual Communities

NsudnuazIENeYIINgLaEingial

Broadcast News Production and Presentation

ANSHARNSWNEI NS UFBUUID
On-Screen Graphic Production
PauAadiionisdaans

Visual Arts for Communication

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(1-4-4)

2(1-2-3)

2(2-0-4)
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2802322(MD)  snemsaunusasinansaitaguu 2(1-2-3)
Current Affairs and Talk Program

2802323(MD) NINANTIENITAIAR 2(1-2-3)
Documentary Program Production

2802328(MD)  msmssutIinguasinsvimidugs 2(2-0-4)
Advanced Broadcast News Reporting

2802329(MD)  nnsyeuiioanaudsfeiva 2(2-0-4)
Disaster Risk Reduction Reporting

2802404(MD) mseenuuuludunsiin 2(1-2-3)
Motion Graphic Design

2805316(FL) ATAS NN INBUATAITAR 3(1-4-4)
Documentary Film Production

2805346(FL) AouTIAES NI TnLBaLA NS 2(1-2-3)

Computer Graphics for Photography

2805413(FL) AaUzfavia 3(1-4-4)
Digital Arts
2805433(FL) D PRISTaaL T G 3(1-4-4)

Fashion Photography

U, NFUIVMBFUAZIUIANNTENSAEAS (Theories and Concepts in Journalism)

2801333 mMsgruruleufnasniionunsaisenans 3(3-0-6)
Reading of Selected Works for Journalism

2801334 Nyarsaumaiulanifing 3(3-0-6)
Journalism, Information and Globalization

2801335 FapuIngnunsansauna 3(3-0-6)
Sociology, Journalism and Information

2801336 NIRRT U STt 3(3-0-6)

News and Current Affairs Analysis

10



2801345

2801424

2801425

2801426
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MARENTasaumALazde v

Journalism, Information, and New Media Research
MIANTAUNATULNAANIN

Journalism, Information and Gender
NTENSANERSAUANTALE

Journalism and Conflict
Qﬁmﬂﬁﬂwmamﬁmimam%

Regional Studies and Journalism

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

A. NIV MU UasUUIANTOHITUIAYL/E156UNA (Theories and Concepts in

Mass Communication/Information)

2801337

2801338

2801339

2801377

2801427

2801428

2801429

2804405(SP)

NaNNISUULIIA TAULNA

Principles of Infotainment
NsaTaumAtuUTEYIdIAL

Journalism, Information, and Civil Society
Fodsmumaluladfunisidios

Social Technology Media and Politics

FuuunUsedunieasesssuiuaalug

Seminar in Ethical Issues and New Media

Psychology and New Media

a v

Uszifumaosungmnsuazmsmiuguadendiia
Contemporary Issues in Digital Media
mMsudmsdianisdenda

Digital Communication Management

NNSABANTANSITUENUIUSTIUAIN

Public Communication and Digital Culture

11

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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3. ﬂﬁﬁ%’lﬁ"’:‘lﬂ (General Courses)

2801347 Sosdmamensasaumanazdelny 1 2(2-0-4)
Selected Topic in Journalism, Information, and New Media |

2801348 FosdnanznsasaumaLazdelu 2 3(3-0-6)
Selected Topic in Journalism, Information, and New Media |l

2801349 FosdmanzansasaumaLazdelu 3 3(3-0-6)
Selected Topic in Journalism, Information, and New Media |ll

2801387 nMsfinyanzsIeyuans 1(1-0-2)

Individual Study

wnewe):  $1e3Ainduiedeannividerine Assiedvindaluaiundndu waddnaunsadu

1 a [ a I a 1%
wheinlusedvlunguivients

12
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B. @19173%1N1599NLUULAsHNANGD (Media Design and Production)

B.1 9183v1UAY 33 Miheia Usznousme

2802201 vdnuazUfuRniseanuuudmiunisndnie

Design Principle and Practice for Media Production
2802202 UFvRmssnudsaayinimiitensieans

Audio and Video Skills for Communication
2802203 NsudnuazEweYIINgLagingiaml

Broadcast News Production and Presentation
2802204 nouideansinavuy

Mass Communication Theories
2802245 MTensdoansuiavy

Mass Communication Research
2802300 MsuAnTensdmsudedes

Audio Media Program Production
2802301 MsnanTIensdmiudounae

On-Screen Program Production
2802302 mi‘imﬂzﬁﬁ%’umiﬁammu

Mass Media Audience Analysis
2802303 FoasunaruiuUssiumsdinuimusssu

Mass Communication and Socio-Cultural Issues
2802400 MIUMsTanIsnsdeansuuunsudTiAe

Transmedia Communication Management
2802466 msiinnuindnsuderiosiu

Professional Internship in Local Media
2802467 mMsfinamAvdndunsesnuuukaznEnde

Professional Internship in Media Design and Production
2802468 Imamaﬂ%igaunﬁwuﬁ‘é’mmsaaﬂLLUULLazﬁmam?ia

Senior Project in Media Design and Production

13

3(2-2-5)

3(0-6-3)

3(1-4-4)

3(3-0-6)

3(3-0-6)

3(1-4-4)

3(1-4-4)

2(2-0-4)

2(2-0-4)

3(2-2-5)

1(0-6-0)

1(0-6-0)

3(0-9-0)



n. N§UAYINTERNUUVTBUALINYLR1TW (Media Design & Professional Skill)

2802304

2802305

2802306

2802307

2802308

2802309

2802310

2802315

2802320

2802359

2802404

2802406

2802407

2802410

2802416

wangmstweransUudia (a0uUTudss we. 2561)

wdnnsleuuvlusudomany

Principles of Scriptwriting for Mass Media
NTAAUNINOY AT NATIA

Creative Editing

MsnAanAindmsudounae

On-Screen Graphic Production
nsInLEE S Ul AL

Lighting for Television Production
NsuansdmsuINgwayinsvie

Radio and Television Performance
msvnnéidedluanudeniay

Voice Acting for Mass Media
N15UsENALAYALTHUII8N1TEDININ

Bilingual Program Presenting and Announcing
ViauRadiiensdeans

Visual Arts for Communication
N1T9NLUULEEY

Sound Design

ausstienIsoans

Music for Communication
nsoenuuuludunsiin

Motion Graphic Design
msoenuuULTiLRaruLazAofionm s aueLuURITE
Digital Portfolio and Presentation Media Design
MIENEeuuUNTIuEAY

Transmedia Storytelling
M3swsnNansensiude

Media Program Producing
mMsoanuuLaIndmiudauuee

On-Screen Scene Design

14

B.2 ey nden 12 wihedn dandeniouseivainnguinlaild Ussnousie

2(1-2-3)

2(2-0-4)

2(1-2-3)

2(1-2-3)

2(0-4-2)

2(1-2-3)

2(1-2-3)

2(2-0-4)

2(1-2-3)

2(2-0-4)

2(1-2-3)

2(1-2-3)

2(2-0-4)

2(2-0-4)

2(1-2-3)
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2801332(JN) NFAT NN WA TAUNA

Information Visualization
2804456(PA) nsuAnsENSUINTIAULaz A NS URS

Acting for TV and Film
2805413(FL) AaUznana

Digital Arts

%. nzju%mmsaamwwﬁam (Content Design)
2802318 NSESNATIATIONSAMSULAN
Children Program Creation
2802321 NN NATIATIIAITAN
Sport Program Creation
2802322 eNsaUUIkasmnN1saidag i
Current Affairs and Talk Program
2802323 NIINANIILNITAIIAR
Documentary Program Production
2802324 ﬁa‘dsLLazﬂaqmﬁ‘mi%’mwmime
Art and Strategies for Music Program Production
2802325 NSIWHUUNIIENITALAT
Drama Program Scriptwriting
2802326 AINANIILNTALAT
Drama Program Production
2802327 MsasassAsIenIsiionIsAN
Educational Program Creation
2802328 nsTBnuTIng LAy Insaitugs
Advanced Broadcast News Reporting
2802329 MsyenuTIioanauds s AT
Disaster Risk Reduction Reporting
2802411 nsadasIATeNsUTsinURunzLazLnulay

Variety and Game Show Program Creation

15

3(2-2-5)

3(3-0-6)

3(1-4-4)

2(2-0-4)

2(2-0-4)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(1-2-3)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)
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A. NgUIVIFIAULAHaRnYT (Social & Media Study)

2802330

2802331

2802332

2802333

2802412

2802413

2802477

Ms3winiiude

Media Literacy

ﬂ’]ﬁﬁﬂiﬂimamu%ama%u

Media Product Criticism

ivienide

Media Landscape

Founsnm nsraneidesUspamuInsyTULAYUI NSNS SaY
Community and Public Broadcasting Service
msdeasinietnslan

Global Network Communication
wimnssunsasansdmsudnuLitenuiana
Communication Innovation for Inclusive Society
Fununiefuniseenuuuiasnanie

Seminar in Media Design and Production

3. nguIvly (General Courses)

2802347

2802348

2802349

2802388

L%@ﬂﬁﬂLﬂW’]%ﬂ?i@@ﬂLL‘U‘ULL@BN%@%@ 1

Selected Topic in Media Design and Production |
L%@QﬁﬂLQWWSﬂ’]iEJEJﬂLL‘U‘ULL@%N’EW?‘I@ 2

Selected Topic in Media Design and Production |I
L%@ﬂﬁﬂLﬂW’]%ﬂ?i@@ﬂLL‘U‘ULL@BN%@%@ 3

Selected Topic in Media Design and Production IIl
NMsfnyIanIzIIEyAna

Individual Study

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

2(2-0-4)

wnee): 9183 ATaduTeteanivdering Aesiedvfiilaluaivdndy waddnaunsadu

1 a < a A 14
mheAndusginlunguizenta
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v

C. d@191991N15USLUFUNUS

C.1 919739U9AY 33 nuwAn Usznoume

2605311 NaNNIIAAA 3(3-0-6)
Principle of Marketing

2736106 Aaviley 2(2-0-4)
Art Appreciation

2737110 GAGIDE 2(2-0-4)
Music Appreciation

2803205 nagnsuazimaiansltdeiiionisussvduiug 3(3-0-6)
Strategies and Media Tactics for Public Relations

2803300 msfeansiientsituinla 3(3-0-6)
Persuasive Commmunication

2803301 mMsdeuiionsusyadusius 3(3-0-6)
Writing for Public Relations

2803305 UseihudenuuasUssvui 3(3-0-6)
Social Issues and Public Opinion

2803307 nswAndeUsyanduiug 3(2-2-5)
Media Production for Public Relations

2803345 NNTINITUTZVIEUNUS 3(3-0-6)
Public Relations Research

2803401 N15UTMsNUUsEVEURUSIBNaYNS 3(3-0-6)
Public Relations Strategic Management

2803407 IR US USROS ST dUTUS 3(3-0-6)
Campaign Planning for Public Relations

2803466 NSHANUATTNATU T EUNUS 2(0-6-0)

Professional Internship in Public Relations

C.2 sgdvnden 12 wihein ddndenseusedvannguivilaila Ussnaume
n. NGUIVINBYNIN15UTEVITUAUS (Public Relations Strategies)
2803308 nsUszmduiusuasday 3(3-0-6)

Public Relations and Society

17



2803309

2803310

2803311

2803315

2803316

2803408

wangmstweransUudia (a0uUTudss we. 2561)

nsUsenduiusssiauasiaiuadodesesdnsg
Corporate Public Relations and Reputation Building
nsUsTTIdURUSNIIRaIN

Marketing Public Relations

MU aufuazUssiutlagiuieatunsaud
Brand Management and Current Brand Issues
mMsfeasnsnainiiiedany

Social Marketing Communications
n1sUsEdUNUSIENINUssIne

International Public Relations
mﬁmmsﬂﬁ3LﬁuLLazmsﬁlamﬂumaﬁﬂqm

Issue Management and Crisis Commmunication

. NFNIYMLUINLANIEAY (Specific Areas in Public Relations)

2803317

2803409

2803410

2803418

2803419

2803420

2803421

2803477

MsUszduiusiarausuRnvouednueg9s iy
Public Relations and Sustainable Social Responsibility
nsdeasnensdios

Political Coommunication
N5UTEFUNUSHNUENSITUEY

Public Relations in Public Health
NSUSLAFUNUSAIUNITANY

Public Relations in Education
MsUsTduusiuAsnden

Public Relations in Environment
nMsUsEnduiusiugrainssunsviaden

Public Relations for Tourism and Hospitality
NSUTENFUNUSVDINAEIUENT 1T

Public Relations in Public Sector
duuunvsziulagiuiunisusznduiug

Seminar in Current Issues on Public Relations

18

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)
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A. ngudvineen1sufuReudvndndseeduius  (Practical  Skills  for  Public

Relations Professionals)

2803318 wmeafiansiiavenuiionisdeasnisnann 3(3-0-6)
Presentation Technique for Marketing Communications

2803319 deunavudiiusuagnisdanisias 3(3-0-6)
Media Relations and Information Management

2803320 msuUseanduiusludeln 3(3-0-6)
Public Relations in New Media

2803321 ANuAnaTaTIAtazn1suAleylunsusesnduius 3(3-0-6)
Creativity and Problem Solving in Public Relations

2803322 mMseenuuUAsNfimesnIinuazdenauiionisioarsnisnain 3(3-0-6)
Computer Graphics Design and Multimedia for
Marketing Communications

2803323 nMsdeansiudeRivaiionsussanduius 3(3-0-6)
Digital Communication for Public Relations

2803324 NTUTTUIFURUSAUNITT LA 3(3-0-6)
Public Relations and Transnationalism

2803422 mu%u%uqqLﬁamsﬂimﬁé’uﬁuﬁ‘ 3(3-0-6)

Advanced Writing for Public Relations

q. mju%mﬁ"’a‘lﬂ (General Courses)

2803347 Fosarmznisussduius 1 3(3-0-6)
Selected Topic in Public Relations |

2803348 SosfnamznIsUssduuS 2 3(3-0-6)
Selected Topic in Public Relations I

2803349 Fosamznisusynduius 3 3(3-0-6)
Selected Topic in Public Relations Il

2803389 NMsfnyIanIzIIgyaAna 3(3-0-6)

Individual Study

19
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D. d1971391N15 LU BANLAZNSERETASIAUAT

2605311

2803251

2803252

2803253

2803344

2803354

2803365

2803366

2803367

2803450

2803490

2803493

D.1 $783%1U9AU 33 Wuhenn Usenaunig

NANNITHAN

Principles of Marketing
nann1sdoaInTAuA

Principles of Brand Communications
NoRANTIUEUILAA

Consumer Behavior

nagnsn1sasvassAiienTslavaagN S InIIaUA

Creative Strategy for Advertising and Brand Communications

mMsfonslavanuaznisdeansnsdusi

Advertising and Brand Communications Research
ﬂ’]i’JNLLNU%EJL%Qﬂaﬁmé

Strategic Media Planning
mMsaaisRaTaLiienslavawarnsdoasasnaudn

Digital Marketing for Advertising and Brand Communications
Msdan1snsdeansnisnanm

Marketing Communications Management
N133AN1SATNFUANTINAYNS

Strategic Brand Management
nssussdnslavanuasnsaanmsauR I enagns
Strategic Advertising and Brand Communications Campaign
dunuuazUsyyudalguinismslavanuas
MsAeasnIAudn

Advertising and Brand Communications Seminar

and Workshop
msiinnuirdnnislavanuaznisieaisnsausi
Professional Internship in Advertising and

Brand Communications

20

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

1(1-0-2)

20-12-0)
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n. nq‘m%ma%’waisﬁ (Creative-oriented Courses)

2803254

2803322(PR)

2803369

2803370

2803371

2803372

2803373

2803469

NIMNLAZNITEDNLUULINENTIAYAULAZN1TE0E1TNINAUAT
Design and Graphics for Advertising and Brand Communications

A1509NLUUABNNLABININNNWALFBNAULNDN1TERAITNTNAA

Computer Graphics Design and Multimedia for
Marketing Communications
nsguTaANE T UIUlLYIN

Copywriting for Advertising
mstfufadifierunsiavanuaynisdeasnsdus

Art Direction for Advertising and Brand Communications
Mo dadsassddmsudodsfiug

Creative Communication for Print Media
Msdoansdadsassddmsudenaa

Creative Communication for Digital Media
mMsoansidadsassddmiudonszanedes
Creative Communication for Broadcast Media

ANSNANNINEUAS LW

Film Production for Television Commercial

D.2 s1givnden 12 wihein G@ndanSeusgivinnnguivileila Usznaume

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

. NFUIYINTHOENBNTEF19NTIEUAY (Brand-building Communications Courses)

2803255

2803310(PR)

2803315(PR)

2803376

2803380

nslavanuasnsdeasnsausseninaUszng
International Advertising and Brand Communications
ASUSEFUNUSA1TNAA

Marketing Public Relations
Msdeasmseanaiioday

Social Marketing Communications
nslawanuaynsieansnsausiudany

Advertising and Brand Communications and Society
Msdeasnsatadaianssy

Event Marketing Communications

21

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)



2803480

2803491

wangmstweransUudia (a0uUTudss we. 2561)

weaflianainaveununuienslavauazn1sieasnsaud 3(3-0-6)
Presentation Techniques for Advertising and

Brand Communications
FuunUssiusnatofunislavanuaznisdeansnsdudn 3(3-0-6)
Seminar in Current Issues for Advertising and

Brand Communications

A. ngu3v12lU (General Course)

2803384

2803385

2803386

2803394

Fesfnamznislavanuagnisdeatsnadudn 1 3(3-0-6)
Selected Topic in Advertising and Brand Communications |
L%@ﬂﬁﬁLQW’]%ﬂ’ﬁIGZJUm’]LLazﬂWigaﬁﬁiﬁiﬁaUﬁﬂ 2 3(3-0-6)
Selected Topic in Advertising and Brand Communications |l
Fesdiaiarngnslasanuaznsieasnsdud 3 3(3-0-6)
Selected Topic in Advertising and Brand Communications |l
nsfnyanIzIIeyana 3(3-0-6)

Individual Study

wnewe:  s1einfidinduiedeaiviivisering Aesedunleluaiuninndu ualddnaunsoiu

' a < a Ia I
mheAnduneinlunguivienta
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E. #1913 M UwmeA
E.1 59939109AU 33 vihein Usznaume

2804200 ﬂﬂié@ﬂ’]iﬂ’]ﬁiﬂ‘gﬂﬂa

Intrapersonal Communication
2804202 MsdeansszmityAnaLazNEy

Interpersonal and Group Communication
2804203 NSYARDAEITUYY

Public Speaking
2804300 USvnnenans

Philosophy of Rhetoric
2804307 nslaldauanssnataznsiiutnla

Argumentation and Persuasion
2804315 nsAeas0Ans

Organizational Communication
2804318 nsfeassenineTansssy

Intercultural Communication
2804331 NsUIMIINISENaUTY

Training Management
2804346 NSENIATTINIMTNA 1

Professional Internship in Speech Communication |
2804417 NNTDRNLUUATTLAZIIMNTNUGS

Speech Design and Composition
2804445 N5 UNA

Speech Communication Research
2804466 NSHNMIVINIIMNTNA 2

Professional Internship in Speech Communication |l
2804468 1AssnsUTeyginusmiline

Senior Project in Speech Communication

23

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

2(2-0-4)

1(0-6-0)

2(2-0-4)

3(3-0-6)

1(0-6-0)

3(1-4-4)
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E2 swdvnden 12 wihein ddadenseusiedvannguivilanls Usznausie

f. nejsf‘a°mmmam%LLazmsﬁaaﬁmﬁqsmz (Rhetoric and Public Communication)

2804304

2804408

2804409

28014250UN)

Milwaluusunendeu

Speech Communication in ASEAN Context
MAERTAY IUDDN

Eastern Rhetoric
Tmenansuayitufianssae

Rhetoric and Public Sphere
21TEIANERSTAUAUTALLES

Journalism and Conflict

¥. NFUIVINWIALINUTTIY (Language and Culture)

2804344

2804350

2804352

2804400

2804402

N1TIATIZANGANTTUNTY
Analysis of Language Behavior
mMsdoansidsetaus

Nonverbal Communication
Tmmanslunisases
Rhetoric in Storytelling
MNANENSTRIUSITHU ST
Rhetoric of Popular Culture
msfoansthuiutmusssy

Transcultural Communication

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

A. NENIVIIMUMANUNTWAINANENMYAAR (Speech Communication and Personal

Development)

2804204

2804305

2804353

2804354

wiAatiANSULEUBLUUN TN
Professional Presentation Techniques
nsdeanTvNagIna

Business Communication

NsHRUASNAILAEAINEINTAlUNNTERANS

Personality and Communication Competence Development

[ [~4 % aal
nanNITUURUIZNIALAZ NGNS

Principles of Announcer and Master of Ceremony

24

3(1-4-4)

3(3-0-6)

3(3-0-6)

3(3-0-6)



2804355

2804356

2804403

2804406

wangmstweransUudia (a0uUTudss we. 2561)

nanuaznalinn1sdun1wal

Interviewing Principles and Techniques
nanuazinaliAnsUsEYN

Principles and Techniques of Meeting and Conferences
nsdeannddnndygiuaznisiladmatn
Contemplative Communication and Dynamic Listening
N199ANITANUTALEILAZNITATIINDTD

Conflict Management and Negotiation

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

1. NguvINTHamIvewywduazinalulad (Human Communication and Technology)

2804404

2804405

2804407

2801332(JN)

2801333(JN)

Msassassalinmmansludell
Rhetorical Creation in New Media
MsdeansassariuTmusIIuRAa

Public Communication and Digital Culture
waluladnmsdoansuazesins

ICTs and Organizational Communication
NSAS NN TAUNF

Information Visualization

NNIBUNUTYUARATINONUINTENTANERS

Reading of Selected Works for Journalism

. n@:uaﬂnﬁ’a‘lﬂ (General Courses)

2804347

2804348

2804349

2804389

L%@ﬂﬁﬂLﬂW’]%’J’W]‘aLWﬂ 1
Selected Topic in Speech Communication |
FosdnLamzniine 2
Selected Topic in Speech Communication |I
L%@ﬂﬁﬂLﬂW’]%’J’W]‘amﬂ 3
Selected Topic in Speech Communication Il
NMsfnyIanIzIIgyaAna

Individual Study

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

wneme:  enTnaudedeainniyisering fAesielvininluaiunivdu widdnauisatu

1 a [ a 1 a 1%
mheAnlunednlunguivienta
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F. d191391808150150809

F.1 51839109AU 27 wihein Usznaume

2804251 UsnssAideansnisuand 2(2-0-4)
Performing Arts Overview

2804252 vieaUfiRnsdmiudoasnmsuans 3(2-2-5)
Performance Laboratory for Acting Communication

2804357 ot URAnNIINIshansdmsunsiy 3(2-2-5)
Performance Laboratory for Directing

2804358 nsiniulazlidsatitdaans 3(3-0-6)
Vocal Training and Oral Interpretation

2804359 NISBYUUNNITLERS 3(3-0-6)
Performance Writing

2804360 mMsusmslassnsdeansnisuans 2(1-2-3)
Performing Arts Project Management

2804367 NTAATIZMITIUNTIUATLARS 3(3-0-6)
Performing Arts Literature Analysis

2804370 mMsfinamAnIndeaisnisuans 1 1(0-6-0)
Professional Internship in Performing Arts |

2804451 Msfemedeansnisuans 3(3-0-6)
Performing Arts Research

2804467 mMstinamAuIndeaisnisuans 2 1(0-6-0)
Professional Internship in Performing Arts II

2804469 TassnsUSaainusdeatsnisuans 3(1-4-4)

Senior Project in Performing Arts

F.2 sidynden 18 wiieda ddndenseuseinannguivilaild Usznaude
n. NENAIVINTTUEAIALAIAUNITUERAS (Acting and Directing)
2804253 mstinunsrdeuinsanielunisuans 3(2-2-5)
Movement Training in Performance
2804365 mseenwuunsideulmlunisuans 3(3-0-6)

Choreography in Performing Arts

26
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2804434 NSANLEDNULAZNITRNNUNITUARAS
Casting and Coaching in Performance
2804456 NSuAASE NS UINTVIFULaT A NS URS
Acting for TV and Film
. NgUAIVIN5WEUUN (Dramaturgy and Script Writing)
2804366 ANENTNTAZATEINSUNITITLULY
Dramaturgy for Scriptwriting
2804457 NSWBULUYarATAALUAS
Playwriting Adaptation
2804462 funun s flsuluuazas MWURS uazazAsngiiel
Seminar on Writing for Theatre, Film, and Television
2802325(MD)  MISWEUUNTIUNITALAT
Drama Program Scriptwriting
2805321(FL) SWARANEUA SH0

Short Filmmaking

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

2(1-2-3)

3(1-4-4)

A. NGNIVINNTDRNUUULAZES19HTIANISUENS (Artistic Design and Creation in Performing

Arts)
2804369 nsminuAadlunisuans
Art Direction in Performance
2804458 AUASLUNTITUANS
Music in Performance
2804459 NTASNATIAAZATINGS
Musical Theatre Creation
2804460 vunazaiiiulunisuans

Puppetry and Animation in Performance
2802202(MD)  UFtAnsiudsauayinvimiiiontsdoans

Audio and Video Skills for Communication
2802320(MD) N1990NLUULESY

Sound Design
2805403(FL) nsffuRalsunineuns

Film Production Design

27

3(3-0-6)

3(2-2-5)

3(3-0-6)

3(2-2-5)

3(0-6-3)

2(1-2-3)

3(1-4-4)
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L ngudvnisuanadeiausssudiaunasiadansnisuansfnea (Socio-Cultural
Performance and Performing Arts Studies)

2804329 Usnsseideansnisuanionday 3(3-0-6)
ASEAN Performing Arts Overview

2804335 nsdeansfiuaz Az 3(3-0-6)
Communication and Community Theatre

2804368 deansmsuansitutusiuale 3(3-0-6)
Tradition-based Contemporary Performing Arts

2804448 MANsiAeasnsuaniLazdedunad 3(3-0-6)
Performing Arts and Imaginative Media Criticism

2804455 Foansnsuansdnsuin 3(3-0-6)
Performing Arts for Children

2804461 Foansnsuanadedany 3(3-0-6)
Social Performing Arts

2804463 mMsfnnsuanadiude 3(3-0-6)

Transmedia Performing Arts Studies

2804490 Funun19nsioansNITuaAns 3(3-0-6)
Seminar in Performing Arts

Q. nq'u%“li’lﬂl'ﬂﬂ (General Courses)

2804384 Sosdmanzdeasnisuana 1 3(3-0-6)
Selected Topic in Performing Arts |

2804385 Sosfniamedeansniswans 2 3(3-0-6)
Selected Topic in Performing Arts |l

2804386 Sosdnanzdeansnisuans 3 3(3-0-6)
Selected Topic in Performing Arts |ll

2804394 NsfnyIanIEIIEYAAS 3(3-0-6)

Individual Study

wnewe):  91e3niinduiedeanvndninerine Aeselniileluaiviivndu uwiddnaunseiy

1 a < a A 14
mheAndusginlunguizenta

28



wangmstweransUudia (a0uUTudss we. 2561)

G. @1v13Msnweunsuazania
G.1 93¥U9AU 34 AR Usznoumie
2805200 gunssAmanslunmeuns 3(3-0-6)
Film Aesthetics
2805201 iauAadlunmeuns 3(1-4-4)
Visualization in Film
2805202 e meunsidosdu 2(1-2-3)

Fundamentals of Cinema Techniques

2805203 ASENE N UGS 3(1-4-9)
Advanced Photography

2805300 NIANRDNINYUAT 3(1-4-4)
Film Editing

2805309 MMSWIUUNNNEUAS 3(3-0-6)

Film Scriptwriting

2805310 VIQ B agN15ITUNNEUAS 3(3-0-6)
Film Theory and Criticism

2805345 MPAITeMEURSHAZANTY 3(3-0-6)

Film and Still Photography Research

2805418 ASANETIININEUAS 3(1-4-4)
Cinematography
2805419 ANSAAUNINEUAS 3(1-4-4)

Film Directing

2805466 mMsfinamAvdnnneunsuazaimils 2(0-6-0)
Professional Internship in Film and Still Photography

2805468 TsansUsaninusnmeunsuazand 3(0-6-3)

Senior Project in Film and Still Photography

G.2 givnden 11 miheda Tandondeusiednannguinlantd Usznause
n. NENAYINIHEANWEUAS (Film Production)
2805316 NFATNANYUATATAR 3(1-4-4)

Documentary Film Production

29
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2805320 MmeuniasvassAuuderiaudad 3(1-4-4)
Creative Film on Screen Media

2805321 SWARANEUA SH0 3(1-4-4)
Short Filmmaking

2805323 \@usdmsunneuns 2(1-2-3)
Sound for Film

2805325 NNIIALEEIMTUNITNER NN UAS 2(1-2-3)
Lighting for Film

2805327 nsAnUfTRMss s Feshenweun s 3(1-4-4)
Film Narrative Workshop

2805403 nsmnufalamunIneuns 3(1-4-4)

Film Production Design

2805413 Aalzhavia 3(1-4-4)
Digital Arts
2805428 afuduluuaeufiunes 3(1-4-4)

Computer Animation

2802359(MD)  ausSiiensdeans 2(2-0-4)
Music for Communication

2804252(PA) vosUfuRnsdmvdearsnisuans 3(2-2-5)
Performance Laboratory for Acting Communication

2804434(PA) NISANLEDNLAZNITNNNUAITUAAS 3(3-0-6)

Casting and Coaching in Performance

. n&ju%mmswﬁmmwﬁa (Still Photography)

2805346 Aeufimesnsmnfiesiunnds 2(1-2-3)
Computer Graphics for Photography

2805372 NIENYANYAAR 3(1-4-4)
Portrait Photography

2805378 NI18NTNIINEALY 3(2-2-5)
Contemporary Photography

2805429 N15AUATN 2N 3(1-4-4)

Advertising Photography

30
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2805433 NSENBANLNTY 3(1-4-4)
Fashion Photography

A. NFUAPNNBUATANEI (Film Study)

2805324 Ameunslansuaiy 3(3-0-6)
Contemporary World Cinema

2805326 UsgiRnsnIneuns 3(3-0-6)
History of Film

2805363 AneuRsnIEuady 3(3-0-6)
The Other Cinema

2805366 ATAATIERUNN NG UAS 3(3-0-6)
Screenplay Analysis

2805373 FALAININEUAS 3(3-0-6)
Taste of Film

2805376 ANBUATAUEIAY 3(3-0-6)
Film and Society

2805400 NANATUTVITUNINEUAS 2(2-0-4)
Film Production Management

2805410 guisHzuianmeunslneg 3(3-0-6)
Aesthetic of Thai Film

2805415 nslesginneuntugs 3(3-0-6)
Advanced Film Analysis

2805425 AmeuRsIUTsULEU 3(3-0-6)
Comparative Films

2805431 NOANTIUEUILNARAZNSANWIETUAN TN NeUAS Ing 3(3-0-6)
Consumer Behavior and Audience Study in Thai Film

2805435 MsUIMsTnNIsAIEssiunIsHARA e LR 3(3-0-6)
Risk Management for Film Production

28012010UN) MY TATAERS 3(2-2-5)
Journalistic Writing

2801333(N) mMsgrurudeudnassiionunsasenans 3(3-0-6)

Reading of Selected Works for Journalism
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3. ngu3v by (General Courses)

2805347

2805348

2805349

2805389

Fosdmamennsnmeuasuazandas 1

Selected Topic in Film and Still Photography |

L%‘I@Qﬁ’ﬂLQW’]Bﬂ'ﬁﬂ’]W‘UN@%LLE‘I%ﬂ'}WﬁIQ 2

Selected Topic in Film and Still Photography II
Fosdmanennsnmeuaswazn1nds 3

Selected Topic in Film and Still Photography Ili
NSANYIANETIEUAAR

Individual Study

2(2-0-4)

3(3-0-6)

3(3-0-6)

3(3-0-6)

wnewe:  s1einfiindutedeaiviivisering Aesedunleluaiunivndu ualddnauisouu

' a < a Ia 1%
nheAnduneinlunguivienta
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VI. ¥49I03YNANIE NFNIYIIN
wangasimamansUndia (aduuSuuse wa. 2561) Walendlviddnaugiinamansiden
Sounguiviln Mndnuagladnunzais T 3 nqudeludl Wuswaulidinds 18 wiaefa léun a)
namdvIniuniin 1 @ b) nuivindmamansily Sadusoiviidaaeulunuslivamans

wag o) Nauivvuenany

a. AgudvInitunidn 1 a1 (Evnvluane) ddsaunsoameloussuneivnluanivle
a1vmnils Nilinguivnenfiddndeinegiios 1 @191 lnedduiumiein liaindn 18 widehn

Ml vanvIvenaf U gl uLarsgIvIaend S uNAR IS sunaNIv N YETUINEI

Ualonmaliddadenseuseinlanlaluaiviviueg daaaisanwdermualunisameilouves

WARLAVNATALAY PSR lUT

a.1 nguivlnansansaumanazdaivl 18 wuqein
fanfidladatmiviennsansaumatazdelny ansedonSouneinladldvesaviiv
MasaunaLardell (2801x) weitunduiuln snifuseivduiolui
2801466 mMsfnnudvinnsasaumasasdsiv 2(0-12-0)
Professional Internship in Journalism, Information,
and New Media
2801468 TAsansUsanfinusnsansaumeLasdsi 3(0-6-3)

Senior Project in Journalism, Information, and New Media

a.2 nguiwlnn1seanuuuLazHania 18 waenn
fAnfladatndennisoenuuutaznanie ansaideniSeuseisladlavesarviien

nseRNLUUKAEHARTD (2802000 Litaitunaguivin snfusednideelud

2802245 MTItensdeasIaTy 3(3-0-6)
Mass Communication Research

2802466 msEinadnTnsuderiesdy 1(0-6-0)
Professional Internship in Local Media

2802467 AsEna AT TngunIseenuUULAENAnHe 1(0-6-0)
Professional Internship in Media Design and Production

2802468 1A5IN1TUS QP INUSHOUNIAIN NTzABIEEN LagyTIudlifY 3(0-9-0)

Senior Project in Broadcasting and Transmedia
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a.3 ngudvinnsusEvIduNus 18 wiqefn
fanfinlFdiadvLonmsUszdusiug mnusvasdasidennsy ssuduiudidunguivnlv
JedeadpusedYITeRy Sauau 6 wiaeRa Rarolui
2803305 UshudenuuasUss s 3(3-0-6)
Social Issues and Public Opinion
2803407 AMIBRLS SN U ST EURUS 3(3-0-6)
Campaign Planning for Public Relations
wazidoniseuseinlanlavesaivnivnsusennduinus (2803xx) N1 12 wu2eha
snuseivdelul
2803345 NMTITENISUTEVIEUNUG 3(3-0-6)
Public Relations Research

2803466 ANSHNNUATTNNNTU LI AUNUS 2(0-6-0)

Professional Internship in Public Relations

a.4 nguivilnnslawanuanisaeasnsaudn 18 waefin
fanfialadsindvennslavauas n1sdeasnsndudi mnUszasazidonnislavauag
msAeansnsaud Wunguiun awdonieuseivtediu Suau 6 wiaefn fuieluidl
2605311 NANNITAAIN 3(3-0-6)
Principles of Marketing
2803251 wdnn1sAeasRIAUA 3(3-0-6)
Principles of Brand Communications
wazidonieusgivilafldvesarviivinistavawazn1sdeaisnsndus (2803xx) 3n
Fruau 12 wdaeiin snuiusedndsolul
2803344 MATenslavanuazn1sdeasnsaud 3(3-0-6)
Advertising and Brand Communications Research
2803450 mssussdnslavanuasnsdoasmsaudidnagns 3(3-0-6)
Strategic Advertising and Brand Communications Campaign
2803490 dunwuazyszyadalguinismslavanuas 1(1-0-2)
MsAoasnsAu
Advertising and Brand Communications Seminar

and Workshop
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2803493 nsinwTInnislavaLaznsapa SRS AUA 2(0-12-0)
Professional Internship in Advertising and

Brand Communications

a.5 nguIv namine 18 wiqefn

v a a

Anndladadndveninivng auisatdenissusisivlaflavesarvidsiiniine

=D

(2804xx) ileifungaienln sniuseiudtelud

2804346 NSHNMWIV TN MTNA 1 1(0-6-0)
Professional Internship in Speech Communication |

2804445 NTIENNA 3(3-0-6)
Speech Communication Research

2804466 NSHNIATTINIMTLNA 2 1(0-6-0)
Professional Internship in Speech Communication |l

2804468 TAsansUS ey tinusmilmne 3(1-4-4)

Senior Project in Speech Communication

a.6 nguIvInFeasnsuans 18 wU7EAn
fanTialedstndvnondearsnisuans aunsadenSeunsinladldvesarvdvdeaisnis

uand (2808009 iaidunguinn snfusednideelud

2804370 mMsflnnivdndeansnisuans 1 1(0-6-0)
Professional Internship in Performing Arts |

2804451 MATeMnsdoansnIsuans 3(3-0-6)
Performing Arts Research

2804467 mMsflnnuddndeansnisuans 2 1(0-6-0)
Professional Internship in Performing Arts |l

2804469 Iﬂsqm'ﬁU%igapﬁwué?%amimime 3(1-4-4)

Senior Project in Performing Arts

a.7 NENAIVINNITANEUATUAZAINTS 18 wiaenn
al Yo v a s

Nannilladeinivionn1snmeunsiazanils MnUsEEIRaslaonn1sAINeURsLazAINile

Junquinln azdesseusedvItedu 31uau 6 wileia lnadanseuainsiedsmelul
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2805309 MSWIUUNNNEUAS 3(3-0-6)
Film Scriptwriting

2805310 VB hagN1TITUNNEUAS 3(3-0-6)
Film Theory and Criticism

2805324 Ameunslansuaiy 3(3-0-6)
Contemporary World Cinema

2805326 UsgiRnsnIneuns 3(3-0-6)
History of Film

2805363 AneuRsnIEuady 3(3-0-6)
The Other Cinema

2805373 FALNININURNS 3(3-0-6)
Taste of Film

2805376 AMEURSAURIAN 3(3-0-6)
Film and Society

2805410 quvisHzuiIn meunslne 3(3-0-6)
Aesthetic of Thai Film

2805415 nslesginneuntugs 3(3-0-6)
Advanced Film Analysis

2805425 AmeuRsIUTULEU 3(3-0-6)
Comparative Films

2805431 NOANTIUHUILNARAZNSANWIETUAN TN NeUAS ng 3(3-0-6)
Consumer Behavior and Audience Study in Thai Film

2805435 MsUIMsTnnsAIEesiunIsHann e LR 3(3-0-6)

Risk Management for Film Production

a o

wazideniSsunsislaflavesaivndgnisnmeunsiaznnis (2805%x) 3nsauau 12
wihefn snuseivdelll
2805466 nsEinadndnnmeunsuazninis 2(0-6-0)
Professional Internship in Film and Still Photography
2805468 TAsansUsaninusnmeunsuazand 3(0-6-3)

Senior Project in Film and Still Photography
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b. nguvn
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Infimaanansnaly Danaunsadeniousisdnnlaaeuluandvlenla Adldngy

wnenilldndanneg Tusedu 2 (39a 280x2xx) 5¥AU 3 (597d 280x3xx) ¥38TEAU 4 (3WaA280x4xX)

s2ul3innd1 18 wdhena aniusedvnsasa lul

2801466

2801468

2802245

2802466

2802467

2802468

2803344

2803345

2803466

2803450

2803490

2803493

ﬂ?iﬁﬂﬁua"m%v\l’ﬂiﬂqiﬂumﬁLLﬁBﬁEﬂM@j

Professional Internship in Journalism, Information,

and New Media
TasansUsanfinusmsansaumesasdsi

Senior Project in Journalism, Information, and New Media
M sdoansuiavy

Mass Communication Research
msflnndvdngudesiosdu

Professional Internship in Local Media
mMsfnnudvanduniseenuuukasnanie

Professional Internship in Media Design and Production
TIN5V inusiunIseenLUULAZNAR D

Senior Project in Media Design and Production
mMeenslavanwasn1saeasnsdud

Advertising and Brand Communications Research
NNTINNITUTEUIEUNUS

Public Relations Research
NMSHNNUIBITNATUTEIEUAUS

Professional Internship in Public Relations

N133USANTII¥ANLALNTHOEIATIAUANTINAYNG

Strategic Advertising and Brand Communications Campaign

dunuuazUsyyudaluinismslavanuas
MsAoansnsau

Advertising and Brand Communications Seminar
and Workshop
mstinaArdnnislavanuarmsdoansnsdud
Professional Internship in Advertising and

Brand Communications
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2(0-12-0)

3(0-6-3)

3(3-0-6)

1(0-6-0)

1(0-6-0)

3(0-9-0)

3(3-0-6)

3(3-0-6)

2(0-6-0)

3(3-0-6)

1(1-0-2)

2(0-12-0)



2804346

2804370

2804445

2804451

2804466

2804467

2804468

2804469

2805466

2805468
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NSHNMWIV T MTNA 1

Professional Internship in Speech Communication |
mi?Jmﬂuﬁﬁm%wﬁamsﬂmmm 1

Professional Internship in Performing Arts |

N33 NNUNA

Speech Communication Research
mﬁ%’amﬁamimmam

Performing Arts Research

NSHNATTNIMNTNA 2

Professional Internship in Speech Communication I
nstinaAvdndeansnisians 2

Professional Internship in Performing Arts |l
TassnsuTeygrinusnilive

Senior Project in Speech Communication
TsansUsaniinusdoansnisuand

Senior Project in Performing Arts
nstinauArdnnmeunfuaznmils

Professional Internship in Film and Still Photography
TasansUSanfinusnmeunsuazanda

Senior Project in Film and Still Photography

c. nguABINuanAn

yInendedalnusnis iWudiuiulidaindn 18 wuaefna

[V
Y

TUalBuArIe NAMEIINYINGENINMMUALAEATY

38

1(0-6-0)

1(0-6-0)

3(3-0-6)

3(3-0-6)

1(0-6-0)

1(0-6-0)

3(1-4-4)

3(1-4-4)

2(0-6-0)

3(0-6-3)

Tanluanzlimanansaiunsaidiensousgiviainnauivinanesieg neluguiainsal
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d. ngudvnvesauziinamans dwmiuiidauanaus

fanusnauziinamansaunsaidensauseivivesauslnamansilunquiyiin i

AMUIUNUILANTIN 18 nUein TasdoniSeuananvauelaanuwauenilsly 4 dnwae faludl

d.1 ngudvindmenians
fanuenansimarmansionisuneivdoludynseiv
2800310 NI3ITININIMAEETEULNA
News and Information Literacy
2800311 Aeunavufnw
Mass Media Study
2800313 manuazU3ynIN1doa TUe e
Principle and Philosophy of Human Communication
2800410 nsUTEBANRUSTIELE
Contemporary Public Relations
2800411 nslawanlulanadelny
Advertising in Modern World
2800413 Tannmeuns

Movie World

d.2 nguivnnsasaumanasdelv

18 #%UQ8NA

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(3-0-6)

18 %UQENA

TAnuanauzinAAIansaIuIsaaonssuse I laAlev99a19713 115N TAUNALALED

Tl (2801000 BnUiustedmeeselud

2801466 mMsfnnudvdnnsasaumasas st
Professional Internship in Journalism, Information,
and New Media

2801468 lasansUS gy finusnsansaumasazdelng

Senior Project in Journalism, Information, and New Media
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d.3 ngudwinmilne 18 wiqefn
fdnuonauziivamansamisaldonisouseinlanlaeesavisnimne (2804xxx)

o usedviicsellil

2804346 NSENIATINIMTNA 1 1(0-6-0)
Professional Internship in Speech Communication |

2804445 NFINEMNNA 3(3-0-6)
Speech Communication Research

2804466 NSENIATTINIMLLNA 2 1(0-6-0)
Professional Internship in Speech Communication |l

2804468 TAsansUS ey tinusmilne 3(1-4-4)

Senior Project in Speech Communication

d.4 nguAvIndeasnisuans 18 waein
fanusnamzdvamansaiunsaidensousisdnlaflavesaividvrdeaisnisuans

(2804x00¢) BnLiusIEITstolU

2804370 mMsfnnudvdndeansniswans 1 1(0-6-0)
Professional Internship in Performing Arts |

2804451 MATeMNEoasnIswans 3(3-0-6)
Performing Arts Research

2804467 nsElnadnnTndeansnsuans 2 1(0-6-0)
Professional Internship in Performing Arts |l

2804469 TassnsUSaainusdearsnisuans 3(1-4-4)

Senior Project in Performing Arts
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a =) =
VII. RUINIYLADNLET
Hdnanunsadenissuseivinneg muanuaulalanalusgnstosdnuiu 6 wiieda a1n

edvlnaouninislusaznisuenausdvarans sadaigdnwinalungusieg Feaunse

asrvdeuIetlIn N Unaeuldnivladaudnisinuinly (http://www.gened.chula.ac.th)
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VIl unun1sinyn vangastimaansindin (RUuUTuUse w.a. 2561)

MANSANEAY mansAnwUany
TRETII Fose3w wiehn | sWasein Fos1e3m wIYhn
5500111 avdangquionsBeudludin | 32-25) | 5500112 | awidsnguitenisiteuiluiin 3(2-2-5)
9391 /N 2
2800100 TwAaRsLarMsHeaTvas 3(2-2-5) | 2800113 wannsAeassdu Az 3(2-2-5)
uywe
‘ 2800103 msaeansinavulodu 3(3-0-6) | 2800110 MaNNISUTEWEUNUS 2(2-0-4)
i 2800112 AYLAZNSERENS 3(3-0-6) | 2800111 MANNI5 el 2(2-0-4)
2800222 JSusssudouaznisdeas 3(3-0-6)
XXXXXXK sedmdnwhly 3 XXX sednAnwly 3
XXXXXXX iﬁﬂ%‘dﬂﬁﬂwﬁﬁ"glﬂﬂéjmﬁl,ﬂw 3 XXX Sﬂﬂasﬁﬂﬁﬂiﬂ’lﬁbﬂﬂﬂﬁjmﬁmw 3
2900151 mmiﬁugmmamwgmam% 3(3-0-6) | 2400104 asilaauaznsunasesvedlneg 3(3-0-6)
Pl 18 9 19
5500243 Mwdangudmiuaivin 3(2-2-5) | 5500244 nMwdengudmivavIn 3(2-2-5)
Awerans 1 Awermans 2
2800200 wdnnsdevnuasmsidoutn | 33-06) | 2800213 | msdeansifequvier 3(3-0-6)
XONXX eirdniugiuden 3 XXXXHXXX TeinFnitugiuden 3
I sedndnuily 3 XXX sedndnwily 3
Ui XXXXXXX iﬁﬂ%‘dﬂﬁﬂwﬁﬁ"glﬂﬂéjmﬁl,ﬂw 3 XXX Sﬂﬂasﬁﬂﬁﬂiﬂ’lﬁbﬂﬂﬂdmﬁmw 3
3800101 Innevill 3(2-2-5) | 2207013 USuRyarnIsninen 3(3-0-6)
eI TNLaNITE1N AV FNANIZEI
XHXXXXXX SuteLigl0h! 3 XOOOKKK VL8N 3
59 18 57 18
LI TNRNIZEAI LAV FNANITEI
XXXXXXX IV UON 12 XXXXRXX VBN 9
I 3 | 200000 18300 6 XXX 1830 6
XXX v udonES 3
59 18 57 18
FEINTNRN AN I TNRIIZIN
XXXXXXX TV U0N 9 XXXXRXX FWON 9
it a | oo Te3vIn 6
XOO00XX SwAvdenias 3
590 18 57 9
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IX. ABSUI5183%7

n. nadAnenaly
n.1 9183V INFUIVN AU TENA
5500111 awdanguionisFeusluTingie 1 3(2-2-5)
Hewlvsedn : -
nsilnTnuemenena 4 e Wen1sdeasludinyszstu nswSeudieu
WATIK Teyaainunanng q waznisiiausUssiudAyiienias/mialuatednvaldns
Experiential English | 3(2-2-5)
EXP ENG |
Practice in the four language skills for everyday communication; comparing,
analyzing, and synthesizing information from different sources; giving oral and/or written

presentations.

5500112 awdanguiiionsiFeudluTinega 2 3(2-2-5)

Feulvsedn : seividesaeusny 5500111

Anstwemants 4 ey (Gl w811 1) Wanduiienisdeansluinuszdiu
N1TIATIEN d0ATIE9 a3V wazUsiiiudoyaanunassing 9 wazn1sdiauaUsAUdIALA189197
waz/vsoduanudnwalones

Experiential English I 3(2-2-5)

EXP ENG I

CONDITION : PRER 5500111

Further practice in the four language skills for everyday communication;
analyzing, synthesizing, summarizing and evaluating information from different sources; giving

oral and/or written presentations.

5500243 AwIngudnsuaIrIVLNARIENS 1 3(2-2-5)
Soulvsedn : edniidosaeuniu 5500112
Anvinwenianiwinniiney Wunssuwagnisidulasinuenisouildlunis
§MUTBNUE NIETUaTUNAARTITINSTua T lmeans
English for Academic Purposes | (For Communication Arts) 3(2-2-5)

EAP |
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CONDITION : PRER 5500112
Practice reading and precis writing on contemporary issues related to
communication arts, which are based on verbal and non-verbal semi-academic sources from

various mass media.

5500244 AN EEUSUAI I TAFIAAST 2 3(2-2-5)

Feulusedan : seiviidesasurny 5500243

Annserunazmsidou wutnwensdewiotudemilidenanundunival
LOATNIVEIERNIATY TIBUTN warleiwan

English for Academic Purposes Il (For Communication Arts) 3(2-2-5)

EAP I

CONDITION : PRER 5500243

Practice reading and writing critical on contemporary issues related to
communication arts, which are based on verbal semi-academic sources from various mass

media.

N.2 5183 INFUIBUYWAENT FIAUAENT INGIAEATUAZANAAIENS wazaRAIEnS
fanamsofnyreasdunvessglvdnyilungusiie landvledvesgudnsanyialy

(http:// www.gened.chula.ac.th)

a 1a = o 1A
n.3 s1e3vnguiarnAnernalunguia
2207103 USvasnIInInNe, 3(3-0-6)
d‘ a
Roulysedun : -
AUINElagveutevesUvey Jaymnanludsagn laun Jayniieinuds
WRSeasan AuskazNunvesaug Jymaiuaserans aunsorans wavUsvguseynd
nssnine lugruziluasesdiovesuiyg) dnvasniserwnanawuugUiauasisie vannueiwas
AaNmnaunalunwnldUseiniu
Philosophy and Logic 3(3-0-6)
PHILOS LOGIC
CONDITION = -

Meaning and Scope of Philosophy: major problems of ultimate reality,

knowledge and sources of knowledge, ethics, aesthetics and applied philosophy; logic as an

a4
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instrument of Philosophy; nature of inductive and deductive methods of reasoning;

principles of valid and invalid reasoning in ordinary language.

2400104 MsulpaarNIsUNASDIYaY e 3(3-0-6)

'
a

Reulysiedw : -

"3UGJ,JH’m'ﬁGUENﬂ’ﬁLﬁENﬂ’]ﬁﬂﬂﬂi@ﬂ%@ﬂl‘ﬂﬂ ﬂ’]iLaUIWU@ﬂWéjﬂﬂﬁz%’ﬁUlﬁ]ﬂ 19
susnsn?fwaqiswiwmﬂuu‘%ummmiLU?iEJuLqumamegﬁa Tgymeng 9 Tusunisidles n1s
Unasesvasing laun anuliiafesnimvesiguia n155u81u13lun1suInssyes suy wesA
N3t 0auaETEUUTTAN nsdenis srunaealuszuumaninges maunasesuazninilosuen
$3ann

Politics and Government of Thailand 3(3-0-6)

POL GOVT THAI

CONDITION : -

Evalution of Thai politics and government; the growth of democratic
forces, expansion of public bureaucracy in the context of economic change; various issues in
Thai politics and government : instabitity of government, administrative centralization,
constitution, political parties and parliamentary system, elction, authoritarianism in Thai

political system and government, ex-parliament politics.

2900151 Ar§iiugumaasygaans 3(3-0-6)
Foulvsredn : -
ANUNNIBVRIVATHFANERT 31810 518918 gUaIR QUNIU na1nRuULaY
SUIATT N13AF LATHFAIUMAIA NITHAUILATEFAD N15A158NTUTENA NalNATYEAITENIN
Uszna L3snuiagninensiyudiasiaTegmansisatunine s aasdunnden
Foundation of Economics 3(3-0-6)
FOUNDATION ECON
CONDITION : -
Microeconomics and macroeconomics; monetary and public economics;

international economic; and economic development; economic problems and environment.

3800101 I9Anevialy 3(2-2-5)

Waulvsiedan : -
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foyauaritnisininen fugiuadsninvesmgingsy msddn nssud nadeus
M5d1 nsfn msdadule uswdndungAngsy mandewnatyadnam weAnssudouuu nsda
uayMImUANMgANTILLDouUL

General Psychology 3(2-2-5)

GENERAL PSYCHOLOGY

CONDITION : -

Data and methods of psychology; physiological foundations of behavior;
feeling, perception, learning, memory, thinking, judgement, motivation, and personality

adjustment, deviant behavior, therapy and control of deviant behavior.
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v, Meivnguiviniugiu

2800100 MNanTuaEMIAETUDILYYS 3(2-2-5)
Foulvsiedn : -
LIRANguiImmansiunisieans nanuazuivansdeansvesuyud

L3 2 v a

dunusiunszuiwirunsday Wawinisveannilinelasduuy nanwazufuRn1sniemilne
Usebnm JUKUU Uagseaues Anuduiusueen1swn n1sils M1381u uagn1si3eu NTIATI8ARsY
ansuavanunIsainIsieans wunltunsdeansounan

Rhetoric and Human Communication 3(2-2-5)

RHET/HUMAN COMM

CONDITION : -

Theories in rhetoric and communication; foundation and philosophy of
human communication that related to social paradigm; development speech
communication development in brief, principle and practice for effective speaking in
different kinds, forms in several levels; relation of speaking, listening, reading and writing;

analysis the audience and communication situation; trend of human communication in the

future.

2800103 ﬂﬁﬁamsma%wﬁaaﬁu 3(3-0-6)

Foulusedn ; -

LLmﬁﬂﬁugmlﬁ'mﬁumiﬁami Aoansunary wazdenasy fdauasiauinig
mamalulagvesdeinarulszaniieg luusunmadssSamansuazdnuiavesinouazvodan
Unumntil 1aseadne ssuunsHARdenaTy LA USTY LRIV ITN PADAIUBNTNALAZNANTENU
yosdemiaruifisedny ﬂ’]iﬁ’]ﬁU@]LLagauﬁaﬂULLagﬂ%SﬁiiMﬁL?]IEJ’J%/EN

Introduction to Mass Communication 3(3-0-6)

INTRO MASS COMM

CONDITION : -

Fundamental concepts of communication, mass communication and mass
media; the technological development of mass media in the Thai and global social and
historical contexts; functions and roles, mass media structures and production system,
professional philosophy of these mass media; impact of mass media on society; mass media

regulations and ethics.

2800110 PANNSUTEUIdUNUS 2(2-0-4)

Waulvsnedan ;-

a7
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o

o1U AIUNLNY LUIAA LA TRIUINITVBINSUTEVIAUNUS ATEUIUNITIUAIT
Usgonduius nmsdeansluauisseduiud wdesdionsussanduiug anuddyvesussuudid
ADUUTZYNFURUS NaNTENUVBINITUIZIFURUSADAIAN AMNSURATOULAZATIHIUTIUIUIIY
Uszanduius

Principles of Public Relations 2(2-0-4)

PRINC PR

CONDITION : -

Definition, meaning, concept, and evolution of public relations; public
relations procedures; communication in public relations work; public relations tools; the
importance of public opinion in public relations; impact of public relations on society; ethics

and responsibility in public relations.

2800111 PANNIT LA WU 2(2-0-4)
Wouluseden : -
UNUINVOINITIUBAUNFUAILAZUTNITIUSSUULATHE NI UULES NOu¥HT8In19

L4

199N N15ILASILARALITURUSIAA NISIASITRNARA I N15IATIEARa AL NaUsElewdlunS

Y

Narulav nsiruaingussasalunislawi NMIiLINaENSNITaINaTsALaYNagNSd N3

]
v A

ANMUAIUUIZUIU N1TUTVITIUTDIAUN ¥R UTENA LN ULAEIN NYUUIEnTaToUIAUT
Aendumslawan 15581UsANUsENeUInENNsTavan

Principles of Advertising 2(2-0-4)

PRINC AD

CONDITION : -

Roles of product and service advertising in a free market economy;
theories of advertising; consumer analysis and research; product analysis; market analysis for
planning advertising; advertising objective setting; developing creative and media strategy;
budget determination; management of advertising department and agency; advertising laws

and regulations; ethics of advertising professionals.

2800112 mmuazﬂ'ﬁﬁams 3(3-0-6)

Waulvsnedan : -

Y

AN TULINEUNUSAUNISERANT NNSIVANTEAIRIWLAENITIATIENEIT NITEITN1EN

o

o IngUszaArie) naenIunsEnUfURMUNSWBuLAENTE A TUAINTAETULUY
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Language and Communication 3(3-0-6)

LANG/COMM

CONDITION : -

Language in relation to communications; main idea and analysis of
communication text; uses of language for different communication objectives; practices in

writing and reading various forms of communication text.

2800113 ndnnsdeansieduaazm 3(2-2-5)

Feulvsredn : -

nénnslfideaiionisdeans esdusznoumades 1aun doana Fosaund waz
GESIEFRGET Qmé’ﬂwmmaaLﬁméfm%’umsﬁami WENNTAeEITRIEAIM T nTnay
anmadeulin Whinsdernumeng msdnosduszneu uazquiiszvesnsldnimuazides dmiude
FIN9e)

Principles of Audio and Visual Communication 3(2-2-5)

PRINC AUD/VIS COMM

CONDITION : -

Principles of audio for communication, sound elements i.e. voice, music
and sound effect; and sound characters for communication; principles of visual for

communication, using still and motion picture; emphasis on communication, composition

and aesthetics for any media.

2800200 wdnn1sAeT AL NS TEUTY 3(3-0-6)
Foulusedn : -
AUNNIELAZEIAUTENBUTOIYY NaNNISLazImATANISEeT1IuazITEUYT7
dvudenneg 93u59mveUiRNuM
Principles of News Reporting and Writing 3(3-0-6)
PRINC NEWS RPT/WRT
CONDITION : -
Definitions and components of news; principles and techniques of news

reporting and writing for different media; ethics of news practitioners.
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2800213 nsAeaadiquiey 3(3-0-6)

Gouluseden : -

o1y AUVINY LA wagiauIn1sveansaeasifegundszuasduiiisnd
ANUFABITUNTEUINNNTATATIANAY 1quinTIATIEHINsaiITTIUNTTIMAEANTAEAT Ui
VNIN153ATILNN5ATNETIARLATINITAN NINeUAT AaeRIuuINNITudss wastuiienauseny
199 NTRANUNTTBUIATIZTIAT6

Aesthetic Communication 3(3-0-6)

AESTH COMM

CONDITION : -

Definition, meaning, concept, and evolution of aesthetic communication
and entertainment; knowledge of creative process; critical theories in literature, drama and
theatre; concepts for analysis the production of television, film, including audio-drama and

various entertainment media; practice in critical analysis writing.

2800222 3UFITUADLAYNITADENS 3(3-0-6)

d‘ a

wouluseden : -

WA IUANSTTN 9385550 TuNTERATIULUUAMNAY TIaN15uA NMSWEY uae
sULUUBUNY SAURIUTELAUNNNDTUTITULALNTARANWININITUITAITANEAT ADUNTAINAITNTEAY
a U %} 6 4{' Y} a ‘ﬂ' 6
o9 Nslawan NsUsEandunus detudiy wasdeaaulall

Ethics in Media and Communication 3(3-0-6)

ETH MED/COMM

CONDITION : -

Concepts about morality and ethics in speech, writing, and other forms of
communication; ethical issues and case studies in the fields of journalism, broadcasting,

advertising, public relations, entertainment media, and online media.

2800114 ABLNILABIINDNTIBNLUUED 3(1-4-4)
d‘ a
Wouluseden : -
PANNITIDNLUU harN15as19assAUAatiian1sdeansinaldmauinnes tawn
NN50BNBUUAIDNES NITINTIAINULATAINLTINUT A1TASIINTIAA NITANWAIAIN NITAFI9

neaaul nseenwuukazimuIuled wazauslaniiie
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Computer for Media Design 3(1-4-4)

COMP MED DSGN

CONDITION : -

Design principles and basic principles of computer art emphasis on
communication: typography, layout and illustration, graphic, retouching, animation, website

and multi-media design and development.

2800115 wdnMsnenmiiensdoans 3(3-0-6)

Fewlvsedv ;-

vénesdureinsanenin dvswavesmsanenndiiionisaedas nsvhaues
ndoaRda Laud Hawmes luluvay uazgunsaliasy n13dnesAUsenoun I 35015818010 wae
vhiauenwene tieliussginguszasdlunisdeans

Principles of Photography for Commmunication 3(3-0-6)

PRINC PHOTO COMM

CONDITION : -

Fundamental principles of photography, influences of photographs on
communication, functions of digital cameras, lens, filters, flash, and accessories,

photographic techniques, composition, photography presentation to achieve communication

objectives.

2800116 MRt oy 3(3-0-6)

Feulvsredn : -

Usztimnuduinvesimuinismunimeuns Usstaneesnmeuns Inineuas
AWIBINNUAS NQuinIsiudeasnavuildesurnansenuvesdonineuninildedsny
Wossaulunmeuns ngmnefiAsdestugaiauasivunmeuns

Introduction to Film 3(3-0-6)

INTRO FILM

CONDITION : -

Historical development of film, film genres, psychology and film language
related to theories of mass communication that explain the impact of film upon society;

ethical issues in film, laws and regulations pertaining to filmmakers and film audience.
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2800117 nsApANSNSaYAS 3(2-2-5)
Foulvsedan : -

[

NANNITUAZLUIAAMII NIINITALAT mm%’ﬁug’mﬁﬁﬁ Ay LarDIAUTENIUTDY
azastuUSUIMedeny sthRavznisasesinldifienisieansiiiinnadugns
Theatre Communication 3(2-2-5)
THEATRE COMM
CONDITION : -
Principles and concepts in drama and theatre; essentially basic knowledge

and theatrical elements within social context; theatre usage for effective communication.

2800223 \FeslaziaudnuallionI1sd0ans 3(2-2-5)
d‘ a
Roulusedv : -
& v a 1Y) ) = PN v = )
fugruauiinefunanlunisesnidesiignies gruldes n1smela nsusulse
wazimundes mstdidsaionisuakaznisiiausluuundag n13euiien1TdenINeg19Qnsas
Inas mvansalunisidenassaesaniodoninn Tunsenuaunugluusunaige
Voice and Diction for Communication 3(2-2-5)
VOICE/DIC COMM
CONDITION : -
Basic knowledge of voice projection; base of voice source; breathing; voice

development; voice for speaking and presenting through various contexts; accurate and

sublime reading; selective diction for precise meaning and in different contexts.

2800224 ns3uiviuansaumeA 3(3-0-6)

Goulvsied : -

T1UETaUmALAE NMTUDETAUMAIINUNEIN NITUTHTUAMAILALAMNN
YIANTAUYNA NITILATIEH ANSAANUMLIBLAENNTUIEUREANTaUADE19TUSEENTHE Alulal
ANTAUNALAZN1TINALIIUTOIANTAUMALUA AN NATTEETaumAluUTUNAI HanTENUYDY
asaumesedenuLazlaanyang LLdagmmw'%aﬁiimﬁLﬁaﬁaﬁumiaumm

Information Literacy 3(3-0-6)

INFO LITERACY

CONDITION : -
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Definition of information and the access of information from various
sources; evaluation of the value and the quality of information; analysis, interpretation and
effective presentation of information; information technology and flow of information in
society; use of information in various contexts; effects of information on society and
individuals; ethical aspects of information.

) o a

2800225 ANFIATIZNTBUAFINSUN UL AFERS 3(3-0-6)

Y

Waulusieden : -

[

NTIATIERTaYaMuaATans s toka N15WINLIIAND wudlduddiunans
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nsinnisnsenedeya anduius waratiAdiwadidmsummaaeuauuAg IudaUTsUgULagLT
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Mylaszvdeya N1381UIAMTETIeNEIde Sauardannisidteyanivunalvey (Big Data) wagnis

Y

thuansiesesideyaiifivualngulivselovilunuiinamans Wumsiesed msdnm ns
Uszgndliuselomianndeuadmivanusunisdeasosdnsuaznsdeansasaud

Data Analytics for works in Communication Arts 3(3-0-6)

DAT ANA COMM ARTS

CONDITION : -

Analysis of data based on descriptive statistic including frequencies
distribution, measure of central tendency, measure of dispersion and correlation, and
inferential statistic for comparative and correlational hypothesis. The use of computer
program to analyze data for conclusion, interpretation, making report and research

publication analytics. Principles and implications of big data for works in communication arts

with emphasis on corporate communication and brand communication.
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A.3783VINGUIVIINLANILE1 V1Y
1. awﬁmmsmiaummtazﬁﬂmj
1.1 ¥UsAvaIvn 12 nidenn
2801200 NIMNANTAUMNALAZNITIANLN 2(1-2-3)

Feulvsredn ;-

wRnwazTnurlumsasunTiinasauma seludeiiuazdolvl Usyihves
ns1finansauwa nsdifnwifertuussifiuniaesssy sUnuunTinUsEianeneg WAZAITAAIL
Tnoiiunisldnsfinliiinuseaniamgeaalunisinaueliiinladng nmseenuuy n1sdant way
NS N INANENIINTETAUNA

Infographic and Layout 2(1-2-3)

INFOGRAPH/LAYOUT

CONDITION : -

Concepts and skills in using information graphics in old and new media;
history of information graphics; case studies on ethical issues; different forms of graphics and
the interpretation with emphasis on graphics that achieve maximum effectiveness in
presentation and easy to understand; design, layouts, and use of photographs in journalism

and information.

2801300 VOB INTANTAUNA 2(2-0-4)
Foulvsedon : -

'
o w A

nuuazLnAaidfgnesdemsuazimaluladansauna neunguiuag
LumImsAnwRuReRinauiedagiy
Journalism and Information Theories 2(2-0-4)
JR/INFO THEO
CONDITION = -
Crucial theories and concepts of information technology with emphasis on

past and present theories and study methods.

2801340 msiiuguadensanseaniuazieli 3(3-0-6)

Waulvsnednn : -
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ngvsnefiisdesiunsiiuguadonnsansamansuazdelusl unumvesesdns
JnTndelunsiiuguade mamiuguaannniadns wunAngiunsiiviuaziogadaszdnly
fufleaulatiuazeenlai

Regulation of Journalistic Media and New Media 3(3-0-6)

REG JR/NEW MEDIA

CONDITION : -

Laws that regulate journalistic and new media; role of professional
organizations in media regulation; social regulation of media; the “fifth estate” perspective

and empirical evidence on-line and off-line.

2801466 mMstnaAvdnansasaunawazdolng 2(0-12-0)
Foulusedn : -
nstinnufuesAnssnunsansmanivsedelvl ileuszgndldvinue 1505350 uas
p9AmuEeg MAsTeslunsufiRnuais
Professional Internship in Journalism, Information, 2(0-12-0)
and New Media
INTERN JR/INFO
CONDITION : -
Training in organizations whose works involve journalism or new media;

application of relevant skills, ethics, and knowledge in actual work environments.

2801468 TAsansUsaninusnsansaumeLasdsi 3(0-6-3)

Feulusedan : -

Anwn AuAIN ARSI LLazﬂizma%yuaiuﬁa%’aﬁauh \eadnsassAusiy
Msasmansuay/Miedolnl ysnnisinusiavesdaruififedestuidedus

Senior Project in Journalism, Information, and New Media 3(0-6-3)

SNR PRJCT JR/INFO

CONDITION : -

Study, research, analyze, and synthesize information concerning a topic of
student’s interest to create a journalism or new media project; incorporation of relevant

skills and knowledge in the process.
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1.2 wAvdsAuavigen 15 wiein wiadu 2 avndes dandenSouiios 1 awides
1.2.1 @191808915815A18m3 (Journalism Track)
2801201 MMIWBUTNTATANEAS 3(2-2-5)
Fewlvsedn : -
WANNAUININITTHUUNAILLANIRIUAATUFULUUAI NSENTEUUNAIULUY
BOUNELIIEN MITBUUNIATIEVRAZUNINTA] NMTBTUIE IS IMAzNISRSBuTRYAd T UMY
UNAMNUILLANAIG)
Journalistic Writing 3(2-2-5)
JR WRITING
CONDITION : -
Principles of different writing styles of commentaries; practice in writing in-
depth explanatory articles, analysis, criticism; explanation of backeround information and

data preparation for various forms of article writing.

2801202 NAUINITINTANTAUNA 3(3-0-6)
Fewlvedu : -
Wannmsvisdofaniluglsy euidn uazlne Ussiinsrodiilededvsuazeiung
nsteyarnanslulsemelng Wannnsdoans
Development of Journalism and Information 3(3-0-6)
DEV JR/INFO
CONDITION : -
Evolution of newspapers in Europe, America, and Thailand; history of

power struggle in information and news in Thailand; development of communication.

2801303 N3IIBNUYTITIEN 3(2-2-5)

Roulvsedn : -

MANNIT  WUIAA BaENENINITAITAIAATHATNITIENUIITEN  Finve
Aenffunssdanunsasmansidein fansssnusuuivauaeudey n13TBNuLUURAL 113
Teusvend uarmsansmandidetoys Tunouuasinasinlunsenuddn Ussiuduasess
nsidles waswsia deen ulsuigesdng warimusssunisudndensarsmanififinasetnansans

ANANSLAZNNTINEIIUIN
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In-depth Reporting 3(2-2-5)

INDEPTH RPTG

CONDITION : -

Principles, concepts and theories concerning journalism and in-depth
reporting; skills for in-depth reporting, including investigative reporting, interpretative
reporting, precision journalism and applied research, and data journalism; processes and
sources in in-depth reporting; contemporary issues concerning journalism practices, from
ethical matters to political, economic, and social issues, as well as organization policies and

news production culture that have impacts on journalists and news reporting.

2801304 AFUTTUENTURENS 3(2-2-5)
Fewlvedu : -
WUIAR NANN1TUTIUIBNITAEEIT N192790NU NsEnUURluNsHERTineans
wazN1sUITLIUNG
Magazine Editing 3(2-2-5)
MAG EDIT
CONDITION : -
Concepts and principles of editing magazines; planning; practicing magazine

production and evaluation.

2801402 Msansenansasiniuazoaulat 3(2-2-5)
Goulusedn ; -
LARLAZNdN NS NETIANTANSAansdmSudedsiuiuazdeaulall s
N MsEnUfoRuande uaznsUsziliung
Print and Online Journalism 3(2-2-5)
PRINT/ONLINE JR
CONDITION : -
Concepts and creative principles in producing journalistic works for print

and online media; planning, media production exercises; evaluation.
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%

1.2.2 snundevdolui Aonda wazarsauwma (New Media, Digital Media, and
Information Track)
2801203 nswdndelul 3(2-2-5)

Feulvsredn : -

ngufinaruwaalunisudadelnl Inowuniseenuuudsn n1sadaiden
anueuarUsglovilunisldon vdnnswdndefidunsufduiusfugld nsldwemsinasuszend
Tunsiauau

New Media Production 3(2-2-5)

NEW MED PROD

CONDITION : -

Theories and concepts in new media production with emphasis on survey
design and production of content; simplicity and uses; media production and principles
focusing on interaction with users; the use of applied software in developing the works.
2801204 AIPULAIUSTIUATINE 3(3-0-6)

Fewlvedu : -

wafnseninededdvatudinuuas Tamsssy msdaujduiusseninadoddva
Aunywd NANTENULAZNITWABLLUAINIIEIAL N15HaN10aNNIITRILSSTN N1TaseATiauway
vssvingulmisuidesnanmaluladdendvia lussiuyana yuwu 55 deuuasiamusssy

Digital Society and Culture 3(3-0-6)

DIGI SOC/CULT

CONDITION : -

Dynamics between digital media and society and culture; exploration of
human interaction with digital media, impacts and social change, cultural expression, and

construction of new values and norms stemming from digital media technology at the

different levels of individual, community, state, society and culture.

2801306 ANSINNITIEUUINTANTAUNA 3(3-0-6)
Waulvsnednn : -
LUIAARALTANNITIINISUNTEUUASAUN AN IUNISIANITRIANT SIUNINTTUN

PENNISNINVEBENNTOUNAUNTY N1TUSHITNSNEINTADURUADS NIAUTISALIS AL O NS NS
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USmsuaadeyaansaung 15U sssuUAzeeLardumnesiiln n1sesniuusadnadauinnssy
Tnglgszuuasaume

Management of Information System 3(3-0-6)

MGT INFO SYS

CONDITION : -

Concepts and principles of using information system in managing organization,
including the use of e-commerce principles; computer resource management, both
hardware and software; management of information sources; management of network and
internet systems; designing an innovative organization using information system.

2801307 nseeNLULANTANSUReRATTA 3(2-2-5)

Feulusedan : seiviidesanusnu 2801200

A15919BRUEDNLU UL oA mSudenava Wy venduasdiuiuiny ns1dln

=

oty woundindudmivagunsaldoarsindoudl Viuled delillaunsuszneu dowianisdny 1y
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Bl

Content Design for Digital Media 3(2-2-5)

CON DSGN DIGI MED

CONDITION : PRER 2801200

Planning and designing content for digital media, such as software for
games, graphics and animation, mobile application, websites, music and educational media;
developing skills in information gathering, targeting, storytelling suitable for selected digital
medium for the project; understanding of marketing and distribution channels through digital

media; and evaluating the achievement of content design and media production.

2801404 dolwmlAnw 3(3-0-6)
Soulvsedan : -

o

AN BazRNITYRsER IndAINYL IR B kaz kAR aTu A wnalulad
Laruinnssude  HnadauufgiunasnsauAndainindifeldumaluladdeludnnediudg
Uszaunmsnivayed AaenaukuIninTidekasnsussendlddelvdluuiunninsides wsughia

TRPANGEY
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New Media Studies 3(3-0-6)

NEW MED STUDIES

CONDITION : -

Unique characterizations of new media through the contemporary theories
and concepts of media technology and innovation; make assumptions and frameworks with
critical thinking about new media technologies related to the human experience, research

approaches and applications of new media in the political, economic and social context.

1.3 se3vden 18 wihein dandenseungivininnguivileils Uszneudie

n. ngudvuUTRLAzinyznsasAans Hondvia wazdelual (Practices and Skills
for Journalism, Digital and New Media)
2801301 NIAsAERIUoLA 3(2-2-5)

Foulvsredn : -

n1sldnsarsaansteyalunssuiun1ITenudd ANUEIRYUEINITULEYR
I sFessmuaziaesdefiannsatnnldnu Foudamnumnevesnsasmanidoyauaznsuis
uwasiisvesdeya msdumiBessasing q ludeyaifuazidnsihny msmunasdeyauazimada
#1199 nsgateya nstdivluwasdeya nisasduaimideyawuuituuulaiiusslevinielud
Usglovldmiugu uaznsltieiesionisairsnmlnenislideyanndodenusing 4

Data Journalism 3(2-2-5)

DATA JOURNALISM

CONDITION : -

The practice of data journalism in a newsroom; the importance of telling a
story and how tools can do it. Students will learn: What is data journalism and where does it
come from? Finding stories in data and how to do it. How to find the data - sources, and
techniques. How to make the data make sense scraping data. Using the web as a data
source. Visualizing the data: what works and what doesn't. Introduction to data visualization

tools by using social media data.

2801302 ANSANEAMNEINSTUITUNTANTAANS 3(2-2-5)

Roulysedn : -
ANYAEYRINMENTTAIAMEns ANuTugulunsaealesasmans

UNUIMYDIN AT NTaNsAanslunsseuaniunsaidagdu

3
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Photojournalism 3(2-2-5)
PHOTO JR

CONDITION : -

Types of photojournalism; basic knowledge in photojournalism practices;

roles of photojournalism in reporting of current affairs.

2801305 NIEUNTWUEIMSUNUINTESANERS 3(2-2-5)
Goulvsedn : -
LUIRALAZNENNITAEITUNITEUA T BOILAZUNAITIEINSUIIUINTATAERS

AsEUIUNITLATIATANI AL A walie9IUITE s AERS U T UNTILANAsd IS U eInE o Tl

naInNvaNy NSUILEUIINNTEUN W
Interviewing for Journalism 3(2-2-5)
INTERVIEW JR
CONDITION : -

Concepts and principles concerning interviewing and news sources for

journalistic works; interviewing processes and techniques in different contexts for diverse

media platforms; presentation from interviewing.

2801308 NTUTIINIBISING Y 3(2-2-5)
Foulvsedn : -
WNAALAZNAIBNIIIIBIIUTINTINTATAERTIENIBISINa Y Insfnw T
ANAIYTIIIATIATNNITIIBNUYTIUTEANA I8NTHITNGY
News Writing in English 3(2-2-5)
NEWS WRIT ENG
CONDITION : -
Concepts and techniques in writing news reports with English language,

including news values, structure of journalistic reports in English language.

2801309 NTEANTANANTYUYY 3(2-2-5)

Waulvsnednn : -
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Community Journalism 3(2-2-5)

COMMU JR

CONDITION : -

Concept, importance, and development of community journalism; related
overseas and local experiences; production of news and information content in different
types of community media; problems, obstacles and role of community journalists and

media.

2801331 fedenndnsunsansenans 3(2-2-5)
Fewlvedn : MeFvidesaouniy 2801301
nsldedenlunsmdseifuin fanaumgnsallunssuadeusislaneeula

wazoosllar] Annsmenuanunsainudedinuaietns AnuftRnseuaunisvmeng masdn g

ATvEsUANNgNdwastoya uasmsaisufduiusiudlddeuazdiuans ediladnuaziamed

uwAnNFNsINNIsAeT LA Ruiardeseulall
Social Media for Journalism 3(2-2-5)
SOC MED JR
CONDITION : PRER 2801301
Using social media to find news pegs, follow on-line and off-line trends;

reporting events through social media technologies; practice for news production, factual
validation, and enhancing interaction with the media users and the audience to understand

differences in news reporting for print and online media

2801332 NFAT NN WA TAUNA 3(2-2-5)

dl a

Reulysedan : -

MANAT WUIAA N1sANEneaAdINAAnIateyaLarainnieg lagldninnie
Fyanwalileunauailuasaumazuuuusigg Afaunuieg wu nsidin Taffide unuiieuda
mugnUszasakaznaudmanglanie Weimuinyensasen e sauwmad iU aUeYIES
LAZL38351798 19l s UuLasUsEANEA N Ussendldvinweaiunisdeans nisldwnne wazai1umn

A519E5IALUNTHANLAZ LI LN NNE TEULNA
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Information Visualization 3(2-2-5)

INFO VISUAL

CONDITION : -

Concepts on how to express ideas or data and statistics by using images and
symbols in order to present visual information in a meaningful way, such as graphics,
multimedia, and mind-mapping to serve specific purposes and audience; developing visual
skills for information presentation and storytelling in systematic and effective manner;
application of communication skills, reasoning and creativity in production and dissemination

of visual information.

2801405 N13UIMIIANITEINNTANTANENS 3(3-0-6)
Fewlvedu : -
MANNNTUATLIAALALIAUNTUIMTIANITEIAaNIINTANSAanS BeAUTzney

YOIDIANTNININTATANEANS mwnmaaﬂaqmﬁ‘msmaLLNumu NM930a15N15AAN KAZNITUSNS

IANIINTNENT
Business Management for Journalism 3(3-0-6)
BUS MGT JR
CONDITION : -

Principles and concepts of business management for journalism, key elements
of journalism organizations, overview of strategic planning, marketing communication and

resource management.

2801409 MMIRYUUNIATIZIAUASUNUTTAUNENNS 3(2-2-5)
Feulusedan : -
LUIAARATNENNNTIREIAUNITTEUUNTASIZARATUNUTTUITNIS mmifﬁ'

Aeadead1niunisdeuunies1ziuasunussaninis nssuiunslsuuniasizieazun

U55013M15 NMSHNUURNISITEUUNTIATISRAL UNUTIUIENNT
Writing News Analyses and Editorials 3(2-2-5)
WRIT NEWS ANL/EDIT
CONDITION : -
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Concepts and principles concerning the writing of news analysis and
editorial; relevant knowledge for writing news analysis and editorial; process of writing news

analysis and editorial; exercising news analysis and editorial writing.

2801421 N1351BUYNARNIEN 3(2-2-5)

Feulvsredn : -

LuaAn n&NN1T wazkuwlftRdmiuntsTenuUfngnsainioUseifuii
dnwaizianne ssimnufanemaSefiinmsysannsdmiunsnenuunngmsanteUssiuly
\B9EN

Specialized Reporting 3(2-2-5)

SPECIAL RPTG

CONDITION : -

Concepts, principles, and guidelines for reporting specific phenomena and
subjects; specialized or interdisciplinary knowledge for in-depth reporting of phenomena

and subjects.

2801422 NNFODNLUULNL 3(2-2-5)
Feulusiedan : seiviidesasurnu 2801307
ndnmadssdudmunamnuadta nsilnldesduszneuiavauazniseenuuy

oy msldlusunsuitugudmsunisaiassAnanuniniiogausrasinnamaioud anuduiis

uagmied agieulsAniiendudeufiuiusesnamnzannasiussannm
Design for Digital Game 3(2-2-5)
DSGN DIGI GAME
CONDITION : PRER 2801307
Basic principles for digital game productions; employing digital elements,

content design; using  basic programs to create projects that reflect thinking about

interactivity in the production appropriately and effectively.

2801423 dolvalfivyuvuiaiiou 3(2-2-5)
Roulysedn : -
nann1swaghuIAnd miuntsaitwasdearsluynvuiaiou Jaduiidilug

AINNANSY LazuniseuInALdumaIvesurueaulatlunIshadedeans sused uazduinfou

64



wangmstweransUudia (a0uUTudss we. 2561)

Uszifiunansiilesuazdenn Usegndlduundndelni dspumaniuazunyveingrlunisining
NFEUIUMTHAUTIAURUR warnsseusvesaundntuyuyuailou

New Media and Virtual Communities 3(2-2-5)

NEW MED/VIR COMMU

CONDITION : -

Principles and concepts for creating and communicating in a virtual community;
factors that lead to success and lessons learned from the failure of certain online communities in
communication, campaigning for political and social issues; applying concepts of new media,
social sciences and humanities in analyzing process in development, norms and learning in

virtual communities.

2802203(MD)  MsWAnwazEUeUITIVgwaziNngviA 3(1-4-4)

d‘ a
Wauluseden : -

(%
=1 ) [

NANNI5YI NISHANLATNITUNAUDYIINgwaEInTyiAd inweiugIudmsy

<q

v

tineAinguagingviad TouA nsdetn madeutnn wagnisseautn Tneufuinugdifey Wy ns
fvuavUsziiy msihdaunastn mssunusasisedeya msvhauneauy msduntvaliteld
TusenutineuagIngiiad nmasenuaniiui mslidswszamlusmsnudn nesussandnis
LAZUARAINTAIUANY TUNISHENTI8NITU sULUUNSELENDII8N5U1I NTUTI 59119717 ueA
wiAlulagrasusu maamuﬂizLﬁumﬁﬂg‘wmaLLazﬁ]‘%ﬂﬁiiuvm‘iﬂj’l%W

Broadcast News Production and Presentation 3(1-4-4)

BC NEWS PROD PREST

CONDITION : -

Principles of journalism; broadcast news production and presentation;
fundamental skills for broadcast journalists: news gathering; news writing and news
reporting; critical skills being emphasized include getting the story; accessing to news
sources; information researching; field working; interviewing for broadcast news reports; on-
the-spot reporting; audio and visual manipulating and editing for news reports; broadcast

news room and operating; format and presentation of newscast; news producing in the age

of convergent technology and the considerations of law and professional ethics.

2802306(MD) MsNARNSITNA S UFeULTE 2(1-2-3)

Waulvsnedan : -
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uAaugumssenuuuniindwiudeuuasuiaigg niananlalduedudy
nsudnlaiasnents mssdnansaunensiin Msiesginaiinvesenisludievusefivainvay

On-Screen Graphic Production 2(1-2-3)

ONSCREEN GRAPH PD

CONDITION = -

Basic concepts of on-screen graphic design; graphic production for logo

animation; title and information graphics; graphic analysis for various on-screen programs.

2802315(MD)  viruAadifiennsdoans 2(2-0-4)

Fewlvsedn : -

Anwuieafuaruiidestuneinuay Weldtunsdoans lnsanduludoans
domnuvinesenslindninasimsiruday danagldsumsilnujolasldnaninasissnaraitels
nsdeansiusEansam

Visual Arts for Communication 2(2-0-4)

VISUAL ARTS COMMU

CONDITION : -

Basic principles of communication, using specific criteria in visual arts; practice

in applying such criteria to achieve efficiency in communication.

2802322(MD)  snemsaunukazivansailagiu 2(1-2-3)

Fewlvsedn : -

LLmﬁ@‘ﬁugmLﬁlmﬁ'mwmiauwmuazm@;m‘mﬂﬂmﬁu UeLANUDIII9NIg
Aunukazvinn13aitlagtu niseeniuy newan waznslimaluladddvalusemsussini ns
a$en1sidiusinvesdsuans Anusuiaveusadial ASANYIAUAITHANTIENTAUNUILAL
wnnsaitaguu

Current Affairs and Talk Program 2(1-2-3)

CURR AFF/TALK PROG

CONDITION : -

Basic concepts in current affairs and talk program; types of current affairs
and talk program; current affairs and talk program design, production and digital technology

usage; audience engagement; educational trip and observation.
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2802323(MD)  N1IWANTIHNITAIIAR 2(1-2-3)
Feulvsedn : sedviidesaeuniiu 2802202
E‘ULL‘U‘ULLaSL‘ﬁaMWJa\‘IiWEJmimiﬂa LUAABIETAR N15IuN UL AT TUREY

NSKAATIBNNSANSAR Mataseshunuasad ausuRaveuredan
Documentary Program Production 2(1-2-3)
DOC PROG PROD
CONDITION : PRER 2802202
Form and content of documentary program; documentary concepts;

planning and documentary production process; storytelling in documentary program; social

responsibility.

2802328(MD) miiwmmhﬁwqL.Laz‘[mﬁﬂﬁﬁij’uqa 2(2-0-4)
Fewlvedu : -
LunAauazndnnisiiAgatesiunisrenuindeduaiunuuyszgnd Teun

wnfndenudayadItankarAug wuifadeyaansisugivaninalladunisiuiuasidnteteys

U17815 AMNINNITIINUDIUEATIANATAUNA AUSNYULLAYAMAIYDITIBNUYIUTIE VA

LUUUTZENAUIEANANS 9 Mka 5989819815995 906 91891U919ATISRRAIIN $18971U17

Aualulanzan aﬁﬂiwEJLLaz'E'Jﬂﬂﬁﬁ’ammizmummazLmﬁﬂmﬁﬁasﬂnLLastdusJuﬁzinﬁm%’Uswsmu

YTUTIFUEIULUUUTEENALAaUTENT
Advanced Broadcast News Reporting 2(2-0-4)
ADV BC NEWS REPORT
CONDITION : -

Various concepts relating to applied investigative journalism: concept of
information society and knowledge society, public affairs/public information and civil rights,
the rights to be informed and the right to access public information; explore the
qualifications and worthiness of various kinds of applied investigative news reporting which
include poll & precision journalism, interpretative news reporting and investigative news
reporting; discuss and practice on working process and techniques for each type of applied
investigative news reporting.

2802329(MD)  NITIBUTIIREANANIAIA B RTR 2(2-0-4)

Waulvsnedan : -
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wnAnugufgiunsdeasieivh UseinnveadeiUs dedunisanainuides

N

I
Y

SRTH Wwadansenutaiioanaudsssefiva aneudndeRoh sendeSeRUR wasndedy
NUR
Disaster Risk Reduction Reporting 2(2-0-4)
DIS RISK REDU RPT
CONDITION : -

Basic concepts in disaster communication; types of disaster; media and
disaster risk reduction; techniques in disaster risk reduction reporting for pre-disaster, during

disaster and post disaster.

2802404(MD) mseenuuuludunsiin 2(1-2-3)
Feulusedan : -
wdnniseenwuuludunsiiin Yseinnvedudunsnfin wedauariznisuludy
nsfnunldlunudeiavy defdoneiusssunazasserussalunuadnassd
Motion Graphic Design 2(1-2-3)
MOTION GRAPH DSGN
CONDITION : -
Motion graphic design principles; types of motion graphic; techniques;

application of motion graphic in mass media and ethics in creative works.

2805316(FL) NNTATNAINBUNTAIAR 3(1-4-4)

Fewlvsedn : -

sUnuLLazlomasneunaIaRTidievondonss arwdiiudsevindaus
fuansed msduadeyaifiewssuairsnmeunsansed msiinasrsnmeunsansed

Documentary Film Production 3(1-4-4)

DOCU FILM PROD

CONDITION : -

Form and content of documentary film that portray reality, the
relationship of art to documentary, research of data for documentary film production,

practice producing documentary film.
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2805346(FL) Aeufinmesnindfieaunnils 2(1-2-3)
Foulusedan : -
nseenuuuAsLiIneinindmivadannds iletnguszasdlunisdeans
darans
Computer Graphics for Photography 2(1-2-3)
COMP GRAPH PHOTO
CONDITION : -
Computer graphic design for the production of still photographs for

communication purposes.

2805413(FL) AaUzfavia 3(1-4-4)
Soulaseien : -

a aa o = = v a & I3 = = Y 1% M
ﬁaﬂgﬂﬁlﬂaﬂﬂﬂﬁﬂﬂﬂqﬁiﬁﬂ@MWQLG]E]{LU§']USLUULﬂiﬂﬁﬂJ@ﬁiqﬂﬁﬁﬁﬂ N1INUINED

'
o =)

Avaionsudnwavinausnuludnueige endi nMwdneRava denau nmuszneu weilwdu f3va
A6lo wazn1sdnsioldes

Digital Arts 3(1-4-4)

DIGITAL ARTS

CONDITION : -

Field of computer arts, use the computer as a creative tool and incorporate
digital media in their process and delivery format include digital photography, mixed media,

illustration, animation, digital video and sound editing.

2805433(FL) nsEnB LY 3(1-4-4)
Foulvsredn : -
Fnsaduasdnmstenmuituiitiuiinsdeamluagilewazuenaniuil fae
naesRdTALALTiAY n1swseugUnTal MsWAml N159RRIN N1IATUANLAZNITIALAINADAIY
AavgmsnnuasnImn
Fashion Photography 3(1-4-4)
FASHION PHOTO
CONDITION : -
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Creation methods of fashion photography with emphasis on indoor and
outdoor, using digital camera and film; equipment preparation; make-up; set design; light

control and lighting techniques, including the art of retouching fashion photographs.

. NFUANINUUazUIAANITENIAEAS (Theories and Concepts in Journalism)
2801333 Msguruleufnasniionunsasenans 3(3-0-6)

Fewlvsedn : -

dninariiugiuluniseuiiny msfinanuansouasinuesunseiu Tned
Hrmngliananudladndsdunudeuiidaasudrihiiausmedyo Sandiinssuiad uay
msinsasudulseleniseininsasaume nsduaiszdify nseiusenineussiaiiedum
ANRLNBUAZDTTOINATIZN

Reading of Selected Works for Journalism 3(3-0-6)

READ SEL WK JR

CONDITION : -

Basic principles of interpretative reading; practice reading skills and ability
with an aim to build a profound understanding on selected literature works that are deemed
valuable for journalists in the intellectual, literary, and critical senses; understanding the
main idea; reading between the lines to understand hidden meaning; textual analysis.
2801334 MasaumaiulaniAdngd 3(3-0-6)

Fewlvsedn : -

dounavutunisinaisuveswnaluladarsaumadunsuuay aruduiussu
6&’@LLE’I@LLazLwﬁaugﬂizwdqﬂﬂizmﬁﬁagﬂmzﬁumiﬁmmﬁLmﬂsmh”umqmﬁamﬂuu‘%wmmmzLLa
TanmaAin

Journalism, Information and Globalization 3(3-0-6)

JR/INFO GLOBAL

CONDITION : -

Mass media and the cross-border flow of information technology; the
conflicting and imbalanced relations among countries with different levels of communication

development in the globalization context.
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2801335 APV TANTAUNA 3(3-0-6)

Feulusiedn : -

WNAALATNBNUANIUNINFIANINGT FIANINYILALINTATAUNA NITIATIEY
917 Usziiuvnadany Jausssunazlaseadanuduiusidedunaludaulngluyunesuudeny
e

Sociology, Journalism and Information 3(3-0-6)

SOC JR INFO

CONDITION : -

Major concepts and theories in sociology; sociology in relations to journalism
and information; analysis of news and social issues; culture and structure of power relation

in Thai society with sociological perspectives.

2801336 NIRRT Ikazanun1saidag 3(3-0-6)

Foulvsein : -

Frhasgiin givduasUssiundnuesnin mildauiiugudunsdes
WAwgna Useifeans waginusssuvasdenulnedsenaun1siinsneun nsliguunainuiingien
9N

News and Current Affairs Analysis 3(3-0-6)

NEWS CURRENT ANL

CONDITION : -

Method of analyzing news: backeround and main issue of news; using of basic

knowledge of Thai society, politics, economy, history and culture to analyze news; writing of

news analytical articles.

2801345 MTITesanTaumALas Aol 3(3-0-6)
Goulusede : -
LUIAAYBINITIBANUINTAITAUNA WATALAZITINYINITITEULUUAI Funou
WaznsEUIUNTIvY Useiudyninisive waznmsiiauelununsaisaund
Journalism, Information, and New Media Research 3(3-0-6)
JR INFO/NEW MD RES
CONDITION : -
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Concepts of journalism and information research; different research
techniques and methodologies; research steps and procedures; research topics, and the

presentation in journalistic and informative media.

2801424 NFATAUNANUNATNIN 3(3-0-6)
Fewlvsedn : -
nuianideunasnguiinnuiesuisuuifnazusngnisalideana imaanm

waznAEludes99 WINNTINNNG wasmsUssduranszny
Journalism, Information and Gender 3(3-0-6)
JR/INFO GENDER
CONDITION : -

Feminist and critical theories that explain concepts and phenomena concerning

sex, gender and sexuality in various forms of media; critical approaches, and impact evaluation.

2801425 NTANTANAASAUANTALE S 3(3-0-6)

Feulusedn : -

unumyesiensasmansluaniunisainudauds armsunss wagingAnisel
nanailesuardiny wnAnuagnquidunsasmaniuasdiaumansifiensinnudilaning
TALGIAANUTURTIN NN T BILATHIAY nsdAnwlunewazsnssme

Journalism and Conflict 3(3-0-6)

JR CONFLICT

CONDITION : -

Roles of news media in political as well as social conflict, violence, and
crisis; contemporary concepts and theories in journalism studies and social science to

understand political and social conflict and violence; case studies in Thailand and overseas.

2801426 ninpAnwIuaENTANTANENS 3(3-0-6)

d‘ a

Roulys1e3vn : -

daAy Tuessy Usedfmans N5l LAs¥Ne Mm1auT NquYIANUg was
anunmdendavulugiinangiseuaulafiny Jiesienvndrlugiinia IAs1e9n13I1891UYIVeY
downayuinedtugiiniaiy

Regional Studies and Journalism 3(3-0-6)
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REG STUDIES JR

CONDITION : -

Social, cultural, historical, political, economic, religious, and ethnic aspects, as
well as the status of media in a particular region; analysis of regional news; analysis of media

coverage concerning the region.

A. NgNAVINQuuasuulIAniaa1suIavY/a15auUme (Theories and Concepts in

Mass Communication/Information)
2801337 NanNIUUTIE TAULNA 3(3-0-6)
Goulusedn ; -
WANNT WA waTNITRARFaTAUNATIIAUNANNAINTENI9Y AT hAE
JUIAR NTILATIEINANTENUTRIUULTNA U ARDEIAL
Principles of Infotainment 3(3-0-6)
PRINC INFOTAINMENT
CONDITION : -
Principles, concepts, and the production of informative media that combine

news and entertainment; analysis of the impact of infotainment media on society.

2801338 NFETEUNANUUTEIFIAY 3(3-0-6)

Feulvsredn ;-

wrAnEesTYdinn Nufiarsnsae ﬂﬁl,ﬂﬁl’emiﬁ’m%‘iﬁﬂﬂmgﬂLL‘U‘UI‘VI@J' Lhae
unumvesdouazarsaumalunisairsaiuussndsanluiunmenisides tasugha dnu was
Tausssuveslneuazaina

Journalism, Information, and Civil Society 3(3-0-6)

JR INFO CIVIL SOC

CONDITION : -

Concepts of civil society, public sphere, new social movement, and the roles
of media and information in supporting civil society under political, economic, social and

cultural contexts in Thailand and overseas.

2801339 dodsrumeluladiunisiles 3(3-0-6)

Waulvsnedan : -
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unumveamaluladnisdeansmadsnueslatiiidmaieimunisuasuuuumnis
m3losn1sunases MsdnTzinansznuvesdedinuiifsetnaisnianisidles FULUUNIT91897U
317 nswdeulmmanisiies Msflesnialszrnwy nsidensa mnudunaiios 3anslavan
Usynduiusmansidlesiudednueaulay

Social Technology Media and Politics 3(3-0-6)

SOC TECH/MED POL

CONDITION : -

Role of social media technologies that affect political development and
governmental systems; analysis of the impact of social media on the political news
coverage, reporting style, political movement, civil society, election, citizenship, as well as

political campaigning through social media.

2801377 FunuUseiiunessesssufudelng 3(3-0-6)
Fewlvsedn : -
nsdiAnufagiieuliiuisingslusuaiesssuainnislddelml msusegndld

LuaRnduasEsssHAeInn$isailgvuasUssifuseulmifeatunisdearsulanidva eni

wasans anuludusituauduansisay dnsainmlunisdeans nausslestuagnisvasnad

DARLATANNTALEY NISIIRIMINEINTAIBDE1YITIBY wazAUTURRYaUADaIAL
Seminar in Ethical Issues and New Media 3(3-0-6)
SEM ETH/NEW MED
CONDITION : -

Case studies that reflect the ethical crises resulting from the use of new
media; application of concepts in media ethics to analyze and criticize problems and
sensitive issues relating to communication in the digital world, including sources, privacy and

public space, freedom of expression, interests and deception, biases and conflicts, equal

access to digital resources, and social responsibility.

2801427 InAneniudelny 3(3-0-6)

Waulvsnednn : -

'
=

Ufduiusseninayudiudelniuasimalulagnisdoassinadedus) wwifnniu

a 3

IndneuazngAnIIUAIENT Innen1sdeasiiueievisdianeoulal nslelygiUuszavg ns
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YenUsraunsikasaas ey udlulanalouasmasnIULAUTUANIN UNUINLAZHANTENUVDY
dolmisionsasadndnual uagddnmsufduiusvdelnifussssuiinanauianasy

Psychology and New Media 3(3-0-6)

PSY/NEW MED

CONDITION : -

Interaction between humans and the new media and other contemporary
communication technologies; using concepts of psychology and behavioral sciences to
critically analyze communications through social networks; the use of artificial intelligence,
extension of human experience and sensation in the virtual world, and imaginary space;
roles and impacts of new media in construction of identity and patterns of interaction with
media from the individual to the mass.

2801428 Uszifumatioiungminsuaymsmiuguadendiia 3(3-0-6)

Feulvsredn : -

LWIRA Lazndnnsunguanewarn1smivguadumesidauasinalulagfdsa
Juq Useiudeqgiuiieidesiunsifuguamaluladiniedne 19 anudunaswonniatie
mmﬂaamﬁal%wa%miﬁﬂﬁuaLLaLf‘iam ﬁw%a'au‘qﬂﬂaLLasmiﬁuﬂﬁaﬁa;ﬂadauqﬂﬂa anslu
ningaun1aloe waziainmlunisuaniosn

Contemporary Issues in Digital Media 3(3-0-6)

CONT ISS DIGI MED

CONDITION : -

Concepts and principles of law and regulation for Internet and other digital
technologies; current issues related to regulation of network technologies including network
neutrality, cyber security, content regulation, privacy and data protection, intellectual property

rights and freedom of expression.

2801429 MIUSMISTANTsaenava 3(3-0-6)
Soulvsedan : -

a

N1TUSNISTANITENAINNTTULALTINAFOAIN D Lurfns1umaluladnas
wnannesudefvad niuLAsugnafdva sldgununsuinisuanluautnisdnminewazns
U3lnA AUUANANNTENINMTUIMITIANITTINAYBIANTHRIIAYURUARATAkA i UTENOUNIS

Fwgey nsdAnwlumanegsia Yssnuandedunsuimsdnnisanamnssudendvia
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Digital Communication Management 3(3-0-6)

DIGI COMM MGT

CONDITION : -

Principles of management for digital media industry and business; concept
of digital technology and platforms for digital economy; the supply chain from production to
distribution and consumption; differences between managing mass media industry and
organization and those of digital media and entrepreneurs; a case study of best practice and
business models; key issues in management of the digital media industry.
2804405(SP) nsdeansans1sagiuiaussNAda 3(3-0-6)

Fewlvsedn : -

LUIAALTEINITARANTANS TN §ITUYIAkArIULUUYRITAIusTTUATVaTY

A a Y

FinUsraiu guneadiinndiiiietamsssuadva sufmsltaeivaiionsdeasansisue
Public Communication and Digital Culture 3(3-0-6)
PUB COMM/DIG CULT

CONDITION : -

Concept of public communication; nature and pattern of digital culture in

everyday life; critical perspective on digital culture, including the use of digital media for

public communication.

q. mju%ﬂj'}ﬁ's‘lﬂ (General Courses)
2801347 S DIAMRNIZINSATAUNALAZ ED LN 1 2(2-0-4)
Wouluseden : -

ldanursanivuawdusuls JunUiiveseanlafnasnu1d 1 nsuwaasnie

N13ANE
Selected Topic in Journalism, Information, and New Media | 2(2-0-4)
SE TOP JR/INFO |
CONDITION : -
To be determined for each semester.
2801348 Fosdmanensasaunewardel 2 3(3-0-6)

Waulvsnedan ;-
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Y

ldau1san InuaLUUauls JUNUFITLS09NlaARLANNIAINTULAALAA

Selected Topic in Journalism, Information, and New Media I 3(3-0-6)
SE TOP JR/INFO I
CONDITION : -

To be determined for each semester.

LSRIARLRNNITINTANTAU AT DL Y 3 3(3-0-6)
Wauluseden : -

1%

ldanursanivuawidusuls Juduiidetseanlafmdonuidnsunsaznin

Selected Topic in Journalism, Information, and New Media I 3(3-0-6)
SE TOP JR/INFO Il
CONDITION : -

To be determined for each semester.

nsfnyanIzIIeyana 1(1-0-2)
Raulusedn : -

UszihuiAendeetuisansaumakazaelni smuanvaulavazaiudeinisuss

Individual Study 1(1-0-2)
INDIVIDUAL STUDY
CONDITION : -

Issues related to journalism, information, and new media of the student’s

1
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2. #1973 IN1590NUUUASHNANGD 45 i28nn

2.1 99939090V 33 wihein Usznouse

2802201 vdnuazUfTRn1seanuuudmiunsmande 3(2-2-5)
Fewlvsedn : -
nsdnesruszneunmsdad silluRaurludeiufivasAadsludaranvesdonm

uazldes quviozlagnisdonnuvinevesdaUzuuasiig 4 madanldlunisesniuu wagnsiidu

datlunsuande

Design Principle and Practice for Media Production 3(2-2-5)

DN PRIN PRAC MD PD

CONDITION : -

Composition of space art and time art in audio and visual media; differences
of aesthetics and meanings of art styles; utilization of aesthetic concept to media production
design; art directing in media production.

2802202 UftRnssudssuasiivimiiionisdeans 3(0-6-3)
Fewlvsedn : sedviidesaeuniu 2800113
wiatiakasAalznsturnnaIwasides mﬂﬁi’fqﬂﬂsamazLﬂ'%laQﬁa‘UszmmN6] 7

Tuagilouazuenanuil dwsunmsaades Juiindes namdes n1saievih uaznisdaseriienis

deans

Audio and Video Skills for Communication 3(0-6-3)

AUD/VIS SKILL COMM

CONDITION : PRER 2800113

Art and techniques of audio and visual recording; tools and equipment

use: in studio and outdoor for audio mixing and recording, shooting and editing.

2802203 NsanuazaweYIINgLagingim 3(1-4-4)
Soulvedn : -
NANNI5YI NISRANLATNITUNAUDUIINYwazIngviel ﬁﬂmﬁugwué’m%’u
tindAnguazingvia 1iuA nsdetn madoutnn wagnsseaun Tnewfuinuedifey Wy ns
fvuavUsziy masdhiaunastn mInunuaisedeya msvhaunaaum msduntvaliiield

lusenurInguagingial n1ssenuaniiui nsldidsawaninluseaueld NesussuEns
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LazyAaINTAIUeaq Tun1swdnsien13¥1 sUuuumsdiaueseni1stn nMsusmsnuinluga
wAlLlaasuTIN AADAIUUITAUNNNYMUIBLAZITSITUNIIVTN

Broadcast News Production and Presentation 3(1-4-4)

BC NEWS PROD PREST

CONDITION : -

Principles of journalism; broadcast news production and presentation;
fundamental skills for broadcast journalists: news gathering; news writing and news reporting;
critical skills being emphasized include getting the story; accessing to news sources;
information researching; field working; interviewing for broadcast news reports; on-the-spot
reporting; audio and visual manipulating and editing for news reports; broadcast news room
and operating; format and presentation of newscast; news producing in the age of

convergent technology and the considerations of law and professional ethics.

2802204 nufdoaiavy 3(3-0-6)

'
=Y

Reulysedv : -

Aignuiiviainvaisues ngud do uagdearsuavu mnuduiusszninauIum
Haaufumsnesy/maannvemguideasarulugaiiag feuwnfanidanas Tunnuazay Tuoon
LLmﬁﬂ‘ﬁugm Lﬁamsuaﬂl,wiazmwﬁ LLazmi‘U‘izqﬂﬁﬂ%’ﬂ/}ﬂwﬁﬁamama%ﬂuu%wﬁmﬂwEJLLazﬁﬂﬂm
lan

Mass Communication Theories 3(3-0-6)

MASS COMM THEO

CONDITION : -

Various definitions of theory, media and mass communication; relationship
between social context and the rise and development of mass communication theories in
each period both occidental and oriental approaches; basic concepts, substance of each

theory and application of mass communication theories in Thai and global context.

2802245 M5idunsdeansiiay 3(3-0-6)
Foulvsredn : -
UFBR1ANTUAZNNTUEIINIAIINDTY AUNUIEVBINTTIY nsRaRIn1Ade
yemsdoainay in3ealolteilinunniarideTinn mseonuuunide madeulasinside

mMaiusazmMsBnssidoya wavnstmansidululy
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Mass Communication Research 3(3-0-6)

MASS COMM RES

CONDITION : -

Philosophy and Epistemology; definition of research; setting of mass
communication research question; qualitative and quantitative research instruments;
research design; research proposal writing; data collection and analysis; and knowledge

management.

2802300 nawdnTen1sdmsudeides 3(1-4-4)
Feulvsedn : Mednifidesaausny 2802202
nszUILNsLazmAdansnan e sdmivdeidedusuuuusiieg ndnnnsdeans

Made 09AUTENOUVBITIBNNT NITINLNUBBNLUVAS19ATIATRIFBIuuLNARNaSIANIY launse

novauswioingUszasimamsioansuaznguilmaneldenaiussaninm
Audio Media Program Production 3(1-4-4)
AUDI MED PROG PROD
CONDITION : PRER 2802202
Process and techniques of producing audio media programs; principles of

audio communication; elements of audio media; planning and creating audio media on any

platforms in effectively response to communication purposes and target audience.

2802301 mMsuansensdmsudounae 3(1-4-4)
Fewlvsedn : sedviidesaeuniiu 2802202
mzmummazmmﬁmmimamqmwﬁm%’uﬁaumalugﬂLLUW}"NG] wifluay

AMNSURATUTRIRBA1eqluNISNERTIENTS ANIINUNLDBNLUUAS 9IRS URaULTei

fm:u1'iamauauaam'Eﬁfmqﬂizﬁaﬁmamiﬁammazﬂ’q'mL‘f]mmablﬁasmﬁilisﬁm'ﬁmw
On-Screen Program Production 3(1-4-4)
ONSCREEN PROG PROD
CONDITION : PRER 2802202
Process and techniques of producing on-screen program; role and

responsibilities of production team; planning and creating on-screen programs in effectively

response to communication purposes and target audience.
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¢ Vo =

2802302 MTIATIEVEUANTHRNIATU 2(2-0-4)
Reulysedn : -
UadudrAglunsivuanisidensvaisuazladendnrinsnisivasandouiasu

3FN15AN AT U BIAULA SR UNSUA1TVRIEDNAaTUY N1SIAUSIUTINTBNan AaurnludIud

Neafugsuansvesdodaty nslddeyaidersuansvesdonaruieuseloviluianisdeasuiavy
Mass Media Audience Analysis 2(2-0-4)
MASS MED AUDI ANAL

CONDITION : -
Important factors on media selection and obstacles on media exposure;
introduction to mass media audience analysis; data collection from fieldworks; the usage of

audience analysis research for mass media business.

2802303 feansuiavuiulsedunsdanu ans sy 2(2-0-4)

Feulvsredn : -

Ussiiiunnedinniausssy aruduiusvesdearsuiaruiuussidumandy
wunAndeassY LLazLLmﬁ@ﬁamima%ﬂugmzLﬁuwﬁdsﬁ%mﬁauﬁmu miyjim’lmimmiuaz
Usgaunisaiifloaiisuunfn uazyuuesuuuasdnulunisiinneiussfuniedanuiausssy
nssesidaunsaifeasmaruinenazlanlutiogduitluuddnenin Tona wazausime
mia%’ﬂqaiiﬁimw’mﬁamima%mwumﬁi’mLLaSL%wjm’lmiLﬁaﬁi‘fULﬂgauﬁmmmmimﬁuﬁ
Anwyuy

Mass Communication and Socio-Cultural Issues 2(2-0-4)

MASS COMM/SOCCULT

CONDITION : -

Current socio-cultural issues and the relation with mass communication;
concept of public media; concept of mass communication as social mobilization; integration
of various concepts and experiences to develop the holistic view and the integrated
approach to deal with those socio-cultural issues; to analyze the current situation of mass
communication in Thai society: its capabilities; opportunities and challenges; and to create
the holistic and integrated mass communication project for social mobilization based on

community research.
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2802400 ANSUSMSIANITNTEDANSWUUNI UL LAY 3(2-2-5)
Woulwusedan : -

s

UaNN1T WAANUFIUKaEUURN1590NsUETLAY N15UIMITIANIINISHREIS

[
Y a

anusslumsuImsdanisdeseninadoing nsiiad wagvsudilie Man1s1ausunisnan nsdn
Mfas18n13 Fomemsweunsilen uarn1sUssiiuna

Transmedia Communication Management 3(2-2-5)

TRANSMED COMM MGT

CONDITION : -

Basic concepts, principles and practices of transmedia; principles and
practices of communication management; administrative differences between transmedia
and broadcasting media in production planning, schedule of programs, media channels and

evaluation.

' '
= ¥ a

2802466 NSRBI TNAUF VI B9D 1(0-6-0)

Foulvsedun : e fidesanusiiu: 2802300 2802301

= a wa Yy aa a v o a s & v a | aa
Nﬂﬂﬂ‘U@ﬁquﬂLUVU’]‘WWLﬂEJ'JSU'P]Qﬂ'Uﬂ']imaWa@ W BIANIFINDINUY LYU dDT1UINY

9

[ [

vidoaniinsvimiluinadmin Inesjaumhsoiiiiuleuisndasonsiionsuaussdoninudeanis
VRN
Professional Internship in Local Media 1(0-6-0)
INTERN LOCAL MED
CONDITION : PRER 2802300 2802301
Apprenticeship related to media production at local media organization

such as local radio or television stations with serve for local needs.

2802467 nMsfnArInduNIsenLUULaENAN D 1(0-6-0)
Foulvsiedu | edviidiosaousn: 2802300 2802301
AnufuRanulusdnsiunisesnuuuuaznande eSsuimisaudunisuan

do mhauvesyaansinessgnieluesdng Tnswdludannnisal uasildusandunszuauns

MUlUANINLINR DU
Professional Internship in Media Design and Production 1(0-6-0)
INTERN MED DN/PD
CONDITION : PRER 2802300 2802301
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Apprenticeship at media organization to learn the structure and corporate
services; the work of personnel in various departments within the organization; observation

and participation in the process of working in real environments.

2802468 TassnsUSaainusiuniseenuuuasnanie 3(0-9-0)
Feulusedn : yedvfidesdausrn: 2802300 2802301
migsmmsﬁwmmiﬂqﬂiw'imﬁlé’ﬁﬂwﬂwé’ﬂqm weenuuunandunaiiude

1uv1mm/1a’18LLwam/\la%u‘ﬁ'ﬁmmg’mmimamzﬁuﬁam%w aunsaneuauengudinuny uay

Fuindoudsentanssald Tnofinisiiauonasusoasisavy mtssdugmue vesmanuiilng

aued {lsmng waziumaiiethlugeiauslumsimunanu
Senior Project in Media Design and Production 3(0-9-0)
SNR PROJ MED DN/PD
CONDITION : PRER 2802300 2802301
Integration of all the knowledge studied in the curriculum for professional

media design in various platforms that meets the needs of target groups as well as

advocating socio-cultural movement; public dissemination; program evaluation by oneself,

experts and audience to improve the program.

2.2 swwdynden 12 wihedn ddadenSouseinannguivilaild Ussneudie

n. naﬁu%‘zﬂmsaaﬂLLUU?iaLLazﬁmszm‘Tiw (Media Design & Professional Skill)

2802304 winmsBeuulunudemay 2(1-2-3)

Foulvsredn : -

arudiuguiisdudentsidouuvlunuemnay Suldun winmsderumaneg
fanmuazides unumufivesfifouun nsrviunisaieaTsdun wan1sinufoiierfiuny
ArwAnadasAuasinurlunndeuun dusmtasmanude msldiuauinis msfiaag s
Auadeya mslduuwedlunisianses nasnsunsldnnlimnzasdmiunsdouunluguuuy
#1197 warANNSURATOUTRIHTEUUN DAY

Principles of Scriptwriting for Mass Media 2(1-2-3)

PRINC SCPT MS MED

CONDITION : -

Basic knowledge necessary for scriptwriting including the manipulation of

audio and visual language and grammar; the role of script writers; creative process; practice
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in order to develop creativity and writing skill: finding ideas; using imagination; interpretation;
information gathering and research, the use of point of view in narration, and the use of

language appropriate for different programs; scriptwriters’ social responsibility.

2802305 NTAIRUNINDE AT NATIA 2(2-0-4)

Foulusedan : -

wnfakarAalznmsdidunimiionsiandes nssuiunsdane e a1y
awludnuaizang magsunmlildSessilagldavsuaznaluladnisardunineniadassd
nsAeAMUMINEEIEN MENYZENT 9 N15UsENEUATM Msamdiiay andilingagialdly
NTANRUAIN D9AUTENOUTDUALN waznsitidesluanusinge

Creative Editing 2(2-0-4)

CREATIVE EDIT

CONDITION = -

Concept and aesthetic of narratology; process of video editing different
methods of editing; creating story sequences using video editing technologies; communication of

messages by various images; image compositing and special visual effects, inappropriate use

of images in editing, elements of sounds and application of sounds in video editing.

2802306 MsnAanAndnsudeunae 2(1-2-3)
Foulasedn ; -
LLmﬁ@ﬁugmmsaamwumw?\lﬂé’m%’uﬁaumaﬁuﬁmﬁmG] nsudslaliuediudy
Msuarlaiasens Msndnasaumansfin Msieseinsiinvesenisiudeuuasiivainvane
On-Screen Graphic Production 2(1-2-3)
ONSCREEN GRAPH PD
CONDITION : -
Basic concepts of on-screen graphic design; graphic production for logo

animation; title and information graphics; graphic analysis for various on-screen programs.

2802307 N33nuaIEnTUNIUINTIFY 2(1-2-3)
Rouluedv : IV INFeERUNIY 2802202
s3suIAredLatazn1sikaslUldUf URNuas e e uanaenanafinuwas

Aavs nqufuazndniiliifediuwas UssianiasfiAniavaias gunsain1sdnauas n1sdnuasly
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anuil nMsdauasuenaniuil MsdauasnaniusEninuassTuALazLatUTEAYs n1sdauasly
AnNuw LAY

Lighting for Television Production 2(1-2-3)

LIGHT TV PROD

CONDITION : PRER 2802202

Nature of light and its application for technical and artistic purposes;
theories and general principles of lighting; types and direction of light; lishting equipment;
lighting arrangement in a controlled and uncontrolled environment; the difference between

artificial and natural light; lighting for special effects.

2802308 nsuansdmsuInguagingvia 2(0-4-2)

d‘ a

Reulysedan : -

a o o 4‘ a LY 4 =2y Y |

memmammmuaa’mqLmﬂmmu I@SLQWW%ﬂWiNﬂﬂLGﬁLﬁﬁN N1IBTUUNLAS
N13AAMNUN N13ALTUTIENT N1TuanIkazyAdNIINzaudInsusULuUTIEN1TUTEIANGIaY
AADAUIHUSTIUNUIMINTNN UazAuTURATaUTRIALTuTIeN1T Wsetnianinidenisdeasiu
d‘ a LY L4
donguazlnsvia

Radio and Television Performance 2(0-4-2)

RA/TV PERFORMANCE

CONDITION : -

Techniques of radio and television performance with emphasis on voice
training; script reading and interpreting; announcing; performance and personality
appropriate for different programs; the role and responsibility of announcer or drama

performer in communication via radio and television.

2802309 msmndidsslunudeinasy 2(1-2-3)
Feulusedn : sedvfidesdaurn 2802308
wuaAn 33015 wazmadalunisnindidesniwlne Tudeuseinneneg deass
UfuRlunsiaumnndides nsmitunsnndides
Voice Acting for Mass Media 2(1-2-3)
VOICE ACT MASS MED
CONDITION : PRER 2802308
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Concepts, methods and techniques of voice acting in media; do’s and

don’ts in voice acting; directing voice actors.

2802310 N15UIZNIALAZALEUIIUNITADINIY 2(1-2-3)
Fewlvsedn : -
Mé’ﬂmiﬁugwuasﬁﬂwﬁﬁﬁL‘ﬂuéfm%’u@Uizmmasﬁ%ﬂiammwﬂumu

doansuiaru saenaumsvialuanimundeunsessinsfideuduniumms  Tnedfday

nanvaeyeIusssu taun inwglunisenu s duniwal Weu wla daziaus
Bilingual Program Presenting and Announcing 2(1-2-3)
BIL PROG PRSG/ANNG
CONDITION : -
Principles and skills required for bilingual program presenters and announcers
in mass media; working in international environment or organization with cultural sensitivity:

reading, listening, interviewing, scripts writing, translating and presenting skills.

2802315 TiruAatifionsdeans 2(2-0-4)

Foulusiedan : -

Anwuieafuarudidestuneinuay Weldtunsdoans lnsasduludoans
domnuvinesenslivdninusimsiruday danegldiumsilnujoRlasldnaninasissnaraiiels
ns@eansivsednsam

Visual Arts for Communication 2(2-0-4)

VISUAL ARTS COMMU

CONDITION : -

Basic principles of communication, using specific criteria in visual arts; practice

in applying such criteria to achieve efficiency in communication.

2802320 N308NLUULAEY 2(1-2-3)
Goulusede - sedmTidesdourny 2802202
MENNITLAZNTEUIUNITOBNLUULAEY LU AAINUN WAl wazas1sunuildes

MInUNBUNIREANEsT wazn1snaudes Wudu n1sveieanufnadeassalunudes gunseenig

Wdee 1@eiun1ssus Funuinis uasnisainensunl eadusenaullellAredes IATIevdaeg1eu

LﬁaqﬁaaﬂLLUULﬁa’J’qu'ﬁzmﬁmq q ludevannuaneUszunm UfuRnseenuwuudesuasnauLdenie

waluladfdva Tunisuasdedes wasdalanyiel
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Sound Design 2(1-2-3)

SOUND DSGN

CONDITION : PRER 2802202

Principles and process of sound design such as script’s interpretation,
developing and creating sound map, pre-sound mixing plan, sound mixing; expanding
creativity for sound design; sound’s aesthetics; sound’s perception; imagination and
sensation; sound’s perspective; analysis examples of various sound’s productions designed
for different purposes; practicing of sound design and mix by using digital technology for the

production of both audio media and audio-visual media.

2802359 AuRiitensdoans 2(2-0-4)
Fewlvedu : -
wdnmsuagdinisthaunslUldifedennumunelunudeasiiasuyssaneig 9

mmiﬁugmﬁlmﬁ’umuﬁ oA sAUsENaUVRIIWES Useunn uavalnaveanuss n1silauninegs
Music for Communication 2(2-0-4)
MUSIC COMM
CONDITION : -

Principles and the use of music for communication in different types of
mass media, basic knowledge about music elements types and styles; listening to music

analytically, music interpretation and evaluation.

2802404 msoanwuuludunsiiin 2(1-2-3)
Foulasedn ; -
wdnn1seanwuuludunsniin Uszinnvesludunsaiin wmealawazisnisinludu
nsfinuldlusuderary dordmiausssunazassenussaldunuadnasse
Motion Graphic Design 2(1-2-3)
MOTION GRAPH DSGN
CONDITION : -
Motion graphic design principles; types of motion graphic; techniques;

application of motion graphic in mass media and ethics in creative works.
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2802406 NN59DNBUULNUNAULAZFBLNDNSUIEUBLUUAIVA 2(1-2-3)
Wouluseden : -

Y] [

LLuaﬁﬂﬁugﬁuﬂﬂiaaﬂLLUULL‘ﬂma\‘i’m NINAALILNAIIUATNE N1TDDALUUE
anwallazn1seanuuuaIuRsUTEaUAMIULANNAUATTE NMsUIEUOLTNNAULUUATYIEA

Digital Portfolio and Presentation Media Design 2(1-2-3)

DG PORT PST MED DN

CONDITION : -

Basic concepts of portfolio design; production of digital portfolio design;

identity design and interface design for digital portfolio; digital portfolio presentation.

2802407 NNSLENTDILUUNTILALILAE 2(2-0-4)

d‘ a

Roulusedv : -

Y a dy ! = s [ 1

MANNITHAZHUIAANUFIUIUNNTIENTDMUUNTINAT LAY AN YU VRINITHEN
139N UL NAANDTUFDOUTZLANAIN ATTLLANAINTZUINNITLENITDILUUNTIUATLABAUNITIANTDY
PudeluUdU MsihnwAnnsasesuunsudlineluldeonuuvdsiieitmnenuananeiy 1o
{WBN150A1A LIBN1ITULAADUINTENINEIAL

Transmedia Storytelling 2(2-0-4)

TRANSMED STORYTELL

CONDITION : -

Basic concepts and principles of transmedia storytelling; attributes of
storytelling in different media platforms; differences between transmedia storytelling and
crossmedia/multimedia storytelling; transmedia storytelling for different purposes such as

marketing and social movement.

2802410 AISInNISHARTIENSIUEe 2(2-0-4)
Goulusede : -
nsaniunisnansienisnglaunumaesdaulen1snansienis Fauddunou

mMadoulasinis astdnauelasinis suimsdnnisnesdeviiludnuwaesneg eliussg

Wmnensnannusulssuaasatimuunliognsiuseans nm
Media Program Producing 2(2-0-4)
MED PROG PRODUCING
CONDITION : -
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Basics of program production under the role of producer: from the initial
project proposal, project presentation, the various of production management in order to

achieve production targets within budget and time specified efficiency.

2802416 nseankULANdMSUAeULTD 2(1-2-3)

Fewlvsedn : -

AUEALY LATUNUIMIVTITITeIRn MENNITEENKULAIN NSTUIUNITHAZIATA
Tunswdnaindmivdeuureiluaruananile naenaunsliineluladadvialunisesnuuuuas
NA®RIN

On-Screen Scene Design 2(1-2-3)

ONSCREEN SCEN DSGN

CONDITION : -

Importance and functions of scene; scene design principles; process and
production techniques for on-screen scene both inside and outside studios; digital

technologies in scene design and production.

2801332(JN) NTATNAINETAUNA 3(2-2-5)

Fewlvsedn : -

MANAT WUIAA N1saeneaadNAAnIoteyaLarainnieg lagldninnie
?g”ﬂﬂﬂhﬁin?uauaLﬁuaﬂiauVMﬁgﬂuuumﬁqﬂ Afinnumaneg wu nsfin Saffife wuiinaude
puaUszasAuaznguidvineane WeWaurinuynsaanmansaumadmiviiauetnans
LagziTesT o nilsruularUsEaninm Ussgndlivinuednunisdeans nmsldivana wazaudn
A5 9ATIALUN INARLAZ N LNTA WA TAUNA

Information Visualization 3(2-2-5)

INFO VISUAL

CONDITION : -

Concepts on how to express ideas or data and statistics by using images and
symbols in order to present visual information in a meaningful way, such as graphics,
multimedia, and mind-mapping to serve specific purposes and audience; developing visual
skills for information presentation and storytelling in systematic and effective manner;

application of communication skills, reasoning and creativity in production and dissemination

of visual information.

89



wangmstweransUudia (a0uUTudss we. 2561)

2804456(PA) nsuansdnsulnsvirduaz N neuns 3(3-0-6)

Foulvedn : -

DIAUTENOUN NG UNTELVDIAEATINTVIAUMATAINEUAT LUIVBINTITUARAILAZNIS
ffuuans Bnsuaznszuaumslumsienenunumvestinuans vinwensdeasdmiugindunis
wanslunsuanazasinsviriuaznmeuns

Acting for TV and Film 3(3-0-6)

ACT TV/FILM

CONDITION : -

Aesthetic components of television drama and film, approaches in acting

and directing; process of actor in creating a dramatic character; communication skills

required for a director of television drama and film.

2805413(FL) Aavendva 3(1-4-4)
Fewlvsedn : -
FavzAdvadnuiansldreuiumeflugusidueiesdioatrsassd nswuande
Aavaufionsrdnuarinausnuludnusiig endi nMwdneRava Fenau nwuszneu wellwdu A3va
A6lo wazn1sdnsioldes
Digital Arts 3(1-4-4)
DIGITAL ARTS
CONDITION : -
Field of computer arts, use the computer as a creative tool and incorporate

digital media in their process and delivery format include digital photography, mixed media,

illustration, animation, digital video and sound editing.

. N§UIYINTBRNUUULLBNT (Content Design)
2802318 ATAS9ATIATIINITAINTULN 2(2-0-4)
Wouluseden : -

o & Ao & o o o Y v s a v ea
ﬂ'ﬂ']iJEWU%WUVHﬂLﬂuaqﬂiUuqiﬂimﬁﬁqﬂﬂﬁiﬂiqEJﬂ']ﬁ')V]EJLLﬁ%IWﬁVIﬂumLVﬂJ']%aN

ES]

a [ a | < v [V

dmsuiintuesneg duldun Inineiauints dvgnavesdetavunisein wndunissuiiliem
- v A ! ! a Y a [ ° [ < 3 o !
de Uadenazdrvduasulvifinnisiauisenisdmiuin elassauazaninlgynindnasons

asvassAsemsdmsuin nsUsaliukasinszinenisdmiuaniuiagiu
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Children Program Creation 2(2-0-4)

CH PROG CREAT

CONDITION : -

Basic knowledge necessary for creating radio and television programs
appropriate for children of different ages, including developmental psychology, impact of
mass media on children, children’s media perceptions, factors supporting the development
of children program, obstacle and problems in children program creation; evaluation and

analysis of present-day children programs.

2802321 ANTASNATIATIBAIAR 2(2-0-4)

Foulusiedan : -

UsziRnsanenenaniinn sssuvifuaznszuiunmsaenenaninn nsansosly
FIMIAN UMt fkasauSuRnveuvesEnesg Aieenidlussiumniuagssiuuunnd
ANWULTIENITARIUIBANA 9 NMTHEATIBNIIANIMIINSTiA ﬁqsﬁmt,asﬁsuﬁwéﬁtﬁlaﬁaﬁ UAn
HADAIUAMUTURATDURDHIAL

Sport Program Creation 2(2-0-4)

SPORT PROG CREAT

CONDITION : -

History of sport live broadcasting; nature and procedure of sport live
broadcasting; storytelling in sport program; roles and responsibilities of production staff who

are involved on both national and international levels; nature of various sports; television

sport program creation; business and copyright of sports; social responsibility.

2802322 FeNsaUIUIkamN1saidag 2(1-2-3)
Foulvsiedn : -
waAaiug s fUTINIsaUUILaEg N3l Ty Ussnnueasenis
AuNUIuAzIANNIAITagtu nseenuuy ke waznsldineluladddvialusensussini ns
435190158 UTINVETUAT ANUSURAYOUABdIAN NSANYINIIUNITHANTIUNITAUNUILAY
winnsadlagiu
Current Affairs and Talk Program 2(1-2-3)
CURR AFF/TALK PROG

CONDITION : -
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Basic concepts in current affairs and talk program; types of current affairs
and talk program; current affairs and talk program design, production and digital technology

usage; audience engagement; educational trip and observation.

2802323 NISNANTIIN1TAIIAR 2(1-2-3)
Fewlvsedn : sedviidesaeuniiu 2802202
E‘ULL‘U‘ULLﬁSL‘ﬁE]MWJ@Qi’]EJﬂﬁﬁ’]iﬂa LUAABIENTAR N15IuNULAETUREY

NSKAATIBNNSANSAR MataSeshunuasad ausuRaveuredan
Documentary Program Production 2(1-2-3)
DOC PROG PROD
CONDITION : PRER 2802202
Form and content of documentary program; documentary concepts;

planning and documentary production process; storytelling in documentary program; social

responsibility.

2802324 ﬁaﬂzLLazﬂaqmémﬁmwmiLwaa 2(1-2-3)

Foulasiedan : -

LLU’Jﬁﬂﬁu;ﬂ:’mLﬁI‘&J’lﬁUﬁSﬂﬁL‘Wﬁﬂ USELANURRNas N13ALEUSIHNITNGS NagnNs
M53M5I8N15 NMTERNKULLAENSHANTIENS Tinueiiugrunsidnaluladidtalunisiasenis
ANNSURRTRUADEIAN NMSANYININUNNTNEATIENITNAS

Art and Strategies for Music Program Production 2(1-2-3)

ART/STG MUS PG PD

CONDITION : -

Basic concepts in music program; music genres; music announcing; music

program’ strategies, design and production; digital skill for programming; social responsibility;

educational trip and observation.

2802325 MIRYUUNTYNITAZAS 2(1-2-3)
Goulusieden : -
ASTUIUNITAALIBY AIARSYINISIANT0Y waznadanisasvassaazasTiiings
nsgnulagvu wazuinny nszitadudnegfifinansenudenisadisassrunagasvedlng 1w

Jademaegsnatuiie dau uagdnusssy dnvugdrdyvedismsinausazasuseinneingg dnuda
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Feulasanundnsienisaras Usenausie Sosde fazas ninuiud wasuiuvioUssifundnves
o1 MuwnAnanlassnufnanuiauideuduunmensasas anusuinveusodsny

Drama Program Scriptwriting 2(1-2-3)

DRAMA PROG SCPTWRT

CONDITION : -

Process of developing story idea to create a powerful drama; principles of
narratology; analysis various factors impacting to the creation of Thai drama programs: the
perspective of entertainment business, the social and cultural context of Thailand; nature of
diverse drama genres; writing a drama’s program proposal combined with premise or
synopsis, characters, treatment and theme; develop the proposal to write a complete drama

script; social responsibility.

2802326 NIHANIIINTALAT 2(1-2-3)
Feulvsedn : sediidesaeuniiu 2802202
LLuaﬁm‘ﬁugmLﬁmﬁ'uﬁaﬂzmmam LLazmiUizqﬂﬂiﬂuﬁUﬂﬂiazﬂi quw%ag

nsiadedluazas nENNTLATUTEANTBITENNTATAS NSEUIUNTNARTIENTALASHILATURDUNS

HAR TEINNITNAR Lazudin1wds wanniswazimaiialun1siAusenisazas A N1SAAIILUY

m'iaaﬂLLUULLazﬁmuﬂﬂgmﬁa\‘iLLawﬁLmﬂaﬁfﬂLLﬁm ?Jﬂﬂﬁﬂ’ﬁ%umauﬁm 9 TuN1SNARTI9N1TaTAT

Wy nsdendanuiidierin msfmdeniTnuans 13epnwUULEERN M KU N15I1NUATSENETN

auseanies nstuindes nsinsenmuazides naenauAuURnTeusadA
Drama Program Production 2(1-2-3)
DRAMA PROG PROD
CONDITION : PRER 2802202
Basic concepts in performing arts and applying to drama program; aesthetic

of storytelling in drama program; principles of drama program and genres; process of drama
program  production: pre-production, production, and post-production; principles and
techniques of drama program directing including script’s interpretation, shot planning, and
design blocking and camera’s angles; practice step by step of production process such as
shooting location’s selecting: casting, costume design and make-up, shooting plan,

continuity, sound recording and visual and audio editing; social responsibility.
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2802327 ANSASI9ATIATIONITLNBANSANEN 2(2-0-4)
Wouluseden : -
VANNNT BUIAA TUNITAS19ETIAADUIATULNBNITANYINADATIR NIN1SANBITU

=

JPUU NMSANYILBNTZUY UaENISANYINNETAY InINeIN1siseus nsruiumsiseus nalanis
aou nsysannanslideUssinineg edenseneidsuaionavia ieuselevinianmsding
Educational Program Creation 2(2-0-4)
EDU PROG CREAT
CONDITION : -
Principles and concepts of mass media creation for life-long education;
formal education, non-formal education and informal education; psychology of learning;

learning process; teaching technique using media integration for education such as broadcast

media and digital media.

2802328 nsTBnuTTIIng LAy InsTmitugs 2(2-0-4)
Feulvsedn : -
wuaAnuaznanNNsAEITefuNITTIBaIuT B sdualuL LY sEYnd Teud

wnfndenudayadIranTkarAus wuifadeyaansisugivaninalladdunisiuiuasidntetoys

17815 AMNINAITINENUYIUYATIANANTAUMA AN BULLALAMAIVBITIBIUUIUTIFUAIU

LUUUTEENAUTENNANY 9 lokA 518971917d1599U 589 0A $1891UTITATIERRAIN 189U

duanuangdn eAuneuariinufiRnunszuiunmsuasmaiianisdernwasiluindmiuaeu

YIUTBIFVAUBUUUTEYNAUsiazUEnm
Advanced Broadcast News Reporting 2(2-0-4)
ADV BC NEWS REPORT
CONDITION : -

Various concepts relating to applied investigative journalism: concept of
information society and knowledge society, public affairs/public information and civil rights,
the rights to be informed and the right to access public information; explore the
qualifications and worthiness of various kinds of applied investigative news reporting which
include poll & precision journalism, interpretative news reporting and investigative news
reporting; discuss and practice on working process and techniques for each type of applied

investigative news reporting.
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2802329 M5B ILipanAL s ERTR 2(2-0-4)

d‘ a
Wouluseden : -

A wva & o =

wnARTIugIUAEINUNSERaNsAuNUR Ussinnvesdenitn defunisanndnuidess

(%
Y v a wa

YRUF ATANITTIHINULIINDANANULALININUR NINDUNANINUR T84

Disaster Risk Reduction Reporting 2(2-0-4)

DIS RISK REDU RPT

CONDITION : -

Basic concepts in disaster communication; types of disaster; media and
disaster risk reduction; techniques in disaster risk reduction reporting for pre-disaster, during

disaster and post disaster.

2802411 nsasNassATensUszianuinnzuazinulyd 2(2-0-4)

Fewlvsedn : -

LLU’JﬁﬂﬁugﬂuLﬁlﬁJ’JﬁUﬁSﬂﬁ‘Ui%LﬂVIUﬁﬂJﬂSLLazLﬂMI‘U’S USeLANU89351801S
Uiunzuazinulyd N1500NLUULAZNTEUIUNTHEATI8N1S N15UTEITUNE maﬁﬂm@ﬂmmimam
sensuszanuanziazinulyl

Variety and Game Show Program Creation 2(2-0-4)

VAR/GAME PG CREAT

CONDITION : -

Basic concepts in variety and game show program; types of variety and
game show program; variety and game show program design, production and evaluation;

educational trip and observation.

A. nfuITITANLaFafne (Social & Media Study)
2802330 ns3Winviude 2(2-0-4)

d‘ a

Reoulysedn : -

ANUTINELAANNAIARYYRINTIITIUGD viann1sugIUAgIiuNIvvuGEe
AnulaillomvesdeldnsnaderSuanslaetls Fanseaisansludedsziandng 9 laud
N15AAIN AIAININ AT wAEUTEEIUANT LI NMTININGEe

Media Literacy 2(2-0-4)

MEDIA LITERACY
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CONDITION : -

Definitions and importance of media literacy; basic principles of media
literacy; understanding of how media content influences audiences; ways of deconstructing
media messages: message interpretation, questioning, analyzing and evaluation; approach to

media criticism.

2802331 M9IsaiNanuADINaTY 2(2-0-4)
Soulasgdan : -

a o

msUszegndmguiidainet dauinet Indesesilunsinsainanudeiavy
TUNMTIATIEENTIENT0S YUV N15a59859A warUssnnaenis

Media Product Criticism 2(2-0-4)

MED PROD CRITIC

CONDITION : -

Application of semiological, sociological, psychoanalytic theories for media
criticism with emphasis on narration, convention, creativity and genre.

a o ¢

2802332 Venide 2(2-0-0)

)

Waulvsnednn : -

Lo

Y]

Inssaisuazszuvdeudarulugadida suuvutazdnvaznsUsenevianis
FouszLamingg wazaudiusiuuiunmedinunasiasugha sansenulazauAsulUasenis
Wasude msUszneuiansuazgsiadeasiary sasnauuleuieifsrtumsmifuguade

Media Landscape 2(2-0-4)

MED LANDSCAPE

CONDITION : -

Structure and system of mass media in digital era; patterns and natures of

media industry as well as their relation with social and economic contexts; media impacts

and changes on media exposure, media industry as well as media regulations and policies.

2802333 HOUNININ NTEAUFLIUTTANUTNITYUVURATUTNNTANT T 2(2-0-4)

Waulvsnednn : -
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LLu’JaﬂﬁugﬂuLﬁﬁl’JﬁUg@LLWilﬂ’]‘W N3YLHLIUTLLANUINITYUIURAZUTANS
GRLRFIH @mﬁmaﬁau’%mmmuuaz‘u%msmmscuz MéjﬂfﬂﬁLL@3LL‘Ll’JV]’Nﬂ’]iE)’eJﬂLL‘U‘UﬁﬂWﬁLLﬁS
i’]EJﬂ’]iLﬁ@U%ﬂ’]SﬁN%ULLﬁSU%ﬂ’]i?ﬂﬁ’]imz

Community and Public Broadcasting Service 2(2-0-4)

COMMU/PUB BC SER

CONDITION : -

Basic concepts in community and public broadcasting service; values of
community and public broadcasting service; principles of designing stations and programs for

community and public service.

2802412 AsERaNsAs TN lan 2(2-0-4)
d‘ a
wouluseden : -
o a = 1 a [ P ~ <
AnnvewATeYIeN1saRaTlan LIITUARaUNTEUIUNITARAT ALY

% B

mmamauazmamu@mﬁasmdnﬂssmei mmmmﬂwmaﬁuaﬁama%uszﬁdaﬂ 5‘1/1%%?%@@"1&%?@
53N 5793R NN TRLSTIN nsTUIuNsAeansiufvesde n1slnarewniseinsUseng N9
Mimussssudesyiulan LnAnBosdndnualmetamsssuuasnd wazmsiiuguadelan

Global Network Communication 2(2-0-4)

GLOB NET COMM

CONDITION : -

Origins of global network communication; driving forces in communication,
multinational media ownership and control; varieties of global mass media; international
media dependency; cultural imperialism and beyond; media transnationalization process;

international news flow; global trade in media culture; concepts of national and cultural

identity and global media governance.

2802413 uianssunsdeansdmiudnuiiionusiana 2(2-0-4)
Foulasedn ; -
unAndsaufionuiana Uszadulng aurevey uazwydses msdnuilym
LATHANSTNUINNITEeANs Winnssumsieasiiienslifnnsudsunyas
Communication Innovation for Inclusive Society 2(2-0-4)
COMM INNO INCL SOC
CONDITION : -

97



wangmstweransUudia (a0uUTudss we. 2561)

Concept of inclusive society, democracy, marginal people and pluralism;
the study of problems and impacts on inclusive society from communication; communication

innovation for change.

2802477 Funufientuniseanuuularianie 2(2-0-4)
Foulusedn ; -
AsdunuieAnwieafunisesnuuuLasNande Tnaniaivraziduginnue
Wslunrazn1AnsAne
Seminar in Media Design and Production 2(2-0-4)
SEM MED DSGN/PROD
CONDITION : -

Seminar concerning media design and production; seminar topic for each

semester is under departmental authorization

q. neju%mﬁ"’ﬂﬂ (General Courses)

2802347 ﬁ'mﬁmLawwzmiaaﬂLLUULLazmﬁmﬁa 1 2(2-0-4)
Goulusedn ; -
llanunsafuaniueuld Jufuiidedeiilddmdenuidniundaznin

n3ANEN
Selected Topic in Media Design and Production | 2(2-0-4)
SEL TOP MD |
CONDITION : -

To be determined for each semester.

2802348 SosfnamsnIseenwuULasNAnde 2 2(2-0-4)
Foulusedn ; -
llgnunsamnuauiueuls Jufuiitedesiilddndenund mivusdazan
N15ANW
Selected Topic in Media Design and Production |I 2(2-0-4)
SEL TOP MD I
CONDITION : -

To be determined for each semester.
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LSDIAMRNIZNNTDBNWUULALHANED 3 2(2-0-4)
d‘ a
Wouluseden : -

Y

ldanursanivuawidusuls JUNURIveseanlafmaanu1d s uwAasnie

Selected Topic in Media Design and Production Il 2(2-0-4)
SEL TOP MD Il
CONDITION : -

To be determined for each semester.

miﬁﬂmmwwiwqﬂﬂa 2(2-0-4)
d‘ a
wouluseden : -

dednwidufiewanzmeyanaluiseuieaiuniseanuuuiasnanie lneddn

WADUANDTINIATINUNABINITANY NIPULAUBTRR1TELTURAYRUlATIUYRIHEN Yauede

AV UNENINTUOYITR

Individual Study 2(2-0-4)
INDIVIDUAL STUDY
CONDITION : -

In-depth study of special topics on media design and production; students

are required to present proposals together with the name of the instructor in charge of the

prospective projects to the department committee for approval.
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3. @1U13UINSUTTVFUNUS 45 AU

3.1 91831030 U 33 wihefn Usznouse
2605311 NANNIINAIA 3(3-0-6)

Fewlvsedn : -

LLmﬂaﬁmﬁmﬁugﬁuLLawﬁﬁﬁmﬂmimmﬂ ANINLIAABUNIINITHAA izUUSﬁatyja
NsRaTn NeANsIURUILAA Nsudsdiunatn n1sidenaaiadmviing n1seiurddnsiuel N3
USTMSRAN AT 11339517 T89N19n159AS MU Lasn13nTENeEURT NsdLEsIANIAaTa
M3RAIRTEINsUsTINe NsRanaLiodey

Principle of Marketing 3(3-0-6)

PRIN MKTG

CONDITION : -

Basic concepts and functions of marketing; marketing environment;
marketing information systems; and marketing research; consumer behavior; segmentation;
selection of targeted market; product positionting; product management; pricing; channels
and distribution; logistics management and supply chain, marketing promotions; international

marketing; social marketing.

2736106 Aaviley 2(2-0-4)

Feulvsredn ;-

ANUNNNELATVRUIBTDIAAUY NANNITFUNSEAansAU b luiruAadanun
19 q nsUgnieanuduralumnuidunmaenausuuuvvesdausineuazanaiulunndlauas
Uszaunisallumsgaudavzidnaseinuardsanluilag i

Art Appreciation 2(2-0-4)

ART APPRECIATION

Meaning and scope of arts; principle to aesthetic; understanding of visual
arts in many aspects; inculcating of appreciation in historical backeround and style of Thai
and Western arts with emphasis on understanding and experience in the works which effect

present-day human life and society.

2737110 APniy 2(2-0-4)

Waulvsiedan : -
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Wamnnsaunituwdtaiolusa dosuardnuazvenaiosmusdeiiama quszuan
LATANWULVDIAUAS INY LazAURIUTEINATIAS AR TNUSALALYIlnLALNALENLaYAUASUTEIN
gdvialan

Music Appreciation 2(2-0-4)

MUSIC APPRECIATION

CONDITION = -

The development of music, sound and musical instruments; the
classification and nature of the music of Thailand and neighboring countries, compositions of

great composers and worldwide national music.

2803205 nagnsiazmealianislddeiiion1sussvduiug 3(3-0-6)
Roulusedy : s fidesaeuniu 2803301

9 I3 ax Yy A A A ! &

AUNLNY NWE UNUIW Naens wagdsnisidinsesiiodeansussansingg e

Ly

wsasloadouaziesedioadslvy iiluusslomilunisafiuvnulszanduiusluganisasusiy

'
A v a

d0 19U 919u8n AW @13AF NTLaAsTY MISRRnssY Aeftuthuardetiuii mslavanile
nsUsTIduiusULUUA1ag nsldiadedredenueoulall Aeussuduiususnsuuuy uagnis
Uszduiuslaeldidemitosdnadudves

Strategies and Media Tactics for Public Relations 3(3-0-6)

STG MED TAC PR

CONDITION : PRER 2803301

Meaning, characteristics, roles, strategies and tactics or techniques of media
application ranging from contemporary to new media in order to benefit public relations
works in era of integrated communication including news release, photo release, documentary,
news conference, event, folklore, entertainment, public relations advertisement, social media,

guerrilla public relations and brand content.

2803300 nsdeansifienisiduinla 3(3-0-6)

dl a
Wouluseden : -

'
aa

anwazuazisn1sldudnlalaenislddasng o 1wy @oansuiarunazn15Anse

] [

JENINYAAD UBNIINTY  IAN¥II09AUTENOUNAIAYN IR ILIATINE LA FInLINeNTNas

o

AsiuutIladnaae
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Persuasive Communication 3(3-0-6)

PERSUASIVE COMM

CONDITION : -

Types and methods of persuasion using various media, e.g. mass media
and personal contact; major factors in psychology and sociology that have impact on

persuasion.

2803301 nsdeufionsussanduius 3(3-0-6)
Feulvsredn : -
weaAauaTnvzug i Iudensleuiiensusznduiug Bn1sdey

uwuusneg ldinzdunsdoudiensmewnsiiudeniasy delml srufinsdeudmiuionssu

vioruiunIsUsEduusATdneusaniedu
Writing for Public Relations 3(3-0-6)
WRITING PR
CONDITION : -
Basic concepts and skills of public relations writing which are required for

public relations practitioners including writing for conventional media, new media and

events or other specific public relations works.

2803305 UszihudspuuazUsyuud 3(3-0-6)

Fewlvsedn : -

ANANAYVOIUTEV A anwUzUDIUIETVILR N15NDAIVDIUTEY LA N1SIANTT
Usenuf Msdaseissdiudeny anuifeidesseninassiudiay wastssvu@dunsdnduau
Uszanduius

Social Issues and Public Opinion 3(3-0-6)

SOC ISS/PUB OPIN

CONDITION : -

Importance of public opinion, the nature of public opinion, the formation
of public opinion, the management of public opinion, analysis of social issues, the interrelation

of social issues, public opinion and public relations.
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s

2803307 nsuBndeUssanduius 3(2-2-5)
Foulvedn : edvidesaeusiiu 2803205
wnAnN1TeenLUULaERnaAURTRluNTHARdenTUsEAN LTS yradod e

dodidnvseind uardendsia 1wy aavanen wuiy Wawmed Ingnszareides Inglnsviml uay

wseredsaneaulatguuuunieg liinenduiules Liuden aaensunsdnianssuiiviy
Media Production for Public Relations 3(2-2-5)
MEDIA PROD PR
CONDITION : PRER 2803205
Design and practice of media production for public relations including

printed, electronic and digital media such as news release letter, brochure, poster, radio and

television programs, online media (e.g. social media, website, weblog) and special events.

2803345 NNFINNITUTEVIEUNUG 3(3-0-6)

Foulasiedan : -

58108U7879UUATNTEUIUNITINY NITHAYIIUITEN1ATUU LV FUAUS
M3UszfiuranuUsErduiug nsloulasesenuddy Mafunustkariinssideys naeniu
m‘iﬁ%auamamﬁﬁa

Public Relations Research 3(3-0-6)

PR RESEARCH

CONDITION : -

Research process and methodology, public relations research practice, evaluation

of public relations campaign, research proposal writing, data collection and analysis, and

presentation of findings.

2803401 NsUIMTNUUsETENTUSTINagNS 3(3-0-6)
Roulysedn : -

PANBALULINAIUNITUSNNS NaNBALTUADUNITETIUBNUNISUTLIIAUNUS

Qﬂ.ldld ¥

ANSUSUNITIUY ST TUNUSDIANTHAZUSENTNUS N 819 1UNISUSEFUNUS Taln N153nlATIasIa

'
Y o =

Wieulszduiusluesdns NMsusmsyaaIng nsuImsauszanauasn1siy Madudin ad

54

Usednsann n1suiuisnislddenasimalulagnisdeansssuudavia N15AARINAIUANIIULAE

ATSUSNISIATINIT N1TIALAZ USSR UNANISUTEIIEUNUS NANWALWLUIAANITIANITAITADAS
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Benagns  iloatiuayulivinessdng 9395550 ITIOUTIANTING WA TUTTIENTLS LU
AnwinsalAnwlagiuuarnsnnaununulssnduiug

Public Relations Strategic Management 3(3-0-6)

PR STRG/MANAGE

CONDITION : -

Management principle and function, principle and process of public relations
planning, including in-house public relations and public relations agency, organizing public
relations department, human resource management, budgeting and financial management,
effective leadership, public relation tools and media management, monitoring and control
technic, project implementation and management, public relations evaluation, principle and
concept of strategic communication management supporting corporate goal, ethic and

professional code of conduct, emphasis on current case studies and public relations planning.

2803407 N5MUHLTSIAL BN TUTE I EUTUS 3(3-0-6)

Feulvsedn : -

LLmﬁ@LLazwqﬂ:}aLﬁmﬁ'“umim'i’imiﬁﬁl,ﬁaﬂ’ﬁﬂimﬂﬁmﬁué ﬂaq‘mé ATZUIUNT
wazduneunsiniuu N13AIUANAIU N5UTTIIUNE 2385550TuN1IALTUlATINITINTIARIY
nsUsTduius wWun1siidn unisaiannesdnisiieg undnwiiiedariilasenissusedanuy
msUsErduiug nsiiluufoalasnsiiuguavesiaouiasdunuainasdnisiu

Campaign Planning for Public Relations 3(3-0-6)

CAMP PLAN PR

CONDITION : -

Concepts and theories related to public relations campaign, strategies,
process and operation, control and evaluation, ethics for public relations campaign with
emphasis on application of situations from various organizations in public relations campaign

project and implementation under supervision of the instructor and organizational representative.

2803466 ANSHNUIVITNNTUTEAUNUS 2(0-6-0)
Soulvsedan : -

AsHNUSEAUN SRR TIlUIUUSEIAUNUS 57UDINNT0DNRUUBALILATIZNANS
A1 ULAZNSEEN YD N15eanLUURIARaY N15IduwarUseiliung Inainswsaunsaunle
LUIAALAENENNITIUNITTINUWIBI NN SU T FURNUSTUUTUNDIAN AT NYLNUT NENITETITY
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[ 6§ o (% [

955810550 warn1sURURNMUNmINzauluaswIvdnnsUseduius dmsuesd nsidluuay
AgUsEINe
Professional Internship in Public Relations 2(0-6-0)

INTERN PR
CONDITION : -

Direct experience in public relations including message design and analysis,
planning and selection of media, graphic design, research and evaluation, as well as preparing
with concepts and principles of public relations professionalism in different organizations;
rules, regulations, codes of morality and ethics, and code of conduct appropriated for public

relations works in local and international organizations.

3.2 edrnden 12 wiieds daadensouseinainnguinleanld Usznausie
n. NGUIVINAYNSN15UTEVITUAUS (Public Relations Strategies)
2803308 nsUszrduiusuazdsn 3(3-0-6)

Fewlvsedn : -

HANTENUVRINITUTEMFURUS Ao AN AIUTUHAYRUVBINYINIIUAIUNIT
UszmnduiusaoosAnsanrdulazdiny nsiUSEULEUIUITULAYATTIIUTTUNTUTZIEUNUSAU
AaUszine uazmsiesginslavaniiie TngusrasdsunsUssuduius

Public Relations and Society 3(3-0-6)

PR/SOCIETY

CONDITION : -

Public relations impact on society; social responsibility of public relations

practitioners; comparison of public relations’ ethics of different countries and analysis of public

relations advertising.

2803309 N13UsEMdUITUSTININALLESUAS 19T 0L HE98ANNT 3(3-0-6)
Roulysedn : -

s a -

N15Us2dUiusgsNIuaLenaInnTsL N1TYIANINITNITABAITNINNITAAIA
msUszrnduifusesdniafioatduayunisnaiavesgsiaingg mslidesufuuwazdemeluladlunais
feq irsuatuditensiangsia wafe uasnquifumsssnduiudifiensaidodouas
amdnwal msthunAnuasnguiinUszgndldiiieainsrnaniidedevesssiauazgnamnss
Corporate Public Relations and Reputation Building 3(3-0-6)

CORP PR REPU BLDG
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CONDITION : -

Corporate  and  industrial  public  relations, integrated  marketing
communications (IMC) and corporate PR in product marketing among businesses, the use of
traditional and high tech media in business development, concepts and theories of public
relations in building reputation and image, application of these concepts and theories in

enhancing the credibility of business and industry.

2803310 nsUszduiusnIsnain 3(3-0-6)
Feulvsnedn : -
LUIAANITUTEYIFUNUENITNAINVYDIIANITAIATINILALDIANIT

as1sulselovtl msdeansnsnaialUUHaNNETY MaNNTaFeRTIAUA nagnduarnsUsziduNa

MsUszrduiudifloatuayunisdoasnisnainuaznisaianandud saufanisadisununis

Uszanduiusnisnann
Marketing Public Relations 3(3-0-6)
MKTG PR
CONDITION : -

Concepts of marketing public relations for business and public organizations,
integrated marketing communication, branding; strategies and assessment of public relations
campaigns to support marketing communication and branding, including marketing public

relations planning.

2803311 nMsuImMseTauduazUszdutiogtufetunnaudn 3(3-0-6)

Foulvedn : -

ANUVINELAEAHEIAYTDINTIFUAT NMTUTINIATIAUAT N3ATNANAINTIAUA
nagndnsUIMInsAudlusunsneg  enii msidudlml andudileglunateanui msvens
ATIAUAT  NIAANYINITATNAMAINIIFUAILAZNITUTIIATIAUANIUNTUTEAFUTUS PaanIu
Uszifiuddyieafumsaeansnnaudlutagdu

Brand Management and Current Brand Issues 3(3-0-6)

BRAND MGT/ISS

CONDITION : -

Meaning and importance of brand, brand management and brand equity;

brand management strategies in different contexts such as new product launch, maturity
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product, brand extensions; case studies of using public relations to build brand equity and in

managing brands as well as current brand issues.

2803315 nsdeasnisnataiiiedan 3(3-0-6)
Feulvsnedn : -
msvhanandlafutlygmidsnulufiafiioadostunginssunywed msussgndld

vannsuagnguifunsdoasiumsnaaiiiedinulunisatuayuliiAnnsiasundas Tne@nw

Uy wanUuR waznsdlfnwisne Tuusunvesdsaulng 91@uu Lazuuva
Social Marketing Communications 3(3-0-6)
SOC MKTG COMM
CONDITION : -

Understanding social problems related to human behaviors and applying
concepts and theories in communication and social marketing to reinforce changes. This
includes to study philosophy, principles and case studies from contexts of Thai, ASEAN and

international societies.

2803316 AUV FUNUS TEUINIU LN 3(3-0-6)
Foulvsedan : -

ﬂ’]iﬁ@ﬁ?§Ui$‘U’1gﬂﬁu%‘ﬂ@ﬂ@ﬂﬁﬂii%%’hﬂﬂi%L‘V]ﬁLLagaﬂﬁﬂiﬁaﬂau‘ﬁa@ﬂﬂ’]ig@ﬁ’ﬁ
Fruvf Sutsznevuldfendnns wunfn nagnnisaununsdens wagisnsdeaisinan il
a$19n155us AR TUsEAVS A ez sEAninatiioussgulivnunenisdeansluuiunueanis
Uszanduiusdumi
International Public Relations 3(3-0-6)
INTER PR
CONDITION : -
Public relations of international corporate and local organizations aiming to
communicate to international publics, including principles, concepts, communication
strategies and tools to create effective and efficient campaigns to complete the

communication objectives in international public relations context.

2803408 mﬁmmiﬂszLﬁuLLazmﬁamﬂumaz’inqm 3(3-0-6)

Waulvsnednn : -
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Amsnvesuuafn 33nslun1sdnnisussifuuaznisdeanslun1ieinga
nsnsissdiusarmsuitymlagldnsniseeg Taun nssuilassanud nsdadennznssunis
fiusnmn N15U52aUAUDIANTAANTIUAIN miimiﬂﬁlﬁamﬁﬂmm’nﬁﬂqm miimiﬂﬁlﬁaﬁuﬁd
amdnwal M3 Bnseeg WeysanmsmnlflumsnamunsemsitenisiansUsaifunaz e
3ﬂqmjaﬂaqﬁﬂiﬁngw’m%’gl,t,azﬂmqiﬁ%

Issue Management and Crisis Communication 3(3-0-6)

ISS MGT/CRI COMM

CONDITION : -

Overview of concepts and techniques in issue management and crisis
communication, analysis of issues and problem solving, using various methods: public hearing,
advisory committee, coordination with activity organizations; crisis management campaign,
image restoration, application of integrated methods in communication planning for issue

and crisis management for government and business organizations.

%. n'sju%'u,ﬁammwnzﬁw (Specific Areas in Public Relations)

2803317 mMsUszrduiusuazanusuiinveuredinuagnadadu 3(3-0-6)
Fewlvsedn : -
wnAnfefunisuanenufuRnteusedanvatesinsuaznIsiauag 198y

mMsUFTRnuUsEIATuSensuansaINTURaveusediaNYetesAng unsdlfnu MIgeu

Bouvuiug mimimsﬂ@wﬁv‘?ﬁmmm MarusazfeulasinsUszrduiuifiieidostfunsuans

AMUSURAYDUADAIALVDIDIANT
Public Relations and Sustainable Social Responsibility 3(3-0-6)
PR/SUSTAIN SOC RES
CONDITION : -

Concepts of corporate social responsibility and sustainable development,
public relations practice for corporate social responsibility with emphasis on cases, company
visits, field trips, special lectures by CSR experts, planning a public relations project related

to corporate social responsibility’s initiatives.

2803409 msﬁaa'ﬁmaﬂmﬁm 3(3-0-6)

dl a
Wouluseden : -
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LAALAENGEc1e 9 an1sdeas nszuaumsnisdeansnianindeslaeili
nsdlfinwn nisdeanssenindzunatuussiv N15UIBENARUIAR N8 LAENTEUIUNTARANS
NN5IE0Y Lﬁ@ﬂﬂi’)’]ﬂLLNUﬂ’]igaﬁﬂiiSM’j’N%}iUﬁaﬁUﬂi%’U’]sﬁu

Political Communication 3(3-0-6)

POLITIC COMM

CONDITION : -

Interior look of the complex political governmental citizen examination
and analysis of communication process; utilizing actual cases derived from national
experiences; comparison of communication theories of communication are compared with
the actualities of political campaigns and relationship between political governmental

persons and their public.

2803410 N5UTETUNUSHNUETITUEY 3(3-0-6)
Foulvsein : -

WARLaYNANNISERENTaNsNTME  @1svdrAnuasUseinutymaiuaisn s

537UYNAVRRIANITANT1TMEY LUMNE A15A8 naewns nqulivuneg n1sAnduaukasnis
Usgifliunan1susenduiusdmsuesan1sauansIsagy wWunstfnwiuazn1sussendnannis
Fuflunuuszrduiudifloaiuayusidnisiuanssngy uarn1sdeasansnsngfuasTaY
Public Relations in Public Health 3(3-0-6)
PR PUB HLTH
CONDITION : -
Concepts and principles of public communication, current issues and
problems in public health, nature of health organizations, goal, mission, strategies, target
group, public relations practice and assessment for public health organizations with

emphasis on case studies and application of public relations to support health organizations

and public health communication.

2803418 nsUsEEdUIUSAUNITANYN 3(3-0-6)
Roulusedv : -
WUIAALAERANNISHRANTE5NT MY ansvafnuazUseiautdaymiaiunis@nen

§I5UYIAVDIDIANITAIUAITANEY LML 21573 nagns nquidivuneg nasdnduauuae
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n1sUsTEuNaNIsU TR AUTUSAMTUBIANITIUNTAN Y WunTalAnwIkasNIsUsEENANENNIS
fuflunuussnduiudifiomiuayussdnisdunsang

Public Relations in Education 3(3-0-6)

PR EDU

CONDITION : -

Concepts and principles of public communication, current issues and problems
in education nature of educational organizations, goal, mission, strategies, target group, public
relations practice and assessment for educational organizations with emphasis on case studies

and application of public relations to support educational organizations.

2803419 AUV FUNUSANUFILINADY 3(3-0-6)
d‘ a
wauluseden : -
LUIAALAENANNITADANTAISISUE NISADAITNYINUAIULELIATUAILINA D

[

aszdfguarlszinutyninuauinaon 53TUTIATDI0IANITATUEIIRdaN 1WIKNIY A15AA

1 I

nagns nauidiving mssflunulaynsUssfiunanisUszanduiuddivm Sussdnsiudunndey
WunsdAnwinaznsszgndndnnisdndunulssnduiusifioatuayuesdnissudannde
ﬂ?‘iﬁ@ﬁ’]ﬁﬁ’]ﬁ?imguaﬁﬂﬁigﬁﬂﬂiLﬁﬂﬁﬁUﬂﬁﬁuLgﬁﬂéjﬂuaﬂLLﬂﬂﬁam

Public Relations in Environment 3(3-0-6)

PR ENVIRON

CONDITION : -

Concepts and principles of public communication, risk communication,
current issues and problems in environment, nature of environmental organizations, goal,
mission, strategies, target group, public relations practice and assessment for environmental

organizations with emphasis on case studies and application of public relations to support

environmental organizations, public communication and risk communication in environment.

2803420 NsUsEMFUTUSAUERAIMINTTUNTVIBATED 3(3-0-6)

d‘ a

Roulysedn : -

ANNAIAYVDINITUTEUFUNUSHRNAIMNTINYDANED N15IANTITUTEYY N15IA
AMEANILLATTINTIANTS N1TRaIARIUNITBRNEY Jayninisusenduiusvesgsiavioniiodns
AASFHATLENTY 9IAUITNOUNITVIBATET Lok unawiesiled dnviaaiied n1slsausy NISLAUNIY

nspuds nagns nqudmnng nsadunuiaznsUTsliuRan sUTEdTuSAuNITYoaL N
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Public Relations for Tourism and Hospitality 3(3-0-6)

PR TOUR/HOSP

CONDITION : -

Importance of public relations to tourism and hospitality, MICE (meeting,
intensive tour, conference and exhibition), tourism marketing, problems of public relations
for tourism in private and public sectors, factors of tourism: tourism attractions, tourists,
hotel accommodation, traveling, transportation and tour site; strategies, target group, public

relations practice and assessment for tourism.

2803421 NTUITTIFURUSURIN1AGIUAS 10U 3(3-0-6)

Fewlvsedn : -

dnwagmluvesanuussrduiusluesdnisuesds ssdnmsfwuiionyu uas
peAnsas1saUsylevd mnusudu anudAy warunumuesnsuserduiusroeIAnIsAINan?
555U¥F LUIMN1E LaEA1AVDIDIANITAINGD NAYNS N1TALTUNULALNITUTELIUNANS
Usgdunusdvivesanisfinan iwunsadnwnaznisussendundnnisaniuaulsssdunus
A5UDIANITAINET

Public Relations in Public Sector 3(3-0-6)

PR PUB SECT

CONDITION : -

General characteristics of public relations for government, non-government
and public organizations; necessity, importance and role of public relations in supporting these
organizations; nature, goal and mission of these organizations; strategies, implementation
and assessment of public relations for these organizations with emphasis on case studies

and application of public relations principles to support these organizations.

2803477 duuunvsziulagiuiiunisusznduiug 3(3-0-6)

d‘ a

Reoulysedn : -

a L3 < v Y v v § v

nsiagiivssiiudagiuaunisussudunus dnvauslymuaswuinisuile
JaymlunmsuJianudsznduiug msldnsdifinwiieiaiaiugiuanudndmsunisinssiiag
whtUggmisnunisufiRnulssmduiusuasIvinyssandunus

Seminar in Current Issues on Public Relations 3(3-0-6)

SEM CURR ISS PR
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CONDITION : -

Analysis of current issues on public relations; problems and problem solving
in public relations; use of case studies to build basic conceptual grounds for analysis and
problem solving in public relations work and profession.

A. NFUIVNNEEN1TUHURMUITITNU T2 dUNUS  (Practical  Skills for  Public
Relations Professionals)
2803318 wadansiauenuiionsdeasnisnan 3(3-0-6)

Feulvsnedn : -

USuayn hudfa wazwadalunisinausnudienisdearsnisnain saudansld
Lﬂ%@ﬂﬁaﬂwsﬁaaﬁﬁmq Usgneunsiiaueiifiussansnnuar Useavsua

Presentation Technique for Marketing Commmunications 3(3-0-6)

PREST TNQ MKT COMM

CONDITION : -

Philosophy, concepts, and techniques in presenting marketing communications,
the use of communication tools for presentations, such as computer programs, to effectively

and efficiently achieve goals.

2803319 Feunavuduiusuarn1sdnnistnians 3(3-0-6)

Fewlved : -

UANNTS WAtA 38N15 NM5ININTIULazwNULURd T UN1saseAuduRusiu
domavuiiteativayunsujiinulsseduiug msdavisededemary wumsimuidnuay
aseuduiussuiieduiiugudmiunmsaasietsderary udn malaisnssduny
dieliimasldsunseunsnisdemasunufieniawasidnainensussmduiug nsadianse
9178191193 0U18TU N15RII9A0U N15ILATIERTaa1studenrasuiiien1sinnisTnaans
DEMLNT AL

Media Relations and Information Management 3(3-0-6)

MED RELA/INFO MGT

CONDITION : -

Principles, technique, procedure, activities and guidelines of media
relations to support public relations, preparation of media list with emphasis on building a

good relationship with the press in order to create media network; concepts, techniques and
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procedure to ensure dissemination of information by mass media according to the direction
and goals of public relations, mass media agenda setting, auditing and analysis of information in

mass media to achieve proper management of information.

2803320 msUszanduiusludelny 3(3-0-6)

Feulusiedn : -

aufnthdumeluladasaunauasnisieans sssuvfvesdelnisudu
naRnnMIRaLmaluladasaunauaznisaeas nsldu madnds uasnanszvuvesdolng
seffuans nagniuazitnsuszgnddelmiiilelfidutemisnisdudunudssmduiug suuuy
mMsdoans myadansiienisussnduiusludelnl waznsussdiunanisusseduiudludeln

Public Relations in New Media 3(3-0-6)

PR NEW MEDIA

CONDITION : -

Advancement of information and communication technology, nature of
new media resulting from development of information and communication technology;
application, accessibility and impact of new media on audience; strategies and implementation

of new media for public relations practice, different forms of communication, message

design and evaluation of public relations in new media.

2803321 ANuAnaTsassAkaznsuA ey lunisusemdunus 3(3-0-6)

Goulusedn ; -

nsuantnnisaeasislaunin nsinfoAnisedreduszansainiiiens
AdENsaluN1IasNaTIAve LY msaseenudeiuludnenmuesnuiedunisaisassaau
ogsflnaunnuarifdy mssAuMeRnfumaiansuitametsaiiassd uaznsdldnumildly
AASFUIALAZAIATIND

Creativity and Problem Solving in Public Relations 3(3-0-6)

CREAT/PROB SOLV PR

CONDITION : -

Training for qualified communication specialists, intensive practice to enable
the students to express their creativity and caliber, development of self-confidence in order

to create quality and faultless work, discussion on creative problem solving techniques and case

studies used in government and business sectors.
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2803322 mMseenuuUABNiamesnTinuazdenauiionsdoarsnisnain 3(3-0-6)

Fewlvsedn : -

NaNN15aNLUUNTIANAIEABLIMBS N1sUsEyndldndnnisnied@ady
Usyifimansaueaneuunstiln ¥dnn1ssud nsdnauna nsussendldndninadan nsldviaue
n1w1 n15dant nslEE nsléaimaneuazainaislusiuesnuuy niseenwuudelavanuar
Uszmnduiudifion1sdearsnisnain nssuiunisnandenay lneanizeg1eds Aedefiun uay
deooulal]

Computer Graphics Design and Multimedia for Marketing 3(3-0-6)

Communications

COMP GRAP DSG/MLT

CONDITION : -

Principles of computer graphics design, graphic design history, perception,
balance, gestalt, visual language, layout, color, illustration and photography, public relations
and advertising design for marketing communications, and production process of multimedia,

especially for print and online media.

2803323 nsdeansunudendvaiionsusyanduus 3(3-0-6)

Waulvsnednn ;-

' o
Y A & @ 1

msdeansiudoddviaiiieysegnaldlunisuszanduius AsudlunAnuazngud
sulURsmansenudueine vesmsieastudinarsaesiiowes Fuduiugiuvesnsioasiude
v a¥eanuianuitileludnenmuaznsldnuvesdendviatsuinnsieg dailugnszuiums
doansuaynisruNunagninsdoasiudendvia eussgndldlunsduiunuussanduiusily
sULUURANge

Digital Communication for Public Relations 3(3-0-6)

DIGI COMM PR

CONDITION : -

Digital communication to apply for public relations works ranging from
concepts and theories to variety of effects of computer-mediated communication (CMC)
which is the foundation of this appraoch, the course will enhance understanding in capacity
and application of different digital communication tools that will lead to communication

process and strategic planning via online communication for implementation in public

relations fields.
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2803324 nsUsEduTusAUNSTINYA 3(3-0-6)
Foulvsiedn : -
wINISUHURAMUNTUTEUEURUSTUUTTENTINYIR UNUINUBIn1sUseedunus
Tunsdanisussifudgmdund waznisdearstunadiosdiud nansenuvesdoduvi@ida
Wutinladeirsusio Tausssy dau uagnadledlussdulanuazseduiiesiu naonau@nuiie

U3 dUiusueInduuseyInInaniulazunuIMYesdonindainilsen1sasnaninuyniu uag

Y

ANNAuRuSTunquuIRRug
Public Relations and Transnationalism 3(3-0-6)
PR TRANSNATION
CONDITION : -

Public relations practices in transnational corporations and its role in solving
transnational issues, and commmunicating with transnational citizens, the impacts of transnational
persuasive media on global and local economic, culture, society, and politics will be
critically analyzed. The topics include the diaspora’s public relations materials and their

roles in creating engagement and relationship among ethnic populations.

2803422 naTeudugaiionisussnduius 3(3-0-6)
Feulvsredn : -
nsdeusuuing o dieligiudiledne Wemilanudeidewaznaunduiu e
Uselovtivasulssnduiusluuiunesdnisiiunndnaiy
Advanced Writing for Public Relations 3(3-0-6)
ADV WRITING PR
CONDITION : -

Writing for different types and purposes of public relations work.

4. mj&l’i‘zﬂﬁ.'ﬂﬂ (General Courses)
2803347 SeefnamznsUsETEuTLS 1 3(3-0-6)
Foulvsedan : -

Y

lda1u15aA N UALUUDULA FUNUFITDLS09NLAARLADNNIAINSULRALAA
ANSANY

Selected Topic in Public Relations | 3(3-0-6)
SEL TOP PR |
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CONDITION : -

To be determined for each semester.

SDIAMLERNIZNITUTLVIAUNUS 2 3(3-0-6)
Wouluseden : -

v

ldanursanivuawidusuls YJunuiiteseanlafnidasnuidinsuwaaznie

Selected Topic in Public Relations |l 3(3-0-6)
SEL TOP PRI
CONDITION : -

To be determined for each semester.

ISDIARRNIZNTUSEIAUNUS 3 3(3-0-6)
Wouluseden : -

Y

ldanursanivuawidusuls YJunuiitelseanlafnidasnuidinsunnaznin

Selected Topic in Public Relations Il 3(3-0-6)
SEL TOP PR III
CONDITION : -

To be determined for each semester.

NsfinyanIzIIeyAna 3(3-0-6)
Foulvsiedn : -

Usziuiiiedosiunmsussanduius suanuavlauayeudesmsvesizou
Individual Study 3(3-0-6)
INDIVIDUAL STUDY

CONDITION : -

Issues related to public relations of the student’s interest.

116



wangmstweransUudia (a0uUTudss we. 2561)

4. #1973 IN5IAYUILATNITHRAITATIAUAT 45 wenn

4.1 99973909AU 33 Wihedn Usznousme
2605311 NANNIINAIA 3(3-0-6)

Fewlvsedn : -

LmemﬁmﬁugmLLawﬁwﬁmqmwmm ﬁﬂ’]WLL’Jﬂéj@NVﬂﬂﬂ’]iﬁa’]ﬂ 53%%@3@
NsRaTn NeANsIURUILAA Nsudsdiunatn n1sidenaaiadmviing n1seiurddnsiuel N3
USTMSRAR AT 11339517 T89N19n159AS MUY Lasn13nTENeEuRT NsdLEsIATIAaTa
N1PANNTENINNUTENA msmmmﬁaé’mu

Principle of Marketing 3(3-0-6)

PRIN MKTG

CONDITION : -

Basic concepts and functions of marketing; marketing environment; marketing
information systems; and marketing research; consumer behavior; segmentation; selection of
targeted market; product positionting; product management; pricing; channels and distribution;
logistics management and supply chain, marketing promotions; international marketing;

social marketing.

2803251 wdnnsdeansnadudn 3(3-0-6)

Fewlvsedn : edvfidesaouniu 2800111

LARATUATIALA MuddnueIn AR AuAnTIAUR sadUsznauTed
ANAMSIALAN N15UTINTTAN1IRTAUR A3eslon1sdoansnisnainguluUNe 19U AsTawan
N1TUTEVIFUNUS N1TEUETUNITVI8 NITIENTNIUVIY NITALASUAITVIY N1TAAIANIIATY
MsuIvnsgn@dusiug msmanaddvia 1uiu nsadaununsdeasnisnanedifusdnsnimiie
asalazsnwIATIAUM

Principles of Brand Communications 3(3-0-6)

PRINC BRD COMM

CONDITION : PRER 2800111

Branding concept; importance of brand, brand equity, components of brand
equity; brand management, marketing communications tools: advertising, public relations,
sales promotion, personal selling, and direct marketing, customer relationship management,

and digital marketing; effective marketing communications planning to build and maintain

brands.
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2803252 noANIIUHUILAA 3(3-0-6)
Soulasedn : v fidesaousu 2605311, 2803251
waAnssuguilnalunisnsnagnsmsiearsnsdud nsinsziidninen

fuslnaluanunisainnenisnain fugiumnsdninerdsen dnvarvesmginssuuasnisdnaulaly

nadondeduduaruinis uumislunisideunamgfnssuduilaalugugdSuarndmng
nsthiemdnmangAnssumansunldifietiauensieasnsauiiuszansam

Consumer Behavior 3(3-0-6)

CONSUMER BAHAV

CONDITION : PRER 2605311, 2803251

Consumer behavior for planning brand communications; psychological
analysis of the consumers in various marketing situations; principles of social psychology;

types of purchasing behavior, including trends for behavioral changes; applications of behavioral

science theories to effective brand communications.

2803253 nagndnsadasriiienislavanuay s sn AU 3(3-0-6)

Feulusedn : seividesaeusny 2605311, 2803251

AUARAS19ETSA NsauIAUARasassAienislavaLazn1sEodns
AFIALA NsTUIUNITAsasIRUdansnIsrataiienIslavaLayNTReaIRIIEUAT N1TINY
nagmin1saiieassdaudearsnisnanatiienislavauaznisdeasnsdudn tilensuaues
anunsaiuasdyninienisaaiadisneiy esduszneuvesnisadisassdaudoaisnisnataiiie
mslasanuaznsieansnsdud nMsdeuun nstinadassadviudeuanniosdiodoansnsdudn
UszLanenge)

Creative Strategy for Advertising and Brand Communications 3(3-0-6)

STG AD BRD COMM

CONDITION : PRER 2605311, 2803251

Creativity; creativity development for advertising and brand communications;
marketing communications creative process; advertising and marketing communications
creative strategy planning for different marketing problems and situations; components of
advertising and marketing communications; creative copywriting; practice of creative advertising

for different media and marketing communications tools.
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2803344 MITemslawanLaznsaeansnsausn 3(3-0-6)

Woulusiedvn : s1e3vniinesdauNIu 2803252

o =

PanN15: U099 Ul UNITWEINUNAIR B ULaL T AL LU T luN T awLaE NS
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?iamimw%ué’w YDULYALALANWULUDINTTIVEY umﬂﬁﬁumi%’amﬂ@mmLLazmi%amsmw%uﬁ’]
wailalun1side mafuteya inaminsussdulssavsamuesnislavanuagnisdoasnaud
msvagouTununslavaLarnToansnaud nslitoyariie waenisUssdiuna

Advertising and Brand Communications Research 3(3-0-6)

AD BRD COMM RES

CONDITION : PRER 2803252

Basic principles of finding answers and information used in advertising and
brand communications; research scopes and characteristics used in research for advertising
and brand communications; research techniques; data collection; criteria used in measuring
the effectiveness of advertising and brand communications; message testing; information

usage and analysis.

2803354 N15NUNUFDLTNAYNS 3(3-0-6)
Roulysedn : 51839 9F0saaUNIY 2803252
nszvIunIslunsukazdindulafenlddevsdensiuiasdeolvd nagns

= v = a v a ¢ & a A
n1ssknudelunsuAdgyminislavauiuagn1sdealsnsdual adaaansiugiuluidde

a a

nsldundsteyaniont wWensnaunude dnvazuarunuimvesdeluilagiiu msUszidiunade
Strategic Media Planning 3(3-0-6)
STG MED PLAN
CONDITION : PRER 2803252
Process in planning and selecting traditional and new media; media planning
strategy in solving advertising and marketing communications problems: basic mathematics

in media; use of secondary sources in planning media; characteristics and roles of present-

day media; media evaluation.

2803365 NNSNAIMLTIAINALNDNT LU WUILALNNSEDAITHIIAUAN 3(3-0-6)

Waulvsedn - s8N NAeIEUNIY 2803252
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WIRAGIUNFAea TN TRAI TR ITaL et u l lunsTavanuaznisdeans
p31EUA MIvdmsdansiugnéinduiusiesulauazoevla nagnsnmsdeasmanaindeRavia
\w3nsfloniseansnisnandandaiieruldlunslavanuaynisdeansnsidudn

Digital Marketing for Advertising and Brand Communications 3(3-0-6)

DIGITAL MKTG ABC

CONDITION : PRER 2803252

Digital marketing concepts for managing advertising and brand communications;

customer relationship management for both online and offline levels; digital marketing

strategies; tools used in digital marketing to communicating brand values to targets.

2803366 Msdan1snsdeansnisnanm 3(3-0-6)
Feulusedn : seiviidesaeusny 2803344, 2803354
ASUIMITIANITNUIE LA USENE I NUFIUNTFRAIINITAAIA N1SINIHY

wazn3dalaseadng nsudmsmineInTuyed N13TuazNIIATUANIIBLLAR USENF UMY

Frun1deaIsnNIsIaIn NMIRINIUNNSADaNINNTNATN NTTRATTIVUTZNN NNTIWNLNITTNSIA

NM3UsMsIANIsAeuasnsIde
Marketing Communications Management 3(3-0-6)
MKTG COMM MGT
CONDITION : PRER 2803344, 2803354
Management of marketing communications units and agencies; planning,

organizing, human resource management, leading, and controlling, marketing commmunications

operations; budget setting; campaign planning; management of media and research.

2803367 N153ANIATIEUANTINALNG 3(3-0-6)
Goulyseiv - eimidesdeuniy 2803344, 2803354
UNUIMBAZAMUEIAYVBINTIAUAT  LUIAALAZDIAUITENBUVBINITATIIAMAT

ATIAUAT LNANYAINTIAUAT N15IWUNUINTIAUAT YAGNAMATIFUAT N1539lATIAS 1RSI EUAY

mMsieszsingAnssuuilaafioaiiwndui nsdenldintesiionisdoasnisnatn msuims

J9n139513UATLUSUNANGY 817 NSHUEIRSIEUAT N13VEERTIFUAT N1TUTHTUANAINTIELAT
Strategic Brand Management 3(3-0-6)
STG BRD MGT
CONDITION : PRER 2803344, 2803354
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Roles and importance of brand; brand concepts and elements of managing
brand equity; brand identity; brand personality; brand architecture: consumer analysis for
building brand; selecting marketing communication tools; strategies in managing brand in

different contexts such as new product launch, brand extensions, brand evaluation.

2803450 mMssussAnslaanuagsioasnauddainagms 3(3-0-6)
Soulaseden : s1eivTidesdounu 2803366, 2803367
NM319uRLsTAensTasanLarnsieaIndudl nMsiaseaniunisel

mAdeitenslaanuagmsiemsnadud matmuedgmuazlenia mawawunagnsnislewan

LLaSﬂ’ﬁg@ﬁ”ﬁmi"IaUﬁ’] N5a319a55A ﬂ'ﬁ’JNLLNU?{I@LLaSﬂ’ﬁ’JNﬂ?ﬁﬁ@ﬁﬂiﬁ]i"l%ﬂﬁ’]éﬂﬂ
Strategic Advertising and Brand Communications Campaign 3(3-0-6)
STG ABC CAMP
CONDITION : PRER 2803366, 2803367
Advertising and brand communications campaign planning; situation analysis;

advertising and brand communications research; problem and opportunity determination;

strategic advertising and brand communications; creative development; media channel planning

and other brand communications planning.

2803490 dunwuazUszyadalguinismslavanuas 1(1-0-2)

MsAeansnsIau

Feulusiedn : seiviidesaeurny 2803366, 2803367

nsfnufdRiienIouanunfeudmiuianannivinislavaiuasnisieas
As1AuAT Wlensaiasnulaznsfnwide mawisuusyiRdiuyanatazuiiunanuniseioud
AmsunsdunIualeu rasnaunsUaUINaUluLingsAnIs

Advertising and Brand Communications Seminar 1(1-0-2)

and Workshop

ABC SEM WORK

CONDITION : PRER 2803366, 2803367

Practice to prepare advertising and brand communications students for job
application and further studies; resume and portfolio preparation; job interview preparation,

as well as preparation of their works in the exhibition.
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2803493 mstineArdnnislavanuarmsdoasnsdud 2(0-12-0)
Soulaseden : s1eivTidesdounu 2803450, 2803490
nsiinuszaunisallnenselususiunislavanuaznisdoaisnsidudn  suds

A5UTMTNUGNAT N15AF19ATTA N13IsUNLED M5ITEnnTRata wieaudug Meddosiy

mslavanuaznsioansnsdu
Professional Internship in Advertising and 2(0-12-0)
Brand Communications
INTERN AD BRD COMM
CONDITION : PRER 2803450, 2803490
Direct experience in advertising and brand communications work, including

client service, creative, media planning; marketing research and other areas related to

advertising and brand communications.

4.2 swwivnden 12 wihedn Tdadenssuseivannguivileils Usznaume

n. N§UAIYE519853A (Creative-oriented Courses)

2803254 ns1finuaznseenuUUieNslawaNwALNISAeA1 ST ALAN 3(3-0-6)
Fewlvsedn : eFvfidesaouniu 2803251
aefusznevfaduasndnniseenwuunifind mfuruiionislavauiunay

NsAeasnIIAUA N15FeAINLENERIEN TN N15SANTISIEUANRAZFISIYS N159adsuRe

5aeaNIRIIAUAT M3sanLULLAzNARTuIWion sl vauaznsEeaN ST AU N TEe Aafiu

UszLanenge)

Design and Graphics for Advertising and Brand Communications 3(3-0-6)

DSG GRAPH ABC

CONDITION : PRER 2803251

Composition and principles of graphic design for advertising and brand
communications; communicating ideas with graphics; manipulating visuals and typography;
advertising and brand communications layouts; designing and producing different types of

printed work for advertising and brand communications.

2803369 ASVEUTBANUANS UL WaN 3(3-0-6)

Woulusiedv : s1e3v19NdesaaUnNIu 2803253
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UNUIMUBIUNT s UUNIABa lUNI T3 19ATTALNUIUIIALA YU AansiazAal
GU’eNmsmaciﬂusﬁaﬂ’gml,l,azﬁmuﬂ NaNN1s aﬁﬁﬂiﬁﬂ@mngﬂLL‘U‘U‘UENﬂ’]iL?UEJwZ’JJaﬂ’NﬂJﬁWM%JUQ’m
Tawan madeumanlavan Wennulavan uazdvialavanegediuszansnn wazdeulaai
amlaiwan Fnwemadeuunlavandmivingussasdlavandiinaiuazdediaai

Copywriting for Advertising 3(3-0-6)

COPYWRITING AD

CONDITION : PRER 2803253

Role of copywriter in the development of advertising campaign; the art
and science of selling through the written and spoken words; fundamentals, elements and
styles in advertising copywriting; writing effective headlines, body copy and slogans that

coordinate with visuals; copywriting skills for different advertising purposes and various

media.

2803370 AsMAUAaUL NI UNSIIWALAENNSARAITHIIAUAN 3(3-0-6)

Woulusedvn : s1e3vNdesanunN1u 2803253

v A

JadudfgniidnsSwananisninudald N1SAINUATIANIY ARDAIUSNYUSLAY

o

91TUAIUBINUN NS IUBALAZNTERATNTIAUAT ANUEIAYYeINsIdesrUsEnaufal oTaun1w

¥ Y a I

LAZLUIAANIIININYNDFDDITUAVDINULNDNISABAS LN EAAARINUASIAUA HUSIAATNLTY

Y
v '
-4

nautihvng wiudeuayingUszasduesnuiiionslavanuaynsdeasnsdudviamadodsiiu
wardensyanedes

Art Direction for Advertising and Brand Communications 3(3-0-6)

ART DIRECTION ABC

CONDITION : PRER 2803253

Important factors in art direction; the look and tone of advertising and
brand communications, emphasis on implementing graphic and artistic elements, nonverbal
communication, and psychology studies to create the right mood for product; target
audience; theme and advertising and brand communications objective in both printed and

broadcast media.

2803371 ANSADANTITNES AT SAANNSUADFINUN 3(3-0-6)

Woulusiedv : s1e3v19NdesaaUnNIu 2803253
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MIRLIAURRadNasIFdmunuiienslavawaznTaean A uAINg
dodsfindt MImwwnAandn nMsdeutoruiienislavanuasnisdoarsasdud waznistdnm
Turuiionislavanuasnsdearsnsdudnisdedsiun nszuviunisnaniuiionslavauas
nsAeasnTAuAINIE AL

Creative Communication for Print Media 3(3-0-6)

CRT COMM PRINT MED

CONDITION : PRER 2803253

Creative development for advertising and brand communications work in
printed media; concepts, copywriting for advertising and brand communications and use of
visuals in printed media; production process for printed advertising and brand communications
work.

2803372 MsAoansdadsassddmiudenava 3(3-0-6)

Fouluseiv : Medmiidesdouniu 2803253

ASHAILLLIAMNANAS19ETTAG IS UNUN NS e ILaE N1SERENTASIAUAININ

=

ARV NISMIBUIAANEN NISIRBUTDANULNDNSIAWUILALASEDAITASIAUAT hazn1StTAInTuY

a v

Lﬁlaﬂ’ﬁi%‘lﬂmﬂLLa$ﬂ’]ié@ﬁ?i@]i?ﬁﬂﬁ"l%’]ﬁ%@a‘ﬂﬂa ﬂssmumswﬁmmmﬁamﬂmwmuazmsﬁamimw
Aufnedondna

Creative Communication for Digital Media 3(3-0-6)

CRT COMM DIGI MED

CONDITION : PRER 2803253

Creative development for advertising and brand communications work in
digital media; concepts, copywriting for advertising and brand communications and use of

visuals in digital media, production process for digital advertising and brand communications

work.

2803373 Mydeasdvadsasssdviudensyaieides 3(3-0-6)
Goulusede : edviidosaouriy 2803253
MIRALLWIANLANES9ETIAd S U UTiaNsTavanuas SR 0E TSI EUAIMNS

donszareides mavnuuAendn nadsuunlevaniiiensdomsnsdudmsing n1saieassd

AMEUASTAYAN KAZNITHALILUUI N MEURSTaYAN NSzUINMSHARavaionslavaLasnIs

#9a15M51AUANNADNTLANBLEY
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Creative Communication for Broadcast Media 3(3-0-6)

CREAT COMM BC MED

CONDITION : PRER 2803253

Creative development for advertising and brand communications work in
broadcast media; concepts, radio script writing creation for television advertising and brand
communications and developing television advertising storyboard, production process for

broadcast advertising and brand communications work.

2803469 NSTHANNINIURNT LA BEI 3(3-0-6)
Feulusiedn : seiviidesasurny 2803253
N38UIUNITATINETIANINEUATIABAN NITVIPAVIBFUAT N15LATEUNITEIEYN

AMSWIUUNAIN NFUNAUBLNUAITANYY NITAETINNIAFUIN AADAIUAITARRDLATNITUUNNLEES

Tunngunsleawan
Film Production for Television Commercial 3(3-0-6)
F PROD COMMERCIAL
CONDITION : PRER 2803253
Creative process of commercial film, product selling point, pre-production,

storyboarding, shooting board presentation, on-location shooting, including editing and

sound recording for commercial film.

2803322(PR) mseenuuuABNfmesnITinuazdonainiionisdearsnisaain 3(3-0-6)

Foulasiedan : -

NENN1T00NLUUNIIANAIEABNNILADS N15UsEYNALINaNNIIN19Aa Y
Usifeansaueaniuunsiiin wann1ssus nsdnauna nsussendlivdninadian n1sldvinue
A N5santi 015198 nsldaimanasazandielusueensuy n1sesnwuudeluvauas
Uszuduiudifionisdeasnisnain nszuirunisnandendy Tnglanizeg9de Fedsfiud wax
doooulall

Computer Graphics Design and Multimedia for Marketing 3(3-0-6)

Communications

COMP GRAP DSG/MLT
CONDITION : -
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Principles of computer graphics design, graphic design history, perception,
balance, gestalt, visual language, layout, color, illustration and photography, public relations
and advertising design for marketing communications, and production process of multimedia,

especially for print and online media.

v, nguirnsdeasiensadansIdud (Brand-building Communications Courses)
2803255 mslavanuarnsdoansnsdudseninasane 3(3-0-6)
Feulvsedn : edvfidesaeusnu 2803251
wAndunslavauagnsieansnaudseninaUsema Jadefidnaronisang
mslasanuansieansnsduiiseninassma MusmssanIsnsiavaarnsaeasnsaudn
FENINUTLNA NToUNTURANY
International Advertising and Brand Communications 3(3-0-6)
INTL AD BRD COMM
CONDITION : PRER 2803251
International advertising and brand communications concepts; factors influencing
international advertising and brand communications planning; international advertising and

brand communications management and case studies.

2803376 mslawanuaznsdoansnsdumiudeny 3(3-0-6)
Fouluseiv : Meiviidesaeuniu 2803251
Folsudaietunslavanuasmsdoasnsduiredny naduiiomwasnislavan

LLa3m‘§?1lamimﬂﬁuﬁwiaiwuLﬂi‘wgﬁﬂ GNGH LLaz;:\T‘%’Umﬁ m’:tmuQMﬂﬁIezmmﬂLLazﬂﬁiﬁaaﬁﬁ

asAuf nvineuarssilsuiiiendesiunislavanuasnmsdeansnsiaudi
Advertising and Brand Communications and Society 3(3-0-6)
AD BRD COMM SOC
CONDITION : PRER 2803251
Debates on advertising and brand communications practices on society;

consequences of advertising and brand communications practices on economic and societal
system as well as their audiences; control of advertising and brand communications practices;

advertising and brand communications laws and regulations.
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2803380 mMsfeansnisnanilaianssy 3(3-0-6)
Feulusiedn : seiviidesasurny 2803251
mMsfeansnsnainlaensdafanssufiewdedn Tuudvain1sieset n3I19wNyY

warnsUszdukamenIsiansalAne
Event Marketing Communications 3(3-0-6)
EVENT MKTG COMM
CONDITION : PRER 2803251
In-depth study of event marketing communications in terms of analysis, planning

and evaluation of case studies.

2803480 npdianstiaueunuuiionislavauazn1seansnsausi 3(3-0-6)

Fewlvedn : MeFvidesaouniu 2803251

USBRYT WA warwedalunisiaueuiionslavauasnnsdoasnsaus
smﬁﬁmﬂsﬁﬂ,ﬂ%aﬁamsﬁami@ms] Usgneunstiaueiifiussansnnuar Useavsua

Presentation Techniques for Advertising and Brand 3(3-0-6)

Communications

PREST TECH ABC

CONDITION : PRER 2803251

Philosophy, concepts, and techniques in presenting advertising and brand
communications; the use of communication tools for presentations, such as computer programs,

to effectively and efficiently achieve goals.

2803491 FunuUseiuuatedunislavanwaynsdeansnsdudn 3(3-0-6)

Feulusedn : seividesaeusny 2803251

nseduselurideridudym viodudeondenisrfunislavanuaznis
doansnmaumludiny Tnefutlgminslavanuaznisdeasnsdudlutlagiu msldnsdfnw
Usznau

Seminar in Current Issues for Advertising and Brand 3(3-0-6)

Communications

SEM IN AD BRD COMM

CONDITION : PRER 2803251

127



wangmstweransUudia (a0uUTudss we. 2561)

Current problematic and debatable advertising and brand communications

issues and practices with case studies.

2803310(PR)  NSUTELAIFURUGNITHAA 3(3-0-6)

Feulvsnedn : -

LUIAANITUTEYIFUNUSNITARIAYDIDIANITAIATINILALDIANIT
as1sulselont msdeansnsmaialUURANKETY MaNNTEFIeRTIAUA nagnduarnsUTH una
nMsUsznduiusiioatiuayunisdeaisnismainuaznisaiansaud saufennsa¥iaununis
Uszduniusnisnain

Marketing Public Relations 3(3-0-6)

MKTG PR

CONDITION : -

Concepts of marketing public relations for business and public organizations,
integrated marketing communication, branding; strategies and assessment of public relations
campaigns to support marketing communication and branding, including marketing public

relations plannins.

2803315(PR) mMsfeasnisnanaiiiedny 3(3-0-6)
Fewlvedn : -
msvhanandlafudgmdsadlufiafifeidestunginssusmud nmsdsegndld
wannswagnguifunsdeasiunsaaiaiiiedinulunisatuayuliiAnnsiuasunlas lne@nw
ﬁu’wé’ﬂﬂ'%’mun nanURUR waznsdlfnwisngg Tuusunvesdinulve 91@su wazuIunys
Social Marketing Communications 3(3-0-6)
SOC MKTG COMM
CONDITION : -
Understanding social problems related to human behaviors and applying
concepts and theories in communication and social marketing to reinforce changes. This
includes to study philosophy, principles and case studies from contexts of Thai, ASEAN and

international societies.
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A. ﬂejuamﬁ"ﬂﬂ (General Course)

2803384 Sosdmanznislaanuasnisieasnandudn 1 3(3-0-6)
Feulvsedn : edviidesdeusiny 2803251
nsfnudaemenslavanuaznsieatsndudi Tneuudswideluny

wisn1saitagiu
Selected Topic in Advertising and Brand Communications | 3(3-0-6)
SEL TOP ABC |
CONDITION : PRER 2803251
Depending upon the advertising and brand communications topics to be

selected for each semester.

2803385 Sosniameznislavauarnsioansnsndusi 2 3(3-0-6)
Feulusedan : seividesaeusny 2803251
msfnwmdaanznslavanuasnsiearsnsdud Tneusuldsurdeluny

wnnsaitiagdu
Selected Topic in Advertising and Brand Communications I 3(3-0-6)
SEL TOP ABC II
CONDITION : PRER 2803251
Depending upon the advertising and brand communications topics to be

selected for each semester.

2803386 Sosiamznislavauasnsioansnsdus 3 3(3-0-6)
Foulusedv : Meiviidesaeuniu 2803251
msfinwidonnznislavanuasnsdeasesaus Tneusudsuitoluny

wnnsaitaguu
Selected Topic in Advertising and Brand Communications |l 3(3-0-6)
SEL TOP ABC Il
CONDITION : PRER 2803251
Depending upon the advertising and brand communications topics to be

selected for each semester.
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NSANYIANIETIEUAAR 3(3-0-6)
Woulusedvn : s1e3vNdesaaunNIu 2803251

UsziAuiieltaaiunislawunasn1saealsnsausiaiuauaulataz Ay

Individual Study 3(3-0-6)
INDIVIDUAL STUDY
CONDITION : PRER 2803251

Issues related to advertising and brand communications of the student’s
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5. @199 U 45 ¥iaenn

5.1 918939103AU 33 wiefAn Usznouse
2804200 miﬁ'aa’ﬁmﬂuuﬂﬂa 3(3-0-6)
Fewlvsedn : -
LLmﬁﬂLLasmqwﬁmiﬁamimaluqﬂﬂa WAIUINITNITANYINNFIPNIND LAY
Ininensdeansiumevharndlanues dunmsussgndlinguiluaniunsaitiagiu
Intrapersonal Communication 3(3-0-6)
INTRAPER COMM
CONDITION : -
Concepts and theories of intrapersonal communication; development
process of communication sociology and psychology for self-transformation; seminar in

apply theories in current issues.

2804202 nseANTIEIIYARALAYNEY 3(3-0-6)
Fewlvedu : -
ﬁiimsmaLLazaaﬁ‘dizﬂau%aﬂﬂﬁsﬁaaﬂiizmﬂmﬂﬂaLLasmiﬁamiﬂa@ WUIAR

Rendum M33u3 mnuisgale msadrsmnuuszivle nszvaunsuazuuImensaisauduius

szwinayana Msidenldniw de wazusseimaniseansimunzan JULUULAZUSHIANA1SY VB

N wuAReneg LRgafuNsasangy sndnuaingu wdsngu fihngy uaznnseansrindeardelnl

iamﬁﬂLmeNm'ﬁﬁmmﬂ33ﬁm%mwmiﬁamﬁwdwqﬂﬂaLLazﬂEjm

Interpersonal and Group Communication 3(3-0-6)

INTERP/GROUP COMM

CONDITION : -

Nature and elements of interpersonal and group communication; concepts
of self, perception, attraction, impression formation, process and guidelines of interpersonal
relations, appropriate usage of language, media, and communication climate, forms and types
of group, concepts of group formation, group identity, group synergy, leadership , and
communication through new media, including guidelines for enhancing effective

interpersonal and group communication.

2804203 NSNARBANGITUYY 3(2-2-5)

Waulvsnednn : -
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nannsuazsULUUYeINTYadevtna sisuvuie TagUsrasduazlenianngg
NS ENAMNNTBULAZN1TRNLUUIMARTE ST UNITULdUDRDE5 T MUY NITILNUNITN AL
N15UEUD PaBRIUNITUTELIUNG

Public Speaking 3(2-2-5)

PUB SPK

CONDITION : -

Principles and forms of public speaking for a variety of purposes and occasions,
preparation and message design, planning and message delivery for a public presentation, as

well as evaluation.

2804300 S manans 3(3-0-6)

Feulvsedn ;-

VANKALNILUIIALYBMAERSAUEIAY QU NnAmansiazyseinny
Jusnvemgug c?i’quqﬂﬂma%ﬂauﬁaﬂa@ﬁ’u LA URNsTIVMmansvedlanaz iuan n13
LU%EJ‘L!LL‘U@QLLUULLNU’JWIﬂ’]i%ENﬂJ‘HHEj wnluMTIATzilazUsziduaminimdal

Philosophy of Rhetoric 3(3-0-6)

PHILOS RHET

CONDITION : -

Principles and paradigm of rhetoric and society; theory and history of rhetoric
from classical to modern periods; concepts about western rhetorical acts and changing pattern

of human rhetoric; approach to analyze and evaluate rhetoric.

2804307 nslakdananspnanazn1siiutnla 3(3-0-6)
Foulvedn : -
fawmsvesguinisliuiilawesmsldinanaiudyrofniegatiogiu nagns

mslifutinle mslitefigainemssngddunsliuduanangua Inssneiusingluans nisldannudn

FaInnwlunssuans sudalseiiunnsasesssulunisuanamsmanasnistiuniale
Argumentation and Persuasion 3(3-0-6)
ARGUMENT/PERSU
CONDITION : -

Development persuasion and argumentation theories from past to the present;

strategies of persuasion; the usage of logical evidences for argumentation and debate; fallacies
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in messages; critical thinking for receiving message; and morality for argumentation and

debate as well as persuasion.

2804315 NN3A8A1589ANS 3(3-0-6)
Reoulvsedn : -
nsruIUNsAeasluesAng MsdeansniglanisusmsdanisesAnsluguuuusieg

(YY)

N1380a715LMBN1TUSMITTANITUAZAITAS I TAIUTTTURIANT A5FRANTTENINETIAUTY v e

LYY dl'

dlatafudayen nmsdeansiudiannu msdeastuaamainvanemsiausssulussdns
Organizational Communication 3(3-0-6)
ORGAN COMM
CONDITION : -
Communication processes in organizations; communication underlying different
patterns of organizational management; management communication and constructing corporate

culture; superior-subordinate communication; coworker communication; communication and

cultural diversity in organizations.

2804318 MsoanssznineTausTsy 3(3-0-6)

Goulusedn : -

Svdnandniifinasensdeanssenineiansssy Suddrinavesnsyualani At
wazialulad Anuuandrmisiaunazeiauniw Jymuazguassalunisdoans wuamslums
UdusmsTmussaa waznsdoansiuyanasisiansssuegaiussansnm

Intercultural Communication 3(3-0-6)

INTERCULT COMM

CONDITION : -

Main influences affecting intercultural communication, including influence
of g¢lobalization and technology; differences in wverbal and nonverbal communication;
communication problems and barriers; guidelines for effective cultural adaptation and intercultural

communication.

2804331 ANSUSUIINISHNDUTY 2(2-0-4)

dl a
Wouluseden : -
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ngufhazkUUAnnMsUTmMsdmsuinuImnsiaTInsagIng1nsinausINIa
NILNA TENTATNATIALATING MTLAUBNIU NTTUIUNITIANITIATING NITTBUATUTIBNULRE
N3UszLIUNalATINIG

Training Management 2(2-0-4)

TRAIN MGT

CONDITION : -

Theories and practical approaches in training management and trainer in
speech communication; project contribution, presentation, management, paper report, and

evaluation.

2804346 NITNNNUIBITINITNA 1 1(0-6-0)
Foulusedn : -
MsfnwAuAsIAEIfuBIdnINIumime WiawIeuanundey wazn1sd
Hnyinwedv@narunmimeluoinnsenge
Professional Internship in Speech Communication | 1(0-6-0)
INTERN SP COMM |
CONDITION : -

Study and research about speech communication organization for self-

preparing in practicing skill in professional practice in various organizations.

2804417 NNTDRNLUUATTLAZIIMNTNUGS 2(2-0-4)

Foulasiedan : -

NTEUIUAITAN NIFINLHY KAZNITODNLUUIMTNUS LTI U usdasiee) T
manganfuingUszasd Tona desmanisdeans wazngudmang mslémwiiiussansam
AADAIUNITIATITHLATUTTUIBNTIINANUS

Speech Design and Composition 2(2-0-4)

SP DSG/COMPO

CONDITION : -

Process and methods of speech design for varied objectives, opportunities,

channels and target groups; effective language usage; and analysis and editorial
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2804445 N1TIYINLULNA 3(3-0-6)

Fewlvsedn : -

AMsiiTemanidme masedawide msdufusaznumueuideluein
N13INUNULALDNRUVNIUITENIINNTNA N1TIATIETRaTAAUTOYALTIUTUILAL TN TN
WaENISEUIIBUNNTINY

Speech Communication Research 3(3-0-6)

SP COMM RES

CONDITION : -

Conducting speech communication research; asking research questions; finding
and reviewing previous research; planning and designing speech communication research;

analyzing and interpreting quantitative and qualitative data; writing research report.

2804466 NSANNITTNIMNTNA 2 1(0-6-0)
Feulvsredn : -
nsilnvinvrazaiaiulszaunsaldnsuvnilmalussdns  n1sUssiiiu

LLa%‘ﬁ']LEUQNGMUﬂW{ﬂﬂ‘Uigﬁ‘Uﬂ'ﬁﬂﬁ“(ﬂ‘?ﬁw
Professional Internship in Speech Communication I 1(0-6-0)
INTERN SP COMM ||
CONDITION : -

Skill practicing and contributing experience of speech communication in
organization; ability in presenting speech communication professional practice in both

written and oral presentation and evaluation competency.

2804468 TassnsUTeygrdnusvilive 3(1-4-4)

Foulasiedan : -

NSYTANSAERTUALANIANGY M9 mImeuUsegnaldlulasaniseieg e
Usglemimadanmsuazdeny saudansiiniinuenisdeansdaientosassnludonsusznovandn
AuwImame lneengnsvnanusuudunszuInnIsATUNas

Senior Project in Speech Communication 3(1-4-4)

SNR PROJ SP COMM

CONDITION : -
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Integration and application of speech communication principles and knowledge
to produce a project, valuable for academic and social purposes, including practices in
enhancing skills, especially in the whole working process, needed in speech communication

professions.

5.2 sgdvnden 12 wihefa dandenseusiednainnguivlanld Uszneusie
f. nq‘aﬁ°v'1mmam§1,l,aznﬁ§'aaﬁmsﬁmz (Rhetoric and Public Communication)

2804304 ilwaluvsunendeu 3(3-0-6)
Foulasiedan : -
AsTmdIfuTesUszenteNdsululifnieg unuimsmidinalulszsay

DUTYU
Speech Communication in ASEAN Context 3(3-0-6)
SP COMM ASEAN
CONDITION : -

Integration of the ASEAN Community in various dimensions; the role of

speech communication in ASEAN.

2804408 NNAERSAETUDDN 3(3-0-6)
Feoulasedn : -
Usziiufinemamaansiulanasfueen onfiiu dude Ju auimms aawn
daanu NssuBvsNaINIMmMEnInyueentarn1susultiudenulne
Eastern Rhetoric 3(3-0-6)
EASTERN RHET
CONDITION : -
Study of rhetoric in the East from various sources, such as India, China,
Buddhism and Islam; the influence of rhetoric of the East and adoption in Thailand.
2804409 menansuaritufianssae 3(3-0-6)

Waulvsnednn : -

[ ]
[ A )

WAUINTIIN N AINUNRUIBULAZUUIAALAYINUNUNNT o USHAUMA AT 1Tl

¥ 1
] I

ANUFUITLEIENIaTaTen19nIiles iasygiawasdenusaLIAn N5 SIUREBNTHaLAE

136



wangmstweransUudia (a0uUTudss we. 2561)

a v

nansenuvesnszualan Ao inalulad uasdolmirewg@nssunisdeansveauyuduaznisaing
mnssuluuIunange

Rhetoric and Public Sphere 3(3-0-6)

RHET/PUB SPHERE

CONDITION : -

Evolution of meanings and concepts of public sphere, relationship
between political, economic and social variables and concept of public sphere, and
influence and effect of globalization, technology, and new media on human communication

behaviors and discourse invention in contexts.

2801425(N) NTANTANAASAUAINTALE S 3(3-0-6)

Feulusedan : -

unumyesdensansmansluaniunisainnudauds amgunss waginginisal
mansidlenazdanu LAnLAENguiiuNTIIManiLard Aumanfilonsiiaudlany
TALGILAANUTURTIN NN T ILALTIRY nsdAnwlulneuazsinasemea

Journalism and Conflict 3(3-0-6)

JR CONFLICT

CONDITION : -

Roles of news media in political as well as social conflict, violence, and
crisis; contemporary concepts and theories in journalism studies and social science to

understand political and social conflict and violence; case studies in Thailand and overseas.

9. n&ju%‘zl'lﬂﬂiml,l,az'ﬁ'ﬁuuﬁiiu (Language and Culture)

2804344 N13IATILANGANTTUNTY 3(3-0-6)
Foulvein : -
NTIATIINGANTTUN B VRIYwE lngldndnassamans dyinen nwimans

Fadanu nwmansisinet Wudu veniniiiinuinisaiimnssuuasgaunisallagkiuniw
Analysis of Language Behavior 3(3-0-6)
ANAL LANG BEHAV
CONDITION : -
Analysis on human language behavior using semantics, semiotics, socio-

psychological linguistics; approaches to contribute discourse and ideology through language.
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2804350 nsdeansiietauy 3(3-0-6)

Fewlvsed : -

AUNLNY BIRUTENOU WaguNuInTedeiaunslun1sdedals  AuwAne
sewietaunwfuTaunw wagfauznisdeansinue Taunmwiuseinnengg

Nonverbal Communication 3(3-0-6)

NONVERB COMM

CONDITION : -

Meanings, elements, and roles of nonverbal language in communication,
the distinction between verbal and nonverbal language, and aesthetic communication

through different kinds of nonverbal language.

2804352 eanslunisianises 3(3-0-6)
Soulusedan : -

aa o

WAILINTVBIRUIANNITIANTBRINYARANEFATNEARIVE AaUviaslaseasneves
N3@a1Eee nhnedrnvesaaa nstseaalUldiieinguszasruazluusunaneg s3udns
oA sl
ONLUUNITHANIDILUUNTIUATLAY
Rhetoric in Storytelling 3(3-0-6)
RHET STORYTELLING
CONDITION : -
Development of storytelling concepts from classical to digital ages; arts

and structures of storytelling; social function of storytelling; applications of storytelling in

various objectives and contexts; and storytelling design in transmedia.

2804400 NAERS TN ITHUSE ey 3(3-0-6)
Goulvseden : -
wnAanguifiiedesiutausssuszandon  rmmansluasinuiuldly
FAnUszariu Insaniznisdemasy uasdelvl nszuiunsadeauminevesimusssuUszmton
netalanyanauazdiay
Rhetoric of Popular Culture 3(3-0-6)
RHET POP CULT
CONDITION : -
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Concept and theory about rhetoric of popular culture in everyday life,
particularly in mass communication and new media; process of creating meaning of popular

culture per individuality and society.

2804402 nsdeanstuiu s 3(3-0-6)
Feulusiedn : -
wurAnA U INUsTINAN Y luU ST rdsadelmiduulazUsvey e s-navadylv
ey wwiRanstEiunsuwaunsIausssuludiivesdanuanauas Tausssy Aneninaunisiny

WUNTUUAUNMISTAIUGTIY  Nsdeasiugiimansinusssy  YRURNInIenstunuinuessy

Y

'
| A

maamuwaﬂssmwaﬂmssi’huﬁu"’muﬁﬁmﬁﬁmamaaamsmmwwé

Transcultural Communication 3(3-0-6)

TRANSCULT COMM

CONDITION : -

Concept of cultural studies in postmodernism and post-post modernism;
concept of transculture in individualistic and cultural dimension; potential on transcultural;
communication and cultural geography; practice in transculture as well as the impact of

transculture in human communication.

A. NFaIv I MImMANUNMSWAILANEAWYARR (Speech Communication and Personal
Development)
2804204 WMATANITULAUBLUULDDITN 3(1-4-4)
Fewlvsedn : -
p9AUTENAULAZINATANITUIANDIIUY NAITU YIBlATIFULUUALY LYY
M3LEUBLTNIYING NMTUNAUDNNGINT miﬁ%’%‘lﬁiiﬁﬁawﬂLLazﬂﬁL‘%‘EJ‘UL‘%Emmmﬁﬂaﬂwﬁﬂaqmﬁ
Lwﬂﬁﬂmim%uﬁaﬂimaum'i‘wuﬂ naoAIUNSHNTinwen1sldn wIne MwIneaenengi ot
NUszAnSa W
Professional Presentation Techniques 3(1-4-4)
PROF PREST TECH
CONDITION : -
Key components and professional presentation techniques for a variety of

presentation settings, e.g. academic presentation, business presentation, project strategic and
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creative content creation and arrangement, visual aids techniques, verbal and non-verbal

techniques for efficient and effective message delivery.

2804305 nsdeanIvNagIna 3(3-0-6)
Feulvsnedn : -
ﬂiz‘U’J‘uﬂ’]iLLasE]\‘lﬁﬂizﬂ’e]UGU’eNﬂ’]iﬁaﬁ’]i‘wwﬁﬁﬁﬁ] NRAILIAINAINTATUNT
doenaBenagnsuazinugmsioamsnassia maduaayadnaminisgvivladerudidalunu
Business Communication 3(3-0-6)
BUS COMM
CONDITION : -
Processes and components of business communication; developing strategic
communication competence and business communication skills; enhancing impressive

personality for work success.

2804353 MINAUIYARNNINLAZAINEINNTAtUNSEDENS 3(3-0-6)
Woulusedn : -

a

AU lafugIwAgIfUYAGNNTLarAUEIN1TlUN15E0E15 N1TEBATTE

]

Wawyednamneuenuazngly andewingierineu
Personality and Communication Competence Development 3(3-0-6)
PER/COMM COMP DEV
CONDITION : -
Understanding fundamental of personality and communication competence;

communication for external and internal personality development from childhood to

working age.

2804354 wanmaduguseniAuazisns 3(3-0-6)
Foulvsiedn : -

nann1stunstdudddusients gUsenIe wagians  auunALaznielnsied

Y Y

a

Ns3Nfwazn1SHNURURIWT I TN
Principles of Announcer and Master of Ceremony 3(3-0-6)
PRINC ANNOUNCER MC
CONDITION : -
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Principles in performing the roles of moderator, announcer, and master of

ceremonies both on stage and television; preparation and practice in the profession.

2804355 panwazmAdANISaUN1wal 3(3-0-6)
Soulasgdan : -

a v

vanmsdunvaliie inguszasdsngg TuuTummsuimsesdns msAnuiide uay
Msdeansuiaty nsTuIuMswazmAlANsEuNualogadusEAnSam 99AUTENOUANNE HeTioe
wasiduguassareUsyavsnaresnsdunivel uayaTusssuMsdunualiinisenisds

Interviewing Principles and Techniques 3(3-0-6)

INTERV PRINC TECH

CONDITION : -

Interviewing  principles  for different purposes in  organizational
management, research, and mass communication contexts, effective process and

techniques, factors facilitating and obstructing effectiveness of interviewing, and concerned

ethics.

2804356 nanuanaliAnsUsEYN 3(3-0-6)

Feulvsredn : -

wanuazimalialunsuszuauUsELAnLarFULUUA1eY) MsimuAmansaly
nsdeansvesiinsiuuszapiluumummihiisneg

Principles and Techniques of Meeting and Conferences 3(3-0-6)

PRINC TECH MT CONF

CONDITION : -

Principles and techniques in different types and forms of meetings and
conferences; development of communication competence as efficient participants in

different roles.

2804403 nsdeanteinnlygiuaznisiladanain 3(3-0-6)
Roulvsedn : -
noufiazwiuiAvesnisdearsigalandygyr  nsdeansegredud n1snla

auekariay  nsldnsruiumsguvseaunuieanlayviuazanudauddlunisdeats nquuas
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Aauzwiinisil AeidssansgnuseUsyansniwlunisils msflafiodudseidiu nstinufdAvinuenis
flaghelafilasamgifientsiudsunasnely

Contemplative Communication and Dynamic Listening 3(3-0-6)

CONT COMM DYM LIST

CONDITION : -

Theory and practical approach of contemplative communication; peaceful
communication; self-understanding and understanding others; use of dialogue process to
reduce problems and conflicts in communication; theoretical and artistic approaches for
listening; factors in effective listening; listening for capturing main idea; practicing listening

skill with contemplating mind for self-transformation.

2804406 N159ANIIAILTALENLAZNITITIINDTOY 3(3-0-6)

Feulusedn : -

AUTALEIIUUTUNANG FFN1TTANITAILTALES NTLUIUNITIATANADTOL NS
RINveTeNTinagnd A3usTIiunTTWeTes InInensieansiunisiasaideses nsinnis
ANNTALIILAZNITITIMBTEIUNILINGY

Conflict Management and Negotiation 3(3-0-6)

CONFLICT MGT/NEGO

CONDITION : -

Conflicts in different contexts; conflict management methods; process of
negotiation; strategic negotiation; ethics and negotiation; psychological communication and

negotiation; conflict management and negotiation in crisis.

1. nguAvINsAeansve sy wiuazmalulad (Human Communication and Technology)
2804404 nsassassidammansludelns 3(3-0-6)

Feulvsredn : -

Waun1svematansanednfelagiu wazwudliuluouien n1sdmannis
wazuAuasvesmmansunduumslumsairassdmansludeluilusiuusineg sinwenis
WATERLAZETNETIA

Rhetorical Creation in New Media 3(3-0-6)

RHET CRE NEW MED

CONDITION : -
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Development of rhetoric from the past to the present and the future
trend; the use of principle and essence of rhetoric to create new approaches and forms of
rhetoric in new media; analytical and creative skills.

2804405 nsdeansansnsaeiuTausssuAITa 3(3-0-6)

Fewlvsedn : -

WUIAALTRINITADATTAIGITME  SITUYIRLATTULUUYBITRIUTTINARYALY

s al o A

FinUszdriu ypmeadvinndifide Tausssuddva samfnnslidendviaiionisdeansansisay
Public Communication and Digital Culture 3(3-0-6)
PUB COMM/DIG CULT
CONDITION : -
Concept of public communication; nature and pattern of digital culture in
everyday life; critical perspective on digital culture, including the use of digital media for

public communication.

2804407 welulaBnsfeansuazesdng 3(3-0-6)
Fewlvsedn : -
arwiniiveanaluladnsdeasuazansaumalutlagiudmwasonsiudsuutag

nsdeansluszuuinmdenisdoans uaznsdevesesdnsluszdusiieg iuegrann msiiauiuay

audlaflnyauddvdnauagnansenureanisimaluladnisdeaswaransaumanldlussding
semsdeansiuusiazssiv Useifuaiesssy sudansdnuilulsamdlng ssaelifdnausalinsmegy

Wity TudeddouewuaiioWimsioaslussdnsivsyansnmuazUsyanina
ICTs and Organizational Communication 3(3-0-6)
ICT ORGAN COMM
CONDITION : -

Advancement of Information and Communication Technologies (ICTs)
nowadays has brought tremendous changes to organizational communication in its ecology
and at all levels. To have proper knowledge and understanding relating to influences and
impacts of the uses of ICTs in organizations to each communication level, ethics, coupled with
case studies in Thai context, would increase capabilities of the students to analyze, solve
problems, as well as give suggestions, to enhance efficiency and effectiveness in organizational

communication.
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2801332(0N) N9ATNAINETAUNA 3(2-2-5)

Feulvsredn : -

MANNIT WUIAA N1sANENenAdINAAnIotayaLarainf1e lagldninnie
fydnuaiiotiausiduasaumnasuiuusing ifanumane wu nsiin Saffide wwuiiaudn
mugaUszasAtazngulvIneane ewamvinyensaisnmansaumadmiuiiaustnans
Lagiie9T o nilsruularUszaniam Ussgndlivinuedunisdeans nmsldivana wazaudn
A5 9ATIATUN INARLAZLNE LN N WA TAULNF

Information Visualization 3(2-2-5)

INFO VISUAL

CONDITION : -

Concepts on how to express ideas or data and statistics by using images and
symbols in order to present visual information in a meaningful way, such as graphics,
multimedia, and mind-mapping to serve specific purposes and audience; developing visual
skills for information presentation and storytelling in systematic and effective manner;
application of communication skills, reasoning and creativity in production and dissemination

of visual information.

2801333(JN) AU HUAAATIINDINUINTANSAEARNS 3(3-0-6)
d‘ a
Wouluseden : -
wannaeinugulunIseIufag NsHnANEIIsIRaTINYEA1UNT8 1Y Inad

= 1 a

Whnnglidnanudnladngslunudsundeassuarindinuamistyn dauandnssudald way

q

(% 1

msnsasudulseleniseininsasaume nsduaiszdify 158 usERINaUIIaL oMY
ANUNNULAZDTIONATIZN

Reading of Selected Works for Journalism 3(3-0-6)

READ SEL WK JR

CONDITION : -

Basic principles of interpretative reading; practice reading skills and ability
with an aim to build a profound understanding on selected literature works that are deemed
valuable for journalists in the intellectual, literary, and critical senses; understanding the

main idea; reading between the lines to understand hidden meaning; textual analysis.
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3. nguIw M3 (General Courses)

2804347

A1SANY

2804348

ANSANYN

2804349

ANSANEN

2804389

LSDIAMLERNIZINTLNA 1 3(3-0-6)
ﬁl a
Wouluseden : -

Y

ldanursanivuawidusuls JUNURIveseanlafmaanu1d s uwAasnie

Selected Topic in Speech Communication | 3(3-0-6)
SEL TOP SP |
CONDITION : -

To be determined for each semester.

LSBIAALANIEINTLNA 2 3(3-0-6)
d‘ a
wouluseden : -

Tdanunsamuuawduauls Juiumdaisesnlnrndanindnsuliazna

Selected Topic in Speech Communication |l 3(3-0-6)
SEL TOP SP I
CONDITION : -

To be determined for each semester.

1SRIFALANIEINTNA 3 3(3-0-6)
Waulvsnednn : -

Y

@101 N UALUUDULA FUNUFITDLS09NLAAALADNNIAINTULAALAA

Selected Topic in Speech Communication |l 3(3-0-6)
SEL TOP SP Il
CONDITION : -

To be determined for each semester.

NsfinyanIzIIeyAna 3(3-0-6)
Roulysedn : -
Usziiuineadesiurmime auanuaulawagaufioin1svesdse

Individual Study 3(3-0-6)
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INDIVIDUAL STUDY
CONDITION : -

Issues related to speech communication of the student’s interest.
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6. @19713V1FRAITNITHEA 45 ¥ienn

6.1 5799UIUIAYU 27 MUwAn Usenaume
2804251 USN55FUEDANTNITHENS 2(2-0-4)
Woulusedan : -

[

wnAnNsAean L deguniey ndnnsuanslugiuzsudnvainiddunisieansves
uywd USvauazUseiiemansveinisuaniuazn1sayas aﬁﬂamauuazgmwuﬁﬁn AQYUDINNTALAT
UzLnnengeg wwuvdeasinemsuardeasiiude

Performing Arts Overview 2(2-0-4)

PA OVERVIEW

CONDITION : -

Aesthetic communication concept; performing arts as form of human

communication; philosophy and history of performing arts and theatre; essential elements

and forms in various types of theatre both live performance and performing via media.

2804252 vieafuRnsdmiudoasnisuans 3(2-2-5)
Foulusedan : -
nEnnsuaginueiugiulunsujdinisdearsnisuans wwamedieg lunis
WSUUNTDULAZNITENAITUERAY  A3UTTTULAZAMUTURATOUTOIUNLARAS
Performance Laboratory for Acting Communication 3(2-2-5)
PERF LAB ACT COMM
CONDITION : -
Principles and basic skills in performing arts practice, different approaches

of preparation and training for actors: ethics and responsibilities of actors.

2804357 e uRn1snswansdmsunisiiu 3(2-2-5)

Foulvsredn : -

Mé’ﬂm'ﬁLLazﬁﬂmﬁugwﬂumsﬁﬁuLLaza%’NaiiﬁmsLLam n1sviuaseasse
Hungauzuaznsadienunanddml wuimieingg vesn1siiviazaineassd wiiikazaiy
SURAYOUIBIHMTULAEHAIUANNTAS9ATIA

Performance Laboratory for Directing 3(2-2-5)

PERF LAB DIRECTING

CONDITION : -
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Principles and basic skills in performance mise-en-scene; different approaches

of mise-en-scene; duties and responsibilities of a director and a producer.

2804358 nstniuaglddstitdaans 3(3-0-6)

Feulusedon : -

nINAuLEsIkaznIseNIdes nannsldideditdaans deakazaunuisluniw
AR Aiem ANUNUNELTIFUNT Y waESULUUTRIRIUY

Vocal Training and Oral Interpretation 3(3-0-6)

VOC TRAIN/ORAL INT

CONDITION : -

Vocal and diction development, principles of oral interpretation; sound
and meaning in language; analysis of content, aesthetic meaning and forms of performance

text.

2804359 ANSLRYUUNNITHERS 3(3-0-6)
d‘ a
Wauluseden : -
NANNITEIAYVOINITLANTDY 1ATIF519909L503a 1Az 0IAUTENaUTDIlATILE DY
UTELANVDILUNTOY JULUUATGY FDIUNNISTUAAILAZUNAZAT HNNUNSIREUUNNTHART NS
d‘ o 1 U
avAs Lwauﬂﬂqmiammm
Performance Writing 3(3-0-6)
PERF WRIT
CONDITION : -
Essential principles of narrative; narrative structure and elements of structure

of genres; various types of performance and theatre scripts; play writing for production.

2804360 ANSUSUNTIATINISEBAITNIT AR 2(1-2-3)
d‘ a
Woulusedan : -
TASIAS19DIAN TS DNUIBIUANUFDAITNITHANS NITHAILILATINIG ANTIANITAY

dvans n1sdmiaulsEana MIUINNSIANTSIASINTTARAINISHAN SFURUUATNY N15UTEAUNUS

'
Y a A

NMSUTELIUNE N1TUTIIAMNENRUSIUNI TV UAURNEA19E UNUILaEUTNTIveIiUNNanEDENS

Y

AP ON

148



wangmstweransUudia (a0uUTudss we. 2561)

Performing Arts Project Management 2(1-2-3)

PA PROJ MGT

CONDITION : -

Structure of performing arts organizations; develop the project; copyright;
budget management; management for different types of performing arts projects; public

relations; project evaluation; relationship management; roles and duties of production team.

2804367 NTIATIZIITIUNTTUNITUAN 3(3-0-6)
Feulvsredn ;-
E‘ULL‘U‘U Lﬁj@‘ifi’]LLagiﬂiﬂﬁ%lN‘U’eN‘U‘VIﬂ’]iLLﬁﬂ\‘i N19INAANTITIUNTTUNITUANINT
ﬁama@aquw%z mmﬁmL%a‘mqwﬁLLaw'%wmaé’mmL‘i‘]uﬁugmlumia%fwassﬁwammﬁaﬂaii
Performing Arts Literature Analysis 3(3-0-6)
PA LIT ANAL
CONDITION : -
Form, content and structures of a performance text; interpretation of
performing arts literature; aesthetic communication; theoretical thinking and social context

behind the creation of selected works.

2804370 Msflnndvdndeansnisuans 1 1(0-6-0)
Foulasedn : -
Msfne duadi Reafuesdnsmeinudeaisnisuanaiiomseuanundouuas
dEinvinwe wazUszaunmsaRandngudeansnisuandluasdnseneg
Professional Internship in Performing Arts | 1(0-6-0)
INTERN PA |
CONDITION = -
Study and research on performing arts organization for self-preparing in

practicing skill in professional practice in various organizations.

2804451 NTIVYNNEDAITNITUEARN 3(3-0-6)
Roulvsed : -
Uayvuazuudldusineg N15398M1980a1IN1THanILAZNITIATIERRYY T5TN8N

LaZNIZUIUNTITULUDIAUA IS UTATIUTEAUUT Y93
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Performing Arts Research 3(3-0-6)
PA RES

CONDITION : -

Problems as well as tends in performing arts research and audience analysis;

introduction to methodologies and research process of Bachelor’s degree projects.

2804467 mMsiinnuivIndeasnisuans 2 1(0-6-0)
Feulvsredn ;-
nstinvinuruarasuasulszaunsaivdndudoansnisuandluesdng ananse

‘Uﬁ%Lﬁuuﬁ%ﬁ’]Lﬁu@Nﬂ\i’]ﬂﬂ’ﬁﬂﬂﬂi%ﬁUﬂ’ﬁﬂﬁ%?%W
Professional Internship in Performing Arts |I 1(0-6-0)
INTERN PA I
CONDITION : -

Skill practicing and contributing experience of performing arts in organization;

evaluation competency; ability in presenting performing arts professional practice.

2804469 TasamsUsaniinusdoansnisuand 3(1-4-4)
Foulasiedan : -
nsaasIAkaruImsnulasinsieaisnisuans nufiRvinueamdenng
FUADEANSNTUARINTUAIING BN Imsﬁa’miéﬁﬂ?ﬂwﬂmaﬂmﬂu;ﬂﬁﬁwLLuzﬁw
Senior Project in Performing Arts 3(1-4-4)
SNR PROJ PA
CONDITION : -
Production and management of a performing arts related project; practice

in a chosen performing arts expertise under supervision of and advisor.

a =) 1 a aa a al a 1 a @ v %
6.2 5w NAeN 18 wiiefin dandenseusednannauinlails Usenousis
n. NENAIVINTTUEAIALAIAUNITUERAS (Acting and Directing)
2804253 MsenEuN1saaUlTI9NlUNTWER 3(2-2-5)

Waulvsnedan : -
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wdnnsmsedeulmivedsnenie mswawineensldsanieuarnsadeuln
dmiuiinuans  qunissuazinafinvesiausninadeulmuszandien Wy nmswu azasll was
nsldnwniglunisdeans

Movement Training in Performance 3(2-2-5)

MOVE TRAIN PERF

CONDITION : -

Principles of kinesiology; development of bodily skills and movement for
actor; aesthetics and techniques of different forms of movement arts such as dance, pantomime

and body language for communication.

2804365 ﬂ'ﬁ@@ﬂLL‘U‘Uﬂ"lﬁLﬂﬁl’eJubLW’JsLUﬂ'ﬁLLﬁﬂﬂ 3(3-0-6)
Feulvsredan ;-
NANATTHARNKNAIIU N1TODNLUVATINATIA N159AI1909AUTENOU WAZNIT
nENEuAAUZMSIY NMstadeulmsseguiuusslunsazas
Choreography in Performing Arts 3(3-0-6)
CHOREO PA
CONDITION : -
Principles of production creation, choreography, composition design and

combination of dance in drama.

2804434 NIAALABALAZNITRANUNITUEAS 3(3-0-6)

Goulasedn : -

N15ATIENYATNAINLALTINYEUDIUNLANT ATTULANAINATUANYUELAY
NITUIUNTESWETIANISUEAIE NS UALATIN InsiAY waznmeuns I9n15uagnszuIUNSAnLEeN
Unuans Lagnsineunsianseg19luseansua

Casting and Coaching in Performance 3(3-0-6)

CSTG CCHG PERF

CONDITION : -

Analysis of actors’ personality and skills; distinctions in characteristics and
the creative process of acting for stage, television and film; process and method of casting

and coaching effectively.
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2804456 nsuansdnsulnsvirduaz N neuns 3(3-0-6)

Foulvedn : -

DIAUTENOUN NG UNTELVDIAEATINTVIAUMATAINEUAT LUIVBINTITUARAILAZNIS
ffuuans Bnsuaznszuaumslumsienenunumvestinuans vinwensdeasdmiugindunis
wanslunsuianazasinsvirduaznneuns

Acting for TV and Film 3(3-0-6)

ACT TV/FILM

CONDITION : -

Aesthetic components of television drama and film, approaches in acting

and directing; process of actor in creating a dramatic character; communication skills

required for a director of television drama and film.

. N§UIYINTVLUUN (Dramaturgy and Script Writing)

2804366 AAAINTAATENTUNITBUUN 3(3-0-6)
Fewlvsedn : -
wuaAnuazauilundnnisuazlasiaiiawesnisaineassfazasiinseungy

peUsznauTavue sauinmsideilosiu nswauion nsdansuans MsUAUenIRNge) wagns

Usiiuna Faflanuduiusiunsdeuunasasuaznisuudsuienadugydlunsding
Dramaturgy for Scriptwriting 3(3-0-6)
DRAMTURG SCRPT WRT
CONDITION : -

Concept and knowledge of principles and structures of creating theatre
with all necessary elements: basic research, content development, performing management,
problem solving, and evaluation; all of which are related to play writing and adjusting for

effectiveness through diverse cases.

2804457 NsWeuuNarAsARLUa 3(3-0-6)
d‘ a
Reoulysedan : -
MANNSTULNArAT 35U RVeIEUaUTELAN NS TBUUNARLUAIIIaEAS
W7 RS wazarasingvied nsdaudasunazasluefnundeasiunguysuanslutagdu
Playwriting Adaptation 3(3-0-6)
PLAY WRIT ADAP
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CONDITION : -
Principles of play writing, common characteristics in different kinds of media;
play writing adaptation on stage performance, film, and television drama; adapting preceding

play for communication to present-day audience.

2804462 funun s lsuluuazas MNURT uazazATIngiiel 3(3-0-6)

Foulusedan : -

mMsdununiieAnweanudenles uazdamsan Jaywena lusmdednnsdeu
ioadaassaunazasindl nmeuns azastnsiad wazdue Miieades Lﬁaﬁmmaaﬁmmﬁum uay
ANISTINITEETTUIIN N

Seminar on Writing for Theatre, Film, and Television 3(3-0-6)

SEM WRT THA/FLM/TV

CONDITION : -

Seminar in studying connection, collective and different problems in
professional creative writing for stage performance, film, television drama and others for

developing new knowledge and morality in profession.

2802325(MD) NSWHUUNIIBNITAZAT 2(1-2-3)

d‘ a

Reulusedv : -

a 4« s oA aa 1Y I ya o

NIZUIUNITAALTDI ANANTVOINITLANLIDY LAZNAIDNITATNATIAAY ATIANNES
nsgnulagyu wavdiany Iiasrendadudieg iinansenusenisasiassAunazasvadlng
Tadenegsiaduniie diau uazdusssy dnyazd A readsmsdiaueazasUsenneing Inufun
a a Y = 1 o = Y ¢ ' = I3 o
WoUlATUNEATIENTITaZAT UTTNaUMe 139380 fazAT N3 aLIUA LazlnurIoUssiiunanusy
S0 MuwAnnnlassnussnanuntauideuduunsenisazas Anusuinseunedan

Drama Program Scriptwriting 2(1-2-3)

DRAMA PROG SCPTWRT

CONDITION : -

Process of developing story idea to create a powerful drama; principles of
Narratology; analysis various factors impacting to the creation of Thai drama programs: the
perspective of entertainment business, the social and cultural context of Thailand; nature of

diverse drama genres; writing a drama’s program proposal combined with premise or
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synopsis, characters, treatment and theme; develop the proposal to write a complete drama
script; social responsibility.
2805321(FL)  nsWARnmeundL 3(1-0-0)
Feulusedon : -
ameussaulugusdudeifienuduendnuaiiomed WulssiRmansuuifn
NITUIUNITNWANUARN LAENTLUIUNITHAR
Short Filmmaking 3(1-4-4)
SHORT FILMMAKING
CONDITION : -
Short films as unique media, with emphasis on history, concepts, process

thinking and process production.

f. mjﬁ"zﬂm'iaanLLUULLaza%"Na’i’iﬁn’ﬁLLam (Artistic Design and Creation in Performing

Arts)

2804369 nsmAuAadlunisuans 3(3-0-6)
Feulvsredn : -
ﬂ?ﬂmiﬁlug’luLﬁﬂ’JﬁUﬂ’]iaaﬂLL‘U‘ULLaSﬁﬂﬁuax‘iﬁ‘ﬂizﬂ@UﬁﬁﬂﬁﬁM%JUﬂﬁLLﬂﬂﬂ

ﬂi%U’Juﬂ’]iﬂ%}’NﬁiiﬁLLa8ﬁﬂwzﬁluﬂ’]§@@ﬂLLU‘UaaUﬂiiMIUﬂ’ﬁLLa@Q ANTIWNY ATHERLAZNNT

Uszilungaanu
Art Direction in Performance 3(3-0-6)
ART DI PERF
CONDITION : -

Basic knowledge in art compositions and directions for performing arts;
creative process and skills in production design; planning, production and evaluation of

design outcome.

2804458 AUATLUNITLAAS 3(2-2-5)
Hewlvsedn : -
Anuduiusseninanusdfudoasnisuans andnvuzveInusdfuaunIezTeq
N3uans N15deAIINEYeInURs nsidRuRsluNITHERY Ustinvuazinaflaiag vean1suanidy

e uUAURS
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Music in Performance 3(2-2-5)

MUS PERF

CONDITION : -

Relationship between music and performing arts, musically and performance;
music and communication; use of music in performance; genres and techniques of music-

based performance.

2804459 NTATNATIAAZATINGY 3(3-0-6)
Hewlvsedn : -
UseiReNans JULUULAEAMENYMEUDIAEATINGY AUASUATUNLINAY Fumaunis
NE® ﬂ’]i@@ﬂLL‘U‘UL’Jﬁ NIILLEARY mimﬁ'aulm ﬂ'ﬁL(;]}u ﬂ?ﬁi%L?iEJﬂLﬁ@ﬂ’ﬁ%@ﬂLWﬁﬂ
Musical Theatre Creation 3(3-0-6)
MUS THEA CREAT
CONDITION : -
History, style, and characteristic of Musical Theatre; music and songs; production

process; stage design, acting approach, movement, dancing, voice, and singing.

2804460 ﬁuuazaﬁm%’uiummam 3(2-2-5)

Foulvsredn : -

ndnmsTidinduingvdestimdulunsuans wuinisvesgUuuumsuans uaz
wulthililg AnufiRmsduiiuguremsuansiuuarefiudulaeldsuuuuwasmaianisniaseg

Puppetry and Animation in Performance 3(2-2-5)

PUPPET/ANIM PERF

CONDITION : -

Principles of giving life to an object or animation in performance;
development of performance genres and new trends; basic practice in different forms as well as
techniques of puppetry and animation performance.

2802202(MD)  UFTAMsFwAsuarivmiiion1sdoans 3(0-6-3)

Waulvsedn : s1e3vNfesaEaUNIL 2800113

155



wangmstweransUudia (a0uUTudss we. 2561)

wadauasfadzmstuiinnmuasides n1sldgunsaiuasiaiesdiouszinnsneg i
Tuagilouazuenaniuil dmiunsaiiandes Juiindes naudes nisaievih uaznisdnselienis
doans

Audio and Video Skills for Communication 3(0-6-3)

AUD/VIS SKILL COMM

CONDITION : PRER 2800113

Art and techniques of audio and visual recording; tools and equipment

use: in studio and outdoor for audio mixing and recording, shooting and editing.

2802320(MD)  N1998NLUULAEN 2(1-2-3)
Feulvsedn : sedviidesaeuniiu 2802202
MENNITUALNTLUIUNITOBNLUULALY 19U FAdnuum Wauuwazadisunuides

MLHUABUNTHALEEY waznsaudes iWuiu MsveneruAnadassAluandss qursssng

e @eaiun1siug Juauinis wasnsasieensual sadusenauldallifivesdes Iins1enaieg1eau

LﬁaaﬁaaﬂLLUULﬁafﬁlqﬂizaaﬁﬁm ﬂluﬁammﬂwmaﬂizmm UURAN1500NLUULIEILaZHALLEE IR

weluladidvia lunsuandedes uasdelantieml
Sound Design 2(1-2-3)
SOUND DSGN
CONDITION : PRER 2802202
Principles and process of sound design such as script’s interpretation,

developing and creating sound map, pre-sound mixing plan, sound mixing; expanding
creativity for sound design; sound’s aesthetics; sound’s perception; imagination and
sensation; sound’s perspective; analysis examples of various sound’s productions designed
for different purposes; practicing of sound design and mix by using digital technology for the

production of both audio media and audio-visual media.

2805403(FL) AsMAUAAUAIUAINEUNT 3(1-4-4)
d‘ a
Woulusedan : -
unuImmtnkagAusuRateuvesmiuAal n1siauluIAnlun1seRNIUY
NuAadluNINeURSTIA I UADIURBNTTU A1 LEBEN N1SLAILN NMsUauaNaIupanwuuAaUly

FULUUTBIUNAIN
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Film Production Design 3(1-4-4)

FILM PRO DESIGN

CONDITION : -

Role and responsibility of art director, conceptual development in all areas
of production design for film: architecture, set, costume, make-up, practice production

design through storyboard presentation.

& nguivinisuanadeausssudeannazdeansnisuansdnen (Socio-Cultural
Performance and Performing Arts Studies)
2804329 Usnssamideansnisuandendeu 3(3-0-6)

Rewlvsedn : -

Uinsseivsy SRmans sWaunns uazandnunsveddoarsmananduonfouii
mangufuazujoinig anuduiuduazniswaniddsudiunisuansvesondeuluuiundaay
N19LHDY WAZIAUTIIY

ASEAN Performing Arts Overview 3(3-0-6)

ASEAN PA OVERVIEW

CONDITION : -

Overview of history, development and characteristics of theoretical and
practical communication of ASEAN performing arts; associations and exchange of ASEAN

performing arts in socio-political and cultural contexts.

2804335 nsdeansiuazAsyLTY 3(3-0-6)

a

Woulwusedan : -

a

NRAUNTTADATVRIALATYNVUY JURUULAZANYULYDIALATYUYY AzATIUTIUL

=l )

Lﬂé@x‘iiﬂ@ﬂ’]%%@ﬂ?i%@ﬁ’]ﬂﬁl@ﬂ’]ﬁma‘EJ‘L!LL‘Ua\‘i ﬂ?iﬁ%ﬂiLLUUﬁE‘i’Jﬂﬁl’JmﬁUﬁﬂJ‘UU azmsuaqsqmu ARG
ﬁuﬁtﬁaﬁﬂmazﬂmmugﬂLLUU@"NG]
Communication and Community Theatre 3(3-0-6)
COMM/COM THEAT
CONDITION : -
Communicative aspects of community theatre; forms and characteristics of

community theatre; theatre as a tool for transformative communication; participation
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theatre and community theatre of community; fieldwork for the study of various types of

community theatre.

2804368 doansnsuanaituthusiua 3(3-0-6)
Feulusedon : -
g“dLL‘U‘ULLazLﬁawwaﬂﬁamimimeﬁuﬁmlm N13a519aTIAUNLAL ULUUNIS
wanLUUINaley nquluanawaznauRuiidmving
Tradition-based Contemporary Performing Arts 3(3-0-6)
TRAD CONTEMP PA
CONDITION : -
Form and content of Thai traditional performing arts; contemporary script

and form creation; performers and target audience.

28044438 mMs3nsaideansnisuanuazdodunad 3(3-0-6)
Rewlvsedn : -
fwunsvesusrgduduiiuguresnisadiassfuarnislinseidonisuans

uazdeIunad nquiniTiansal nsfindsuuniansaldmivdeviinsieg a3usTsunazanuiuinveu

Y931inI50l
Performing Arts and Imaginative Media Criticism 3(3-0-6)
PA/IMAG MEDIA CRIT
CONDITION : -

Development of Philosophy behind creation and analysis of performing

arts and imaginative media theories of criticism; practice in criticism writing for different

types of media; ethics and responsibilities of a critic.

2804455 Hoansnisuanadvsuin 3(3-0-6)
Souluseien : -

1 [

nanATYedeaIsnITuanImIzauduRauINITe L AnLiag Ty 13
AnndinsaluarUsaifiunanudearsnisuansdmividin ma’?]ﬂﬂﬁﬁa%uﬁugmimiﬁﬁmﬂﬁﬂ
nanvae

Performing Arts for Children 3(3-0-6)

PA CHILDREN
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CONDITION : -
Principles of performing arts appropriate to the development of each age
children; criticism and evaluation of performing arts for children; basic practices using various

techniques.

2804461 Foansnsuanadedany 3(3-0-6)
Foulusedan : -
doasnisuandlugiugnisdeannidedsay wunAniidemauanuagnisilduda
nadaay walindtuaznishdeansnsuandluldlulasimsduiendestudsey
Social Performing Arts 3(3-0-6)
SOC PA
CONDITION : -
Performing arts as social communication; concepts performance and social

engagement; techniques and applications of performing arts in various social-based projects.

2804463 MsAnwINIsuanadude 3(3-0-6)

Fewlvsedn : -

ﬂ??ﬂ%ﬂ?ﬂ%@ﬂgaﬁqiﬂ'ﬁ%ﬁﬂﬂLLﬁ$ﬂ7§%7M§GIUﬂQQﬁu ANINAUNAIUNITIAEAT
N5WiU Auss wazRaUzAdvia doasnisuaniaznisinudelusziaiealiolunsaieassAuinnssy
P9NTHER

Transmedia Performing Arts Studies 3(3-0-6)

TRANSMEDIA PA STDS

CONDITION : -

Definition of performing arts and transmedia studies in current context;
crossed and hybrid theatre, dance, music, and digital arts; transmedia as a means of creating

innovative performance.

2804490 FULUWNINTReAINITUERT 3(3-0-6)
Goulusedn : -
Ansgiusziau Jaywn u,u'mwmia%ﬁqaiiﬁﬁlamiﬂfm,l,am’[,uﬂwﬁu
Seminar in Performing Arts 3(3-0-6)
SEM PA
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CONDITION : -
Analysis of pertinently current issues, problems or creative approaches on

performing arts.

3. ﬂ?juaﬂjﬂﬁ.”ﬂﬂ (General Courses)

2804384 Sosanmedeansnisuans 1 3(3-0-6)
Foulusedan : -
lanursatmuasuueuld Tufuiidedeilddmdonund mivudazaia

NNSANYI
Selected Topic in Performing Arts | 3(3-0-6)
SEL TOP PA |
CONDITION : -

To be determined for each semester.

2804385 Sosfnamsdoansnisuans 2 3(3-0-6)
Foulasedn : -
lianunsafuaniueuld Jufuiidedesiilgdadenund mivudazaia
N15ANWA
Selected Topic in Performing Arts |l 3(3-0-6)
SEL TOP PA I
CONDITION : -

To be determined for each semester.

2804386 Sosfnamsdoansnisuans 3 3(3-0-6)
Foulusiedan : -
ldanunsasinuauiveuld Jufuideiiesdilddndenundmiuudazain
N15ANN
Selected Topic in Performing Arts Il 3(3-0-6)
SEL TOP PA 1lI
CONDITION = -

To be determined for each semester.
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NSANYIANIETIEUAAR 3(3-0-6)
Foulvsredn : -

Uszifuiiiedosiudeansnsuans smueuaulanazamdosnisvesyiSeu
Individual Study 3(3-0-6)
INDIVIDUAL STUDY

CONDITION : -

Issues related to performing arts of the student’s interest.
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7. @11V INISAINYUATHLATAINT 45 ¥ienn

7.1 5wy 34 mihein Usznausig
2805200 qUYSHANEATIUNNEUNS 3(3-0-6)
Foulvsredn : -
fouvesnnununaznguiguniomanslunmeuns usunmadseiRmansni
wastensiinuAvesmuululiaryaaly auniezduinain msldamuasides nslddydnual
LATNSABENIFEAMIA MU
Film Aesthetics 3(3-0-6)
FILM AES
CONDITION : -
Definition of ‘beauty’ in film and aesthetic theory, historical contexts that

influence the aesthetics values of film in each period from the use of image and sound,

symbolic, and language of film.

2805201 vieruAadlunineuns 3(1-4-4)
Feulvsredn : -
nstevenUnAMELASEUNAIN Mawdsnuluduneutaunsinerinmeuns
whusuimidad msdnesduszneunin vaud nssenuuunuRaUziiensteiinmeuns
Visualization in Film 3(1-4-4)
VISUAL FILM
CONDITION : -
Process of transferring the narrative script to storyboard; preparation of the
pre-production stage in filmmaking with emphasis on visualization, composition, color

theory, including artwork design for film production.

2805202 wadammeuniilowiy 2(1-2-3)
Foulvsredn : -
aufidessiuieatuiznisldiniesio ndostanimeuns Ussinnveslvuas
gunsaldauas gunsaliasy n1sdndsauazaunsalnsinsie
Fundamentals of Cinema Techniques 2(1-2-3)
FUND CINETECH
CONDITION : -
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Introduction to cinematic tools including cameras, lighting equipment, grips

and film accessories, sound-recorders and editing tools.

2805203 ASENEN TGS 3(1-4-9)

Feulusedon : -

nstenndugaiinanguiuazainfon Tasldndesneamuuuddna n1s
yauresndosaziaudiiielflunsdienintugs warannsoussgndldnusiutugunsaiady Tu
QUERLIGE Lﬁamiﬁhamw%ugq ﬁu’ﬂua@mal,mzuaﬂamuﬁ TUSUNTUANLAININAIEABUTNIADS
TiauenAnuaraisasdnanuanaisesialy ensdeasdedsny

Advanced Photography 3(1-4-4)

ADV PHOTO

CONDITION : -

Theory and practice of advanced photography addressing the methods of
a digital camera in relation to its lenses and functions as well as its accessory application of
lishting and advanced compositing both in the studio and on location; photo editing program
with computers is also addressed to communicate creative concepts and aesthetic

sensibilities of photography to the society.

2805300 NIAARDNINIUAS 3(1-4-4)
Feulusedan : seivfidesaausny 2805418
nguiuaznsufeRiAetuRalzmsdadenmeuns nisaetinud wmedans

arenTiduuEiuedUsEnauT U ILaTd s nswEmEee q Tunweuns
Film Editing 3(1-4-4)
FILM EDIT
CONDITION : PRER 2805418
Theories and practice related to the art of editing in film, sequence construction,

editing techniques related to cinematic components, both image and sound; sound mixing

in film.

2805309 ASTVYUUNAINEUNS 3(3-0-6)

dl a
Woulusedan : -
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msdunirdoyaifiewieunisieuunaimeuns nsfmuauiuiFoazanslase
301 nsuwlarnuAnduunnineunsuaznndianunsadoaumngldnudesnis JURUUNUREY
Usztanenge) 1ain unnmeunsUtuLie UNnneunsansnn wasunnmeunsaalla

Film Scriptwriting 3(3-0-6)

FILM SCRIPT

CONDITION : -

Research of data for film scriptwriting, theme and plot construction,
interpretation of ideas into written script that can communicate visually, different modes of

scriptwriting: feature film, documentary and adaptation.

2805310 VB agN15ITUNNEUNS 3(3-0-6)
Foulvsedn : -

Aaa ! v

AUARAAIGT NABNTNARRTMUINITVRIMgu A meuns JULUUNITU LAY
ANeURs IN1ssInsaikasUssiunuivasnmeuns lusufady Usvyn usunmmnedauessy
wazdIAy

Film Theory and Criticism 3(3-0-6)

FILM THEO/CRITIC

CONDITION : -

Influence of different schools of thought that developed into film theories,

film form, technique of writing criticism and evaluation of cinematic value, consideration of

these aspects in terms of arts, philosophy, context, culture and society.

2805345 NTITENMEUASHATAINT 3(3-0-6)

d‘ a

Roulysedun : -

UFBRY1AINTUAZNITUATINIATINDTY AIIUNUIBVBINTTIFY NTAIAININTTY
ANYUATHATNINTY LATDILDITULTIAUNIMLAZITIUITUI N15RONLUUNITITY NMSIEULATINTIY
MaiukazNMTBnseideya wasnstimansidululy

Film and Still Photography Research 3(3-0-6)

FILM PHOTO RESEARCH

CONDITION : -
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Philosophy and Epistemology; definition of research; setting of film and still
photography research question; qualitative and quantitative research instruments; research

design; research proposal writing; data collection and analysis; and knowledge management.

2805418 NTENBYINAINEUNT 3(1-4-4)
Fewlvsedn : sedvfidesaouniiu 2805202
unummtiwa A suiiaveureadindunim nguinaznsuiuaifedtunng

drenmifiedornumueanunliidunineuns nsdauasUszianeng 4 msdnesdusznaunn

nsidenlfiauduasflawmes aruderiemesn nsuniuazanudiugudumaiafiaviie

AUNNIBVDININEURS
Cinematography 3(1-4-4)
CINEMATOGRAPHY
CONDITION : PRER 2805202
Role and responsibility of cinematographer, theory and practice relating of

visualization of script, lighting, composition, selection of lens and filters, pictorial continuity,

basic knowledge of visual effects for aesthetical purpose.

2805419 nsifunIneuns 3(1-4-4)

Fewlvsedn : eFniidesaouniiy 2805418

N3EUIUNTYINNULAEANNT UYLV UA N UAS mﬁ]m“ﬂur@,é’n‘%mimmu
NITAAINUNATNEUAT LAZNITOIUNDAVDIAIALAT NI1TILATIZNAIATAT LLazﬁ’mﬁaﬂt}:\TLLam
mamqu‘hLmu'aLLazﬂﬂﬁLﬂﬁaulﬁaﬁuaaﬁgLLam m'imu@mmmﬂa:uﬂﬁuﬁuaﬂmamuuazﬂmmwéu
YDINIIAWTUUY

Film Directing 3(1-4-4)

FILM DIRECTING

CONDITION : PRER 2805418

Work and responsibility of film director, practice the role of storyteller
through interpretation of script, analysis of character, casting, blocking and maintaining unity

in all film components.

2805466 MsEnwdmTnameuasLaz il 2(0-6-0)

Waulvsnedan : -
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mMsinUfiRNuFuameunsrionmilafumhsnuaanmeunivienmives
SgvisegInaenyy

Professional Internship in Film and Still Photography 2(0-6-0)

INTERN FILM PHOTO

CONDITION : -

Off-campus internship at a production house, a business enterprise, or a

government agency to train students in photography and film production and to enable

them to cope with practical problems in this field.

2805468 TsansUSanfinusnmeunsuazand 3(0-6-3)
Foulusedan : -
MsasenanuiuA e uasEen TidolnuAnad19assd diunsiuadn

foyaograduszuu wiouenarsudeundsdradaas srnumsinmsildunnsgruduiivensu

UsgnaunaIu
Senior Project in Film and Still Photography 3(0-6-3)
SR PROJ FILM PHOTO
CONDITION : -

Production of project work in film or photography that demonstrate creativity
through systematic data research with references, documentation and acceptable academic

papers.

7.2 swivnden 11 wihedn Jdadensouseinannguivilaild Uszneudie
n. NGUIVINTHAANNWEUAS (Film Production)

2805316 N1FANANYUATAIAR 3(1-4-4)
Foulvsredn : -
sUsuuLanlomrasnmeunaseRTicieondonTs arwdiiudssvidaus

fuansed msruainteyailewisuairunmeunsansed msfinairsnmeunsansed
Documentary Film Production 3(1-4-4)
DOCU FILM PRODUCT

CONDITION : -
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Form and content of documentary film that portray reality, the
relationship of art to documentary, research of data for documentary film production,

practice producing documentary film.

2805320 aneunsas1eassuuderiaufad 3(1-4-4)
Fewlvsedn : -
nswanayunesivagnsveneveulnvesfalrnmeunsludsULUUNeAaUe

filsigndrdnegifuninados
Creative Film on Screen Media 3(1-4-4)
CRET FILM SCRN MED
CONDITION : -

Searching for new perspectives and expanding the boundary of film as an
art medium to non-narrative forms.

2805321 ASHARATHEURASHL 3(1-4-4)
Fewlvsedn : -
ameussaulugusdudeifimuduendnuaiames WuussTamansuuiin

NFLUIUNITNNANUAA LATNITTUIUNITHAR
Short Filmmaking 3(1-4-4)
SHORT FILMMAKING
CONDITION : -

Short films as unique media, with emphasis on history, concepts, process

thinking and process production.

2805323 VAU9dUSUNINEUNS 2(1-2-3)

'
a

Waulvsiedan : -

a

Iningrveadss Uszinnveadss imaluladuazqunsalduiinidesildly
NTTUIUNTTHAALAENITRIEAINEUAS (WaLdeeRddia nssuIun1sUUn dare waskaudeely
ANEURAT
Sound for Film 2(1-2-3)
SOUND FILM

CONDITION : -
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Psychology in sound; sound types; technology and equipment of sound
recorder which is used in film production and screening process; digital audio and file formats;

process of sound recording; editing and mixing.

2805325 N3dAuaIEIMIUNIINARNINIURNS 2(1-2-3)
Fewlvsedn : -
unAnuaznAlianIsdauasiugs Boufgunsainmsdauasifienududou iens
deameunsfifisuuuuLazlondnuniamysh
Lighting for Film 2(1-2-3)
LIGHTING FILM
CONDITION : -
Concept and advanced lighting techniques, lighting the complicate scenes

and to create the personal’s form and stylistic.

2805327 nMsfinUFTRnsiunsiEFoshenmeuny 3(1-4-4)
Foulvedn : -
mansuazAaUzvesnaiandesinonmeuns sULuULATasAUsENaUM1eY Tuns
WFes WumsaiFewhedenmeund n1stinuftRninateshedenmeuns
Film Narrative Workshop 3(1-4-4)
FILM NARR WKSP
CONDITION : -
Aesthetics of film narrative: forms and elements of storytelling with emphasis

on film narrative; practice in film narrative.

2805403 asmiuAadaunIneuns 3(1-4-4)
Gouluseden : -
mewﬁﬁﬁlLLazmm%’UﬂmawmQﬁﬁuﬁaﬂ TN UILUIANTUAITOBNWUY
suRadlunmeunsiaduandnenssy an e msuseii mstausnaueenuuuAatiy
JULUUVBIUNA T
Film Production Design 3(1-4-4)
FILM PRO DESIGN

CONDITION : -
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Role and responsibility of art director, conceptual development in all areas
of production design for film: architecture, set, costume, make-up, practice production

design through storyboard presentation.

2805413 AaUndna 3(1-4-4)
Foulusedan : -
AavzAdviadnuiansldnouiumeslugusidueiesdioadrsassd nsuuande

Mvauiionsudnwavinausnulugusige e nmwdneRava Fenau nmuszneu weilwdu fava

I0le Laznsfnsoldes
Digital Arts 3(1-4-4)
DIGITAL ARTS
CONDITION : -

Field of computer arts, use the computer as a creative tool and incorporate

digital media in their process and delivery format include digital photography, mixed media,

illustration, animation, digital video and sound editing.

2805428 afwdulununeufinnes 3(1-4-4)
Feulvsredn ;-
mzmumiﬁwmaéwLﬁuizwLmzﬂmu%’uﬂmamm;}’ﬁﬁumwUum‘aﬁm%’u

msvilanauazaruaunsindeulmednignis msindudianFeslaeriunisiauunaneuns

LAZN1TAIENEATDIIALAT NI1TAIUANAINNANNTUYDINAIIY LAZAHTIUIUVDINISANTLL
Computer Animation 3(1-4-4)
COMP ANIMATION
CONDITION : -

Systematic working process and responsibilities of animated film directors;
correct modeling and movement: practice in narrating stories though script interpretation,
and character building techniques; control of harmony of works and smoothness of the

operation.

2802359(MD) AuUASLENNSERENS 2(2-0-4)

dl a
Wouluseden : -
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wdnMswarIsnsiauesluldifiedonnununglunudeansuasussansng 9
arudiugrufeiuaund dun esdusznourowmund Vssion wavaladvosnund nsilsunnas

Music for Communication 2(2-0-4)

MUSIC COMM

CONDITION : -

Principles and the use of music for communication in different types of
mass media, basic knowledge about music elements types and styles; listening to music

analytically, music interpretation and evaluation.

2804252(PA)  viesUfiRnsdimiudeansnisusns 3(2-2-5)
Soulusedon : -
‘wé’ﬂﬂWiLLazﬁnwﬁugmlumiﬂﬁﬁ’ﬁmi?iaaﬁmmam wuIN196199 Tuns
WTIUNTDULATNISHNNITUEAS  2385TTULALAUSURAYDUYBIUNUERS
Performance Laboratory for Acting Communication 3(2-2-5)
PERF LAB ACT COMM
CONDITION : -
Principles and basic skills in performing arts practice, different approaches

of preparation and training for actors: ethics and responsibilities of actors.

2804434(PA) NIARLEDNLAZNITRNHUNITLARS 3(3-0-6)

Fewlvsedn : -

N153LASITNYATNAINLAL NN BEURIUNRANT AITUUANANATUAN YU LAE
NTEUIUNITASWETIANTUANSE NS UAZATIIT INSiAY LazAITNBURT ADNI1TUATNTZUIUNIIARLEEN
UnLane Lazn1sHANUATIEneE19iUTEAnENHa

Casting and Coaching in Performance 3(3-0-6)

CSTG CCHG PERF

CONDITION : -

Analysis of actors’ personality and skills; distinctions in characteristics and
the creative process of acting for stage, television and film; process and method of casting

and coaching effectively.
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. n&ju%mﬂmiwﬁmmwﬁa (Still Photography)

2805346 Aeufimesnsmnfiesiunnds 2(1-2-3)
Foulusedan : -
nsoenuuuAsLiamesnAind1nuaiianmis ieinguszaslunisdoans

darans
Computer Graphics for Photography 2(1-2-3)
COMP GRAPH PHOTO
CONDITION : -
Computer graphic design for the production of still photographs for

communication purposes.

2805372 MIENEANYAAR 3(1-4-4)
Fewlvsedn : -
ﬁaﬂﬂumidwmwuﬂﬂa wadansiauas n15dnesduszneu nsidenaniui
mﬁmmﬂLLaquﬂiﬂiﬂﬁzﬂﬁummﬁaﬁammwmEJsuaﬂmeEJqﬂﬂa
Portrait Photography 3(1-4-4)
PORTRAIT PHOTO
CONDITION : -
Art of portrait photography, lighting techniques, portrait composition, location

and studio portraiture.

2805378 NISANUAINTINELE 3(2-2-5)
Fewlvsedn : -
wwIRNUAnAaUrImaly nsiunyssgndldlunmaie@nwsuuuuuagsnsna
yosnmanesaiy aiassdnunmiiefiaziousisual anwddnmiuimaivvesdsnslne
Contemporary Photography 3(2-2-5)
CONTEMP PHOTO
CONDITION : -
An examination of contemporary photos concentrates on contemporary
art concepts with regard to applying such concepts to contemporary photos which reflect

emotional expression representing art and Thai society in the contemporary world.
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2805429 n1saNeN Ny 3(1-4-4)
Foulusedan : -
nguduarnsufoRnunindredionislavan Tnewiussdlsenevnag donves
amdsfinansenusiensiasunlasimefuagngAnssuvesiuas
Advertising Photography 3(1-4-4)
AD PHOTO
CONDITION : -
Theories and practice in advertising photography with emphasis on composition

and photographic content affecting changes in attitude and behavior of the audience.

2805433 nsenenmLIgy 3(1-4-4)
Fewlvsedn : -
Frsahuassdnmsmenmuiduiiniuisnsdeawluagilewasuenaniuil fe

nAoIAITAkarEaY NswSsugunsal MSWAINTY N1FIARIN NITAIVANKALNITIALAINADAIU

AaUENITANLAININ
Fashion Photography 3(1-4-4)
FASHION PHOTO
CONDITION : -

Creation methods of fashion photography with emphasis on indoor and
outdoor, using digital camera and film; equipment preparation; make-up; set design; light

control and lighting techniques, including the art of retouching fashion photographs.

A. NFUAYINNEUATANE (Film Study)

2805324 Aneuaslansvaly 3(3-0-6)

Fewlvsedn : -

ameuRsTateanUssmnesne hilan arududadslunmeuss ssduszneu
sy iRenans deuuayansssuvesnmeunslansanasiy Aunndsainameuns seadjndadu
NITLANAN

Contemporary World Cinema 3(3-0-6)

CONTEMP WORLD CINE

CONDITION : -
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Contemporary world cinema: art in movies; historical, social and cultural

contemporary world cinema which is different from to mainstream Hollywood movies.

2805326 UseiRn1snineuns 3(3-0-6)

Feulvsredn :

U3z TAU9nneunsReu AWBURILESY LAZAINYUA $OUADTNTINUE TABfiaTaun
U eunsatuiifrodnluutazegaalis nslinnans n1sgdla waznsliarutudia
naenauted daidy vesnmeunsuiazlseinvludanisdoans

History of Film 3(3-0-6)

HISTORY FILM

CONDITION : -

Historical survey of silent, sound and underground movies; examination of
their roles in society in each period; consideration of their capacity as message carriers, and
persuasive entertainment agents, including their positive and negative points in terms of

communication.

2805363 AMBURSNITEUEDY 3(3-0-6)

Gouluseden : -

wadia Hom sUkuy aled 9asavane wastafeiiBeliAnnmeunslundudl
liléndntulutiunvesgranvnssunaggsianneunsnsenandn léun nneunidass nweuns
Aaly nMmpuRslanilany MNEUASIAADY NMNBUASEMSUINATY ANeuAsTnaRTUASY nsnaaDs
w%mmgﬂqué’faﬂa'néhamul,aqﬁgaﬂizmummazmsﬁ%aua

The Other Cinema 3(3-0-6)

THE OTHER CINE

CONDITION : -

Techniques, content, style objectives and factors influencing the non-
mainstream cinema, including independent film, Art house Cinema, Third World Cinema and
Experimental Film, Queer Cinema, Postmodern Film; practice in film production and presentation

of the complete films.

2805366 ANTIATIEAUNATNGUNS 3(3-0-6)

Waulvsnedan : -
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AMsiesIgRunameunsuuacng q velusinuazilagu lassadeiida
psAUsENOUTBIUINNMEUASLINMEU gaiugadesTeIUNAMEURTuAazEes M wkiuEeq
‘vi’ﬁﬂLLazLLfﬁuL%iaﬂi’eNLﬁ@ﬁumﬂ%’mpLLaSLLmﬁﬂﬁLLNﬂumWSuG}%

Screenplay Analysis 3(3-0-6)

SCREENPLAY ANAL

CONDITION : -

Analysis of screenplay for different types of film, both old and new, the
structure that ties up screenplay elements, the strengths and weakness of individual
screenplays, analysis of main and sub themes in order to understand the philosophy and

concept inherent in the screenplay.

2805373 FALAININEUAS 3(3-0-6)

Feulusiedan : -

FBnsadiemnuiusudainnisrun e unseseliessasd  wuINNISANY
fsannmeunseseliuszaniamm mlssiveiiauissaasiiionansuaidnuuedineg fvsing
Tuns  diFeslasnmlunmeuns wamamsaisenusuisluguddusingg veanineuns

Taste of Film 3(3-0-6)

TASTE FILM

CONDITION : -

Methods of creating pleasure from watching movies; guidance for effective
movie review; analysis of sources for taste, moods and sensations aroused by narrative and

visual aspects of film; recommendation for appreciation of dramatic value of film.

2805376 ANYURSAUAIAL 3(3-0-6)

Waulvsnedan : -

s a

auduiusvesnmeunsluuiunvesdsnu Svnavesden wouniilnenis
WasuwUasuaznisasouirimusssutardenslngluilogtu nslivquiiniasgt danuine
UM LATwgmMans wazdoansinavy naenIunsviudelunmsaanunneuns

Film and Society 3(3-0-6)

FILM/SOC

CONDITION : -

174



wangmstweransUudia (a0uUTudss we. 2561)

Relationship of films in social contexts, influences of films on current
changes and socio-cultural domination in Thai society; application of theories of psycho-
analysis, sociology, anthropology, economics, and mass media, including media literacy in

film making.

2805400 RANNITUSINTNUNINGURS 2(2-0-4)

Feulvsredn : -

NANNITUIMITIIUNINGUAT N1TINWHUNAITHER NITAINUALALNITAIUAY
UUTELIUNTIRTIMUNEANEUATNTARATUNITVIY ITTONUTTUVDILNANNINYUAT UALTEUUTIAA
ANEUNT

Film Production Management 2(2-0-4)

FILM PRO MGT

CONDITION : -

Principles in production management for films focusing on procedures in
planning, producing, scheduling, and controlling finances with management abilities of film
distribution and promotion. Ethical approaches of filmmakers and film business systems are

also focused.

2805410 guisHzuianmeunslneg 3(3-0-6)
Fewlvsedn : -
g‘ULLU‘ULLazLﬁwwmmwaumﬂmﬂuqﬂmqG]miﬁwmLLmﬁmf“ﬁ'mﬁuaaﬁUizﬂau

Aaduaznnagiioudumaiies iesugiauasdsmilunmeunilng Aarsananunuinsiame uay

Qidayavesasinmeunsing
Aesthetic of Thai Film 3(3-0-6)
AES THAI FILM
CONDITION : -

Form and content of Thai Film in different periods, development of concepts
relating to artistic components, reflection of politics, economics and social entity in Thai
film, determination of aesthetic value characteristic of Thai film.

2805415 mﬁmwzﬁmwaum%%uqq 3(3-0-6)

Waulvsnedan : -
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mﬁmwﬁmwaum%%ugq NOuiNLIUIBIDY 9 ﬁ’jﬁm%’gmam% USvayn
Juusssunsfinw deeaingn VisuRadidwasionisfnunmeunslutagiu

Advanced Film Analysis 3(3-0-6)

ADV FILM ANAL

CONDITION : -

Advanced film analysis; theories from other disciplines including political

sciences, philosophy, cultural studies, sociology, visual arts influence current film study.

2805425 AneURSIUSBUTIEY 3(3-0-6)
Fewlvsedn : -
wAnvsIN NEURIATuAnkararIuean n1siuTeuisulu@ausyg sUkuy
dlewn Aavs Tausssu wavdsay
Comparative Films 3(3-0-6)
COMPARATIVE FILMS
CONDITION : -
Ideology inherent in Western and Eastern cinemas, comparative study of

film in term of philosophy, form, content, art, culture and social aspect.

2805431 woAnssuUslnakaznsAnwIRSuasaneunsing 3(3-0-6)
Foulvsedn : -
WOANTTUVBIVUANEURT LilDN1TIUHUNENAWEURTlANNTIAT IR
InImedunginssumans edeulesdinnsinaulalunsdenvunineuns
Consumer Behavior and Audience Study in Thai Film 3(3-0-6)
CON BEHAV/AUD STUD
CONDITION : -
Film audience behavior for making movie, psycho and behavior analysis to

understand film audience decision making.

2805435 ANSUSMTIANITAMULALIATUNITHANN TN URS 3(3-0-6)
Waulvsiedan : -
A15INNITANULFIATUNITHANNINYUAST DUUTENBUNIEY N15UTLLTUAINULEES

LagHANIENUADHIAL YU WagiNann neuns n1sanvserdnanudss lunisuannmeunslagly
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madeniivanzan wadumsendunisuarnsinaiuna mi?iamim’mL?i&lﬂ%?iaa’lﬁagaﬂ’s’m
Foauniuau yaanslunsudnnimeuns

Risk Management for Film Production 3(3-0-6)

RISK MGT FILM PROD

CONDITION : -

Risk management of film production, including assessment of risks and
effects on society, audience and film producers, minimization or elimination of risks in film
production through the use of appropriate alternatives in both operating and monitoring
results, risk communication through communicating risk information to personnel / film

production team.

28012010N) NMATUTINTANTAERNT 3(2-2-5)

Feulvsedn ;-

Mﬁﬂmm%mﬂ%uuwmmLLammmﬁﬂLﬁugmmwms] NSHNTEUUNAIINLUY
BRUNELTIEN MITHUUNIATILYRATUNINTA] NMTBTUIEINGIMATNISRSBUTRLAd T UNITI Y
UNAUUTEANANGE

Journalistic Writing 3(2-2-5)

JR WRITING

CONDITION : -

Principles of different writing styles of commentaries; practice in writing in-
depth explanatory articles, analysis, criticism; explanation of background information and

data preparation for various forms of article writing.

2801333(JN) nMsguUTsufRassIiDUTANSANERS 3(3-0-6)

Waulvsnednn : -

Y] o

waninaginugulunIseIuAAY NsHnANNEaINTIkaEAINYEAIUNTE1Y Ined

IS ! a

Whnngliinanudnladngslunulsundeassuaridinuamicdyy dauadnssufald way

q

& 1 CY

nsinsaidudulselenisoininsarsauma nsduansedidy nseruseninsussiaiedum
AIUNELAZDTINLATIZY
Reading of Selected Works for Journalism 3(3-0-6)
READ SEL WK JR
CONDITION : -
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Basic principles of interpretative reading; practice reading skills and ability
with an aim to build a profound understanding on selected literature works that are deemed
valuable for journalists in the intellectual, literary, and critical senses; understanding the

main idea; reading between the lines to understand hidden meaning; textual analysis.

3. ﬂ’sjﬁ?ﬂﬁl"atlﬂ (General Courses)

2805347 L%@Qﬁ@LQW']BﬂWiﬂ']WEJUG]%LLﬁ%ﬂWWﬁIQ 1 2(2-0-4)
Feulusedon : -
mstvuakagliaseidgminisinudenneuns wag/vsenmianuiadeiice

RNZIEINTULAAZNIANIIANY
Selected Topic in Film and Still Photography | 2(2-0-4)
SEL TOP FILM |
CONDITION : -
Analysis of problems relating to film and/or photography selected for each

semester.

2805348 F0IfAINZNISATNEUATHAZA NS 2 3(3-0-6)
Foulusedan : -
mMstmuakardnseidemmedudenineuns uaz/mienmilimuiidefidn
RWIZUE UL NIANITANY
Selected Topic in Film and Still Photography II 3(3-0-6)
SEL TOP FILM 1I
CONDITION : -
Analysis of problems relating to film and/or photography selected for each

semester.

2805349 IS0IARLANIZTAITAINBUATILAZAINTS 3 3(3-0-6)
dl a
Roulvsedv : -
NSATRUALAEILATIERU YNNI TUFDAINGURT kaz/MTen InTnuiITeNAn
RWIZUE S ULAAZAIANITANY)
Selected Topic in Film and Still Photography |II 3(3-0-6)

SEL TOP FILM III
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CONDITION : -

Analysis of problems relating to film and/or photography selected for each

NSANYIANIZTIEYARR 3(3-0-6)
Roulys1e3vn : -

UszLAung1799f U s A INeURSLazN e A1uALEUlaLAEAIIUABINISVDY

Individual Study 3(3-0-6)
INDIVIDUAL STUDY
CONDITION : -

Issues related to film and still photography of the student’s interest.
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Ph.D. (International & Intercultural Development Communication), Ohio
University, U.S.A., W.A. 2538
UL, (@ilvAmanIiauINIg), ﬁ;maﬂﬂizﬁuwﬁwmé’a, W.A. 2534

2.U. (MwEasI), PNANTANNTINGGY, W.A. 2532

AEN319158 A3, N59589 T1gR

Ph.D. (Communication Studies), Simon Fraser University, Canada, W.A. 2543
M.A. (Communication), University of Hawaii at Manoa, U.S.A., W.f. 2535

2.U. (MW139nw) (NesAteNduaunis), PaNTININTdy, W.A. 2532

FRIANANTINTG ATUNITIN FURLITNA

uALe. (WnArans), PANTHUMINeTde, el 2543
M.S. (Advertising Management), University of Denver, U.S.A., W.A. 2536

1.0, (nglnsviend) (Resatenduduas), iniverdusssuamans, w.a. 2534

599AN@N19758 A5.59U1 InnEwIn

U3.0. (Waudnw), inmIngrdedaling, w.e. 2559
UAY. (INAFERTIALINTG), INTUNININGTT, WA, 2533

UA. (MINTEBLFL), PNAINTAIMINETY, WA, 2531

FOINANTITE A5. 59 ATTBYINS

Ph.D. (Speech Communication), University of Texas - Austin, U.S.A., W.A. 2538
M.A. (Communication Studies), University of Kansas, U.S.A., w.A. 2532

A.u. (seufnw) (Hesilenduduaed), PNaINIaiumIne sy, w.a. 2526

389ANENTIANTY AT.959550 6@ﬁﬂ§%§ﬂ1ﬁ

D. Arts (Communications), Tokai University, Japan, W.A. 2550

M.A. (Mass Communications), Tokai University, Japan, W.A. 2543

5.4, (ANUAURUSSEMIUsEWALarnsias nsunasaalSuudieu),
UINeSealeiessIngsY, w.e. 2539

M.A. (Media Studies), The New School for Social Research, U.S.A., W.A. 2538

f.U. (Msdeansuiavy) (HesAdendusunis), unineduledlud, w.e. 2535

FRFNANTINTE A5.85175 DTUAYIA

Ph.D. (Mass Communication/Advertising), University of Florida - Gainesville, Florida,
U.S.A, n.e. 2541

M.AM.C. (Advertising) (with distinction), University of Florida - Gainesville, Florida,
U.S.A, n.A. 2539

V.4, (NIRaR), a;maqmaiwﬁwmﬁs, W.A. 2536

uA.U. (N5UsEdUNUS), unnivendealaivsssunssy, w.e. 2535

2.4, (Mstawan) (ResAdendusunils), 1ninendesssurnans, w.a. 2534

FOIFNANTIANTETIUNT WRTUT

M.A. (Communication), Fairfield University, U.S.A.,, W.A. 2525

AU, (MIUTEIFUNUG), PaINsalNmIne sy, w.a. 2521

' s a o

HHemans1ansd asdsyns dugiy

>N

Ph.D. (Drama), University of Exeter, UK., w.A. 2551
M.A. (Theatre Studies), University of Leeds, UK., W.A. 2539

UAU. (1NING), PRI INGIRY, W.A. 2538

10.

' o aa

HYI8AMans19138 A3.0590 913305

uA.e. (WnArans), AN INeIde, w.e. 2552
uAy. (NMsuntlsdeniun), Punasnsaluminends, w.e. 2534

AU, (MIADUNMWITING WUALINININIANY), PNaINTAIUNTINE Y, W.A. 2532

11.

HYI8ans1138 AS.AMNLA MIAUTEIESY

Ph.D. (Mass Communications), University of Wisconsin - Madison, U.S.A., W.A. 2534
M.S. (Agricultural Journalism), University of Wisconsin - Madison, U.S.A., W.A. 2529

2.u. (Mwdangw) (Aeshdeududunila), Pnainsaluniinedy, w.a. 2527
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uALe. (INAMERS), PNDINTUUNINIRY, W.A. 2548
UAY. (NFHOATUIAYL), PNANTNUMNINGIAY, .4, 2542
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