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Selected Topics in Integrated Communications
Management |
2800607 L%@GﬁmLQ‘W’]%‘VI’Nﬂﬁ‘{‘fﬂﬂ’]iﬂ’]i?ﬁl@m’iLLUUgiM’m’li 2
Selected Topics in Integrated Communications
Management ||
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(Speech Communication)
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2800538
2800539
2800540
2800541
2800542

2800545

sre3Un

m%msmﬁasa&%uga

Advanced Negotiation
nagnduazmaiiansiiaueiion1sdnnis
Presentation Strategies and Techniques for Management
nsdeansiiionisliiutiila

Persuasion

ndnnstiudananamanatugs

Advanced Argumentation and Debate
AuAafunsdeans

Thought and Communication
mi?iamsizmﬁmﬂﬂaLLazﬂzjaJﬁijzuga

Advanced Interpersonal and Group Communication
MWAaRs SeuiaynTianTaNs e

Rhetoric, Society and Public Communication

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)
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Usaey1menans

Philosophy of Rhetoric
mMelaneiniwiiionisdoansdugs

Analysis of advanced Language for communication
imaUIngsad

Proseminar in Speech Communication
Gesdnamenarming 1

Selected Topic in Speech Communication |
Sosmamzmnamiing 2

Selected Topic in Speech Communication |l
ARTUAINE
F

Digital Folklore

NgNAY1NTEIAEAS UlBu1e uazadinAnen

(Journalism, Media Policy and Data Studies)

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)
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2800507
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Digital Media Research Methods for Journalism and
Information Studies

AANANEIANNTUIUITANTHUNA

Data Studies for Journalism and Information
maandesmvutadiiielunsansenans

Multimedia Storytelling in Journalism
ui’m'ﬁﬂuﬁqiﬁmwamiﬁmwﬂ

Innovation in Journalism and Information Businesses
nuinIasaumaALazdelvsl

Theories of Journalism and Information, and New Media
wanmuleunedeuazansaumned

Principle of Media and Information Policy-Making

o v

SUVOYALT

NIFANA gAAINNTIH

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)

3(3-0-9)
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NIAIAAnIITtoya

Data Journalism
Innenlulanluuesdmsudoasinm
Cyberpsychology for Commmunication Studies
\Aswgiafaviafugmamnssude

Digital Economy and Digital Media Industries
MTIATIERUsERUS AT RN TA SEUTA

Analysis of Contemporary Issues in Journalism and
Information Studies

Sosdamgnesansmans uleune wagadnAne 1
Selected Topics in Journalism Policy and Data Studies |

LSDIAMLANIENNGINTANSANENST ULEUNY LATANRNFAN®YN 2

Selected Topics in Journalism Policy and Data Studies |I

NGNIYITOUATRNENNTTUETNETIA

(Creative Industries)
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2800571

2800584

2800585
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nagmsnsiENdsuULNI LAY

Transmedia Storytelling Strategy
quvismanivesdetiuiisnfuarnsidaiieasse
Aesthetic of Entertainment Media and Creative Research
N9 ufwaranaMNTINAaUENTHARS

Performing Arts Theory and Industry
dowafiouaduazanuduadaens

Immersive Media and Extended Realities
PAATVINITUN I TUUTITURALANUANATI9ETIA
Cultural and Creative Industries

V9 W) TWUFTTURALNITINING

Cultural Theory and Criticism
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3(3-0-9)

3(3-0-9)
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nsadeassfansuazilen

Message and Content Creation
NUIMISIAN1SIsAvgnavnssuaieasse

Creative Industry Business Management and
Entrepreneurship

amumitﬂ?ﬁiauazﬂimﬁuﬂmm

Media and Current Issues
BosdnamzmsdouazenamnIsuainsasse 1
Selected Topics in Media and Creative Industries |
L‘%@ﬂﬁmawwmﬁaLLaszWﬂiima%ﬂﬂaiiﬁ 2
Selected Topics in Media and Creative Industries I
VBN INEUNTHATNINEUASLAN

Film Theory and Global Cinema
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3) Aneinus

2800811

2800817

INGITNUS (W N Uy N2 (Plan A2))
Thesis
AINGITNUS (W N Uy N1 (Plan A1)

Thesis

4) N15AUAINDETE (e ¥ (Plan B))

2800790

2800791

1ASINTITITN 1
Professional Project |
1ASINITITITN 2

Professional Project |I

5) N38aUUsENIaAu3 (W ¥ (Plan B))

2800896

PRl IRGIRLEY

nsaeUUTEINaMINS

Comprehensive Examination

12(0-48-0)

39(0-156-0)

6 AUBNA

3(0-12-0)

3(0-12-0)
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2800503 waAnssuguslnadmiunisieansuuuysannig 3(3-0-9)
AnwiAgaiunnin nqul] wazmsiesginginssuguilaa MAeadestunisdanisns
FoesuUUYIINNIS Fasuinineuaznginssumans naenInATAN1TUsEYNALY
namIdemgAnssuguilanlumsnaununisdeans
Consumer Behavior for Integrated Communication
CON BE IC
Study concepts, theories, and analyze consumers’ behaviors to facilitate integrated
communication management in psychological and behavioral disciplines, including
employing research results and communication techniques to meet customers’
behavioral demand.

2800504°  nM3euNUNAgNSUansUsdiuNAliaNsERENTUUUYSMING  3(3-0-9)
o] nagns wazimailacing 9 Alflunsimusulouneuaznusdlunsiansnsdons
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msfeansluseusing o
Strategic Planning and Evaluation for Integrated Communication
STG PLAN EVAL IC
Theories, strategies and techniques used in policy making and planning in integrated
communications management; problem analysis for planning; writing techniques for
master plans, system analysis, cost efficiency and cost effective analysis, feasibility
study, SWOT analysis, policy analysis, business scanning, approaches and evaluation
at various communication levels.

2800505 n'lil,a]ia]'wiasm%‘uga 3(3-0-9)
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Advanced Negotiation

ADV NEG
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Essential components in the process of advanced strategic negotiation; conceptual
and theoretical framework applicable for negotiation in daily and work life; success
and failure factors in negotiation; relationships among influence, power, and politics
in negotiation; ethical issues in negotiation; managing impasses in negotiation.

2800506°  353FpHAINANBNITANYINTENTAUMA 3(3-0-9)
nFITeUszRUIUsATaumAlUUIUVAIAlR e NAUNEWNTITBLT IR T IUsEINY
funguiining Useyndldisnislualg lumssiusiun Aesedt wagdrsinteyauuludua
fifeuardeesulatifiofnuaunsasauna Uszinanateyaiisiussiilednm
uwndsTisn Uszduvdnuazuuali deyaiBsdnsunisinunsansaume
Digital Media Research Methods for Journalism and Information Studies
DIG MED RES JN
Researching journalism and information issues in a digital context by combining
empirical qualitative research with critical theories; applying new methods of
collecting, analyzing and exploring information on social media and online media to
study journalism and information issues; processing the collected data to study
sources, themes and trends, insights for journalism and information studies
2800507°  AIANANENEINTUIIUANTAITEUNA 3(3-0-9)
yguiuuAnuasisnisuszgndldfeyaivaiiensiinsiesiauansansaume Msdnw
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Data Studies for Journalism and Information
DATA STU JN
Theories, concepts and practices of using digital data for analyzing journalism and
information reporting; comparative lessons from foreign countries in using different
types of data to analyze and study journalism and information issues, and patterns of
behaviors in the digital world and online society; case studies on the use of data for
research, crisis management, media strategy and media production; controversies and

future trends
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AstasaauulantelusasAans 3(3-0-9)
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Multimedia Storytelling in Journalism

MULTI STORY JN

Principles and practices of multimedia journalism, developing skills in advanced
techniques to produce journalistic multimedia in current and emerging formats;
creating content for digital platforms to convey narrative messages; factual
verification; understanding legal and ethical issues facing multimedia journalists.
winnssulugsiadnsansauma 3(3-0-9)
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Innovation in Journalism and Information Businesses

INNO JN BUS

Understanding concepts of innovation and of journalism and information
organizations; researching and developing an innovative idea that showcases creativity
and marketing strategies in journalism and information businesses; creating dynamic
contents or products for media enterprises and industries with social responsibility.
BAnemsiTennensaedns 3(3-0-9)
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Communication Research Methodology

COMM RES METH
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Communication research procedure in order to plan and supervise research projects:
research development identification, hypothesis set-up, variable measurements,
research design, database addession, sampling, research tool development, data
analysis, including practicum in research project writing with details and different types
of research and research article.

nquinisieds 3(3-0-9)
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Communication Theory

COMM THEO

Principles and the present state of communication theory, with emphasis on different
theories and models explaining communication behavior in the Thai society at
interpersonal, group and mass levels; elements of the communication process,
communication for persuasion, the roles and influence of mass media, the
characteristics and behavior of different types of audiences, the use of communication
for national development and communication innovations.

nsdeasfRUa 3(3-0-9)
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Disaster Communication

DISASTER COMM

The role of communication and information system in disaster management; risk
perception and communication; media and public awareness; effective public warning
communication; emergency and crisis communication planning; the potentiality of
communication and information technology to develop integrated disaster
management and information network; challenges of policy issues and socio-cultural

factors.

wangasilnAmansumindin (rangnsuTuuiu w.e. 2566)



2800513

2800514

2800515

25
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Seminar In Communication Arts Issues

SEM COMM 1SS

Analyze and discuss phenomena, issues, advancement and future trends in
communication and innovation in academic and professional situations. The
curriculum includes academic exchange visits to harbor wider understanding of
various communication arts aspects within the country and abroad, focusing on
academic, social, political and cultural evolutions in order to search for solutions and
development methods to effectively and efficiently resolve communication arts
situations and issues.
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Theories of Journalism and Information, and New Media

THEO JR/INF/NEW

Theories and concepts in journalism and information studies, ICT and communication
innovation; a critical framework to analyze the relationship between society and ICT;
application of concepts to study and research the flow of information, changes in
journalism and information industries and the influence of new media technology.
wannisuleunedeuazansaumnd 3(3-0-9)
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Principle of Media and Information Policy-Making

PRIN ME/INF POLICY

Rationale in media and information policy-making; concepts and principles of media
regulation in the overseas and Thailand; discussion of typologies, content, strength
and limitations of different media and information policies from different perspectives
including management, technology, laws, ethics and culture; focusing on important
media policy and regulatory issues including network neutrality, cyber security,
content regulation, privacy and data protection, digital citizenship, intellectual
property rights and freedom of expression.

nsEsAansidetaya 3(3-0-9)
wnAnuarIBNsUszendlideyadmiunisiaFeadinsasmand densasmanstiuns

89U NN VLA LUNISNARTIEUNANG DY UNTDawarunaula inweA1saLTeq

Y Y

aa o

fenmaIndeyafdvia a3esssuivi@nuasUssiiuandewinunsaismansidsioya

Data Journalism

DATA JR

Concepts and methods of applying data for storytelling in journalism; journalism and
news reporting using big data to produce accurate, trustworthy and interesting stories;
skills in digital visualization for data-driven storytelling; professional ethics and
controversies in data journalism.

aonuszanAeanIsITen1tmaArIans 3(3-0-9)
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Applied Statistics for Communication Arts Research

APP STAT COMM RES

Statistical methods applied to communication arts research with an emphasis on both
descriptive and inferential statistics; hypothesis testing; analysis of variance,

correlation, and regression.
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InnentulanlaiuasdmiudaansAnm 3(3-0-9)
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Cyberpsychology for Communication Studies

CYBERPSY COMM

Theories and practices in cyberpsychology to study the interactions between humans
and information and communication technologies; discussing the issue of
communication behavior, identity in social networks, online influencers and fandom;
human-computer interaction in gaming, digital marketing, health communication,
artificial intelligence and virtual worlds; laws and ethics related to cyberpsychology.
naqwﬁ‘LLazMﬂﬁﬂmsﬁqLauatﬁamﬁmms 3(3-0-9)
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Presentation Strategies and Techniques for Management

PRES STRGIES/TECH

Strategies and techniques of presentation for management: message creation and
design; structure of organization, formats, the used of media and other audio-visual
aids for effective presentation, including the principles of speech delivery,
argumentation, and handling of questions during and after the presentation.
msdeansiienisitiutiale 3(3-0-9)
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Persuasion

PERSU
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Various concepts and theories explaining changes in human cognition, affection,
attitude and behavior, credibility in communication sources, messages, channels, and
receivers: analysis of persuasiveness of discursive and non-discursive communication.
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Advanced Argumentation and Debate

ADV ARGU/DEBATE

Principles and theories of argumentation and reasoning; application of philosophy and
applied logic in communication; reasonable opinion expression; composing of
effective claims and supportive warrants; different types of reasoning; evaluation of
qualified disputants; survey and analysis of relevant problems.
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Thought and Communication

THOUGHT/COMM

Principles and theories of intrapersonal communication and the relationship between
thought, language and communication, with emphasis on language theories in
connection with principles in communication arts including patterns and thought
process of each individual' and ways of presentation.
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Advanced Interpersonal and Group Communication

ADV INT/GROUP COMM
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Theories related to interpersonal and small group communication, role of
interpersonal and small group communication in human relationships, problems
recarding interpersonal and group communication in various forms and contexts with
emphasis on analyzing both internal and external factors, including individual’s
psychological aspects.
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Rhetoric, Society and Public Communication

RHE SOC/PUB COMM

Patterns and application of contemporary rhetoric and public communication in
various spheres: politics, business, health, and social movement, including related
ethical issues.

nsaeasLBanagns 3(3-0-9)
AnwiuuaAn nauf wariinUftRiRrtunisimuaulouts msnausudeuaznsdoas
waymsUszdiunanisdeansianagns faflomsvieAud vieuims nsiaueuLInLAn
LazuIANTIUNIEeAY AaonIuNsARasIeNIRILNDE 9y

Strategic Communication

STRA COMM

Study concepts and theories, and practice policy setting, press planning and
communication strategy. Appraise communication strategic plan for the sales and
service purpose. Study extends to conceptual and social innovation presentation,
including communication exercise for sustainable development.
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Integrated Marketing Communications Management

INT MAR COMM MNG
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Strategize organizational management, adapting various organizational changes in this
creative economic era. Study roles, concepts and theories in corporate intercultural,
behavioral and intra communication management including study on human
resources administration, creative working atmosphere, planning financial and book
keeping management.
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Reputation Management

REPUT MNG

Study concept and theory of image maintenance process; how to improve and
protect corporate reputation, how to implement CSR and social marketing, how to
manage conflict, administrative issues and communication crisis.
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Digital and Interactive Communication

DIGI INTERAC COMM

Study concepts, theories and case studies of hand-on planning, designing, and
integrating online media production. The curriculum includes inter relation
communication to satisfy the stake holders losses and benefits objectives.
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Crisis Management in Digital Era

CRIS MNG DIGI ERA
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Study nature of conflict and crisis phenomena in digital integrated mass media era in
government, private and non-profit organizations. Study how to utilize concepts,
theories, big data and computer programming to analyze, appraise and follow up
situations in order to handle critical online communication crisis.
MIuimsUsziuien1stuindoudeay 3(3-0-9)
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Issue Management for Social Mobilization

ISS MNG SOC MOBIL

Analyze and plan communication on preventive corporate administration and
resolving social issues, covering public policy setting to manage public benefits and
to raise standard of living. The study also includes organizational and multi
dimensions’ social mobilization agenda.
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Civil Society and Communication for Social Entrepreneur

CIlV COMM SOC ENTRE

Study roles and significance of communication in civil society including the
movements among integrated media users to build social tools to assist in economic,
social, political and cultural movements to obtain bargaining edge in establishing
community life style and social entrepreneurship.
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Data Science for Integrated Communication Management

DATA SC ICM

Study data science, search, analyze information and apply data science to Integrated

Communication Management.
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Digital Economy and Digital Media Industries

DIGIT ECO DM IND

Analysis of influence of the digital economy concepts on emerging digital and new
media industries; concepts of media productivity and policy-making motivated by
innovation, new media technology, creativity and cultural capitals; thematic
discussion on digital economy as a driver for transformation of media industries and
business models, marketing strategies and consumption, management styles, work
and employment, current debates and future trends.
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Analysis of Contemporary Issues in Journalism and Information Studies

ANALYS ISS JN

Uses of theories and concepts to analyze phenomena related to journalism and
information issues; impact on the concepts and practices of journalism and the news
industry; social media for social campaign and political movements; information
economy and modern news and information consumption; human-machine

interaction in subculture, virtual reality and metaverse.
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Transmedia Storytelling Strategy
TRANSMED STRY STGY
Concepts and principles of transmedia storytelling; importance of storytelling; process
of designing transmedia strategy; transmedia audience; designing cohesive user
experiences across multiple platforms; traditional media, digital media, game,
museum, exhibition; transmedia storytelling for different purposes: entertainment,
marketing, social change; evaluating transmedia strategy.
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Aesthetic of Entertainment Media and Creative Research

AES ENT MED CR RES

Concepts and theories of aesthetics; the study of value, tastes, norms, and moral
frameworks in the understanding of media’s contents and forms; influences of eastern
and western aesthetic, convention, tradition, contemporary, and culture that effect
the way of entertainment media creation; relationship between entertainment media
and society, history and culture; language performances in entertainment media; the
analysis and criticism of selected manuscripts; creative research or practice as

research methodology both practice-based research and practice-led research.
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Performing Arts Theory and Industry

PA THE IND

Performing arts theories; development of performing arts industry locally and
internationally; socio-cultural, political and economic influences on the performing
arts industry; organizational management within the industry; case studies in the
performing arts industry.
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Immersive Media and Extended Realities

IMMER MED/EXTD REL

Concepts and principles of immersive media; creators and audience immersive media;
types of immersive media technology and extended realities such as virtial reality,
augmented reality, mixed reality, digital games; challenges and opportunities of
immersive technologies; designing and creating basic forms of immersive media and
extended realities; applying immersive media and extended realities to other forms
of media including theatre and film to communicate different purposes: social
message, entertainment, business, and art.

N133ANIIATIFUANTINALNS 3(3-0-9)
LLuﬁaﬂLLazwqwaﬂ’ﬁa“aa’liLLUU‘tq.JIﬁﬂJ’]ﬂ’]’i fiRedeatunsdnnisnsdud n1slnsie
wuwardedawindousig g Miedes nstauarUseiiunsiaud

Strategic Brand Management

STG BRAND MGT
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Integrated communications concepts and theories related to brand management;
analysis of relevant guidelines and situational factors; measurement and evaluation
of brand.

AAEIMNTTUNINIRIUTTTUUALANUANGT 19 TIA 3(3-0-9)
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Cultural and Creative Industries

CULT CREAT ID

History, concepts and definition, as well as factors for emergence of cultural and
creative industries at both national and international levels. Structure, organization,
legal and state policies, roles of private sector of creative industries. Development,
future trends, and the influence on the media and entertainment, information
technology and digital industries.
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nouf Usguaziinanduasvgmaninisileiinadenisinulasaionsdnunay
USUNINIAIUGTIN BUIAALISNTE TusTsudny) 3mitasiznt nalassadnslon vias
asielval vdsoranien nadleswesgundemans Woleswiuazvhanudilanafindu

a o

YU UM Iedsnuas Tausssulugnamnssuaseassd anudunussenisdeny

v a

Ay BnSnavesFasionuARAUEANNITAl AUERGNYAl INARNIN YUY Taliey N3

&3

a |

Uszliuann

Cultural Theory and Criticism

CULT THOE CRITI

Theory, philosophy, and concept of political economy and that effects the social
structure and cultural context. Marxism, cultural studies, psychoanalysis, post-
structuralism, post-modernism, post-colonialism, politics of aesthetics to analyze and
understand the social and cultural practices in creative industries. Relationship
between media and state, influences of media towards ideology, identity, gender,
class, taste, evaluation.
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Message and Content Creation

MSG CONT CREAT

Concepts, principles, and techniques of message and content creation; theories of
narratives and of media content designs; practice in messages and content creation.
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Creative Industry Business Management and Entrepreneurship

CREAT INDUS BUS ME

Definition and importance of business management and entrepreneurship in creative
industries. Key success and failure factors, marketing strategies, entrepreneurial skills
in creative industries particularly media business. Its structure, policy, legal aspects,
business trend in the future will be explored.
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Media and Current Issues

MED CUR ISS

A forum for current social and communication issues that formulate and transform
socio-cultural and political structures in the society, with emphasis on the
communication perspective of socio-cultural and political institutions and
organizations as well as civil society and social movements.
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Selected Topics in Media and Creative Industries |

SEL TOP MED CI |

Topics, issues or case studies of interest related to creative industries.
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Selected Topics in Media and Creative Industries II

SEL TOP MED Cl I

Topics, issues or case studies of interest related to creative industries.
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Selected Topics in Integrated Communications Management |

SEL TOP ICMGT |

Issues of current interest in communication management. Topics will change
according to social political and economic issues that are in the news and grabbing
attention, focusing on the influence of and on media and commmunication, Example :
image management, CSR, CRM, social marketing, word conflicts.
LéaﬂﬁﬂLQW']zm\‘imiifﬂm'iﬂ']'igaﬁ'l'il,muuuim'lms 2 3(3-0-9)
nsfnwIdedniAeafuUsaiulam uagnszuaunslunsdanisnsaeanshulandagdy
Uszifiumsdsan nsidles aswgia haulauazddnlutiogiu Tnsniudnudvsnavesie
LazNsAoans U M3dnnisnmdnual msdanisFesmnuduiusiugnd msnanauiie
dernwazdamanudaunddulandaqiu

Selected Topics in Integrated Communications Management I

SEL TOP ICMGT Il

Issues of current interest in communication management. Topics will change
according to social political and economic issues that are in the news and grabbing
attention, focusing on the influence of and on media and communication, Example :
image management, CSR, CRM, social marketing, word conflicts.
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Philosophy of Rhetoric
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PHIL RHET

Principles and philosophy of important philosophers/thinkers and practitioners in
Rhetoric, encompassing the Ages of Classical, the Middle/Dark, the Renaissance, the
Enlightenment (Eighteenth Century) and the Contemporary; analysis of western and
eastern philosophers' concepts to derive principles of speech communication of those
thinkers.
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Analysis of Advanced Language for Communication

ANAL ADV LANG COMM

Theories of language and literature analysis and criticism; analysis of the Thai language
used in mass media by focusing on language principles media nature and target
groups, stimulating critical mind of those involved in mass mass studies.
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Proseminar in Speech Communication

PROSEM SP COMM

Overview of the speech communication discipline revolving around concepts,
theories, and applications in various contexts of communication at the personal,
group, organizational, public, and cultural levels; morals and ethics in human
communication
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SEL TOP JR/DATA |

Topics, Issues or Case Studies of Interest Related to Journalism Policy and Data
Studies
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Selected Topics in Journalism Policy and Data Studies

SEL TOP JR/DATA I

Topics, Issues or Case Studies of Interest Related to Journalism Policy and Data
Studies
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Selected Topic in Speech Communication |

SEL TOP SP |

Theoretical controversial issues and problems of conceptualization and research
methodology in Speech Communication including current interesting issues and case
studies.
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Selected Topic in Speech Communication |l

SEL TOP SP I

Theoretical controversial issues and problems of conceptualization and research
methodology in Speech Communication including current interesting issues and case
studies.
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Film Theories and Global Cinema

FILM THEO/GLOB CIN

An introduction to film and moving image theories in the 20th and the 21st centuries,
foundation of film studies, textual and contextual analysis; national, transnational and
world cinema; studying films through the gaze and spectatorship theories; film stars
and auteur studies; cinematic representation of cities and environments; an analysis

of the relocation of cinema from movie theatres to other platforms.
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Digital Folklore

DIGI FOLKLORE

Digital folklore theory and concept, language behavior, narratives and culture analysis
in digital media, research methodology for digital folklore, computational science in
connection with digital folklore, aesthetic value and value added from digital folklore
data.

1ATINITIVIIN 1 3(0-12-0)
senukaz/MIoslasinsiulimamansitdnaueiennznssunsinnsanlasns
FTnfioadradunanululasanisindn

Professional Project |

PROF PROJ |

Professional reports and/or proposals related to communication arts submitted by
the students to professional project review committee to be produced in full scale
in professional projects.

1ATINITIVIIN 2 3(0-12-0)
Fewlvsedn : sediidesaeuniiu 2800790
nsUszenAltauslus8UMInTNTelATI LA NETIA

Professional Project Il

PROF PROJ I

CONDITION : Prerequisite 2800790

Application of knowledge in professional reports or creative projects.

AnANY 3(3-0-9)
nsAnwhdelangrielsuiuihadlaferfiuivamaninuamiuadlavesudazyaaa
Tnefiorassiuinwdudliduugi

Individual Study

INDIVIDUAL STUDY

Study of specific topics or issues of interest related to communication arts to be

carried out by each student under supervision of the advisor.
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Thesis
THESIS

2800817"  Anegndwus 39(0-156-0)
Thesis
THESIS

2800896 QUG OINIE e LU S/U
Comprehensive Examination

COMPREHENSIVE EXAM

51831 Un b
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