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ORK @ Poynter. " CHULALONGKORN UNIVERSITY

International

Fact-Checking

Network Forum

m october 2019

13.00-16.00 hrs

Communication Arts Hall
11th floor

Faculty of Communication Arts
Chulalongkorn University

Baybars Orsek

\/ Role of fact-checking in the fight against
misinformation

Fact-checking and verification during crisis
\/ Growth of the global fact-checking movement

Assoc. Prof. Pijitra Suppasawatgul

Peerapon Anutarasoat
Noppatjak Attanon

Jessada Salathong, Ph.D.

scan here to register

For more information, please contact
090-989-4318 or chaopreechathee@gmail.com

UDLTYSOUVIU the International Fact-Checking Network Forum

ANLIMAANARNT 9T AINIUNMNINENAY WAE the International Fact-Checking Network, Poynter Institute for Media
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TuAnT (ieT) 1irlmel Mr. Baybars Orsek, Director of the International Fact-Checking Network
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