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(Mass Communication in Media Industry)
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HuLauanaIY
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1. | 10.00 - 10.10 w.

MsdeaENs s 19dTIANISWAILNasas “A” Tu

MneuRSRUaIUsTWmAlNe

Communication in Creating Character Makeup for

Ghosts in Thai Films

13N5 WANAGEY

ANEINTANSANERNS LAY
A1SERANTUIAVY

1MINYAYTITUFERS

2. | 10.15-10.25 u.

MsaseEssAUIRnIsudd L laagelldiusiy: nsian

SesUfuRnunsinunsatuder uwnannesuoaulal

A Participatory Study of Innovative Media: Story
Telling of Good Agricultural Practice Through an

Online Platform

NiA FVANANS

URTINYIFYULIAT

3. ] 10.30 - 10.40 u.

NIANYINGANITUNITUATU AIUAIANTT WaZAIINNS
wala Viflsia YouTube M iausilonieatunneunsiy

Uszmnealne

The Study of Exposure Behavior, Expectation and
Satisfaction towards YouTube Which Presents

Contents about Movies in Thailand

URINYIREEITUAERNS

4. | 10.45-10.55 u.

ada 1 '

INTNAVRINITTUTY LaziiAUARNLNDUIID1VYINTIY

fflnmnsfinUszneu semsiudanmanuduaidludeey

The Influence of Viewing and Attitudes toward
Graphic Crime News on the Perception of the Reality

in Society

DIITIU ATAITIOU

ANEINTANSANERS LAY
doansulavy

UANINYIRYSIIUAERS

5. | 11.00 - 11.10 w.

"Fngandid” : Aszulunsasen e amedinues

"Wl Tuavasingyiea

“The Universe of Mother - in - Law”: The Social

Construction of Mother-in-Law in TV Soap Operas

gna aymaills

ANEINTANSANERS LAY
doansulavy

UINYINYSITUAERS




t> nm‘:mnqmam‘s’

Us2N1AT18B0UATAINUANITUILEUDNAITU

TuaulsegadvInsaIunIsieasseauYIn A3 5 Useand 2564

[y

WANSA 16 NINYIAY 2564 1381 09.00 - 16.00 U. AAMUANGIWILNITINU: AMETWAMIANS PUNRINTAUNTINGINY  Meeting ID: 916 4009 8010

(UsuunsiauaranuesulatdiiuieundAty Zoom Cloud Meetings) Password: 503994

ngun 1 naun1sdessulavuluanaminssude

(Mass Communication in Media Industry)

i | vaniauenay daunaru (nmunlne) Faunau (Mudange) HuLauanaIY WEw/denn
11.15-11.25 u. virunALazngAnsINYesTuTLsoadnsgsnadetuliieiifl | Audience’s Attitude and Behavior Towards Media 51U UAUUDY AztnarEnS
migamilﬁammmmzauﬁmmiﬂﬂﬂ’mm&LWﬂTL!S”IEJﬂ’]S Entertainment Corporations with the Inappropriate ﬁgmaﬁﬂiﬂjmm%wmé’a
erutiudising Content of Sexual Harassment in Thai Entertainment
Programs

7. | 11.30 - 11.40 u. Waun1sveunatian1sasenmiawlunneunsineg The Development of Special Effects and Visual J5An5 191eAsAVE | Anusdveeand
Tugag w.a. 2470 Qs w.a. 2563 Effects in Thai Films from 1927 to 2020 AT ING Y

8. | 11.45-11.55wu. nMsAnauanisnsflestarnsidenasiadeudenaais | Political Page Following Behavior and Biased Fe0 Ny AuzTWARENS
Fooningliussmauiimautisdamsnsiledtu Verification under Political Polarization in Thai Society PANTUUNINGGE
fpulvey
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naui 2 sITUVIRUAINSNavasTadaNaaulall

(The Nature and Influence of Social Media)

| naniauenay Younau (Mwlne) Founau (Mwdsngw) uiauanay Migy/dann
1. | 10.00 - 10.10 wu. anwauzn1slidnwingludesnu Usage of Thai Language on YouTube AN ToRsdsn | aorududinimy-
UImsmans

2. | 10.15-10.25 u.

avsnavesBurgiewesluninmeininanonsldisiu

¢
a

mensilsaarnsinauladendavesrusulntiians

LHONAIASILINY 2562

Impacts of Influencer on Social Network, “Twitter”
Effects Political Participation of New Generation First

Time Voter in the Election 2019

1A dauda

AMEINTANSANENSWAY
doansulavy

UMINYIDUEITUAERS

3. | 10.30 - 10.40 u. msdeansvieailsridlmivesudeninesvieairiude New Normal Tourism Communication of Travel Yoy yeyaae anUuUugnNRIL-
ﬁﬂmaauvl,aﬁl,wqjﬂﬂﬁ’w Social Listening Blogger on Facebook Using Social Listening USWSANERS
4. | 10.45-10.55 u. nsdeansvesiiuuudiBoalavuugmu The Communication of Financial Coach on YouTube | 331 wugyaseaug | Ausilnamans
PNANTAUN TN
5. | 11.00 - 11.10 w. ﬂ’li?ﬁ]ﬁﬁgﬂLLUU%'ammégumuQ'ﬁ%aL?{&quwfﬁmma% Short-Form Content Communication of Celebrity on | #3431 nowailay | anzdinamans
Twitter PANTUUNINGHE
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(The Nature and Influence of Social Media)

LIANULEUB AU

b

Faunau (nwlne)

FaunNA1d (NN189Ng)

HuLauanaIY

WUPU/FINA

6. | 11.15-11.25 .

nsfnwngAnssunislddedinusaulall

PnissutusseuAnwneulangludanindedlvl

Social Media Usage Behavior High School Students in
Chiang Mai

Pieluy ladnd

Ts95gumanasnInede

7. | 11.30 - 11.40 .

Usmanisltdinedn waiinssunisuaninnnufniiuniinis
Weawhumednuaznsiuussansnmmninisilesesauy

g

The Amount of Facebook Use, Political Commenting
Behavior on Facebook and Political Efficacy of Thai

People

2550ns Uunédn

AL TNARARNS

PRI NG
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NguN 3  NANNITHDEITHUNINUAZNITTOAITDIANT
(Health Communication & Organizational Communication)
i | naniauenany Founau (nwlne) Founaa (Mwndangw) FunLauanaIY NUIBIU/EINA
1. ]10.00 - 10.10 u. auduiusszriemsilasuievesanniialneuas Relationship between Media Exposure of the Thai M0 AMENTANIANERTUAY
wwldunsindulavineeiyisvesauguln Red Cross Society and Trends in Organ Donation Tynatannalay doansuiavy
Decisions by Younger Potential Donors URINYNGUTITUAERNT
2. | 10.15-10.25 u. nszurunsaeanslugialain-19 vedasins “UP No Communication Process During Covid-19 Situation: A | fUnn ?jﬁiaﬁdﬁ ﬂmw%miﬁﬁﬁ%az
Smoking Mgt MgAgy MgAYEIBAUTEUTIS” Case Study of “UP No Smoking Do Not Buy, Do Not Wnernans
Hurt Others by Smoking” UURINY QN LN
3. | 10.30 - 10.40 u. AsEUIUNMSNaRINaetBIAnsivszauAudsaluns | The Socialization Process of the Organizations 981 5I3UAINT Az dvAaEns
aaminnuUYRIANTLAENTWARFITINAUBIANTYBY Succeeding in Building Employees’ Organizational PANTUN NG
Winay Ambassadorship and the Employees' Organizational
Identification
4. | 10.45-10.55 wu. Virupfivesniinauifdenisdearsnelussdnsifeaiu Attitudes toward Internal Communication NUSIS ANTLIY AMETATANENT LAY
anﬂﬁiumiﬁdauimwﬂ’mﬁawuﬁaé’muaaﬂaﬂ Relating Political Participation Behavior on Social doasuavy
Media UNTINYINYFTIUANERS
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NGuN 3  NANNITHDEITHUNINUAZNTTOAITDIANT

(Health Communication & Organizational Commmunication)

i | waniiauenaiy Founau (nwlne) Founaa (Mwndangw) FunLauanaIY NUIBIU/EINA
5. ] 11.00 - 11.10 . msfeasifiodanisanudaudslunsyeusewing Communications in Conflict Management among U3fin gaziius Az vAAEns
yaansinssuluasAnsiensulngUssinnuaissaniils Different Generational Cohorts in Thai-Profit PRINTUUNINTY
Organizations
6. | 11.15-11.25 u. mMsfeasuuuiidisinvesddnlunsiauuamens The Students' Participatory Communication for the | 3 @ulaSey WNWHAT | UMINEITENEEN

Uosriu uazan az Enuvs luuminerdensien Development Approaches to the Smoking

Prevention and Smoking Cessation in University of

Phayao
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NguN 4 NENIAIUTIIU QANNITAl LATNgEININY

(Culture, Ideology, & Critical Theory)

| naniauenay Younau (Mwlne) Founau (Mwdsngw) uiauanay Migy/dann
1. | 10.00 - 10.10 u. nsdean iUl IAIEns | aAuNITel ANLTE ke Communicating through Astrology: Ideology, Beliefs | iy asawus UINgIReATUYL
TAIUFTTY and Culture WY NVAVDULAY

2. | 10.15-10.25 u.

MNANUANUFUNUSA B TUTIENTUNGINNT T2

The Representation of Age Gap Relationships in

Grandpas Over Flowers Season 2

Ausla Nednos

AIngdednArans

UWINYNFYSIER

3. ] 10.30 - 10.40 u.

AMsanUUIRILSITUAYASINAIURITUTUNAS luFanu lne

The Cultural Formation of Musical Play in Thai
Society

Dava 1ANNTUUN

AMEINTANSANERNSLLAY
ARGAF LD

URINYIREEITUAERNS

4. | 10.45-10.55 u.

MYF18NUITaNM way Fapu

Romanticized Supervillains and Society

A TNARARNS

PNANTAUN TN

5. | 11.00 - 11.10 w.

A P a o vaa v o ¢
nsdeansitensUnmemnuaENldnan valnanvae
PNATUAUIEIUSIVNIT: NSEANYIVITIVAT

NIUNNUATUAT

Communication for the Presentation of Self among
LGBT in the Bureaucracy: A Case Study of BMA
Officers

ALEINTANSANERSLLAY
doansulavy

UINYINYSITUAERS

6. | 11.15-11.25u.

- 9 - o 1 <
asaeansiunsimaeulmImediauwuulne Tuusenuses

angarsludinulne : nsalfinw) nguwiladUanuen

Communication for New Social Movements on the
Issue of Women'’s rights in Thai Society: A Case

Study of “Liberated Feminist Group”

15391 I58555U

ALEINTANSANERSLLAY
doansulavy

UINYINYSITUAERS
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NguN 4 NENIAIUTIIU QANNITAl LATNgEININY

(Culture, Ideology, & Critical Theory)

9. | 12.00 - 12.10 u.

Aauinusssy AuATNE IDTInAUquUILY | NTEUIUMT

A39ATIANINEN8UTEVFUNUSTIMIAUATNUL

Public Relations Photo Production Process of Nakhon

Phanom Province

i | waniuauenaiy Founaau (nunlne) Jaunaru (Mundangw) HuLauanaIY WU/
7. | 11.30 - 11.40 u. wrdluilenggvieiaald (Mpreg) Sexuality in Mpreg Novels g3 Juausonl URINYRUEITUAERNT
8. | 1145-1155u. | nsilawenuesaseinueludeieine Self-Exposure of Male-Male Romantic Relation in Y Asud wayiya AztnarEns
Novel PANTAUN NG
Bhakie) Art and Culture, Faith, Life on the Mekong River : The | J¥5¢ anzlans URTINYIFYUATWUL
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Naui 5 NFUNITHREIINIIAAIA NITFDAITUUTUA WAaTWOANTINLUILNA

(Marketing Communications, Brand Communication, & Consumer Behavior)

| naniauenay Younau (Mwlne) Founau (Mwdsngw) uiauanay Migy/dann
1. | 10.00 - 10.10 w. NSAAIINITNANAVUNIALADIVDINARNUNAIINN Ay Marketing Communication of Beauty Products on AAT ﬂ%‘?ﬂ,‘u Az lvaaans
HuslnAlaLuelstuIng Twitter and Generation Y Consumers AT NG

2. | 10.15-10.25 u.

WemansfiunisdeansuusudynraveltiuueUndi

Fupndentuwaulgyindengll

Content and Personal Branding of Tiktok Application

Users in Tiktokuni Campaign

1581 571

AL TNARARNS

PRI NG

3. ] 10.30 - 10.40 u.

nsiUasu viruaddelawannsassnaumingsiugi
dnBwaneAUARUUBUAN LN TULAZWN TN AnTINsD

nsgedumlulavanvenguiianuiien

Millennials' Exposure, Attitudes towards Thai
Department Store Advertising through Thought
Influencers on Instagram, and Behavioral Trends

Towards Shopping

(%

LUgyash Ao

AMEINTANSANENSWAY
ARGAF LD

URINYIREEITUAERNS

4. | 10.45-10.55 u.

dvBnaveIRMANYMEYRIWMaIENT usegdlalunisTury
Ufduiusmedsnuisanuasaiuansuues dengnssy

nsuslaavesguslaianiusiany

Influences of Source Characteristics, Motivation to
Watch, and Parasocial Relationship with Game
Streamers on  Live-Streaming Game Viewers’

Consuming Behavior

(v I3
Souns Anwan

AL TNARARNS

PRI NG
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Nauil 5 NFUNITHREIINIIAAIA NITFDAITUUTUA WAaTWOANTINLUILNA

(Marketing Communications, Brand Communication, & Consumer Behavior)

i | vaisusnasu Founany (nMwlne) Faunanu (Mendange) HuLauanaIY Md89/efn
5 | 11.00-11.10 u. nnsdoansnsaaArugTBvEnamM s AR ULEUAnT Influencer Marketing Communication of Fashion Thai | 4% A385558UNa | Auyilmnamans
unsvesHAn SusidnunduLysudlne Brands on Instagram AT NG
6. | 11.15-11.25 wu. nMshnswiilemniseansnsnanvesdudnfiduiinsde | Content Analysis of Marketing Communications for Unglasn Junsuaa AMTTINAFNERNS
Environmentally Friendly Products in Video Clips of PRI NG

duwndeulupdviflovesgnuvaianusemalneuas

a1ssnusgiu (viu)

Thai and Taiwanese YouTubers

7. | 11.30 - 11.40 .

N3UASUYIENT N135US wAETIAUARYEINGULALUBLITUTT
Transhandn wagnsvinanssuiivedaau (CSR) vanIs

i endawieUsemealng lunsUsEndunus

News Media Exposure, Perceptions and Attitudes of
Generation Z Relating to the Main Mission and
Corporate Social Responsibility of the Electricity
Generating Authority of Thailand through Public

Relations

Seywuyn ANINLAY

AMEINTANSANENSWAY
doansulavy

UMINYIDUEITUAERS
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Nauil 5 NFUNITHREIINIIAAIA NITFDAITUUTUA WAaTWOANTINLUILNA

(Marketing Communications, Brand Communication, & Consumer Behavior)

il | naminausnay Faunany (nenlne) Founau (Mendange) uiauanay Migy/dann
8 |11.45-1155u | visusdwaznsvdndedavanudswesiuslnalu@idinma | Attitudes and Product Placement Avoiding Behavior | algafl wadu3ns dandududinsinu-
noukaLNAINITNENNYMLETaBAAN of Korean Series Viewers, before and after the Repeal UImsaans
of the Product Placement Law
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Nauil 6  NFUNITHEIINIIAAIA NI1TFDAITUUTUA WATWORNTINLUILNA

(Marketing Communications, Brand Communication, & Consumer Behavior)

i | waniuausnanu Founaau (nunlne) Jaunaru (Mundangw) HuLauanaIY WU/
1. | 10.00 - 10.10 wu. UsvAnsnaveanisidmnunduasaasulunisdoansnisnain | Effectiveness of Using Augmented Reality in nuNSAL Az lvAEns
fifliengAnssuvesuilnataiueisdu uen Marketing Communication on Generation Z anfanesal AT NG
Consumer’s Behavior
2. | 10.15-10.25 . Svdnavewirundneqniugalavadavaniiioduindon Influences of Attitudes on Environmental Advertising | Afitl 8101338y Az TnAEnS
ﬂ’]i%JUiﬂ’NiJLgEN warmsnszainlutamasinden feo Appeals, Perceived Risk and Environmental PRI NG
m’mé‘?ﬂa%@m&Juﬁﬂgﬂﬁﬂaﬁmm@ﬁiﬂﬂ Awareness on Consumers' Purchase Intention of Plug-
In Hybrid Car
3. | 10.30 - 10.40 u. nsdeansuinnssuueundinduiungugningsia Communication of Innovative App Communication of | 3301 @UYALUYN Az llmAAINS
adnsunswdlulszimalng Innovative Applications for Real Estate Business PHANTAUNNING Y

Customers in Thailandlications for Real Estate

Business Customers in Thailand

4. | 10.45-10.55 u.

AMUNIND LA BNSANTUNUFDLIATUTUNUS LAzl
AMshiANNSINlpvesdEntavuluIuUsEIAUNUS ¥89n13

i endauwiaUsenelne

EGAT’s Media Relationship Satisfaction and Media

Tendency of Support

AMEINTANSANENSWAY
doansulavy

UMINYINUEITUAERS
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Naui 6  NFUNITHEIINIIAAIA NITFDHAITUUTUA WATWOANTINLUILNA

(Marketing Communications, Brand Communication, & Consumer Behavior)

LIANULEUB AU

b

Faunau (nwlne)

FaunNA1d (NN189Ng)

HuLauanaIY

WUPU/FINA

5. | 11.00 - 11.10 w.

nsiasude N13FUTdAINUTEANNIINTAATA WagNgFANTIY

nsuslaagualdynnsileuwusun

Media Exposure, Perceived Marketing Mix, and
Consumer Behavior for Bubble Milk Tea Premium

Brands

N399N16YaY Yeyniin

ANEINTANSANERNS LAY
doansuiavu

1MINYAYTITUFERS

6. | 11.15-11.25u.

AsWASULATDILBFREITNIINAN VAUARADEINUST AL
Asean winltunsdnduladendndueiasoldliilie

AUNN YBINANTBYINU

Exposure to Marketing Communication Tools,
Attitudes toward Marketing Mix, and Purchase
Decision Likelihood on Healthy Electric Appliances in

the Working Age Population

FANT WYHINY

ANEINTANSANERNS LAY
dodnsulavy

UANINYIRYSIIUAERNS

7. | 11.30 - 11.40 u. NsiUASU Yiruad wazngAnssunIsmaUauaeasuilan | Consumer's Exposure, Attitude and Behavior AntA1 Funinsedn | Ausilnamans
sonsdeansiituindeusessuudaneifiuuasteyadiu | Responses toward Algorithm and Personal Data- PHAINTAUNNING Y
yana dwsvaumiiduinsdedauadeuuumedn Driven Communication of Environmentally Friendly

Products in Facebook

8. | 1145-1155u. | viAusduazenusilatovesiamindnwsionsiedeulmn | Attitude and Purchase Intention towards Brand BN IUMAUT | AvilnAdans

YosUUTUALTIOAIANDNIAN SN Activism on Gender Equality PN NSy

sk sk sk sk sk sk sk sk skokoskokskokok




